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10  Cents  a  Copy 

\ 

Advertisers  Who  Know 

Chicago  merchants  know  Chicago  advertising 
mediums. 

They  have  to  know  them.  The  success  of  their 
business  depends  on  it.  Their  entire  advertising  appro¬ 
priation  is  concentrated  in  Chicago,  so  their  entire  atten¬ 
tion  is  concentrated  on  the  value  of  Chicago  advertising 
mediums. 

These  merchants  for  years  have  bought  more  space 
in  The  Chicago  Daily  News,  six  days  a  week^  than  in 
any  other  Chicago  newspaper  in  seven  days.  The  figures 
for  local  display  advertising  in  Chicago  newspapers  for  the 


first  six  months  of  1917  are: 

Agate  Lines 

The  Daily  News  .  .  (six  days)  ....  3,118,453 

The  Tribune  .  .  .  (seven  days)  .  .  .  2,872,776 

The  Herald  ....  (seven  days)  .  .  .  1,799,967 

The  American  .  .  .  (six  days)  ....  1,475,610 

The  Examiner  .  .  .  (seven  days)  .  .  .  1,426,480 

The  Journal  .  .  .  (six  days)  ....  1,195,837 

The  Post . (six  days)  ....  815,349 


These  figures  ought  to  be  significant  to  the  national 
advertiser  seeking  the  Chicago  market. 

THE  CHICAGO  DAILY  NEWS 

**lt  Carries  Chicaf^o” 

Member  of  Audit  Bureau  of  Circulations 


In  New  Y ork  State  There  Are 
203  People  to  Every  Square  Mile 

9,687,744  PEOPLE  47,620  SQUARE  MILES 

In  other  words  there  are  more  possible  customers 
per  square  mile  in  New  York  state  than  in  any  similar 
stretch  of  territory  in  America. 

The  city  population  of  the  cities  represented  in 
this  list,  alone,  is  7,893,700  people,  or  over  80%  of  the 
population  of  the  entire  state. 

The  population  of  New  York  state,  by  the  way, 
is  10%  of  the  entire  country. 

These  papers,  with  a  circulation  of  3,493,852  copies,  and  a  line  rate 
of  $6.1615,  tell  your  story  in  the  most  cong^ested  community  in  America; 
the  state  where  there  are  more  wag^e  earners  and  more  independently 
rich  than  can  be  found  in  any  other  part  of  the  country. 

This  means  the  greatest  market  place  on  earth. 

Can’t  ask  for  much  more  than  that  to  work  on,  can  you? 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

Albany  Knickerbocker  Press  (M).... 

37,117 

.06 

.06 

Albany  Knickerbocker  Press  (S).... 

134,219 

.06 

.06 

Brooklyn  Eagle  3c  (E) . 

Brooklyn  Eagle  3c  (Sunday) . 

43,209 

.16 

.16 

Binghamton  Press-Leader  (E) . 

27,541 

.06 

.05 

Buffalo  Courier-Enquirer  (M  &  E)... 

84,000 

.14 

.12 

Buffalo  Courier-Enquirer  (S)  . 

107,251 

.14 

.12 

Buffalo  News  . 

92,763 

.15 

.15 

Coming  Evening  Leader  (E) . 

7,363 

.0193 

.015 

Elmira  Star-Gazette  (E)  . 

t22,097 

.05 

.04 

Gloversville  Herald  (M) . 

6,062 

.02 

.015 

Gloversville  Leader-Republican  (E).. 

6,179 

.0179 

.0129 

Ithaca  Journal  (E)  . 

7,012 

.0357 

.025 

Jamestown  Post  (M)  . 

8,765 

.025 

.0207 

Middletown  Times-Press  . 

4,462 

.0107 

.0107 

Mt.  Vernon  Daily  Argus  (E) . 

5,739 

.0214 

.0172 

Ratines  Government  Circulation  Statements,  April,  1917. 
t  Statements  to  A.  B.  C. 


Paid 

2,500 

10,000 

Cir. 

Lines 

Lines 

New  York  American  (M)  . 

361,712 

.45 

.41 

New  York  American  (S)  . 

727,154 

.65 

.60 

New  York  Globe  (E)  . 

204,138 

.33 

.31 

New  York  Herald  (M)  . 

1 

.40 

.40 

New  York  Herald  (S)  . 

f 

.  .50 

.50 

New  York  Evening  Post  (3c)  (E).. 

23,682 

.19 

.17 

New  York  Sun  (M) . 

.39 

.36 

New  York  Sun  (S) . 

1 

.  .39 

.36 

New  York  Sun  (E)  . 

186,185 

.34 

.32 

New  York  Telegram  (E)  . 

\ 

■  .342 

.315 

New  York  Telegram  (S)  . 

r 

.  .246 

.225 

New  York  Times  (M) . 

New  York  Times  (S) . 

344,436 

.50 

.45 

New  York  World  (M) . 

387,549 

.40 

.40 

New  York  World  (S) . 

r 

New  York  World  (E) . . 

423,810 

.40 

.40 

Rochester  Union  &  Advertiser  (E)... 

40,768 

.10 

.06 
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The  Kind  of  People  Who  i?ead 

“  The  Nation  " 


A  striking  proof  of  the  quality  of  the  subscribers  to  “THE  NATION” 
is  the  fact  that  thirteen  percent,  of  them  are  in  “Who’s  Who  in  America,” 
an  honor  that  comes  to  only  one  person  in  5,000  of  our  population. 

“THE  NATION”  is  a  weekly  journal  for  clear  thinkers.  Its  concise, 
forcefully  expressed  views  on  current  topics  are  appreciated  and  approved  by  a 
select  number  of  discriminating  readers  in  over  1,700  American  communities. 

“THE  NATION”  has  behind  it  an  honorable  history  of  more  than 
fifty  years  of  effective  work  as  a  moulder  of  public  opinion.  It  is  still  the  organ 
of  forward-looking  people  who  do  not  scorn  the  lessons  of  the  past.  Soundly 
American  to  the  core,  it  is  rising  to  the  needs  of  the  present  hour  in  a  manner 
to  be  expected  of  a  journal  with  its  record  and  traditions. 

“THE  NATION”  is  influential  now*  but  it  desires  to  extend  its  in¬ 
fluence  by  carrying  its  message  of  intellectual  independence  and  intelligent 
patriotism  to  an  ever  widening  circle  of  readers.  You  are  invited  to  join 
that  circle. 

If  you  think  straight  and  like  reviev's  of  literature  and  comment  on 
current  events  that  are  direct  and  fearless  you  will  like  “THE  NATION.” 
Send  for  sample  copies. 


The  Nation 


20Vesey  Street 


New  YorK  City 
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TRUE  ECONOMY 
IN  WAR  TIME 


Tlie  Only  Machine  That  Pays  for  Itself 
With  Its  Hv-Pnalucts 


OF  THE  HINDREDS  OF 
SATISFIED  USERS  OF 
MONOTYPES  WE  NAME 
A  FEW 

Sun,  Baltimore,  M<1. 

Plain  Dealer,  Cleveland,  Ohio. 

World,  Xew  York  City. 

Inquirer,  Philatlelphia,  Pa. 

Bulletin,  San  Francisco,  Cal. 

Times,  N'<‘w  York  City. 

Post,  Washin^on,  1).  C. 

Star,  Washinf?ton,  D.  ('. 

Dispatch,  St.  Paul,  Minn. 

Post,  Boston,  Mass. 

Con.stitution,  .\tlanta,  Ga. 

.\K(‘-IIcrald,  Birminf;ham,  Ala. 

.\merican,  Ihiston,  Mass. 

News,  Buffalo,  N.  Y. 

Kejaisitoiy,  Canton,  Ohio. 

Kxaminer,  Chicago,  Ill. 

Tribune,  Chicago,  III. 

Kiiquirer,  Cincinnati,  Ohio. 

Ix'adcr,  Cleveland,  Ohio. 

Dis|>ateh,  Columhu.s,  Ohio. 

News  and  Times,  Denver,  Colo. 

Dubuque  Telcgntph-llcrald,  Dubuque,  la. 
Chronicle,  Houston.  Texa.s. 

ExamiiKT,  Des  .\ng<‘les.  Cal. 

Teh'graph,  Mae:iii,  Ga. 

Wisconsin  State  Journal,  Ma<li.son,  Wis. 
Journal,  Minncapoli.s,  Minn. 

Journal,  New  York  City. 

Slale-s,  N«!W  Orleans,  Iji. 
lie<lgcr-Di.s|)atch,  Norfolk,  Va, 

News,  Omaha,  Neb. 

Omaha  Bea-,  Omaha,  Neb. 

Iteeonl,  Philatlelphia,  Pa. 

Post,  Pittsburgh,  Pa. 

Times-Dispateh,  Hit  hmoiul,  Va. 

Times,  Seattle,  Wa.sh. 

Sioux  City  Tribune,  Sioux  City,  la. 
Tribune,  South  Bend,  Ind. 

Tribune,  Tacftma,  Wa.sh. 

Daily  Capitol,  Titpeka,  Kan. 

Time.s,  Tn-nton,  N.  J. 


Consists  not  in  mere  reduction  of 
the  outlay  for  production,  but 
more  in  getting  greater  returns 
for  every  dollar  you  spend. 


The  mo.st  economical  outlay  a  newspaper  can 
make  is  a  complete  Alonotype  equipment  for  its 
ad-room. 

The  Monotype  and  the  Non-Distribution  Sys¬ 
tem  will  prove  the  best  paying  investment  you 
ever  made. 

Do  not  take  our  word  for  it.  Ask  Monotype 
users  who  have  tested  it  out. 


The  Monotype  Non-Distribution  System 
eliminates  all  the  non-productive  time  in 
the  ad-room,  abolishes  all  the  type-foundry 
bills,  makes  satisfied  advertisers  and  readers, 
and  reduces  the  cost  of  production  to  such 
an  extent  that  it  f)ays  for  itself. 


LANSTON  MONOTYPE 
MACHINE  COMPANY 


PHILADELPHIA 


NEW  YORK 


BOSTON 


(IIICAOO 


TORONTO 


Monotyy)e  Company  of  California:  SAN  FRANCISCO 


Issued  every  Saturday — forms  closing  at  ten  A.  M.  on  the  Friday  preceding  the  date  of  publication —  by  The  Editor  and  Publisher  Co.,  Suite  1117,  New  Yoik 
World  Building,  63  Park  Row,  New  York  City.  Private  Branch  Telephone  Exchange,  Beekman  4330.  The  Journalist,  established  1884;  The  Editor  and  Pub 
lisher,  1901;  The  Editor  and  Publisher  and  The  Journalist,  1907.  James  Wright  Brown,  President;  Edwin  Doddridge  DeWitt,  Secretary  and  Treasurer 
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SENATE  COMMITIEE’S  BOND  EXPENSE  FUND 
WOULD  PROVIDE  AMPLE  ADVERTISING 


If  Senate  Favors  Recommendation  and  Conference  Committee  Agrees  Huge  War  Loans 
May  be  Placed  Before  the  Public  on  Standard  Commercial  Lines  With  Prospect 
of  Triumphal  Success— Advertising  Will  be  at  Mr.  McAdoo’s  Discretion — 
$2,500,001)  May  be  Given  to  Promote  Each  Billion. 


IK  the  Senate  votes  in  final  sup¬ 
port  of  the  recommendation  of  the 
P'inance  Committee  on  the  eleven- 
hillion-dollar  war  bond  issue,  and  the 
matter  is  accepted  by  the  conference 
committee,  it  will  mean  that  William 
Ci.  Mc.Adoo,  Secretary  of  the  Treasury, 
will  have  been  allowed  for  flotation  ex¬ 
penses  $2,500,000  for  each  liillion  of 
bonds,  thus  providintt  him  with  ample 
funds  to  conduct  a.  nation-wide  Ivil)cr- 
ty  Loan  and  war  savings  certificates 
adverti.siiiK  campainn,  and  thus  assure, 
beyond  doul)t,  the  success  of  the  .stu¬ 
pendous  war-finance  programme. 

Koreca.sts  from  Washington,  as  The 
PiDiToii  ANii  Prni.iSHEK  gocs  to  prcss,  arc 
that  the  Senate  will  vote  to  provide  Mr. 
McAdoo  with  this  expen.sp  fund,  and 
that  the  llou.se  will  not  dissent. 

The  recommendation  of  the  l''inancc 
Committee  for  flotation  expen.ses  is  one- 
quarter  of  one  per  cent,  of  the  popular 
l)ond  and  ccrtifiiates  i.ssues.  This  would 
give  a  total,  on  $9,500,000,000  bonds  and 
.savings  certificates,  of  $23,750,000. 

Two  billions  incorporated  in  the  bond 
bill  are  certificates  of  indebtedness, 
which  need  not  be  advertised. 

The  expense  fund,  if  the  Senate  P"!- 
nance  Committee  ai)propriation  prevails, 
will  1)6  given  to  Mr.  McAdoo  to  use  at 
his  discretion,  and  it  is  to  cover  every¬ 
thing,  including  the  printing  of  the 
bonds. 

Mli.  XI'AIKK)’S  ATTITrUE. 

Mr.  McAdoo’s  attitude  on  the  sul)- 
ject  of  paid  advertising,  as  ho  has  ex- 
I)re.ss(>d  it  twice  within  the  month,  is 
that  advertising  is  a  <-ommodity  which 
shotild  be  |)aid  for,  but  he  has  been  in 
doubt  l)ecause  he  has  felt  the  Ciovern- 
ment  would  have  to  recognize  every 
medium  on  equal  terms,  and  he  has  sim¬ 
ply  said  that  this  expen.se  would  be  very 
great. 

When  the  Senate  F'inance  Committei*. 
however,  <iecided  this  week  that  Mr.  Mc¬ 
.Adoo  should  have  as  expenses  $2,500,000 
for  each  billion  of  lAberty  IJonds  and 
savings  certificates,  it  l)ecame  clear  that 
the  amount  would  in  all  probability  be 
sufficient  to  meet  the  Secretary’s  speci¬ 
fications  for  a  general  advertising  cam- 
I>aign,  covering  all  media. 

For  the  forthcoming  October  I.,il)erty 
I.ioan  issue  of  three  billions,  the  Senate 
F'inance  Committee’s  expen.se  allowance 
would  provide  $7,500,000.  During  the 
past  week  it  was  learned  that  Mr.  Mc¬ 
Adoo  expended  for  the  first  Liberty 
Loan,  in  which  there  was  no  charge  for 


WHAT  GOVEHNMENT  MAY  HAVE  FOR 
12,681,220  APPROPRIATION 

('oniitli/hi!/  with  Srrrritiri/  Mc.\il»o'.s  rruiirsl  that  all  forms  of  ad rcrtisiii!/ 
and  all  media  hr  rrroiinizrd  in  dorrrn  mrnt  financial  ad ixrlisini),  the  folloic- 
inii  rslimair  is  offered  hit  The  KiuToit  and  Piui.ishku,  assisted  in  the  j/n’/j- 
aralion  of  the  ftimres  by  Mr.  William  (\  rreeman,  yeneral  manayer  of  the 
.\d rertisiny  \ews; 

.\  tliiity-day  canipaign. 

'rhrcc  thou.sand  diiily  newsi)apeis,  O.aoo  lines  in  each,  or  three  p;iges. 
.' verage  advertising  line  rate  10  cents,  or  $300  per  line  for  all  the  dailies 
of  the  c())infry.  Investment,  $l,S0O,0OO. 

Kouitcam  thou.sand  weekly  newspap<“rs,  including  every  class,  42-inch 
dist'lay  advertisements,  four  times.  Cost  per  inch,  $2,100.  Inve.stment, 
$352. SOO. 

-Ml  farm  papers  of  the  country,  1,200  lines  to  each,  to  be  run  in  either 
two  or  three  instalments.  Combined  line  rate  for  all  farm  papcr.s,  $127. S5. 
Investment,  $153,420. 

Kvery  l)ill-poster  stand  in  the  I’nited  States,  tine  month.  Investment, 
$100,000. 

Klectric  signs  ami  street-car  cards,  one  month.  Investment.  $75, (too. 

.Monthly  pnblic.-itions,  one  time,  a  $100,000  investment,  but  it  is  believed 
tliat  the  .second  Liberty  Loan  copy  cotild  not  reach  the.se  for  OctolK'r  delivery. 

.All  national  weeklies.  Investtmmt,  $100,000. 

Kvery  commercial  form  of  advcrti.sing  is  herein  recognized  and  all  media 
are  used,  except  trade  newspapers. 

No  allowance  has  tx'en  made  for  matrices  or  .stercotyi)e.s,  lait  as  monthly 
magazines  as  a  rule  are  clost'd  the  $100,000  afiplied  to  that  accoiint  might 
t)e  u.sed  for  dui)lication  of  art  sut)je<'t.s.  It  is  iK'lieved  that  the  most  effective 
adverti.sements  in  newsi)apei'.s  would  l)e  compos<'d  l)y  the  newspai)er.s  from 
manusci'iiit  coi)y. 

Thus,  for  $2.(!.S1.220  the  (lovernment  may  covei-  the  nation  in  all  recog¬ 
nized  forms  of  adveitising,  with  concerted  action  and  ceitain  success  of  the 
great  second  Libei’ty  Lojm  t)ond  projei't. 


advertising.  al)ont  $2,500,000.  Thus  the 
flotation  expen.se,  sans  adverti.sing,  ap¬ 
pears  to  have  l)een  estai)lished  at  around 
$1,250,000  r>er  billion  of  bonds.  If  this 
is  a  correct  .statement  of  the  cas(', 
.Mr.  .Mc.Adoo  would  now  have,  i)er  bil¬ 
lion  of  l)onds.  $1,250,000  more  for  flota¬ 
tion  exi)enses  than  on  the  .Tune  flota¬ 
tion.  This,  of  course,  assumes  that  he 
would  rec(‘ive  an  ai)i)ropriation  at  the 
rate  of  one-quarter  of  one  per  cent,  as 
rei'ommended  by  the  Senate  I'Tnance 
Committee. 

If  .Mr.  Mc.Vdoo  were  to  keep  the  or¬ 
dinary  expen.ses  of  the  Octot)er  issue  to 
the  expen.se  rate  of  the  June  issue  (i.  c., 
$1,250,000  per  billion)  he  would  still  have 
$1,250,000  per  billion  to  spend  for  ex¬ 
penses  which  were  not  allowed  in  June. 
On  three  billions  this  means  $3,750,000 
l)ossibly  available  for  advertising  and 
other  legitimate  expenses. 

.Mr.  McAdoo  has  said  recently  that  he 
thought  the  (lovernment  should  in  fu¬ 


ture  pay  the  extra  expen.ses  of  bankers 
and  l)ond  hou.ses,  such  as  payment  for 
tneals  of  clerks  and  salesmen  working 
oveitime,  i)rinting.  po.sfage,  etc.  He 
will  pi'obalily  want  to  have  a  fund  for 
such  expen.ses,  though  it  is  definitely 
settled  that  nothing  in  the  form  of  com¬ 
missions  will  be  paid  to  bond  .sales¬ 
men. 

'The  e.stimate  of  the  Plan  and  Scope 
Committee  of  the  .Vdverti.sing  Commit¬ 
tee,  which  has  been  in  Mr.  AIcAdoo’s 
hands  for  two  week.s,  calls  for  the  ap- 
proiiriation  of  $2, (>50,0(10  for  advertising 
and  recognizes  every  form  of  commer¬ 
cial  adverti.sing  and  all  puhli.shed  media. 

.At  the  rate  of  $2,500,000  per  billion  of 
bonds  Mr.  .Mc.Adoo  would  have  a  total 
expense  fund  for  the  three-billion  Oc¬ 
tober  loan  of  $7,500,000.  Assuming  that 
his  ordinary  (such  as  the  June)  ex¬ 
penses  would  be  at  the  rate  of  $1,250,- 
000  per  billion,  that  would  absorb  $3,- 
750,000  of  the  fund  and  would  leave 


$3,750,000  to  meet  additional  expenses, 
such  as  adverti.sing.  If  Mr.  McAdoo 
would  use  $2,500,000  for  advertising  he 
would  still  have  $1,250,000  to  cover  the 
incidental  .sales  expen.ses  which  he  has 
mentioiu'd  as  prop(>rly  t)elonging  to  the 
(lovernment  account. 

EXPECT  $2,500,000. 

On  such  llgnring  as  this  adverti.sing 
men  in  .New  A'ork  this  week  believed 
that  the  approiniation  for  October  ad¬ 
veitising  might  be  around  $2,500,000. 

If  $3,000,000,000  Liberty  llonds  are 
tnrned  over  in  a  thirty-day  advi  rtising 
campaign  on  an  expiuiditiire  of  $2,500,- 
Ooo,  or  at  the  rate  of  $834,o.)0  p(>r  liil- 
lion,  it  would  be  extremely  chi  aji  ad¬ 
vertising.  It  would  be  apio'oximatel.v 
oni'-twelfth  of  one  iH>r  cent,  of  the 
lionds.  'I’he  KngTish  (lover. imrnt  has 
exjiended  for  adverti.sing  its  popular 
war  loans  at  the  rate  of  one-tintii  of 
one  per  cent,  of  the  sum  raised. 

Should  .Mr.  .Mc.Vdoo  establi.ih  an  ad¬ 
vertising  apiu-opriation  for  the  ('dolii'r 
loan  of  $2,500,000,  it  is  lik  ly  that  he 
would  continue  at  that  rate  om  sub¬ 
sequent  campaign.s.  The  nnder.standing 
is  that  apiiroximately  $9,500,!;00.oo0  are 
to  be  rai.sed  through  popular  war  loans 
and  sjivings  certificates,  to  mi  i  t  war 
e.xr>enscs  now  in  sight.  The  total  bond 
issue  for  around  eleven  billior.s  includes 
the  certificates  of  indebtislness  to  1h> 
need  not  be  adverti.s(>d.  and  are  there¬ 
fore  not  con.sid('r<“d  in  the  .same  liglit 
as  the  nine  and  a  half  billions  of  bonds 
and  .savings  (vititiiates  whica  must  be 
.sold  to  th‘  public.  Only  one-twcniii  th 
of  one  per  ci  nt.  was  allowed  lor  the  ex¬ 
pense  of  Heating  the  certificates  of  in- 
dcbtednes.<  !)v  the  Senate  ('ommittce. 

$.S,(l((0,0()(l  .MAY  IXI.ME. 

Hence,  if  Mr.  Mc.\doo  doe.s  apiiropri- 
ate  for  advertising  at  tlie  rale  o'"  $S34,- 
000  per  liillion  of  the  jiopular  issues,  the 
total  amount  that  tlie  (lovernment 
would  expend  for  advertising  purposes 
on  $9,500,000,000  would  be  aptu’oxi- 
mately  $8,000,000. 

.Mr.  .Mc.Vdoo  apiieared  befi)ic  the  Sen¬ 
ate  Finance  Committee,  in  executive 
•se.s.sion,  twice  thi.s  week.  It  ’s  lielieved 
that  he  reiterated  his  statements  on 
the  adverti.sing  matter  made  to  the 
Hon.se  Comi.iittce  on  Ways  and  .Mi  ans 
last  week. 

The  Finance  Committee  increated  the 
amount  for  the  bond  issue  from  one- 
seventh  to  one-fourth  of  one  per  cent., 
the  certificates  of  indebtedneo.x  to  be 
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ADVERTISING  NEEDED  TO  UNIFY  COUNTRY’S 
MIND,  DECLARES  W.  C.  D’ARCY 

liy  W.  C.  D’Arct, 

Prrxitirnt  Associated  Adrcrtisinfi  Clubs  of  the  'World. 

I  AM  more  than  pleased  to  feel  that  the  power  of  Tub  Editoii  and  Ptblisher 
is  directed  to  makine:  it  clear  to  offleial  Washinaton  that  the  Associated 
Advertising  Clubs  are  not  actuated  by  anything  but  the  highest  patriotic 
motives  in  their  desire  to  help  the  Government. 

To  unify  the  country’s  mind  and  tran.slate  the  one-mind  into  quick,  all- 
powerful  action  ui>on  such  projects  as  the  I.<il)erty  I.ioan.  Ued  Cro.s.s,  Food 
Conservation,  the  Army  and  Navy — there  is  needed  the  clarion  c.all  of  plan¬ 
ned  and  concentrated  adverti.sing.  This  is  the  essence  of  war  purposes. 
Only  adverti.sing  can  time  concerted  action.  To  advertising  persisted  in,  no¬ 
thing  is  impos.sible.  Indi.scriminate  thinking  is  as  hurtful  as  is  di.sconcerted 
action.  To  tie  one  hand  for  safety — counts  for  little  if  the  other  hand  is  not 
controlled.  l>esultory  efforts  to  make  public  opinion  on  national  affairs  are  as 
futile  as  to  try  to  .sell  a  package  of  food  succe.s.sfully  by  a  hundred  unrelated 
plans. 

Organized  advertising,  through  the  National  .\dvertising  Advi.sory  Roard 
of  the  A.  A.  C.  of  W.  offers  its  best — its  all — not  for  pay — not  for  this  or 
that  material  thing,  but  for  great  national  and  patriotic  works  incident  to 
carrying  on  the  war.  The  services,  the  work,  of  adverti.sing  men  is  volun¬ 
teered  freely,  but  the  advertising  .shoiild  lie  paid  for. 

Motive  moves  the  world  and  adverti.sing  offers  its  liest.  Tf  conscription 
takes  the  man  power— and  at  a  price — if  money  and  material  are  al.so  publicly 
called  to  the  colors,  and  for  compensation — why  not  evoke  the  aid  of  adver¬ 
tising? 


promoted  by  the  use  of  mone>  to  he  d- 
rived  by  the  setting  a.side  of  one-twen¬ 
tieth  of  one  p<-r  cent,  of  the  amount  to 
be  raised  by  these  certificates. 

By  next  week  the  Bond  bill  will  prob¬ 
ably  have  liecome  a  law,  and  it  will  be 
definitely  known  just  what  i.'.iount  will 
lie  set  aside  for  promotion  purposes?. 

MR.  JOHNSON'S  8TATB>fENT 

When  the  matter  was  di.scussed  in  the 
House  last  week,  Hepre.sentative  John- 
.son,  of  Washington,  clearly  set  forth 
what  could  be  done  for  promoting  the 
bond  issue  by  advertising  in  newspa¬ 
pers.  He  attempted  to  definitely  have 
$2,500,000  set  a.side  for  the  iiaymcnt  of 
advertising.  Tn  pre.senting  his  eropo.si- 
tion  to  the  Hou.se.  which  was  rejected, 
Mr.  Johnson  said: 

“I  want  to  say  very  frankly  that  1 
believe  that  to  have  it  understood  that 
nothing  would  be  spent  by  the  Gov¬ 
ernment  for  advertising  in  handling 
this  enormous  issue  of  bond.s  would  be 
a  tremendous  mistake:  and  I  want  to 
siay  further  that  the  authorization  of 
$2,500,000  as  a  portion  of  this  one-sev¬ 
enth  would  be  a  trifling  sum,  while  it 
■would  add  50  per  cent,  to  the  efficiency 
and  the  business  effort  to  turn  over  this 
bond  Is.sue  quickly  and  correctly  and 
with  the  minimum  of  lost  motion.  Now, 
of  course,  the  newspapers  will  boost, 
and  boo.st  hard,  even  if  they  receive  not 
a  single  penny,  but  they  will  do  it 
spasmodically,  without  s>-stem.  and  in 
a  di.sorganized  way.  Why  not  have  the 
advertising  done  according  to  sy.stem, 
each  advertisement  in  order,  each  one 
in  sequence,  so  that  the  pulling  power 
of  all  is  of  full  value?  This  is  the  one 
detail  that  should  not  be  overlooked. 
r>o  not  think  that  the  newspapers  are 
not  patriotic  and  that  they  -will  not 
liromote  this  l>ond  s-ale  to  the  limit;  but 
do  not.  I  beg  of  you,  be  parties  to  the 
riding  of  a  gift  horse  to  death. 

Anorx  20.000  papers. 

Tn  reply  to  a  que.stlon  as  to  how 
many  new.spapers  there  are  in  the 
t'^'nited  States  that  would  expect  part 
of  this  advertising,  Mr.  Johnson  said 
about  20,000;  but  a  few  would  not  ex¬ 
pect  any  part  of  it.  Continuing,  he 
said: 

"For  Instance,  certain  popular  month¬ 
ly  magazines  go  to  press  fully  .sixty 
days  ahead  of  their  dated  llnf>.  It  would 
be  hardly  practicable  to  advertise  in 
the  monthly  magazines  for  the  first 
campaign.  Then,  further,  there  are 
some  strictly  technical  and  class  pub¬ 
lications  which  would  not  expect  to 
seek  advertising  of  this  kind.  And  there 
are  a  few  college  dallies  which  are  not 
in  the  general  advertising  field.  But 
the  dallies,  the  -weeklies,  the  farm  pa¬ 
pers,  and  all  of  the  others  would  come 
in  on  a  general  advertising  campaign 
of  great  power  and  force,  each  to  re¬ 
ceive  its  exact  share  according  to  its 
accepted  rate  card.” 

Mr.  Sloan:  “Hoes  the  gentleman’s 
llfit  of  available  advertising  papers  in¬ 
clude  agricultural  papers  and  trade  pa¬ 
pers?" 

Mr.  Johnson:  "Yes;  all  of  them.” 

Mr.  Sloan;  "And  it  Is  not  contem¬ 
plated  that  there  shall  be  any  distinc¬ 
tion  as  to  partisanship?” 

Mr.  Johnson:  "Absolutely  none. 

'That  is  just  what  is  to  be  avoided.  Gen¬ 
tlemen,  every  one  knows  that,  next  to 
money  Itself,  advertising  is  the  thing 
that  makes  the  wheels  go  round,  and 
the  brightest  minds  that  are  known  to 
the  advertising  business  have  organ¬ 
ized  to  aid  this  Government  Just  the 
same  as  the  automobile  manufacturers 
and  others  organized,  and  they  have 
prepared  and  presented  a  plan,  ■with 
which  I  regret  to  say  I  am  only  par¬ 


tially  familiar,  but  enough  .so  to  give 
you  a  fair  outline. 

"By  this  plan,  for  $2,500,000  they  will 
place  real  advertising  to  the  amount  of 
from  tw'o  to  four  pages  of  newspaper 
.size  in  the  1,773  dally  papers  of  the 
T^natixi  States  with  a  circulation  of 
more  than  24.000,000  cojiies  daily:  and 
in  14,000  country  weeklies  with  a  week¬ 
ly  circulation  of  14,541,000  copies;  and 
in  several  hundred  foreign-language 
papers,  and  In  - .” 

Mr.  Sloan;  "I  should  like  to  ask  the 
gentleman  right  there  if  it  is  not  un¬ 
derstood  that  in  the  pre.sentation  of 
this  plan,  if  the  advertising  is  f.ilrly 
distributed  to  the  best  advertising  me- 
dium.s— that  is.  the  newspapers— there 
will  l>e  large  additional  notice  given, 
editorial  and  otherwise?” 

Mr.  John.son;  "Pertalnly.  Now,  for 
$2,500,000  you  can  not  only  advertise 
in  all  of  the  weeklies,  all  of  the  dailie.s. 
nearly  all  of  the  foreign-language  pa¬ 
pers.  and  all  of  the  farm  papers  and 
even  the  religious  papers,  but  also  in 
all  of  the  street  cars  and  with  all  of 
the  billiioard  organizations,  which  cover 
every  city.  Tf  all  that  is  not  worth 
considering  nothing  is.  T  do  not  think 
the  House  should  overlook  this.  The 
plan  has  been  carefully  prepared.  Fur¬ 
ther.  this  is  not  a  staggering  sum  or 
even  a  large  sum.” 

Mr.  Moore,  of  Pennsylvania;  "Has 
the  gentleman  examined  the  situation 
sufficiently  to  be  able  to  fiay  how  much 
might  t>e  apportioned  among  the.se  20- 
000  newspapers?” 

Mr.  Johnson;  "Yes;  $1,500,000  of  this 
sum  will  go  to  the  daily  and  weekly 
newspapers,  including  the  cost  of  ma¬ 
trices.” 

Mr.  Moore — "How  would  the  gentle¬ 
man  apportion  the  appropriation — in  ac¬ 
cordance  with  the  circulation  of  the 
newspapers?” 

Mr.  .Tohn.son — "Yes;  in  part.  It  is 
proposed  to  utilize  the  adyertislng  ma¬ 
chinery  of  the  great  agencle.s,  which  ma¬ 
chinery  is  already  set  up  and  is  just  as 
necessary  to  the  newspaper  business 
generally  and  the  periodical  business  as 
railroads  are  necessary  to  business  op¬ 
erations.” 

Mr.  Moore — “I  concede  all  that,  but 
how  would  the  selection  be  made  In  or¬ 
der  to  be  fair  to  the  entire  newspaper 
fraternity?” 

Mr.  .Tohnson — "It  will  be  made  by 
placing  from  two  to  four  pages  In  every 


publication  at  its  actual  adyertislng 
rates.” 

Mr.  Moore — "At  their  ordinary  adyer- 
ti.sing  rates?” 

Mr.  Johnson — "At  their  ordinary  ad¬ 
vertising  rates.” 

RAINEY’S  PI.INOS. 

Mr.  Kalney,  member  of  the  Ways  and 
Means  Committee,  followed  Johnson  in 
the  debate,  saying: 

"The  statement  of  the  gentleman  from 
Washington  is  that  if  his  amendment 
goes  in  $2,500,000  will  be  distributed 
through  these  advertising  agencies — 
through  these  boiler-plate  companies — 
to  the  newspapers  of  the  land.  How 
much  will  the  agencies  keep  of  this 
amount?  Ten  per  cent,  would  be  an  ex¬ 
ceedingly  moderate  estimate.  If  they 
keep  10  per  cent,  of  this  amount,  we 
are  then  paying,  not  to  the  newspapers 
of  the  land,  but  to  the  organized  agen- 
eies  the  gentleman  discus.ses,  one-quar¬ 
ter  of  a  million  dollars,  at  the  very  least, 
for  five  or  six  week’s  work.  No  wonder 
their  repre.sentatives  are  here  in  con¬ 
ference  with  the  Secretary  of  the  Trea¬ 
sury.  No  wonder  their  representatives 
are  Inserting  in  the  new.spapers  of 
Wa.shington  at  large  expense  these  full- 
page  advertisements  advocating  the  ap¬ 
propriation  of  this  sum  for  this  purpose. 
No  such  proposition  as  the  gentleman 
has  discussed  ■was  ever  presented  for 
consideration  to  the  Committee  on  Ways 
and  Means,  which  drew  this  bill.  This 
Committee  has  until  now  heard  no  such 
suggestion  as  this.  'The  section  of  the 
bill  .sought  to  be  amended  makes  a  defi¬ 
nite  allowance  to  the  Secretary  of  the 
Treasurj'  of  not  to  exceed  $17,000,000  for 
the  purpose  of  paying  the  necessary  ex- 
pen.ses  connected  with  the  printing  and 
placing  of  this  enormous  bond  issue.  He 
can  expend  of  that  .sum  as  much  as  Is 
required  for  that  purpose.  This  is  the 
large.st  transaction  in  the  history  of  na¬ 
tions.  We  must  place  these  bonds. 

“This  section  in  this  bill  makes  this 
allo^wance  to  the  Secretary  of  the  Trea¬ 
sury,  and  if  it  appears  neceasary  In  or¬ 
der  to  pbtaln  .subscriptions  for  these 
bonds  to  advertise  In  the  newspapers 
of  the  country,  the  Secretary  has  the 
right  to  do  it  without  this  amendment. 
'Throughout  the  land  during  the  cam¬ 
paign  for  the  sale  of  IJberty  Bonds 
newspapers  rendered  most  excellent  ser¬ 
vice.  Without  compensation  they  con¬ 
tinually  called  attention  to  the  fact  that 
tboM  bonds  were  being  offered  for  sale. 


So  far  a.s  I  know,  they  did  not  ask  any 
compcn.sation.  So  far  as  I  know  the 
small  newspapers  of  the  country  and  the 
large  newspapers  of  the  country  are  still 
anxious  without  compensation  to  dis¬ 
charge  this  patriotic  duty.  All  over 
this  land,  from  ocean  to  ocean,  men  and 
women,  bank.s,  tru.st  companies,  and 
newspapers  will  still  be  fouifd  discharg¬ 
ing  their  patriotic  duty,  urging  upon 
those  who  have  money  to  invest — a 
small  amount  or  a  large  amount — the 
nece.sslty  of  subscribing  for  these 
bonds.” 

MR.  MORGAN’S  VIEWS. 

Representative  Morgan,  in  support¬ 
ing  the  amendment  of  Representative 
.Tohnson,  said; 

“There  is  only  one  way  that  the  great 
masses  of  the  people  can  be  reached, 
and  that  is  through  the  newspapers  of 
this  country,  great  and  small.  .  ,  . 
The  little  amount  which  the  newspa¬ 
pers  of  this  country  would  get  would  be 
but  a  small  portion  of  the  money  that 
they  will  actually  expend.  In  this  age 
of  the  world  there  is  no  great  business 
that  undertakes  anything  of  Importance 
without  utilizing  the  power  of  the  press. 
So  in  thl.s  campaign,  in  undertaking  to 
sell  these  vast  quantities  of  bonds, 
mounting  up  into  the  billions  of  dol- 
lar.s,  in  my  judgment,  it  W'ould  be  the 
height  of  folly,  indeed,  almost  a  public 
calamity,  if  the  Secretary  of  the  Trea¬ 
sury  did  not  advertise  the  sale  of  these 
bonds  in  the  newspapers  of  the  coun¬ 
try. 

The  Secretary  of  the  Treasury  .should 
advertise  the.se  bonds  in  the  newspapers, 
not  merely  as  a  favor  to  the  newspa¬ 
pers;  he  .should  do  it  as  .a  business 
proposition.  Public  sentiment  must  be 
moulded.  Our  citizenship  must  lie  edu¬ 
cated.  This  cannot  lie  done  without  the 
aid  of  the  press 

Repre.sentative  Wood,  of  Indiana,  in 
addre.ssing  the  House  on  the  amend¬ 
ment,  said: 

“I  think  the  Congre.sa  .should  bear  in 
mind  that  this  is  but  the  beginning  of 
the  sale  of  bonds.  There  will  be  many 
other  bond  issues  to  lie  .sold  hereafter, 
and  if  we  wish  to  keep  the  continued 
good-will  of  the  people  of  this  country, 
whose  money  we  are  expecting  will  pay 
for  the.se  bonds,  we  should  keep  on  the 
good  side  of  the  medium  that  reaches 
the  people  of  this  country  and  brings 
these  advertisements  home  to  tbem.” 

Mr.  Rainey:  "Does  the  gentleman 
.say  that  in  these  patriotic  matier.s,  in 
order  to  keep  on  the  good  .side  of  the 
newspapers  we  have  got  to  pay  them 
money?” 

Mr.  Wood,  of  Indiana:  “The  news¬ 
papers  of  the  country  cannot  I've  on 
patriotism  alone.  They  have  got  to 
have  something  of  .substance.  The  peo¬ 
ple  who  .sell  them  their  print  pa!>er  an- 
not  patriotic  enough  to  give  it  to  them. 
The  men  who  furnish  the  ink  .and  the 
type  and  the  men  who  work  the  pre.s.-^es 
arc  not  patriotic  enough  to  give  their 
material  and  time  and  .service:?  for  noth¬ 
ing.  So,  I  say  that  this  great  Govern¬ 
ment  of  ours,  that  is  spendiiig  money 
by  billions,  should  not  expect  these  pa¬ 
pers  to  give  their  services  entirdy  vlth- 
out  compen.sj  tion.” 

SET.  M’ADOO’S  attitude. 

The  reeord  of  the  hearing  before  the 
Ways  and  Means  Committee  of  the 
House  last  week  illuminates  the  atti¬ 
tude  of  Mr.  McAdoo  and  members  of 
that  Committee  in  regard  to  the  adver¬ 
tising  project. 

Mr.  McAdoo,  in  discus.sing  the  first 
IJtierty  I.rf)an  transaction,  said  that  the 
itankers  who  gratuitously  gave  of 
{Concluded  on  page  32) 
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USE  AND  ABUSE  OF  A.  B.  C.  REPORTS  CANADA  PLANS  GREATER  ADVERTISING  TO 

IS  DISCUSSED  BY  STANLEY  CLAGUE  SELL  FOURTH  DOMESTIC  WAR  LOAN 


New  Managing  Director  of  Audit  Bureau  Tells  THE  EDITOR  AND  Most  Elaborate  of  Her  Campaigns  to  Begin  in  November  Is  to  Inten- 
Publisher  That  Proposed  By-Law,  If  a  "Censorship,”  Is  In-  sively  Cultivate  Field  and  Educate  People — Government 

tended  to  Protect  the  Interests  of  Members  Themselves —  May  Control  All  Selling  and  Publicity  With  Increased 

"The  Voice  of  Its  Members  Is  the  Voice  of  the  Appropriations  for  New  spapers— Imrie  Tells  of 

A.  B.  C.” — Looks  for  Solution  of  Problem.  Great  Dominion  Advertising  Successes. 


Bv  Stanlet  Claguk, 

(.l/fin.  Director,  Audit  Bureau  of  Circulation.) 
IMK  chang-es  things,  nothing 
stands  still.  The  radioali.sms  of 
to-day  are  the  accepted  tenets  of 
to-morrow. 

In  the  not-far-distant  past,  Circula¬ 
tion  was  a  vague,  ephepK-ral  thing 
about  which  men  spoke  with  lowered 
l>reath.  It  was  a  secret,  intangible 
something  for  which  advertisers  were 
a.sked  to  pay,  and  paid  i)lindly  their 
good  money.  Publishers,  in  their  pri¬ 
vate  lives  good  and  blameless  men  ban¬ 
died  the  short  and  ugly  word  with 
hated  competitors  over  it. 

The  wor.st  of  it  was  that  the.<je  cir- 
eulation  squabbles  found  their  wey  into 
the  very  columns  of  the  publications 
and  were  inflicted  on  suffering  leaders. 

It  was  all  absurdly  wrong,  of  course, 
and  the  .\udlt  Bureau  of  Circulations 
has  strained  every  effort  to  put  an 
end  to  the  practice.  In  the  last  analy- 
.sis  these  circulation  fights  reacted  on 
the  publishi'rs  them.selvcs,  by  i-reatine 
a  doubt  in  the  minds  of  adverttsers  as 
to  the  worth  of  all  that  particular  kind 
of  circulation.  Thus  the  innocent  were 
made  to  suffer  with  the  guilty 

A.  B.  r.  nRAWS  VEin. 

To-day  there  is  no  longer  a  necessity 
for  such  controversies:  the  .\.  B.  C. 
draws  aside  the  veil  and  .shows  each 
publication  on  its  own  merit.s.  It  is 
the  court  of  appeal  to  which  a. publisher 
may  bring  hi.s  grievance,  as.su. 'cd  iic- 
forehand  of  a  fair  hearing.  The  Bu¬ 
reau  spares  no  labor  or  expense,  in 
such  cases,  to  arrive  at  the  facts. 

In  addition  to  being  to  their  own  in¬ 
terest.  it  must  be  liorne  in  mind  that 
it  is  the  duty  of  a  publisher  to  report 
a  competitor  who  Is  .suspected  of  “put¬ 
ting  somf thing  over”  on  the  adver¬ 
tisers.  The  A.  B.  C.  is  .strictly  a  co¬ 
operative  organization;  It  is  the  para¬ 
mount  duty  of  its  members  to  take 
pains  that  nothing  may  be  done,  which 
would  be  detrimental  to  the  interests 
of  all  the  members. 

Many  complaints  reached  the  board 
of  directors  that  certain  pulilishers — 
often  unwittingly — were  quoting  ex¬ 
tracts  or  excerpts  from  the  A.  B.  (V 
reports  which  could  only  ’k:  mislead- 
*■'  the  advcrti.sers  receiving  them, 
while  l)eing,  at  the  same  time,  unfair 
to  theih  competitors.  To  meet  this  dif¬ 
ficulty,  a  ruling  was  drafted  into  th» 
constitution  and  by-laws  that  the  full 
report  only  could  be  published. 

('OMI’I.AIN  AGAINST  IIVLE. 

Uecently  there  has  been  some  com¬ 
plaint  against  this  by-law,  and  endea¬ 
vors  have  been  made  to  have  it  rescind¬ 
ed  or  modified. 

The  Bureau  is  eager  at  all  t'mes  to 
forward  th?  best  interests  of  its  pub¬ 
lisher  memljcrs,  but  it  has  al  <o  to  think 
of  the  space-buyers.  With  a  mind  to 
this,  therefore,  the  board  of  directors 
decided  to  submit  the  point  at  issue  to 
a  referendum  in  order  that  the  views 
of  the  majority  might  be  asci-rtained. 

If  it  should  be  the  consensus  of  opin¬ 
ion  that  it  is  dangerous  to  change  this 
ruling  at  the  present  stage  of  the  Bu¬ 
reau’s  existence,  the  board  w  11  nave  no 
recourse  open  to  it  but  to  abide  by  the 


decl.sion  of  the  majority.  Nevertheless, 
it  will  be  the  hope  and  endeavor  of  the 
directors  that  a  .solution  to  the  difficulty 
may  be  eventually  arrived  at. 

Circulation  figures  alone  are  mean¬ 
ingless.  A  solicitor  may  state  glibly 
that  his  publication  has  so  many  thou¬ 
sands  of  subscribers,  but  it  means  little 
to  the  prospective  buyer  of  his  space 
unless  the  latter  is  Informed  at  the 
same  time  how  much  of  this  circulation 
is,  for  instance,  in  arrears;  how  it  was 
gotten;  were  free  premiums  used  to  in¬ 
duce  subscribers;  what  is  tiie  sub¬ 
scription  price;  were  short-term  offers 
made;  were  conte.st3  employed  to  In¬ 
crease  the  list;  in  the  case  of  a  news¬ 
paper,  is  the  circulation  ili.stritiuted  in 
the  city  or  c-utside,  and  so  on.  lie  must 
be  told  these  things, ^authoritatively,  in 
order  that  he  may  form  a  fair  compari¬ 
son  as  between  one  publication  and  a 
competitor. 

AIMS  TO  HELP. 

The  aim  and  object  of  the  .V.  B.  C.  is 
to  help  him  get  this  Information.  It 
is  obvious  that  nothing  should  be  left 
undone  to  prevent  a  possilile  g.arbling 
of  the  information,  for  the  abuse  of  its 
reports  is  the  very  antithesis  .'>f  what 
it  has  set  out  to  do.  This  is  the  reason 
why  the  by-law  regarding  the  re-i)ubli- 
cation  of  the  full  report  only  Is  con¬ 
sidered  .so  vitally  Important. 

On  the  other  hand,  the  Bureau  has 
no  de.sire  to  appear  arbitrary  in  its 
rulings;  it  has  no  de.sire  othf'r  tl)an  to 
help  the  publisher  in  his  busine.s.s — but 
it  cannot  do  this  at  the  expe.is'  of  his 
competitor  or  of  the  advertiser.  It 
aims  at  all  times  to  do  constructive 
work;  it  is  so  easy  to  pull  down. 

"Letting  down  the  bars”  is  always 
dangerous;  more  especially  i.i  tbi."  true 
in  the  case  of  an  organization  .such  as 
our.s,  made  up  of  so  many  and  conflict¬ 
ing  interests.  The  Bureau  has  to  be 
careful  at  all  times  to  leave  no  loop¬ 
hole  of  which  an  unscrupulous  competi¬ 
tor  of  .a  puldisher  might  take  advantage. 

The  Editou  and  Publisher  goes  so  far 
as  to  consider  the  hy-law  in  the  light 
of  an  attempted  censorship  .of  publish¬ 
ers’  advertising  by  the  A.  B.  C.,  but 
we  are  sure  these  very  good  friends 
and  Supporters  of  the  work  will  agree 
that  it  is  a  "cc  n.sor.ship”  inten  led  solely 
to  protect  the  Interests  of  the  members 
themselves. 

The  good  Clitics  of  this  by-law  of  the 
Bureau  should  bear  in  mind  at  all 
times  the  danger  of  “ha.sty  legi.slation.” 
The  institution  of  reform.s — or  what 
may  at  the  moment  be  considered  re¬ 
forms — is  a  matter  which  calls  for  ex- 
ce.ssive  caution. 

“Hasten  slowly”  will  continue  to  lie 
the  conservative  motto  of  the  board  of 
directors  of  the  A.  B.  C. 

The  board  does  not,  for  a  moment, 
doubt  that  a  .satl.sfactory  solution  of 
this  particular  problem  whic'.i  we  now 
have  before  us  will  be  arrived  at,  if 
not  immediately  then  later,  and  in  sub¬ 
mitting  it  to  a  referendum  they  feel 
that  they  have  performed  their  duty. 
The  resuit  of  this  vote  will  be  their 
guide,  in  wb.atever  action  is  dec-ided 
upon. 

The  voice  bf  its  members  is  the  voice 
of  the  A.  B.  C. 


CANADA’S  fourth  Domestic  War 
I.ioan  is  to  be  issued  in  November, 
and  John  M.  Imrie,  manager  of  the 
(’anadian  Press  As.sociation,  Inc.,  sent 
word  this  week  to  The  Editor  and  Pub¬ 
lisher  that  the  general  plans  for  pub¬ 
licity  had  lieen  decided  upon.  The  de¬ 
tails  have  not  been  given  out  as  yet,  but 
Mr.  Imrie  authorized  the  statement  that 
"it  can  be  said  that  educational  adver¬ 
tising  will  play  an  even  greater  part  In 
connection  with  the  fourth  Canadian 
Domestic  War  Loan  than  with  any  of 
the  three  preceding  loans  of  that  char¬ 
acter.” 

In  view  of  the  movement  in  the  Unit¬ 
ed  States  to  adv'ertise  war  loans,  as  a 
guarantee  of  the  complete  success  of 
the  undertaking.  The  Editor  and  Pim- 
LiSHER  requested  Mr.  Imrie  to  give  a 
brief  history  of  the  advertising  meth¬ 
ods  employed  in  Canada  during  the 
war. 

A  NEW  VENTURE. 

He  replied  as  follows: 

“Since  the  war  liegan  the  Canadian 
Government  has  fioated  in  Canada  three 
war  loans  in  addition  to  issues  of  war 
savings  certificates  and  debenture  stock. 

“Prior  to  the  war  it  was  not  the 
custom  of  the  Canadian  Government  to 
float  its  securities  in  Canada.  Mo.st  of 
these  .securities  were  .sold  in  the  United 
Kingdom  or  the  TTnited  States.  Canada’s 
participation  in  the  war  made  it  nec- 
e.s.sar>’  for  the  Canadian  Government  to 
borrow  money  in  much  larger  sums 
than  under  peace  condition.s,  and  it  was 
deemed  desirable  to  float  at  least  some 
of  its  loans  in  Canada. 

“The  u.sual  method  in  floating  Govern¬ 
ment  seeurities  is  to  have  them  under¬ 
written.  In  connection  with  its  do¬ 
mestic  war  loans,  war  savings  certifi¬ 
cates,  and  debenture  stock,  the  Cana¬ 
dian  Government  went  direct  to  the 
people  through  advertising  in  the  press 
of  Canada. 

“The  aggregate  amount  _aaked  for  in 
the  three  domestic  war  loans  of  the 
Canadian  Government  was  $250,000,000, 
the  aggregate  amourtt  subscribed  was 
more  than  $500,000,000.  The  underwrit¬ 
ing  of  these  three  loans  would  have 
co.st  approximately  $3,000,000;  the  ad¬ 
vertising  of  the  three  loans  co.st  about 
$130,000. 

BANKERS  AID. 

“It  is  not  claimed  that  advertising 
did  all  of  the  work  in  connection  with 
the  three  domestic  war  loans.  Splendid 
work  was  done  by  the  brokers  and  bank¬ 
ers.  who  received  a  .small  commission 
on  all  sale.s. 

“The  war  savings  certificates  are  in 
denominations  of  $25,  $50,  and  $100,  and 
arc  intended  to  appeal  particularly  to 
persons  of  comparatively  small  means. 
The.se  certifleates  were  placed  on  the 
market  at  the  beginning  of  1917  Al¬ 
ready,  and  at  relatively  small  co.st. 
about  200,000  certifleates  have  been  sold 
to  the  people  of  Canada,  mainly  through 
advertising. 

“In  connection  with  all  of  the  fore¬ 
going  figures  it  should  be  borne  in  mind 
that  the  population  of  Canada  Is  le.ss 
than  8,000,000,  or  about  one-four¬ 
teenth  of  the  population  of  the  United 
States. 

“While  the  general  plans  for  the  pub¬ 
licity  in  connection  with  the  fourth  do¬ 


mestic  war  loan  to  be  issued  In  No¬ 
vember  have  been  practically  decided 
upon,  I  am  unable  to  give  you  any  de¬ 
tails  at  this  time.  It  can  be  said,  how¬ 
ever,  that  educational  advertising  will 
play  an  even  larger  part  in  connection 
with  the  fourth  Canadian  domestic  war 
loan  than  with  any  of  the  three  preeed- 
ing  loans  of  that  character.” 

more  ei^aboiute  plans. 

The  Toronto  correspondent  of  The 
Editor  and  Publisher  wires  as  follows; 

“Pulilicity  plans  for  Canada’s  forth¬ 
coming  war  loan  are  still  in  a  forma¬ 
tive  state,  but  advertising  in  connection 
w’ith  the  flotation  will  tie  on  a  much 
more  elalxirate  scale  than  was  the  case 
with  the  preceding  three  loans.  The 
earlier  loan.s,  while  nominally  popular 
loans,  were  by  no  means  actually  so. 
Ciovernment  advertising  in  connection 
with  them  was  limited  to  comparative¬ 
ly  small-space  reproductions  of  the  .sa¬ 
lient  features  of  the  standard  prosiiec- 
tu.s,  copy  which  was  not  changed  once 
throughout  the  whole  campaigns.  This 
was  supplemented  by  a  good  deal  of 
advertising  by  individual  bond  houses, 
directed  for  the  most  part  to  the  ex- 
Iierienced  investor.  Of  educational  pub¬ 
licity  there  was  very  little. 

“The  fact  that  the  largo  institutional 
inve.stors,  such  as  the  Insurance  com- 
iranie.s,  etc.,  which  made  the  first  loans 
the  success  they  were,  cannot  be  count- 
e<l  on  for  the  .same  measure  of  sup- 
IKirt  this  time,  makes  it  imperative  that 
the  next  loan  should  be  much  more  wide¬ 
ly  poi>ularized.  There  were  roughly  40,- 
000  sub.scriliera  to  the  last  loan.  It  is 
estimated  that  there  must  be  at  lea.st 
00,000  to  the  next  one  to  make  it  en¬ 
tirely  .successful.  To  get  60,000  sub¬ 
scribers  will  obviously  require  much 
more  intensive  cultivation  of  the  field, 
including  better  publicity  methods  than 
jirevailed  before,  and  all  plans  contem- 
plateil  have,  this  object  in  view. 

“The  Bond  Ik'alers’  Association  of 
Canada,  which  includes  in  its  member¬ 
ship  practically  all  the  larger  bond 
houses  in  the  Dominion,  has  been  in 
consultation  with  the  Finance  Minls- 
t«'r  for  .some  time  back  on  the  subject 
of  the  next  loan.  As  the  memliers  of 
the  -As.sociation  will  have  to  be  depend- 
(sl  upon  to  provide  the  selling  organiza¬ 
tion  for  placing  the  bond.s,  their  advice 
has  Ix-en  sought  and  their  opinions  re¬ 
ferred  to.  'I'his  week  they  are  placing 
iM'fore  the  Mini.ster  a  general  plan  for 
the  campaign,  which  will  Include  cer¬ 
tain  recommendations  regarding  the  ad¬ 
vertising. 

ELIMINATE  COMPETITION. 

“Itoiighly,  the  Association  suggests 
that,  in  place  of  the  competitive  selling 
and  comi>etitivc  advertl.sing  which  were 
features  of  the  previous  campaigns  and 
which  led  to  much  duplication  and 
wa.ste,  there  should  be  a  complete  ob¬ 
literation  of  competition.-  To  this  end 
the  Government  would  have  to  take 
over  and  operate  the  selling  organiza¬ 
tion  to  lie  furnished  by  the  bond  deal¬ 
ers;  the  field  would  be  apportioned  to 
the  different  houses,  and  arrangements 
would  be  made  to  remunerate  them  on 
.some  suitable  basis.  All  the  advertis¬ 
ing  would  be  done  by  the  Government, 
with  the  advice  and  under  the  super¬ 
vision  of  a  committee  of  bond  dealers.'' 


MAYOR  THOMPSON  SUES 
THREE  CHICAGO  PAPERS 

File^  l.ihel  Suit'  Apgregalinji  Sl.3!>0,000 
Jame'  Keel«*\,  F.dilor  of  Herald,  Re- 
jiard'  Suit  as  “Hadjje  of  Honor" — 
Thomp-oii  Sa\s  New'pa|>er'  Have 
“(ir«"l>  I.ihelled"  Him. 

Kilicl  .'Hits  aum'  nal'UK  $1  .;CiO.(i(Mi  have 
l>eeii  lilcii  in  the  fiieiiit  Court  against 
three  Chicago  new  .'p.iiiers  and  fotir  in¬ 
dividuals  interested  in  journalistie  and 
adverlisiiif:  aeli\;ities,  hy  William  Hale 
Thnmps4iu.  Mavor  of  Chiea»;o. 

The  names  of  the  several  d<  femlants 
ami  the  amount  of  damaaes  demanded 
fl'ont'  eacli  are  a-S  follows:  The  Chieaao 
Triliune  Company,  $r)<'o,o(Ml;  the  Clii- 
eaao  Hi-rald  and  its  editor,  .tames  Kee- 
ley,  $L’.‘io,oim;  the  Cliieaao  Daily  News 
ami  \i<lor  K.  l.,;iwson.  its  editor  and 
luihlislier.  *J.'i0.oo(i;  Arnold  .Its'ins.  well- 
known  adxertisina  man  anxi  Chieaao 
si'C'ietaiy  of  the  National  Seeiirity 
la'auue.  jL’oo.aiio.  and  .lack  Uiit,  speeial 
news  writer,  formerl.v  of  the  Herald  and 
now  of  the  Trihune. 

.Mayor  Ttiompson  asks  damaaes  on  the 
arounds  that  lie  luis  Is'en  “arossly  lilsd- 
led."  aeeordina  to  a  statement  i.ssued 
hy  liim  reeently  and  printed  in  the 
press.  In  part,  the  statement  says: 

"I  have  lieeii  eha'aed  hy  the  daily 
press  of  Chiciiao  and  hy  others  of  re- 
fusina  to  invite  to  our  eity  the  repre¬ 
sentatives  of  foreian  nations.  I  htive 
lieeii  eharaeil  with  n-fusina  to  permit 
the  .sale  of  l.ilH-rty  Homls  in  the  City 
Hall.  Doth  theS4'  eharaes  are  ileliher- 
ate  falsehoods.  It  is  my  opinion  that 
lK-eau.s<-  I  <tid  not  hrina  liliel  .suits 
aaainst  news|iaiier.s  ami  their  editors  at 
the  time  these  tind  other  mis.statements 
were  made,  ttu-y  have  Iwenmo  holder 
and  more  unsrauiiulous,  until  they  have 
reaehed  a  point  where  th«'y  are  aeeiis- 
ina  me  of  Udna  a  traitor  to  our  <-oun- 
tr.v.” 

In  a  sianed  editorial,  .lames  Keeley. 
editor  of  the  Herahl.  said: 

••We  aeeept  the  lomidiment  that  Wil¬ 
liam  Hale  Thompson  pays  us  in  mak- 
ina  tlie  Herald  and  its  editor  the  ohjeet 
of  its  lir.st  suit  for  damaae.s.  It  is  a 
hadae  of  honor.” 

Thus  far  no  further  action  has  lieen 
taken  hy  the  parties  involved,  and  no 
<-ounter-suits  have  la-en  filed. 

I‘l  HLISH  SIM) AY  I’AFF.R 

Na-hville  iTenn.l  Banner's  First  Sunday 
Issue  Truly  Oeditable. 

The  Nashville  (Tenn.)  Banner.  E.  B. 
Stahlman.  president.  last  Sunday  print¬ 
ed  its  first  Sunday  issue,  which  consist¬ 
ed  of  ninety-two  paaes.  with  su|iple- 
ments.  .\n  es[>ecially  attrattixe  fea¬ 
ture  is  a  four-paae  rotoaravure  section, 
which  is  the  only  one  of  its  kind  in 
Tennessee  V  twelve-paae  nla^a^ine  se<’- 
tion  is  also  xvorthy  of  mention. 

The  Banner  has  s<  t  a  rapid  pace  for 
it.self  with  its  first  Sunday  l.ssues.  Suc- 
ceedina  Sunday  issues  will  l  ave  to  he 
esix-cially  criditahle  to  1k‘  iH'iter.  Edi¬ 
torially  an  1  tyiioaraphically  the  i.ssue 
is  laudable.  .As  a  whole,  it  rt'presents 
the  aood  work  of  all  depart nientr. 

.Augusta  Herald's  New  Home 
The  hand.some  new  home  of  the  .Au- 
austa  (tia.)  Herald  will  lie  ready  for  oc¬ 
cupancy  aliout  fK'tolx-r  1,  accordina  to 
the  announi-eim-nt  of  Bowdre  Bhinizy, 
presiilent.  The  HeraUfs  idant  was  de¬ 
stroyed  hy  fire  in  March.  1916.  Includ- 
ina  the  new  ftxture.s,  the  building  will 
cost  $150,00(1  when  completed. 

Times  will  he  better  than  ever  liefore. 
• — Frank  A.  Vanderlip. 


The  Editor  PuhUaher  for  September  .15,  1917 

NO  OHIO  NEWSPAPER  MAN  BETTER  KNOWN 
THAN  FREDDY,  CINCINNATI  BOY  REPORTER 


HEBE  WE  Sh:E  FJiEDDY  C.ETTINC  EXA.MINEI)  FOB  SEBVICE  IN  THE 
NEW  N.VTIONAB  AB.MY.  FOB  .A  BOY  OF  TEN  THAT  W.AS  A  GREAT 
EXBEBIENCE. 

FBEDDA',  the  Boy  Iteporter,  holds  an  envied  job  around  the  Cincinnati  Post 
xiftice. 

Not  mly  is  he  privileaed  to  appi'ar  in  each  picture  with  his  feature 
stories.  1  ut  :ii‘  lias  already  reached  that  journalistic  pinnacle  where  his  cojxy  is 
desk  proof. 

Where  is  the  veteran  reporter  who.se  copy  is  sacred  at  the  hands  of  copy 
readers'.’  But  that  is  true  of  Freddy,  aged  ten,  with  one  year’s  new.spaper  ex¬ 
perience. 

.\t  sx'hool  Frediiy  is  listed  as  Frederick  Printz,  hut  there  are  thou.sands  of 
folks  in  Cincinnati  who  don’t  know  he  has  a  last  name.  And  there  arc  thou¬ 
.sands  of  kids  xvho  don't  care — they  ai’c  real  friends  of  Freddy,  anyhow. 

For.  didn't  he  go  out  and  interview  Garry  Hermann  and  get  him  to  admit 
all  the  young.slers  in  toxvn  free  to  one  of  the  games  the  Beds  played  at  home 
tlie  other  d.iy'.’  Freddy  .said  he  thought  Hermann  had  a  soft  job  getting  passes 
to  the  games  every  day. 

.Another  (ime  he  interviewed  the  kids  on  German  Street  about  doing  the  pa¬ 
triotic  thing  ami  changing  the  name.  Every  Saturday  he  gets  his  assignment 
anil  then  .sits  down  and  grinds  it  out.  He  doesn't  use  a  typewriter,  just  like  old- 
fashioned  repoi'ters.  But  the  orders  are  "let  Freddy's  copy  go  as  he  turns  it  in.” 

The  greatest  moment  came  when  he  wrote  a  personal  experience  story  about 
being  examined  for  sxdectivx'  service  in  the  army.  Here  is  what  he  wrote: 

By  Freddy,  the  Boy  Reporter 

To-day  I  xxas  one  of  the  lucky  fellows  to  get  examined  just  for  fun,  for  the 
.selective  service  at  the  Vine  Street  School.  Dr.  J.  .Ambrose  Johnson  said  I 
pas.sed  examination. 

In  the  room  where  they  examined  them  there  were  a  fine  lot  of  hu.sky  fel- 
low.s.  The  dox'tx.r  ma<Ie  them  hop  around  on  one  foot.  I  went  into  the  adjoining 
room'  to  have  my  teeth  and  heart  examined.  The  doctors  there  said  they  were 
both  in  good  condition,  so  I  had  pa.ssed  the  examination  without  one  had  thing. 

There  were  a  lot  of  fellows  out  in  the  hall  waiting  to  be  examined.  Now 
that  I  pas.sed  the  examination,  they'll  miss  a  good  man  if  they  don’t  take  me. 

CICARS  nriiNT  \V(K)I). 

When  the  kids  go  hack  to  A’ine  Street  School  next  year  they'll  find  cigar 
stains  where  the  cigars  have  burnt  the  wood  instead  of  carvings. 

1  think  the  examination  does  a  man  good  liecause  he  can  find  out  if  some¬ 
thing  is  xxroiig  with  Ihemselx'es  and  they  can  go  to  a  doctor  and  get  fixed  up 
then  they'll  i*e  all  right  again. 

The  men  h  oked  like  they  would  make  good  fighters  and  believe  me  this 
place  didn’t  nax'c  any  room  for  si.ssies  or  Percies  which  are  both  about  the  same 
things. 

“rrn’KD  on  both  e.ars.” 

I  heard  one  of  tiie  doctors  say  to  another  that  it  was  about  the  t>est  di.strict 
in  the  city.  Beiause  the  liest  fellow  were  there.  When  they  examined  my  heart 
the  doctors  u.sed  a  thing  that  fitted  on  both  ears  and  the  other  end  on  my  chest. 

Dr.  E.  W.  Schenck  gave  me  an  examination  paiier,  which  had  on  it  ’’passed.” 
My  .serial  numlier  was  10,500.  Next  I  went  downstairs  and  got  an  exemption 
pajs'r  liecause  I  pretended  1  was  married  and  had  a  child. 

”TO  HELP  MY  CXJl’NTRY." 

My  child  was  Px  te,  my  white  rabbit,  who  is  about  five  years  old.  I  handed 
this  to  Phil  Metz  and  about  five  minutes  later  I  went  and  a.sked  him  for  it,  say¬ 
ing  I  didn't  wi.nt  to  Ik*  exempt  for  I  wanted  to  help  my  country.  As  for  my 
child.  Pete,  .jomebody  else  could  take  care  of  him.  Phil  Metz,  who  Is  a  notary 
public,  said  1  should  come  dowA  Monday  to  get  my  uniform. 


SENATE  PUTS  CURB  ON 
GERMAN  NEWSPAPERS 

Amenilment  Added  to  Trading  with 
Enemy  Bill  liieh  Prohibits  War  (lom- 
iiient  in  (German  Language  Newspapers 
Ijdess  Accompanied  by  Parallel  Trans¬ 
lation  in  English. 

Washi.ncton.  September  12. — The  pub¬ 
lication  of  war  comment  in  German 
languag(‘  jiaiiers  xvithout  an  English 
translation  in  parallel  columns  is  pro¬ 
hibited  hy  SfUalxtr  King's  amendment 
to  the  .Administiation  Trading  with  the 
Enemy  hill,  xvhich  |>assed  the  Senate 
Wednesday.  The  original  bill  xvas  jiass- 
ed  by  the  Hou.se  in  July.  The  amend¬ 
ment  is  of  Senate  origin  and  may  he 
stricken  out  in  conference.  It  xvas  a|)- 
proved  in  the  Senate  hy  a  viva  vote 
vote. 

The  amendment  iirovides: 

“That  during  the  pendency  of  the 
pre.sent  state  of  xvar  and  until  peace 
'Shall  he  concluded  and  the  fact  declar¬ 
ed  liy  iiroclamation  of  the  President,  it 
shall  he  iinlaxvful  for  any  person,  firm, 
or  as.sociation  to  iirint  or  imhlish  or 
cau.se  to  be  juinted  or  published  in  the 
German  language,  any  comments  n*- 
siiecting  the  Go\-ernment  of  the  I'nited 
States  or  of  any  nation  xvith  xvhich  Ger¬ 
many  is  at  xvar,  its  iiolicies,  interna¬ 
tional  relations,  the  state  or  conduct  of 
the  war,  or  of  any  matter  i-elating  there¬ 
to.  without  printing  or  publishing  in 
a  column  parallel  to  such  matter,  a 
true  and  complete  translation  of  the 
same  in  the  English  language. 

’'.\ny  |irint  or  imhlication  in  the  Ger¬ 
man  language  which  dwa  not  conform 
to  the  provisions  of  this  section  .shall 
not  Ik*  admitted  to  the  mails,  and  it  shall 
he  unlaxvful  for  any  person  to  transixu  t. 
carry,  or  otherxvi.se  publish  or  distri¬ 
bute  the  same. 

“Any  per.son  violating  the  provi.sions 
of  this  section  shall  on  conviction  there¬ 
of  lie  juinished  by  a  fine  of  not  more 
than  $500  or  by  imiu'isonment  for  a 
Iieriod  of  not  more  than  one  year,  or 
may,  in  the  discretion  of  the  court,  hr- 
both  fined  and  imtiri.soned.” 

THE  DEAD  LINE  APPEARS 

Successor  to  Scoop,  Chicago  Afagazine, 
Conies  Gut  .After  Lapse  of  Months. 
•After  a  lap.se  of  several  months  a 
magazine  "xvritten  by  and  for  newspa¬ 
per  men”  has  again  ajipeared  in  Ghi- 
cago,  edited  by  DeLy.sle  Farree  Gass, 
former  editorial  head  of  the  Scoop.  It  is 
called  ’’The  Dead  Line.” 

The  first  i.ssue  contains  forty  i>age.s 
of  reading  matter,  photographs,  and 
drawings  by  well-known  writers  and  ar¬ 
tists,  lie.sldes  a  ho.st  of  personals  and 
editorial  features.  Brigg.s,  of  the  New 
York  Tribune;  Herriman  and  Opper,  of 
the  New  York  Journal,  and  other  clever 
cartoonists,  including  "Lew”  Merrell, 
B.  H.  Somers,  and  Sidney  Smith,  have 
contributexl  comics  drawn  specially  for 
the  magazine. 

State  Charter  Denied 
The  .Apik’lI  to  Beason,  Soci.ili.st  news¬ 
paper,  puhli.shed  at  Girard.  Kan.,  has 
lieen  refuse  il  a  State  charter  to  do  a 
general  printing  and  publishing  biisi- 
ne.s.s. 

Indiana  Daily  Proposed 
The  Portland  (Ind.)  Itepublican,  a 
prosperous  xv<‘ekly  newspaper  owned  by 
E.  A.  Fulton  and  I,evi  Gilpin,  of  Port¬ 
land.  will  soon  be  convertt'd  into  a  daily. 

The  man  who  is  his  own  worst 
enemy  needs  no  other. 


! 
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ROOSEVELT  TO  HELP  WIN  THE  WAR 

THROUGH  MIGHT  OF  HIS  MILITANT  PEN 

Mrs.  kirkwood,  Daughter  of  the  Late  Col.  W.  R.  Nelson,  of  Kansas 
City  Star,  Sees  in  Entranee  of  the  Ex-President  Into  Daily 
Journalism  an  Event  of  Great  Significanee  to  Nations  Battling 
for  Denioeraey — Writings  to  Have  Wide  Publieation. 

^  HOOSKVKLT  and  my  father 

I  were  warm  personal  friends  for 
many  years.  Their  conceptions  of 
(he  duties  of  citizenship,  of  public  ser- 
\ice,  were  alike.  That  may  be  one  of 
(he  rea.sons  why  Col.  Koosevelt  has  con- 
si'iiled  to  join  the  .staff  of  the  Kansas 
City  Star.” 

The  .si)eaker  was  Mr.s.  I.  K.  Kirkwood, 
daughter  of  the  late  Col.  W.  R.  Nelson, 
owner  and  publisher  of  the  Kansas 
City  Star.  Mrs.  Kirkwood  has  been 
spending  a  few  weeks  in  New  York,  a 
guest  at  the  Uitz-Cai-lton,  where  she 
received  a  repre.sentative  of  Tiik  Kdi- 
ToK  AND  Ri  hi.isuer  vci'y  graciously. 

“It  has  been  suggc.sted,”  she  was 
told,  “th.it  pei'haps  you  were  chiefly  re¬ 
sponsible  for  this  journalistic  coup.” 

PISCI.AIMS  CRErUT. 

“1  wish  I  could,  indeed,  claim  that 
credit,”  she  reiilied.  “Of  cour.se,  T  was 
delighted  with  the  idea  and  the  prospect 
of  securing  Col.  Roosevelt's  services  for 
the  .sttar,  and  feel  that  something  very 
big  and  fine  has  been  accomiilished — 
but  th('  credit  is  not  mine.” 

It  was  suggested  to  Mrs.  Kii'kwood 
that  all  newspaper  men  would  be  in¬ 
terested  in  i-eading  her  own  views  of  the 
puri>ose  and  significance  of  The  Star’s 
feat  in  adding  to  its  staff  of  writers 
the  first  jirivate  citizen  of  the  world. 

“It  is  in  line  with  my  father's  ideals.” 

Mrs.  Kirkwood  said.  “He  saw.  alway.s. 
in  the  Star,  an  Instrument  of  public 
service — nothing  les.s,  nothing  more 
He  left  a  great  legacy  to  the  Star  fam- 
ily~a  newsiiaper  which  had  won  its 
place  through  absolute  independence, 
owing  no  allegiance  to  any  private  in¬ 
terest,  holding  no  grudges  .against  in¬ 
dividuals.  weighing  nothing  as  gain 
which  dill  not  contribute  to  civic 
betterment.  The  Star  was  alw.iys 
fighting — but  it  never  fought  for  any¬ 
thing  in  which  my  father  did  not  l>e- 
lieve  with  all  of  his  big  mind  and  heart. 

Whether  the  Star's  fights  were  won  or 
lost  did  not  matter  so  much  to  him  as 
the  facts  that  they  were  made,  and 
made  with  all  the  power  he  could  sum¬ 
mon. 

I.KFT  OltEAT  ItiEAI.. 

“You  see.”  she  continued,  “it  seems 
to  us  who  are  trying  to  carry  on  his 
work  that  in  leaving  the  Star  to  us  of 
the  Star  family  he  left  more  than  a 
great  property — he  transmitted  to  us 
a  gre.at  ideal,  something — if  T  may  u.se 
such  a  i>hrase— of  even  more  spiritual 
than  materi.al  value. 

“Tt  was  a  big  burden  to  lay  down — 
a  big  one  to  take  up  and  carry  forward. 

What  makes  me  feel  so  happy  over  the 
Star’s  good  fortune  in  securing  the  ser¬ 
vices  of  Col.  Roosevelt  is  that.  In  this 
event  we  of  the  Star  family  have 
achieved  the  sort  of  forward  step  which 
would  have  delighted  my  father  im¬ 
measurably,  and  which  may,  T  hope, 
cause  thousands  to  realize  that  his 
newsiiaper  is  travelling  that  forward 
path  which  he  had  marked  out  for  It. 

You  see,  the  Star  mu.st  do  big  thing.s — 
and  hasn’t  It  done  a  very  liig  thing  in 
this  in.stance?” 

"What  do  you  conceive  to  lie  the  big¬ 
gest  possibilities  of  service  to  the  Star’s 
readers  in  this  connection,”  was  asked. 

“Well,”  Mrs.  Kirkwood  replied,  “you 
see  there  is  not  quite  a  hundred  per 


SENATE  ELIMINATES  ALL  EXTRA  NEWSPAPER 
AM)  PERIODICAL  TAXES  FROM  REVENUE  BILL 

Se.iator  McKellar's  Ainendmeiit,  Which  Provided  for  a  Zone  System 
of  Tax  for  Second  Class  Mail  Matter,  Defeated — House  Sends 
Bill  to  Conference  for  Final  Action — Puhlications 
Subject  to  Corporation  Tax. 

ASHlNtiTON.  September  It. — 
With  the  McKellar  amendment, 
which  provided  for  a  zone  system 
of  tax  for  second-class  mail  matter, 
eliminated,  the  War  Revenue  bill  pass¬ 
ed  the  Senate  .Monday  night.  The 
amendment  was  defeated  by  a  vote  of 
40  to  34.  .\s  the  bill  now  stands,  all  of 

the  extra  newspaper  and  p  T’oilical 
taxes  are  eliminated,  the  publiiations 
bi'ing  subject,  however,  to  the  corpora¬ 
tion'  taxe.s. 

With  general  instructions  ♦(>  di.sagree 
to  all  Senate  ameluiments,  the  bill  was 
sent  to  conference  Weiinesd  ly  by  the 
Hoiisi'.  .Speaker  Clark  appointed  Repre¬ 
sentatives  Kitchin,  Rainey,  j.nd  Hixon, 
Democi'ats,  and  l-'ordney  and  .Moore, 
Republicans,  as  the  llou.st>  confi  rrees. 

The  feeling  in  both  branches  of  t’on- 
gress  is  to  dispo.se  of  the  bill  at  the 
earliest  possible  moment.  .ind  while 
there  will  be  .some  sharp  disa.grii'ineuts 
on  .some  feattire.s,  a  week  or  ten  days 
ought  to  .see  the  adoption  of  the  con¬ 
ference  report. 

hei.ievko  hit.i,  wii.i.  pass. 

The  Senate’s  action  in  dc.eataig  all 
amendmeiit.s  to  the  bill,  inc.' Msiag  the 
rate  on  second-class  mail  matter,  pres¬ 
ages  the  pa.ssage  of  the  bill  without  any 
inci’eased  rate  upon  .second-. •la*:';  mail 
matter.  While  the  House  pro\  isi  iii  was 
ahso  elimina'ed  from  the  bill  on  the  mo¬ 
tion  of  Senator  Simmons  an. I  wts  car¬ 
ried  by  a  vote  of  alt  to  that  provi.sion 
having  pas.sed  the  House  still  lemains 
in  the  bill  as  it  goes  to  conference,  and 
the  conferrees  will  decide  whether  it 
shall  be  a  part  of  the  bill  or  not. 

The  Senate’s  action  of  eliminating 
the  increased  rate  as  propo ,  al  by  the 
House  amendment  by  such  an  emphatic 
vote  of  ritl  majority,  would  indicate 
that  the  Si  nate  conferrees  wi!‘  .stand 
adamant  iiack  of  the  Simate’s  action 
and  will  not  rei-ede  to  the  Hor.se. 
I’HOKITS  TA.X  Kl.l  MIN.VTKI). 

The  five  per  cent,  exi'e.ss  profits  tax 
having  been  previously  eliminat'.d  from 
the  bill  before'  it  reached  'ne  Senate 
proper,  the  Committee  of  th.‘  Wnole  of 
the  Senatu  .struck  out  the  provision,  as 
reported  by  the  l•'inance  Committee. 
.Senator  McKellar  and  Senator  Hard¬ 
wick  both  offered  new  amimdmi  nt.s  in 
the  Senate  proper  after  the  .M.  Kellar 
amendment  was  eliminated  In  ni  the 
bill.  The  final  vote  on  the  .M.  Kellar 
amendment  was  34  to  40.  It  had  pre¬ 
viously  U'en  agreed  to  in  th.  Commit¬ 
tee  of  the  Whole  by  a  majority  of  one. 

The  Hardwick  amendm'it.  which 
would  have  placed  a  heavy  tax  upon 
EPlToKS  NOT  iiKiMiKp  IN.  '  advi  rtisiug  matter  as  earrieii  in  maga- 

“The  bell-hop— or  ottice  boy— at  the  ziue.s,  was  ih  tea  ted  by  a  vote  of  l-S  to 
outi'r  door  is  there  to  help  visitors  to  -*’•  Subs,  iiueiitly.  Senator  Mi  Kell.ar  ot- 
see  the  proper  people,  not  to  hamper  '■'''"I  sub.stitute  amendment  lor  the 
and  dela.v  them.  The  .Star's  editors  are  which  had  been  lost,  but  ti.is  was 

not  hedged  in."  she  continued.  “They  ilefi  ated  without  a  roll  call. 
a.s.sume  that  people  who  come  to  the  Senator  Simmon.s’s  motion  to  elimi- 
editorial  rooms  have  real  errands,  and  nate  all  iiu  n  ased  tax  on  secoml-cla.ss 
they  are  there  to  .serve.  In  saving  the  matter  from  the  bill  was  preoedi  il  by  a 
time  of  visitors,  and  in  making  them  lively  pai  liami  r.tary  tangle,  out  Sena- 
realize  that  the  paper  is  working  for  'or  .Saulshury,  the  Rresident  pie  tim- 
tbem,  the  editors  save  time  and  annoy-  pore  of  the  Senate,  was  in  thi  chair, 
ance  for  themselve.s,  as  well.  The  of-  and  as  he  i.s  opposed  to  placing  an  in- 
llce  boy  doe.s  not  decide,  in  the  Star  creased  burden  upon  ,.ubli.shers. 
otiice,  whether  a  visitor  has  any  real  straightened  it  out  .so  that  the  Senate 
bu.siness  there.  He  merely  facilitates  'ook  a  .straighf  vote  upon  Senator  Sim- 
that  business.”  mons’s  motion  to  eliminate  the  inirea.sed 

.Mr.s.  Kirk\Tood  explained  that  the  '’ate  upon  .second-class  matter,  which 
(CoiKhnlfd  on  pmjv  2ti)  motion  prevailed. 


TlUBfTE  TO  MR.  .SfcESTEI). 

Mr.s.  Kirkwood  and  her  mother  are 
ti-ustees  of  Col.  Nelson’s  e.state.  Mr. 
Kirkwood  i.s  actively  engaged  with  ad¬ 
ministrative  affairs  of  the  Star.  Mrs. 
Kirkwood  pay.s  the  highest  tributes  to 
.\.  K.  See.sted,  the  general  manager  of 
the  Star,  ■who  was  for  so  long  Col.  Nel- 
.son’s  right  bower. 

"Mr  See.sted  and  my  father  were  a 
team,”  she  .say.s.  “Col.  Nelson  was  not. 
contrary  opinion  notwithstanding,  a 
great  bu.siness  man.  He  had  no  talent 
for  business  details.  Mr.  See.sted  re¬ 
lieved  him  of  all  these.  My  father 
often  declared  that  without  Mr.  Seested 
he  would  feel  helples.s.  Ttif?  confidence 
in  him  was  complete.  We  of  the  Star 


EXPLODING  A  FALLACY  WITH  FACTS! 

WHKN  Secretary  Mc.Vdoo  appeared  befo.re  the  Hou.se  Ways  and 
.Means  Committee  last  week.  Representative  .lohn  N.  Ciarner,  of 
Texas,  sjiid  to  him; 

“If  we  could  just  have  the  newspapers  pay  one-tiftieth  of  one  per  cent, 
of  what  they  owe  us  for  carrying  them  through  the  mails,  you  could  then 
pay  them  for  advertising.” 

The  answer  to  this  amazing  calumny  i.s  afforded  by  some  figures  gathered 
this  week  by  The  Kuitor  anp  Rrni.isiiER,  showing  the  actual  facts  as  to 
the  u.se  the  New  York  dailies  make  of  the  mails. 

Seventeen  New  York  newspaper-,  eomiting  nioriiini:,  eveniii):,  anil  Sunilay 
issues,  have  a  total  elrciilatioii  of  .).3y|.118. 

Of  this  vast  total  only  .175,418  c  ipies  are  ilistriliiiteil  hy  mail. 

Of  this  mail  ilistrihiition  only  3'4,473  copies  are  carried  he>onil  the  3!lll- 
mile  zone. 

Within  that  zone  the  pre.sent  rate  of  one  cent  a  pound  pay.s  the  Oov- 
ernment’s  expense  foi'  transportation  and  allows  a  reasonable  margin  for 
overhead.  The  3!*, 473  copies  going  outside  that  zone  repre.sent  but  a 
small  loss  to  the  Ooverumeut,  which  could  ea.sily  be  adjusted  through  the 
creation  of  a  moderate  zone-rate — which  has  been  endor.sed  by  every  leading 
association  of  newspaper  publishers  iii  the  count I'y. 

These  figures  explode  lompletely  the  grotesque  claim  so  often  put  for¬ 
ward  in  Congress  that  the  lo.ss  on  .si'coud-cla.ss  mail  matter  repre.sents  a 
bonus  of  nearly  ninety  millions  of  dollars  a  year  to  tlie  newspapers. 
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eent.  of  patriotism  in  this  country — and 
there  must  be.  Some  of  our  public  men 
are  not  measuring  up  to  the  accepted 
.\merican  .standards — there’s  a  dan¬ 
gerous  under-current  of — what  shall  we 
call  it’.’ — obstruction  of  national  poli¬ 
cies  on  the  part  of  .some  of  our  Con¬ 
gressmen.  As  I  .see  it,  the  attitudes  of 
.some  of  our  public  men  are— -to  put  it 
charitably — unpatriotic.  The  effect  on 
the  people  is  bad.  The  impression  grows 
that  we  are  still  in  the  period  of  debate 
about  the  propriety  of  our  entrance  into 
the  war.  Who  c.'in  put  an  end  to  this 
so  effectually  as  Col.  Roosevelt?  Who 
else  is  in  a  position  of  such  authority 
to  interpret  public,  questions?  What 
other  private  citizen  may  command 
equal  respect  for  his  views,  or  such 
.wide  acceptance?” 

“It  is  understood  that  the  Star  will 
not  syndicate  Col.  Roosevelt’s  contri¬ 
butions.  How  will  other  newspapers  be 
able  to  .secure  them?” 

“No,”  replied  Mrs.  Kirkwood,  “the 
Star  is  not  making  a  commercial  enter- 
pri.se  of  this.  Some  of  the  newspaper 
syndicates  were  anxious,  naturally,  to 
secure  the  rights.  Many  other  news¬ 
papers  will  publi.sh  Col.  Roosevelt’s 
articles.  Vuit  they  will  not  be  required  to 
pay  for  the  privilege.  .All  that  the 
Star  a.sks  is  that  they  .shall  be  printed 
with  full  credit  to  the  Star.  That  places 
it  on  a  fair  basi.s,  and  the  widest  pub¬ 
lication  should  be  assured.” 


family  feel  as  my  father  did  about  .Mr. 
See.sted." 

“Do  you  consider  yourself  a  newspa¬ 
per  woman?"  .Mrs.  Kirkwood  was  asked. 

NOT  A  NEWSI-APEl:  WO.MAN. 

“Not  at  ali.”  she  answered.  “1  have 
never  wi  itten  for  publication.  Of  conr.se, 

I  havi'  been  raised  in  a  newspaper  at- 
mosphci'c.  1  take  the  clo.scst  interest 
in  newspaper  matters  and  iiolicie.s.” 

“Von  speak,"  she  was  reminded,  “of 
the  Star  l-’amily.  What  do  yon  mean  by 
that’.’’’ 

“Kvii-ybody  connected  with  the  Stai- 
i.s  a  member  of  the  Star  Kamily.”  she 
said.  “The  humblest  employee  feels 
that  he  belongs  in  the  I'irclc,  where  an 
atmosphere  of  true  democracy  picvails. 
Kvery  one  i.s  sure  that  the  Stai-'s  .suc¬ 
cess  depends  in  a  measure  upon  his  own 
iudividiull  eftorts.  That  i.s  as  it  should 
be — and  that  is  the  fact. 

“In  the  Star’s  new  building  my  father 
provided  one  big  room  for  the  editorial 
deiiartment.  There  are  no  private  of¬ 
fices--  all  aie  at  wojk  in  the  open.  1 
th  Ilk  my  father’s  idea  in  this  was  big¬ 
ger  than  is  generaliy  understood.  He 
regarded  the  Star  as  a  public  in.stitution. 
devoted  wholly  to  public  service.  He 
provided  no  place  for  secret  conferences 
with  editors.  People  who  may  have 
piivate  ends  to  .serve,  pei'.soual  favors 
to  ask.  are  not  likely  to  court  the  pub¬ 
licity  of  the  Star’s  editorial  rooms, 
where  there  are  ni,i  private  conference.s. 
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LOUIS  WILLY  SAYS  PEOPLE  OF  CANADA 

ARE  ELIMINATING  EXPENSIVE  LUXURIES 


Business  Manager  of  New  York  Times,  Returning  from  a  Month’s 
Tour  of  Dominion,  Greatly  Impressed  by  Spirit  of  Sacrifice  and 
Loyalty  of  Our  Northern  Cousins — Amazed  by  Commercial 
Progress  and  Prosperity  of  Country — Faith  in  Early 
Victory  of  Allies  Is  Strong. 


Loris  WILKY,  business  nianai^er 
of  the  Xew  York  Times,  has  just 
returned  from  his  annual  vacation. 
This  year  Mr.  Wiley  devoted  a  month  to 
a  tour  of  Canada,  extending  froni  Mon¬ 
treal  to  Victoria. 

Mr.  Wiley’s  vacations  are  no*  quite 
like  the  average  ones,  whereby  busy  , 
men  seek  to  forget  ‘‘shop”  through  the 
mere  expedient  of  getting  out  o^  touch 
with  the  usual  routine.  Mr.  Wiley,  for 
eleven  months  of  each  yea'',  is  a  cap¬ 
tain  of  industry.  From  his  spacious 
office  on  the  second  floor  of  the  Times 
Annex  hs  looks  out  ui>on  a  .small  army 
of  workers,  each  intent  upon  .some 
phase  of  the  ta.sk  in  hand,  each  t  neces¬ 
sary  unit  in  the  great  o'gjinization 
which  produces  one  of  the  wo'ld’s  great- 
e.st  new.spap<‘r.s.  Directing  tli  s  big 
force,  holding  in  his  fingers  the  threads 
of  control,  acting  at  onc-e  as  initiator, 
adviser,  and  judge — Mr.  Wiley'.<  daily 
routine  is  one  that  appeals  to  the  imagi¬ 
nations  of  men.  And  it  is  .safe  to  assert 
that  his  big  task  appeals  to  Mr.  Wiley's 
own  imagination.  He  will  never  grow 
tired  of  it. 

Hut  when  Mr.  Wiley  tackles  the  va¬ 
cation  problem — when  he  h  is  to  decide 
what  to  do  with  that  golden  month 
when  he  may  take  his  hand  from  the 
wheel  and  Is'come  once  more  the  busi- 
ne.ss  manager  of  himself — he  elects  to 
follow  the  continent-girdling  pa‘hs  that 
lead  to  the  .sunset  si-as,  to  sen.se  the  big¬ 
ness  of  the  great  outdoors,  to  realize 
the  ways  of  life  of  those  who  r  ave  made 
their  homes  in  the  wildern-ss  and  the 
prairie. 

Thus,  last  year  Mr.  Wiley  travelled 
to  our  great  Northwest,  and  this  year 
he  made  the  acquaintance  of  Oui  I.ndy 
of  the  Snows. 

He  returns  to  his  domain  in  the  Times 
Annex  with  a  glow  of  renewed  good 
health  in  his  face,  and  with  a  r.'‘W  zest 
for  work  showing  its  sparkle  in  his 
eyes. 

laiKATLV  BV  TIUI‘. 

.Mr.  Wiley  is  enthusia.stic  a'MU.t  Can¬ 
ada's  newspaiir.s,  its  great  banking 
systems,  its  Ijcautiful  cities,  tie*  spirit 
of  its  democratic  iM-ople,  the  b.'iiiulh'-ss 
natural  riches  of  the  Dominion,  its 
wealth  of  scenic  splendors  of  mountain 
and  lake. 

Such  newspapers  as  the  Montreal 
Star,  Winnipeg  Free  Hre.ss,  a»;d  Van¬ 
couver  Province,  Mr.  Wiley  Itlieves, 
compare  most  favorably  wif'i  our  Itest 
examples  of  journalism. 

Thk  Kditor  and  PrBi.isiiKn  ha-s  Mr. 
Wiley’s  kind  permi.s.sion  to  print  a  few 
extracts  from  his  notes  of  travel — and 
some  of  these  excerpts  will  give  not 
merely  eloquent  apprecia'ions  t-f  the 
things  he  has  seen,  but  an  inkling  of 
the  .sum  of  pleasure  and  prolit  his  va¬ 
cation  trip  has  afforded  him. 

What  the  war  means  to  the  people  of 
Canada  is  summed  up  by  Mr.  Wiley  in 
this  comment: 

The  wnr  spirit  of  tbe  people  is  admirable  and 
goes  iks-ply  into  tbelr  hearts.  There  is  much 
self-sarriflee.  Not  only  are  tlie  people  sirinit 
their  husbands,  suns,  and  brothers,  but  they 
are  contributing  so  largely  of  their  means  tliat 
there  is  evidence  of  elimination  of  luxurks. 
The  people  in  Canmla  are  getting  down  to  the 
necessities  of  life,  but  no  one  is  in  want.  All 
Canada  looks  to  tbe  power  of  the  l.'nlted  States 
in  tbe  confldent  belief  that  we  will  shorten  the 


war  and  eventually  overcome  the  military  au¬ 
tocracy  which  brought  on  the  conflict. 

He  gives  to  Montreal,  Ottawa,  and 
Toronto  the  tourist’s  "once-over”  in  the 
following  paragraphs: 

Leaving  New  York  .Vugiist  4,  1  arriveil  at 
Montreal  the  next  morning,  viewing  the  sights 
until  the  following  afternoon.  This  city,  the 
largest  in  Canada,  is  naist  progressive  and  itp- 
toolate.  There  are  many  massive  buildings  and 
beautiful  churches.  The  streets  are  well  paved 
tlMMiglio.ut  and  the  city  is  brilliantly  lightetl.  in 
Uie  older  part  of  tbe  city  there  is  an  interest¬ 
ing  French  settlement.  Yiontreal  derives  its 
name  from  YIt.  Uoyal,  from  which  point  one 
gets  a  splendid  view  of  the  city  and  surround¬ 
ing  country.  The  war  was  on  every  one's 
tongue.  Interest  in  the  conflict  overshadowed 
everything  else. 

OTTAWA  THE  BEAUTirUL. 

Ottawa  is  a  picturesque  city,  situatetl  at 
the  Junction  of  tlie  Itideau  and  Ottawa  Kivers. 
its  national  cliaracter  is  stanqied  upon  it  by 
many  fine  Government  buildings,  splendid  drive¬ 
ways,  and  a  beautiful,  national  park.  The  work 
of  reconsPructing  the  FartiameUt  Buildings, 
partly  destroyed  by  Are  last  year,  is  progress¬ 
ing  rapidly.  Aside  from  tlie  making  of  laws, 
the  chief  industry  of  Ottawa  is  that  of  lumber. 
There  is  splendid  water  power  which  runs  many 
sawmills,  preparing  for  market  vast  quantities 
of  lumber  from  logs  floated  <lown  the  Ottawa 
Itlver. 

In  Toismto  my  stay  was  but  a  few  hours— 
long  enough,  however,  to  note  the  characteris¬ 
tics  of  the  city — the  second  of  im]>urtance  and 
population  in  Canada.  Toronto  has  immens<‘ 
manufacturing  establishments,  and  its  com¬ 
merce  with  both  the  United  States  and  all  parts 
of  Canada  is  extensive.  'X'he  people  are  largely 
of  English  or  Scotch  extraction,  but  tlie  city  is 
deciiletlly  Western  in  its  Scliiity  and  energy. 

The  little  brick  house  in  which  Mary  Pick- 
ford,  tbe  motion-picture  star,  was  born  has 
become  famous  like  tbe  little  actress.  It  is 
poinusi  out  to  tourists  as  one  of  the  sights 
of  the  city, 

Mr.  Wiley’s  notes  include  interesting 
de.scriptions  of  the  trip  from  Toronto, 
by  way  of  the  Georgian  Bay  country, 
the  northern  shore  of  Lake  Superior, 
and  the  I.gike  of  the  Woods  region,  to 
WinniiK-g,  of  which  he  writes: 

Wintii|H-g  is  a  lively,  bustling  city.  It  was 
foriiM-rly  a  Hudson  liay  Company's  trading  po.st, 
and  was  known  ns  Fort  Garry.  In  ISTl  tbe 
inhabitants  of  the  post  numb>'reil  KlU  persons. 
T'la*  iiresent  laipulatlon  of  the  city  is  L’ti.'i.OliO. 
Ilandsoniely  ismstructed  of  lirick  ami  stone, 
with  notable  public  buildings,  great  flour  mills, 
and  many  grain  elevators,  Winnipeg  commamls 
tlie  trade  of  a  large  section  of  Canada  and  is 
Hie  greatest  grain  market  In  the  British  Empire. 

THE  TRIP  TO  CALOARY. 

TIm‘  ilaylight  li.irt  of  the  ride  from  Wiiiniis-g 
to  Calgary  was  through  vast  prairie  lands  wa¬ 
tered  by  irrigation.  Calgary  is  the  la-adquar- 
ters  of  a  great  irrigation  system,  which  is  said 
to  be  the  largest  umlertaking  of  its  kind  in 
.America.  Tbe  city  lies  at  an  altitude  of  3,42,'i 
feet  and  has  a  population  of  S1,(K)0.  It  owns 
and  ojierates  its  own  pttblic  facilities,  includ¬ 
ing  stri'Ot  railways,  waterworks,  lighting,  and 
electric  power  ami  doqs  its  own  street  paving. 

Tbe  apiproacb  to  Banff,  In  the  heart  of  the 
Canadian  Bocsies,  is  most  impressive  and 
sublime.  As  the  train  nears  the  town,  tbe  pas¬ 
sengers  are  awed  by  tbe  grandeur  of  tbe  scen¬ 
ery.  Tbe  mountains  rise  in  enormous  masses 
on  either  side  of  tbe  valley.  Some  peaks  are 
Bnow-cappe<l ;  others  green  with  foliage,  and 
still  others  barren  and  gray.  The  whole  effect 
is  marvellous  and  wonderful.  Banff  is  4,02o 
feet  in  altitude.  Its  natural  beauties  attract 
nature-lovers  from  all  parts  of  tbe  world.  No- 
wiK-re  probably  is  there  more  surpassing  scen¬ 
ery.  In  the  viclulty,  many  tourists  camp  for 
days  In  the  ois-n. 

t..ake  Louise,  sometimes  called  “Tbe  Pearl  of 
the  Rockies, ’’  nestling  with  wonderful  light  ami 
color  at  tbe  foot  of  snow-capped  mountain 
peaks,  is  so  exqui&lte  that  travellers  are 


tempted  to  over-stay  their  allotted  time.  It  is 
like  a  magnilicent  mirror,  sparkling  and  bright. 
The  altitude  is  o,U4o  feet,  almost  the  highest 
point  of  the  Canadian  Pacific  System.  Inter¬ 
esting  trips  are  made  by  pony  or  on  fool  to 
the  beautiful  "laike  of  the  Clouds"  and  the 
•'Lig  Ik-e  Hive"  from  which  a  wonderful  view 
of  the  surrounding  country  may  be  had.  Ten 
miles  away  is  Yloraliie  i.ake,  at  the  head  of 
'''file  V  alley  of  tiie  ie-n  I'eaks.  ’ 

He  describes  the  Great  Divide,  the 
Voho  ■  Valley,  Kinerald  Lake,  and  the 
home  of  the  vast  glaciers  in  the  Sel¬ 
kirk  Range.  Of  V'ancouver  he  says: 

Vaue-ouver  lies  on  the  eastern  shore  of 
eicorgia  Strait.  ft  is  the  teniiinal  of  the 
traiis-Pacitle  and  e-oast  steauiers  of  the  t-ana- 
diau  Pacifie  Sysleiii. 

I  he  city  shows  every  evidence  of  preegress 
and  enterprise.  Its  chtef  inuustrles  are  those 
of  fishing  and  liiiiiber.  Stanley  Park,  near  me 
city,  is  encircled  by,  a  tine  roadway  w;uich  pass¬ 
es  through  groves  of  big  trees.  Lnill  .May, 
ISSti,  the  site  of  the  city  of  Vancouver  was 
covered  with  a  dense-  forest ;  it  now  lias  207,0(iu 
iniiabiiaiiis. 

.V  ri-ie  through  the  straits  of  about  tour 
hours  oiiiigs  me  traieiie-i  lu  v  leiotia,  at  lue- 
lowi-i-  e->treiiiiiy  of  taucouei-r  Istait.i,  overiooK- 
iiig  me  .Straits  ol  Juan  tie  i- uea,  turougu 
wiiicii  the  steauiers  liom  eaiieouter  and  aeai- 
Ite  pass  to  the  I-acitle  Ueeau.  there  are  hiag- 
niUce-Ut  iiovi-rtiiiieht  buildings,  but  Victoria  is 
tlistiiiciiy  a  hoiuet  city.  i  he  motor  roatls  are 
exi-e-lle-iii.  J  lie  drive  north  to  Campbell  Kivt;r 
IS  the  most  sfieeiae-uiar  in  the  woritl. 


THREATEN  TO  SLE  FOR  LIBEL 


American  Union  Against  Militarism  Tired 
of  Newspaper  Attacks. 

'the  American  Union  Against  Militar¬ 
ism  has  issued  a  formal  statement  to  the 
effect  that  it  is  “tired  of  being  defamed 
as  ‘pro-German’  or  ’seditious,’  and  would 
sue  for  libel  any  new.spajier  or  press 
a.s.sot-iation  which  ventured  to  charac¬ 
terize  it  in  such  terms.”  The  statement 
was  given  out  in  reply  to  a  news  dis¬ 
patch  suggesting  that  the  Department 
of  Justice  was  contemplating  an  inves¬ 
tigation  of  the  American  Union  Against 
Militiii'i.sm.  The  statement  in  part  fol¬ 
lows: 

“The  policy  of  the  American  Union 
-Ygainst  Militarism  in  the  past  has  been 
to  ignore  newspaper  attacks.  These 
have  lately  increasfed,  however,  to  such 
a  hysterical  point  that  we  have  decided, 
on  the  advice  of  conservative  counsel,  to 
sue  for  libel  any  new.spaper  or  press 
association  which  suggests  that  we  are 
'German  agents'  ol’  are  'pro-German'  or 
'supported  by  German  funds’  or  are 
guilty  of  ‘sedition’  or  ‘treason,’  however 
those  words  may  be  modified.  Several 
such  suits  are  in  preparation.  Further¬ 
more,  .several  branches  which  have 
grown  tired  of  local  new.spaper  abuse 
have  a.sked  jiermission  to  bring  suit  for 
liliel  in  our  name,  and  permission  has 
been  granted.  We  intend  to  give  news 
I'ditors  and  editorial  writers  a  chance  to 
prove  the  truth  of  their  language.” 


New  A.  N.  P.  A.  Members 
The  Wichita  Morning  Tribune,  Wichi¬ 
ta  Falls,  Tex.,  has  been  elected  to  ac¬ 
tive  membership  in  the  American  News- 
paiier  Publishers  Association  and  the 
Charlotte  (N.  C.)  News  and  the  Berk¬ 
shire  Evening  Eagle,  Pittsfield,  Ma.ss., 
have  lieen  elected  to  a.ssociate  member¬ 
ship. 


R.  H.  l^ee  Better 

Richard  H.  Ia'C,  who  was  taken  ill 
with  typhoid  in  Cleveland  recently  and 
was  unable  to  join  the  staff  of  the  New 
York  Tribune  September  1,  as  he  in¬ 
tended  to,  has  loft  the  hospital  where 
he  was  confined  and  is  rapidly  recover¬ 
ing.  He  hopes  to  lie  in  New  York  ready 
to  take  up  his  new  duties  '.vithin  two 
weeks. 


DISPOSE  OF  PLATE  AND 
STEREOTYPE  BUSINESS 


.The  Western  New.spaper  Union  Purchas¬ 
es  Plate  and  Stereotype  Department 
from  the  American  Press  Association 
— Transaction  Said  to  Involve  Two 
Million  Dollars. 

The  American  Press  Association  has 
disposed  of  its  manufacturing  interests 
devoted  to  stereotype  and  plate  manu¬ 
facturing  to  the  Western  Newspaper 
Union  and  in  the  future  will  devote  it- 
.self  .solely  to  constructive  national  ser¬ 
vice  to  advertisers  and  advertl.sing 
agencies.  The  transaction  is  believ¬ 
ed  to  have  involved  an  expenditure  of 
about  t2.000.000. 

The  We.stern  Newspaper  Union  to-day 
assumed  control  of  the  seventeen  man¬ 
ufacturing  branches  of  the  American 
Press  throughout  the  United  States. 

The  American  Press  Association  has 
organized  a  service  department  which 
will  confer  with  the  manufacturer  and 
his  advertising  agent  in  planning  mar¬ 
keting  campaigns  and  to  insui-e  the  ac¬ 
tive  c-oiiperatlon  of  the  6,132  new.spa- 
pers  in  the  Association. 

TO  CONTINUE  JOURNAL. 

The  American  Press  Association  will 
continue  to  publi.sh  the  American  Pres.-,, 
weekly  journal. 

The  greatly  increased  cost  of  pro¬ 
ducing  the  plate  and  matrix  service 
which  would  have  made  necessary  a 
higher  charge  to  the  publishers  if  the 
comiieting  companies  both  continued 
operations  and  the  pos.sibility  of  im¬ 
proving  the  service  and  maintaining 
the  same  price  to  the  consumers  under 
the  new  arrangement  are  the  reasons 
given  for  the  merger.  The  Western 
Newspaper  Union  has  thirty-two  of¬ 
fices,  and  in  twelve  cities  both  compa¬ 
nies  maintained  an  office.  The  twelve 
American  Press  A.s.sociation  offices  sit¬ 
uated  in  the  same  city  with  a  West¬ 
ern  Newspaper  Union  office  will  be 
merged  and  conducted  under  one  head. 
In  Buffalo,  Philadelphia,  Columbus,  O., 
San  Francisco,  and  Portland,  Ore.,  the 
Western  Newspaper  Union  will  Like 
over  the  A.  P.  A.  office,  making  a  total 
of  thirty-seven  offices  which  can  be  op¬ 
erated  with  much  greater  economy 
than  under  the  old  duplication. 

Some  years  ago  Judge  Landi.s,  of  the 
United  States  Circuit  Court,  decreed 
that  there  could  be  no  merger  of  the 
two  eompanie.s.  In  January,  1917,  ne¬ 
gotiations  for  the  Side  were  begun  and 
request  for  permis.sion  was  made  to 
the  court.  It  was  denied  and  the  suit 
wa.s  carried  to  the  Circuit  Court  of  Ap- 
peal.s,  which  granted  permission  for  the 
merger.  Former  Supreme  Court  Jus¬ 
tice  Charles  B.  Hughes  was  the  coun¬ 
sel  for  the  As.sociation.  By  this  final 
decision,  the  prices  which  the  Western 
New.spaper  Union  may  charge  for  plate 
and  matrix  service  are  under  the  ju- 
ri.sdiction  of  the  court  and  cannot  be  in¬ 
creased  unlc.ss  nece.ssitated  by  increas¬ 
ed  co.sts. 

t'ommentlng  upon  the  sale,  E.  W.  Jul¬ 
ian,  manager  of  the  New  York  office  of 
the  We.stern  Newspaper  Union,  Thurs¬ 
day  said  to  a  representative  of  the  Edi¬ 
tor  AND  Publisher,  “The  merger  will 
make  possible  a  great  reduction  in  the 
overhead  expense  of  operation,  and  this 
economy,  together  with  the  added  vol¬ 
ume  of  business,  will  enable  us  to  con¬ 
tinue  our  service  to  about  14,000  daily 
and  weekly  papers  In  small  cities  and 
towns  at  our  former  low  prices.  We 
do  not  intend  to  follow  the  precedent 
established  by  almost  every  line  of  In¬ 
dustry,  of  Increasing  our  charges  to 
the  consumers  because  of  Increased  cost 
of  production." 
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THEODORE  ROOSEVELT 

JOINS  THE  STAFF  OF 

THE  KANSAS  CITY  STAR 


AN  ANNOUNCEMENT 


October  1  Theo;lore  Roosevelt  will  become  a  member  or 
tlie  staff  of  The  Kansas  City  Star,  Thereafter  he  will  con¬ 
tribute  regularly  by  wire  his  comment  on  current  events. 

The  Star  has  long  felt  that  a  daily  newspaper  would  give 
him  the  best  possible  medium  for  the  expression  of  opinion 
on  matters  on  which  his  views  are  of  prime  importance.  In 
this  belief  Colonel  Roosevelt  has  now  come  to  acquiesce. 

.Several  courses  were  open  to  him,  including  that  offered 
by  an  urgent  invitation  to  write  for  a  syndicate  of  newspapers. 
But  he  held  that  the  strategic  place  of  Kansas  City  in  the 
very  heart  of  the  country,  and  the  sharing  of  common  ideals 
by  himself  and  The  Star,  made  this  newspaper  the  appropriate 
medium  with  which  to  ally  himself. 

The  Star  would  be  guilty  of  false  modesty  if  it  did  not 
frankly  confess  its  happiness  in  the  acquisition  of  Colonel 
Roosevelt  to  its  organization  in  the  capacity  of  a  regular  con¬ 
tributor.  The  honor  of  such  an  acquisition  is  one  of  which 
any  newspai)er  in  .America  or  luirope  might  well  feel  proud. 
Moreover,  it  believes  that  the  connection  thus  established  will 
arouse  the  keen  interest  of  the  country  in  general  and  of 
Kansas  City  in  particular. 

It  will  make  Kansas  City  the  center  for  a  momentous  dis¬ 
cussion  of  events  of  transcendent  importance— a  discussion 
that  will  be  watched  not  only  by  the  whole  United  States, 
but  by  all  the  nations  of  Europe  as  well.  For  Colonel  Roose¬ 
velt  is  undoubtedly  among  the  two  or  three  leading  authorities 
in  the  world  on  domestic  and  international  affairs.  Every¬ 


thing  that  he  has  to  say  on  these  questions  inevitably  carries 
very  great  weight  and  is  read  with  the  closest  attention  in 
London,  Baris  and  Berlin,  as  well  as  in  New  York  and  Wash¬ 
ington. 

What  he  writes  is  the  fruit  of  reflection  on  a  career  that 
has  hardly  been  matched.  Legislator,  rancher,  civil  service 
commissioner,  police  commissioner  for  New  York  City,  na¬ 
tional  civil  service  commissioner,  assistant  secretary  of  the 
navy,  colonel  in  the  Cuban  war,  governor  of  New  York,  Vice- 
President  and  President — he  has  had  every  variety  of  human 
e.xixirience.  llis  knowledge  of  foreign  problems  is  that  of  a 
man  who  won  the  Noble  peace  prize  for  settling  the  Russo- 
Japanese  W'ar  and  one  who  dealt  successfully  with  interna¬ 
tional  controversies  of  every  character, 

lie  has  a  personal  acciuaintance  with  most  of  the  important 
figures  in  the  world  war,  and  with  the  men  in  active  charge 
of  things  in  the  United  States.  His  point  of  view  is  that  of 
the  modern  man — the  progressive,  who  works  in  practical 
fashion  to  insure  the  supremacy  of  human  rights  over  prop¬ 
erty  rights ;  and  the  nationalist,  who  has  confidence  in  national 
st)lntions  of  national  problems. 

This  record  is  here  thus  hastily  reviewed  to  invite  the  at¬ 
tention  of  the  readers  of  The  Star  to  the  importance  of  the 
contributions  that  have  been  arranged  for. 

This  newspa])cr  counts  itself  fortunate  to  be  able  to  do  the 
public  service  of  jjrinting  regidar  contributions  from  such  a 
man. 
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NEWSPAPER  MAKERS  AT  WORK 


MAUCKI-,H*S  K.  K(,)STKI.. 


SO.MK  lament  and  some  i-e.joiee  at  the  disappeaianee  of  the  "old-time"  t'ditor 
— the  man  who  made  his  newspaper  a  frank  and  intimate  expression  of 
hitnself — of  his  eonvietions.  his  aveisions  and  his  sympathies,  whether 
men  or  measures  were  tmder  diseus.si</n. 

Mareelliis  M.  Foster,  iiresidenl.  editor,  and  puhlisher  of  the  Moiist an  (Tex.) 
('hroniele.  iHMpeiuates.  in  his  methods  of  woik  and  in  his  hal)its  of  thought, 
the  Ix'st  traditions  of  the  old-time  editor — hut  he  eonforms'to  the  nev.a-r  ethical 
.standards  in  .journalism,  and  in  every  .seit.se  is  a  motii  rn  of  modern.s. 

The  ('hronich'  is  his  creation. — it  is  Foster's  "hnftthened  shado.v."  It  is 
a  i>otent  inlluence  for  progress  and  enliKhtened  puhlic  spirit  in  Texas.  It  is  a 
"live  newspaper."  never  .siitislied  with  thinns  as  tl.ej  are  unless  tho.se  things 
happen  to  Is'  risht.  It  is  a  newspaixo-  which  has  fought  for  its  conmiandiiiK 
I>o.sition  in  Texas  journalism  fousht  every  inch  oi  the  Ioiik  ■■(•ad.  and  held 
every  captuied  trench  of  the  ojipositiK  forces.  The.sc  opiiosinn'  fore  s  have  not 
ix-en  <’ompetinK  newspai)ers,  hut  selfish  i>rivale  interests.  Is'iit  upon  usurpation 
of  imhlic  rights. 

Mr.  Fo.ster  founded  the  Chronicle  in  I'.tdl.  It  was  an  undertakiiiK  who.se 
ditficulties  aiiftealeil  to  his  imagination,  summoned  his  talents  for  strtifjy'le 
anil  achievement.  He  has  never  tied  him.self  down  to  detail  woik— out  he  has 
deh'Kated  the  routine  thiiiK-s  to  men  lit  and  titted  foi  the  tasks  at  haul.  With 
a  multitude  of  interests  outside  tin*  puhlishins  ti<  Id.  he  has  still  centred  his 
attention  upon  the  Chronicle,  making  the  i  ditorial  pa«e  his  iiarticular  charge. 
He  deaily  loves  conllict — not  for  conllict's  .siike.  hu*  for  the  sake  of  the  idea 
or  princiide  involved.  His  mind  is  cieative,  "onward-treading."  He  demands 
of  his  as.sociates  that  measure  of  loyalty  which  is  hased  upon  di.sconi  -nt  with 
Ihinffs  aci-omplished.  and  moimtiiiK  futrpo.se  and  resolve  as  ty  thiiiKs  to  come. 

He  has  one  "hohhy."  It  is  the  editorial  pa^e  of  tin*  Chronicle.  He  is  a 
quiet,  almost  a  hashful.  man.  U  has  the  re.serve  of  tlie  student,  the  dillidence 
of  a  man  who  knows  the  ixoils  of  the  nitat  hijihway  on  whii'h  he  is  journeyin>;. 
Hut  when  a  cau.se*  appeals  to  liim  he  has  the  fire  of  a  zi  alot,  the  mom  n turn  of 
a  cru.sader.  To  his  fri(*nds  he  is  a  gentle,  heait-swayed  man,  tender  in  his 
juilKinents.  To  his  fws — while  they  remain  foe.s— he  is  uncomiiroaiisiUK  and 
relentles.s.  That  the  Chronicle*  has  prospered — that  it  is  a  l(*ader  anions  Texas 
new.spa|M*rs--that  it  is  hous<*d  in  a  modern  sky.scraper  erected  for  its  u.s(* — 
the.se  are  not  factors  of  cont(*nt  for  Fost(*r.  What  the*  ('hroniele  IS  TO  l!F 
dominates  his  thought  and  shatx-s  his  i>uri>o.s(*. 


PUBLIC  LEI)(;ER  sues 
THE  kANSAS  CITY  POST 


.Siiinlirate  Takes  Steps  to  IVotect  F'xelu- 
si\e  Kiulils  to  \inl).issailnr  (ieranl'i* 
Vrlieles  Host  (iliarxed  with  Haviii)( 
\  iolateil  ('.ontrart  ami  Mso  the  (]opy- 
ri(:lit  l.aw. 

'I'he  l‘)iiladelpliia  I’ulilic  l.a*df;er  ('om- 
pany  has  taken  .steps  to  prot  *ct  its  ex- 
clu.sive*  rights  in  the  articles  writt<*n  hy 
former  .Vmliassailor  Oerard,  et  titU*d, 
".My  Four  Years  in  Cermany."  hill 
in  equity  has  iM-en  tiled  to  r<*.stt.iin  the 
Kansjis  City  Host  from  continuing  to 
pulilisli  the.sc  articles,  for  whi<  h,  ac¬ 
cording  to  the  1‘ulilic  I.x*ds(*r  ('oni- 
panv.  It  had  ol.tained  the  come.ssion  for 
pulilication  after  SeutemlK*r  Ki.  Imt 
whii-h  it  puhlished,  in  \iolation  of  its 
eontracl.  and  in  violation  of  the  Hedfp'r's 
copyrif;ht.  at  an  c*arlier  date.  Th*  Host 
contends  that  the  contract  made  was 
for  immedi.ite  jmlilication. 

A  ternporaiy  injunction  was  refu.sed 
l>y  the  distric'  jud'ae  in  Kan.s.is  i  ity  re¬ 
cently,  as  the  application,  accordiiifr  to 
the  I’ulilic  l^daer  Company,  was  not 
made  hy  the  |yi‘d;;er  until  h<*  iK*riod 
reqiiireil  for  ttie  pulilication  of  the  ar¬ 
ticles  had  about  half  expired.  The 
Court,  howevi  r,  in  declinin;,'  the  in¬ 
junction,  leqiiired  till*  I ’ost  to  <ntcr  a 
bond  of  ^l.'i.oiHi  to  pa.v  dama;;e  <  to  tlu* 
Hedner  wliich  it  has  suffereii  tl  rouxh 
tile  violation  of  its  copyri>;hi 

The  I’uiilic  Heilaer  Compai'.v  iteclares 
that  the  stau-ment  issued  lij  the  Kan.*siis 
City  I*ost  rcKardiuK  the  ca.se  is  "v  ilfiilly 
mi.sleadin^  ami  untrue.  The  cas.*  wa.s 
in  the  iM.strict  Court,  and  'lOC  in  tlie 
Circuit  Court  of  Appeal.s.  The  amount 
of  the*  Ihi.'.iI  which  the  t'onrt  required 
v%as  mat  tn.*  sii.q^estion  of  th<*  I’ost.  On 
the  contrary,  the  I'ost  ari^ued  that  it 
should  lx*  required  to  tile  a  lioad  of  only 
$2.'>o  or  l.'iiih.' 

'I'he  H(*d;rer  has  announc  *  1  i*  "will 
prosecute  the  cast*  vi^orou.sly  to  a  con- 
tdu.sion." 

Coun.sel  for  the  I’tist  in  tht*  recent 
hearing  m  Kansas  City  clai.iuil  that 
the  articles  are  not  .subji*ct  to  copy- 
riliht.  “inasmm  ii  as  the  Copy.-i;iht  law 
i.s  not  int(*m!ed  to  prot<*ct  tli.*  product 
of  opportunity,  liut  of  ori>;imility." 

I'OPK  SLFf’KKSSKS  PAPEK 


Oatholie  Piiltliealion  Urged  Italian  Sul- 
ilier-  to  Tlirttw  Down  Their  .Anns. 

Hecent  cabh*  di.spatcht*s  from  Ftiine, 
Italy,  told  of  tlu*  l'o|M*  Hen(*dict  sup- 
pres.sinK  the  Homan  Catholic  newsiiapt*!*, 
Corriert*  P'uli.  .\ft<*r  the  publication  of 
the  I’o|m's  iM*ace  propoisal.s,  the  pafier 
firinted  an  article  in  which  the  Italian 
.soldiers  were  advi.si-d  that  they  were 
fre<(l  from  the  oath  of  allegiance  and 
uigi  d  them  to  throw  down  their  arms. 
'I'he  paper  wa.s  sus|M*nded  for  fifteen 
days  and  its  editor,  a  priest,  and  the 
manager  were  interned. 

Wlien  the  Hope  wa.s  informed  of  the 
incident  he  ordered  that  the  paixT  lx* 
suppressed  jx*rmanently. 


\orlhelilTe  on  Programme 
luird  Northeliffe  will  address  the  war 
i-onvention  of  .\merican  ISusine.ss  Men 
under  the  auspices  <if  the  Chamlx*r  of 
Commerce  of  the  Fnited  States  at  At¬ 
lantic  t'ity.  Septemlx*r  IS  to  21.  He  will 
tell  what  .\merjcan  liusiness  men  may 
do  to  aiil  the  .\llie.s. 


Space  liraflers  Hit 

The  San  Francisco  Kxaminer  has  an¬ 
nounced  that  hereafter  its  automobile 
dejiartment  would  lx*  conlin(*d  to 
straight  news  and  advertising.  All  press 
agent  matter  is  banned. 


Exempt  C.ily  Editor 
On  the  ground  that  Michael  .\.  (Jor- 
rnan.  city  iditor  of  the  Saginaw  (Mich.) 
Oaily  News.  i.s  net*e.ssary  to  a  position 
considered  es.sential  to  the  succ(*.ssful 
operation  of  the  nations  in  the  war,  the 
Third  Michigan  District  aiipeal  board 
has  granted  him  exemption  from  s<*r- 
vice  in  the  National  army.  The  .same 
board  denied  a  di.scharge  on  the  appeal 
of  Forrest  G.  Hrt*<lmon*,  cashier  of  the 
Flint  (.Mich.)  Daily  Journal,  made  on 
the  .sa'fn'e  Sround.s. 


Plan  Uhicago  (Convention 
'I'he  annual  conv(*ntion  of  the  Asso¬ 
ciated  Husim  .ss  ]*ap<*rs,  Inc.,  will  ix* 
held  in  ('hii’ago  Octolx*r  11,  12.  ami  Hi. 
•V^ocal  committee  ha.s  lx*en  appointed 
liy  Hre.sident  C.  A.  Tupper,  of  the  ('hi- 
cago  Trade  Hress  As.sociation,  to  assist 
the  general  (ommittee  of  the  Associated 
Husiness  H.ipe  r.s.  Its  men*lx*rc  an*: 
H.arry'  Schwarz.schild,  chaii'inan.  Shoe 
Findings;  C.  H.  Francis,  F".rniture 
Journal;  C.  H.  ('a.s.s.  Motor  .\ge;  G.  D, 
('rain,  jr..  Hospital  .Manag 'iiiei  t ;  Dt* 
Ly.sle  Fcrree  t'ass,  the  lX*ad  Line. 


VANCOUVER  NEWSPAPERS 
EFFECT  CONSOLIDATION 


The  Sun  Purchases  the  News-.Advertis- 
er  and  Merges  the  Two  Sale  (Com¬ 
pletes  One  of  the  Most  Important 
(Changes  in  the  Western  Canada 
Newspaper  Field  in  Many  Years. 

With  the  purchase  of  the  News-Ad- 
verti.ser  ity  the  Vancouver  (British  Co- 
lumbia,  I'anada)  Sun,  one  of  the  most 
important  changes  in  the  western  Ca¬ 
nadian  Held  has  been  completed.  The 
con.'iolidated  newspaper  will  lie  pub¬ 
lished  .seven  days  a  week. 

It  has  long  been  believed  that  the 
morning  field  in  V’ancouver  was  not  suf¬ 
ficient  to  sustain  two  newspapers. 

'I'he  News- .Advertiser  was  the  first 
morning  newspaper  in  Vancouver  and  is 
the  fourth  olde.st  in  the  province.  It 
was  established  in  1887,  as  an  amalga¬ 
mation  of  the  News  and  Advertiser. 
'I'hose  papers  were  born  when  Vancou¬ 
ver  was  known  as  Gastown. 

'I'he  Vancouver  Sun  was  founded  six 
y(*ars  ago,  and  soon  won  recognition. 
Hut  during  the  last  few  years  it  became 
increasingly  evident  that  Vancouver 
coidd  not  maintain  two  morning  papers. 
.\  year  ago  ('.  Atiraham,  who  had 
been  manager  of  leading  ('anadian  pa- 
peis.  went  West.  He  had  been  most 
suc(*essful  in  the  Ka.st,  and  the  Sun,  in 
.sei'uring  his  services  as  bu.siness  man¬ 
ager,  soon  had  control  of  the  field.  His 
ripe  experience  in  the  more  progressive 
dailies  was,  perhaps,  a  con.sideralile  in¬ 
lluence  in  bringing  about  the  consolida¬ 
tion.  Since  going  to  V'ancouver  he  had 
devot(>d  his  energies  to  bringing  about 
the  change,  recognizing  that,  while  the 
city  was  a  good  field  for  one  morning 
paper  and  two  afternoon  papers,  the 
putiIic*ation  of  four  would  mean  finan¬ 
cial  bankruptcy.  Mr.  Abraham  will  be 
manager  of  the  new  consolidated  Sun. 

In  assuming  the  exclu.sive  franchise 
in  Vancouver,  the  Sun  pays  for  the  new 
t(*|egraphic  .service  a  higher  figure  than 
any  other  daily  newspaper  in  ('anada, 
with  one  exception. 


.SOLDIERS  (;H0().SE  PAPERS 


Red  dross  Commissioner  Orders  500 
Copies  Sunday  Washington  Star. 

Major  Grayson  M.  P.  Murphy,  Red 
('loss  ('oiiimissioner  for  Euroie,  now- 
in  charge  of  the  Red  Cross  opr  rations  in 
the  war  zone,  recently  calded  ttie  W'ar 
('ouncil  of  the  Red  Cross,  a.sking  that 
200  copies  of  the  Sunday  edition  of  the 
Washington  Star  lx*  shipped  each  week 
to  him  in  l  aris. 

Hy  expressions  of  wishes  from  the 
soldier.s,  .selections  were  made  for  the 
shirunent  of  nine  Sunday  papers.  The 
li.st  follows:  New  York  American  Sun, 
'I'ime.s,  and  Tritmne;  Wa.shington  star, 
Chicago  Tribune,  Atlant.a  ('oastitution, 
Kan.sjis  ('ity  Star,  and  San  Francisco 
('hroniele. 


Ontario  Papers  Raise  Price 
Toiio.vto,  Septemlx'r  10. — The  two 
H(*lleville,  Out.,  dailie.s.  the  Intelli.gencer 
and  the  Ontario,  have  rai.sed  thei;  sub- 
.scription  price  from  $2  to  $2..'i0  per  an¬ 
num,  and  have  placed  their  weekly  edi¬ 
tions  on  a  $1.00  liasis.  There  are  now 
not  more  than  a  dozen  dailies  in  the 
province  that  have  not  advanced  their 
suhsi*ription  price  this  year. 


Buys  (>erman  Daily 
V'al  Peters,  publisher  of  the  Omaha 
Tribune,  a  German  daily  newspaper, 
Wednesday  bought  the  Kan.sas  (hty 
Pre.ss,  a  German  daily  al.so. 


The  Editor  <§;  Publisher  for  September  15,  1917 
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The  Only  Ink  House  in  the  World 

that  manufactures  all  the  materials  entering 
into  Lithographic  and  Letterpress  Inks  is 

THE  AULT  & 
WIBORG  CO. 

HOME  OITICE,  CINCINNATI,  OHIO 

who  in  three  distinct  groups  of  factories,  located  at 
or  near  Cincinnati,  Ohio,  manufacture  all  their 

ACIDS  DRY  PIGMENTS 

HEAVY  CHEMICALS  LITHOGRAPHIC  VARNISHES 
INTERMEDIATES  LETTERPRESS  VARNISHES 

ANILINE  DYES  CARBON  BLACKS 

News  Black 
and  Rotogravure  Inks 
Our  Specialty 

THE  AULT  &  WIBORG  CO. 

eastp:rn  division  : 

Office,  57  Greene  St.,  New  York  Factory,  Jersey  City,  N.  J. 

Branches:  Baltimore,  Philadelphia,  Boston 

Hie  et  ubique 


The  Editor  Ss  Publisher  for  September  Jo,  1917 


W .  D.  BOYCE  HONORS 

HIS  PATRIOTIC  SON 


WISCONSIN  PUBLISHERS 
WILL  COMBAT  SEDITION 


LITTLE  TR4GEDIES  OF  A  NEWSPAPER  OFFICE 


Name  of  Ben  S.  Boyre  Now  Appears  as 
Puhli'her  of  the  Indiana  Daily  Times, 
Indianapolis—  Son’s  Laudable  Action  in 
Hearing  His  Country’s  f^all  Pleases 
Father. 

AlthouRh  ho  i.s  in  Fnince  with  the 
Amorican  army,  tlio  name  of  lion  S. 
Boyce,  of  ChioaKO,  appears  ii  tlic  head 
of  the  column  of  the  Indiana  Daily 
Times.  Indianapolis,  as  publi.sher.  The 
Time.s  is  owned  hy  W.  D.  Boyce,  his 
father,  publisher  of  weekly  paiK-rs  in 
('hicago,  who  lx)ught  the  Times  for  his 
.son,  and  expected  him  to  develop  and 
manaKc  the  paper  as  publisher.  This 
was  not  brousht  about  at  once,  how¬ 
ever,  and  the  name  of  W.  D.  Boyce 
apiK>ared  as  publisher  for  .some  time. 

Immediately  after  the  declaration  of 
war.  Ben  S.  Boyce  enlisted  in  the  artil¬ 
lery  as  a  private.  Mr.  Boyce  was  on  his 
way  to  JefTerson  Barracks  as  an  artil¬ 
leryman  when  a  .sergeant  remarked  to 
him  that  he  Islieved  the  Signal  Corps 
would  l>e  the  first  to  go  to  the  front, 
rather  than  the  artillery.  This  remark 
changed  Mr.  Boyce’s  plan,  and  when  he 
arrived  at  .lefferson  Barracks  he  applied 
for  transfer  from  the  artillery  arm  to 
the  Signal  Corp.s.  He  wished  to  get  to 
France  as  quickly  as  possible.  The 
transfer  was  granted  and  within  a  short 


Editors  and  Publishers  of  Leading  Neiv.4- 
papers  in  Wisconsin  Meet  in  Milwau¬ 
kee  and  Form  Wisconsin  Press  Asso¬ 
ciation  To  Undertake  Campaign  of 
Patriotic  Education. 

Editors  and  publishers  representing 
the  leading  newspapers  of  Wi.sconsin 
met  in  Milwaukee  last  week  and  or¬ 
ganized  the  Wisconsin  Press  Associa¬ 
tion,  the  object  of  which,  as  stated  in 
the  constitution,  is  to  “unite  the  daily 
and  weekly  newspapers  of  Wisconsin 
in  a  campaign  for  patriotic  education; 
to  combat  sedition ;  to  bring  all  the  peo¬ 
ple  of  Wisconsin  to  a  full  understand¬ 
ing  of  the  issues  of  the  war  and  the 
danger  that  confronts  the  United  States 
In  the  event  of  a  German  victory;  to 
l)romote  the  work  of  the  Wisconsin 
Loyalty  Ix>ague  and  other  patriotic  so¬ 
cieties  in  the  State  and  nation  that  are 
working  for  the  defeat  of  German  au¬ 
tocracy.” 

Offlcers  were  elected  as  follows: 
Pre.sident,  Richard  Lloyd  Jones,  the 
Wi.sconsin  State  Journal,  Madison; 
vice-president.  A.  M.  Brayton,  of  the 
La  Cro.sse  Tribune;  secretary,  W.  S. 
Goodland,  of  the  Racine  Times-Call; 
treasurer,  C.  E.  Broughton,  of  the  She¬ 
boygan  Press. 


-^0  ^ 

OF  (MftK  AMO  ({loori 
<^htrs  AMO 
SKETCH  THAT 
Ql/ACK 


DEPICTS  CANADIAN  PROGRESS 


To  set  A  criHJFY  shoW- 
-oMTrtAT  OCCADO^  - 


Trade  Expansion  Number  of  Toronto 
Mail  and  Empire  Review.^  Growth. 
The  Toronto  (Canada)  Mail  and  Em¬ 
pire  have  i.ssued  a  special  “trade  ex¬ 
pansion”  number  of  104  pages,  in  maga¬ 
zine  form,  with  cover  and  back  in 
color.  The  publication  is  described  as 
“being  an  authoritative  pre.sentation  of 
Canada’s  commercial,  industrial,  and 
agricultural  development  during  the 
half-century  of  her  confedera.tioi'  as  a 
Dominion,  1867-1917.” 

complete  hi.story  and  an..ly.sis,  .sup¬ 
plemented  by  a  large  number  of  illus- 
tration.s,  show  the  advancement  and 


SPEAKING  OF  TRAGEDIES,  HERE'S  SEVERAL  OF  THEM 


SPEAKING  of  new.spaper  tragedies,  ram  your  head  against  this  one.  Oi 
yol,  such  a  sickness. 

Do  you  konw  what  .a  G(X)F  assignment  is?  Haven’t  you  had  one? 
If  not,  you  have  yet  to  experience  the  time  of  your  life.  That  is,  you  will 

always  remember  that  one  par- _ _ 

ticular  story  you  were  sent  to 
get.  You  wanted  another  as- 
signment,  but  some  one  slipped 
you  a  Goof  a.s.signment.  That’s 
the  Ix>ok  above.  “Ken” 

will  tell  you  all  about  it. 

Cornelius  J.  Kennedy — that’s 
his  name  in  private  life — is  the 
cartooni.st  for  the  Buffalo  Eve- 
ning  News.  He  .signs  his  pictures 
Ken.  and  that’s  the  cognomen  hy 
he  to  a  host  of 

News  readers  throughout 

Ken’s  office 

tragedy  to  l^e  to  take  in  ^ 

to  be  told  by  to  WK  f 

freak  meeting  in  some  ,  i  < 

outlandish  .section  the 

That’s  *•/  / 

to  Ken,  but  he  generally  man-  y  '  I  f  J 

ages  to  .swallow  his  sorrow  and  f  r  /  ^  ^ 

come  back  with  the  assignment’s  - 
result. 

Ken  is  a  News  find.  He  joined  the  .staff  in  1910,  when  he  blew  into  town 
with  a  collection  of  sketches  he  made  on  his  traveks,  a  lot  of  enthusiasm  and 
a  determination  that  the  time  had  come  for  him  to  land  a  job  as  a  cartoonist. 
He  was  in.stalled  as  the  News  cartoonist,  and  has  officiated  in  that  capacity 
since. 

Ken  has  had  a  wealth  of  experience  of  every  kind.  Prior  to  becoming 
a  newspaper  artist,  he  travelled  from  one  part  of  the  country  to  the  other, 
doing  such  work  as  he  could  find,  but  always  drawing  and  .sketching,  as  well 
as  studying,  whenever  he  could  get  a  few  spare  moments. 

He  did  all  kinds  of  work,  from  making  caskets,  as  he  .says  him.self,  to 
driving  rivets.  All  the  time  he  was  observing  folks  as  they  are,  and  with 
the  use  of  his  splendid  memory  he  now  is  able  to  depict  and  portray  people 
in  a  realistic  way— in  a  manner  that  is  true  to  life. 

That  is  the  rea.son  Ken’s  cartoons  are  so  popular  among  News  readers. 
He  has  had  several  series  of  cartoons,  among  the  lx!.st  of  which  were  Local 
Sport  Celebrities  and  Review  of  the  Week’s  Sport. — X.  H.  Kirch  Homi. 


GIRLS  GET  REPORTERS’  JOBS 


Bo^ton  .\nierican  Now  Has  Ten  Young 
Vi  omen  on  Staff  as  ‘"Regulars.” 

.V  wave  of  femininity  has  h  i  tne  Bos¬ 
ton  American.  'I'en  young  women  are 
now  employed  as  "regulars”  on  the 
staff,  two  on  the  daily  and  the  re.st  in 
the  Sunday  department. 

Within  the  past  week  three  c.rl  re¬ 
porters  have  been  added.  Tli  -y  are  .Miss 
Elizatx-th  Buckley,  Miss  .\nn  F.  Brady, 
and  Miss  Frances  Leydon.  Miss  Buck- 
ley  devotes  her  work  to  the  dailv  paper. 

During  the  summer  mo.iihs  eight 
young  women  were  employed  as  corre¬ 
spondents  at  the  various  .summer  re¬ 
sorts,  in  many'  cases  taking  Ihe  places 
of  male  corre.spondents  who  Irid  tn-en 
di'afted  or  volunteered. 


To  Investigate  National  Situation 
Dana  Sleeth,  editor  of  the  Los  An¬ 
geles  Record,  is  going  to  .spend  a  month 
"investigating  the  national  situation.” 
Starting  at  Trinidad,  Col.,,  he  will  go 
through  the  mining  di.stricts,  then  the 
big  agricultural  Middle  We.st.  then  the 
eastern  indtistrial  centre.s,  and  finally  to 
the  .seat  of  the  Government  at  Washing¬ 
ton.  He  will  write  -an  article  a  day  for 
the  Record. 


Writes  History  of  Flag 
Philip  itobert  Dillon,  editor  of  the 
American  Penman,  is  the  author  of  a 
iKMiklet  detailing  the  hi.story  of  the 
T'^nited  States  flag.  Mr.  Dillon  has  de¬ 
voted  much  time  to  re.search  on  this 
subject,  and  presents  the  stiry  of  Old 
Glory  in  an  authoritative  wpy.  .\mong 
the  interesting  facts  .shown  in  Mr.  Dil¬ 
lon’s  history  is  that  ours  is  the  oldest 
flag  among  the  great  nations  of  the 
world. 


Soldiers’  Bounty  Baskets 
The  Soldier.s’  Bounty  Ba.sket  idea, 
originated  by  the  Newark  (N.  J.)  Star- 
Eaule  is  this:  Ba.skets  are  placed  in 
department,  drug,  cigar,  and  confec¬ 
tionery  .stores  with  placards  explaining 
the  needs  of  the  soldiers  and  the  arti¬ 
cles  they  find  hard  to  get  at  the  camps 
and  on  duty.  The  public  is  urged  to 
buy  an  extra  article  for  a  .soldier  and 
drop  'it  in  the  basket. 


Cornelhis  j.  Kennedy. 


Guest  Writes  New  Book 
hidgar  A.  Guest,  column  conductor 
and  poet  on  the  Detroit  Free  Press,  is 
the  author  of  a  new  book  of  ver.se, 
“.lust  Folk.s,”  which  has  just  been  i.s- 
sued  from  the  presses  of  Reilly  & 
Britton.  Chic-ago.  Mr.  Guest’s  preced¬ 
ing  volume,  “A  Heap  of  IJvin’,”  wa-s 
acc«>rded  a  very  striking  expression  of 
favor  when  it  was  issued.  It  is  said 
his  verse  is  familiar  to  more  people 
than  any  recent  work  of  American  verse. 


Mrs.  Young  to  Edit  Manual 
Mrs.  Ella  IHagg  Young,  Chicago  edu- 
•■ator,  will  edit  the  I’atriotic  Manual. 
Washington.  D.  C.,  a  publication  to  be 
circulated  among  the  si’hool  teachers 
of  the  country.  She  undertakes  the 
work  at  the  reque.st  of  Secretary  Mc- 
Adoo. 
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An  Announcement 
Revolutionary  and  Evolutionary 

The  American  Press  Association  is  in  spirit,  in  fact  and  in  function  an 
Association  of  6,132  Country  Newspapers,  with  a  combined  circulation 
of  8,141,683.  It  is  the  biggest,  the  most  powerful  and  the  most  potent 
force  for  public  intelligence  in  all  the  world. 

Through  its  advertising  department,  the  American  Press  Association  has 
become  an  aggressive  force  for  presentation  of  commercial  intelligence  to 
these  millions  of  country  homes. 

The  American  Press  Association  has  disposed  of  its  manufacturing 
interests  devoted  to  stereotype  and  plate  manufacturing.  In  the  future  it 
will  concern  itself  with  and  devote  itself  wholly  and  solely  to 

Constructive  National  Service  to  Advertisers 
and  Advertising  Agencies 

The  American  Press  Association  has  organized  a  Service  Department. 
It  will  be  manned  by  men  who  know  merchandise,  who  kpow  methods, 
who  k^ow  men,  and  who  ^nou;  the  geography  of  the  United  States  and 
its  relation  to  the  needs  of  the  individual. 

The  function  of  the  Service  Department  will  be  to  confer  with  the  manufacturer  and  his 
advertising  agent  in  planning  marketing  campaigns  and  to  insure  the  active  co-operation  of 
the  6, 1  32  newspapers  in  the  association — to  stimulate  the  buying  impulse  of  the  sixty 
millions  of  people  who  live  in  the  country  communities. 

On  September  1 5th  our  seventeen  manufacturing  branch  offices  throughout  the  United 
States  will  be  assumed  by  The  Western  Newspaper  Union.  The  American  Press  Associ¬ 
ation  will  continue  its  administration  offices  at  225  West  39th  Street,  New  York,  and  its 
Chicago  advertising  office  at  634  People’s  Gas  Building. 

For  thirty-five  years  the  American  Press  Association  has  published  “The  American  Press’*, 
its  weekly  journal,  which  is  read  by  12,500  country  newspaper  publishers  throughout  the 
United  States  every  Saturday.  This  publication  will  be  strengthened  in  its  text  and  its 
content,  and  continue  to  ssrve  as  the  co-ordinating  medium  of  the  6,1  32  publishers  who 
are  included  in 

THE  AMERICAN  PRESS  ASSOCIATION 

COURTLAND  SMITH,  President 


)6 
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TRANSPORTATION  COMMITTEE  PROGRESSES 
WITH  PLANS  FOR  CIRCULATORS’  MEETING 


Jaine:;  McKernan.  Circulation  Manager  of  New  York  World  and 
Chairman  of  Transportation  Committee  of  International 
Circiilati(»n  Managers’ Association.  Tells  of  Arrange¬ 
ments  Made  for  Coming  Atlanta  Convention. 


I?y  Jamks  McKratNAN. 

(Itanapcr  Circulalion  Drpt.,  A'cic  York  WorU) 
Chairman,  Trannportatinn  Committee, 

I.  C.  U.  A. 

HE  date  for  the  I.  C.  M.  A.  con¬ 
vention  is  settled.  Prcsid<‘nt  S<’hmid 
and  the  hoard  of  directors  decided 
to  follow  the  choice  of  the  majority  of 
the  memljers  who  attended  our  la'-t  con¬ 
vention  in  Grand  Hapids.  The  conven¬ 
tion  will  be  held  in  the  city  originally 
chosen,  Atlanta,  Ga.,  headquarters  at 
Piedmont  Hotel.  The  dates  are  fJ<'to- 
l)er  9,  10,  and  11. 

Our  members  are  as.sured  of  ,n  very 
plea.sant  time  in  this  hospitaide  South- 


Jamf2<  McKkisnan. 


em  city.  The  climate  and  weather  ctm- 
ditions  are  leeautiful  diirinjr  the  month 
of  October  and  the  dates  sel''cte.i  oiiRht 
to  brinp  a  very  larpe  attendance 

All  well  regulated  newspajeer  oflices 
have  now  adjusted  themsedves  to  the 
conditions  which  cau.sed  the  postpone¬ 
ment  of  the  convention  in  .lunc.  The 
only  thinp  that  may  bother  some  of  our 
members  is  the  fact  that  the  post  sea¬ 
son  ba-seball  jrames  are  held  lu  the  early 
part  of  Oi-tot>er.  However,  this  should 
not  affect  the  attendance.  Tt  is  a  poorly 
run  department  whose  head  car.j’ot  ab- 
.sent  himself  for  a  few  days  -without  in¬ 
juring  the  interest  of  the  paper  he  rep¬ 
resents,  especially  ‘-when  there  is  so 
much  information  and  knowledge  to  be 
gained  by  attending  the  I.  C.  M.  A. 
meeting. 

TRANSPORTATION  PI.ANS  CHANCKP. 

Arrangements  for  the  transportation 
of  I.  C.  M.  members  had  to  l>e 
changed  on  account  of  the  uew  date.s. 
The  original  itinerary-  called  for  a  sail¬ 
ing  on  the  Savannah  I.ine,  but  at  the 
present  writing  there  is  no  Isiat  sched¬ 
uled  to  leave  New  York  on  this  line 
that  would  come  anywhere  near  accom¬ 
modating  our  members.  The  la.st  in¬ 
formation  received  from  Mr.  Angevine, 
Ea.stem  pa.s.senger  agent  of  the  Savan¬ 
nah  Line,  is  to  the  effect  that  in  all 
probability  there  will  lie  a  revisf  d  li.st 
of  sailings  for  the  month  of  Octolx>r. 
It  is  likely  there  -will  be  a  sailing  Octo¬ 
ber  4  which  w’ill  bring  the  members 
into  Savannah  Sunday,  October  7.  This 
would  give  the  memliers  from  6  A  M. 
until  8  P.  M.  Sunday,  or  Monday  night, 
according  to  whether  they  prefer  to 


spend  one  or  two  days  in  Savannah. 
The  train  from  Savannah  !■  Tves  at  8 
P.  M.  and  arrives  in  Atlanta,  C?a.,  at 
f>:25  the  following  morning.  With  the 
exception  of  the  board  of  directors  (who 
must  be  in  Atlanta  October  8)  mem¬ 
bers  taking  the  Monday-night  train 
from  Savannah  will  arrive  i:i  Atlanta 
on  Tuesday,  October  9,  in  plenty  of 
time  for  the  convention.  If  the  .sailings 
are  scheduled  as  Mr.  Angeviue  expects, 
delegates  choo.sing  this  route  wi’  leave 
New  York  Thursday,  October  at  3 
P.  M.,  arriving  in  Savannati  Sunday, 
(K-tol>er  7,  at  6  A.  M. 

It  is  propowd- to  .stop  at  ttie  De  Sota 
Hotci  in  Savannah,  which  is  under  the 
management  of  Mr.  Pheenix,  who  took 
such  gofKl  care  of  our  memliers  at  the 
convention  held  in  Murray  Ha.v,  ('an- 
ada.  Memliers  can  syiend  cue  or  two 
days,  as  tiuy  see  fit,  .sight-.sei-ing  in  and 
around  Savannah  and  take  the  night 
train  h-aving  at  8  P.  M.,  arriving  in 
.\tlanta  the  foliowing  morning.  The 
Clyde  I.ine  has  a  sailing  from  New  York 
on  Kridav,  (K  tolM'r  at  nooii.  ai  riving 
in  Charle.ston  Sunday,  (Kdote-r  7  early 
in  the  afternoon. 

The  train  leaves  Charle.sf  m  for  .\t- 
lanta  5:15  1’.  M.;  arrives  in  .\tlaiita  th*' 
following  da.v  at  6:10  .-V.  M. 

The  fare  is  the  .same  on  either  tlie 
Savannah  or  Clyde  I.ine — first  cla.s.s, 
one  way, '821.95;  first  cla.s.s,  exi  ursion. 
$.39.50. 

The  committee  figures,  as  is  t’le  cos'- 
in  all  conventions,  as  soon  a.s  the  bu.si- 
ness  is  over  members  will  want  to  re¬ 
turn  by  the  quicke.st  route.  Ai  range- 
ments  for  train  or  boat  scliedules  for 
return  trip  can  ca.sily  1k“  made  after 
they  arrive  in  .Mlanta. 

SC'HEPfr.K  or  TRAINS. 

The  following  are  the  be.st  train 
.schedules  from  New  York  *o  .\tlanta, 
fla.:  Hirmingham  Special,  Southern 
Railway,  leaving  Pennsylvauia  .dation 
at  11:08  A.  M.,  arriving  in  .\tlanto  at  2 
P.  M.,  Central  time,  the  following  day. 

New  York  &  New  Orleans  I.imited. 
leaving  New  York  at  4:35  P.  M.,  arriv¬ 
ing  at  .Vtlanta  at  5:30  P.  M.,  Central 
time,  the  following  day. 

Seaboard  .\ir  I.ine,  leaving  New  York 
at  3:34  I’.  M.,  arriving  at  .\tlanta  at 
5:15  P.  M.,  Central  time,  the  following 
day. 

The  best  schedule  from  Chicago  and 
the  We.st:  I.eaving  Chicago  (P.  R.  R.), 
9:20  P.  M..  arriving  at  Cincninati  (P. 
R.  R.)  7:12  A.  M.  the  following  day. 

I..eave  Cincinnati  (I..  &  N.)  S  A.  .M. 
the  .same  day,  arriving  at  .Mlanta  (1..  & 
N.)  9:55  P.  M.  the  same  day. 

.\ttention  is  called  to  the  sinsdal  I'ate 
on  railroads  and  steamship  lines  for  ten 
or  more  travelling  together.  The  .steam¬ 
ship  and  railroad  rates  are  the  s;uiie 
from  New  York  city,  the  only  diflerence 
being  that  the  fare  on  the  boat  includi's 
meal;)  and  sbiteroom.  .\s  far  as  ex¬ 
pense  is  concerned  there  is  vet.*  little 
choice  iK-tween  the  two  nxsle.s  rf  trav¬ 
elling;  those  who  go  by  boat  would 
have  one  or  two  day.s’  additional  hotel 
expen.se  in  Savannah.  A  boat  trip  is 
popular  on  account  of  giving  the  mem- 
liers  an  oijportunity  to  got  together  to 
discu.ss  Important  matt»-rs  juevious  to 
the  convention.  The  boat  is  al-o  pre¬ 
ferred  by  many  as  Mle  mo.st  pleasant 
way  of  travelling.  1  do  not  think  that 

a  boat  trip  along  tl^  coast  will  have 


any  particular  danger  on  account  of  the 
war,  as  sugge.sted  in  our  July  number 
of  the  Official  Hulletin.  To  sum  the 
matter  up,  those  members  wno  can 
leave  on  Thursday  may  take  a  pleasant 
trip  by  boat;  members  pressed  for  time 
will,  of  cour.se,  prefer  to  go  by  rail 
route  from  New  York,  as  they  will  not 
have  to  leave  New  York  until  Sunday 
afternoon.  It  takes  from  twenty-four 
to  twenty-six  hours  by  train,  tiierefore 
members  must  leave  New  Yei'K  not  later 
than  Sunday  to  be  in  Atlanta  in  time 
for  the  opening  of  the  conve  iiion  Tues¬ 
day  morning.  Members  from  the  West, 
of  course,  will  travel  by  tr./in  Rest 
train  schedules  will  be  found  printed 
alMDve. 

.\s  suggested  in  a  previous  aryde  in 
the  March  number  of  our  Official  Bul¬ 
letin,  our  We.stern  memljers  who  util¬ 
ize  the  Big  Four  Railroad  should  as- 
.semble  in  Cincinnati  and  from  that 
point  travel  either  by  the  special  rate 
for  10  or  more,  or  by  .special  train,  if 
100  memliers  can  be  gotten  together. 
Members  who  de.sire  to  go  via  Cincin- 
njifi  should  advise  our  pre.sident,  Mr. 
John  Schmid,  so  that  he  can  make  the 
ju-oiier  arrangement.s.  In  order  to  be 
in  .Vtlanta  at  the  opening  of  the  con¬ 
vention.  members  must  leave  Cincin¬ 
nati  on  Monday.  Octolter  8,  not  later 
thJU>  S  A.  M. 

In  regard  to  the  railroad,  it  is  im- 
mateidal  which  road  the  members 
tiavel  by  as  far  as  the  fare  is  concerned, 
the  rate  lieing  about  the  same  on  all 
railroads. 

The  following  are  raili-oad  rates  from 
the  i>rincipal  points: 

OlK'  \V  I.T 
P.-irt.v 

In  livi  Iniii.  la  nr  iimri'. 

Rnslnii.  M.tss.  . *22.70 

N.w  York.  \.  Y . •21.:t.'.  IS.;!) 

I’a .  10.70  10.2,1 

raltliiinriv  M.| .  17.:!0  11.1.7 

Wii^liliiiftnii.  1).  (’ .  H!.;!0  I.T.2.'. 

4lii<-ncn.  Ill .  17.!0!  l.l.or. 

IX'trnll.  Mli-li . .  IS. 20  l.'.OO 

f'inciiiiiatl,  Oliin . 11.02  O.so 

l/ini<vlll.-.  K.V . 11.22  0.o(# 

SI.  I.nlli-.  Mo.  .  1.-..70  12.S0 

I’iltslMircli.  I*M.  V.  Cin .  IS. 00  10.10 

Ea.  v.  WhmIi . 17.70 

Riiffab*.  N.  Y.  .  21.50  1«.40 


CARRIERS  GIVEN  MEDALS 


Inilianapolis  New.s  Rewards  Industrious 
Boys  by  Giving  Them  Medals. 

Gold  efficiency  medals  were  presented 
to  ninety-three  carriers  of  the  Indian¬ 
apolis  News  at  a  .sjiecial  meeting  of 
carriers  held  recently  in  the  News  as¬ 

sembly  room.  A 
contest  for  the.se 
medals  was  start¬ 
ed  the  first  week 
in  June  and  end¬ 
ed  the  first  week 
in  Augu.st.  It 
was  conducted 
on  points,  in 
which  the  car¬ 
rier’s  ability  as 
a  business  getter 
figured  to  a  large 
extent.  Increas¬ 
es  in  his  orders 
from  day  to  day 
wei'e  ci'edited  to  his  record,  while  de¬ 
creases  were  charged  against  him. 

The  numlier  of  complaints  filed 

against  each  carrier  also  were  taken 

into  consideration,  as  well  as  the  con¬ 
duct  of  the  carrier,  with  the  manner 
of  paying  his  bills,  deportment  at  his 
station,  and  the  courte.sy  with  which 
he  transacted  his  business  with  the  of¬ 
fice  and  with  sub.scrilier.s.  Nearly  1,600 
cariiei's  took  part  in  the  conte.st. 

The  medals  were  pre.sented  to  the 
winners  by  J.  M.  Schmid,  circulation 
manager  of  the  News. 


Novel  Circulation  Stunt 
The  Biiffi.lo  Sunday  Times  has  In¬ 
augurated  a  cii'culation  conte.st  of  a 
novel  kind.  It  is  known  as  the  ‘‘One 
a-VYeek”  conte.st.  .Vgents  who  sell  the 
Sunday  Times  are  asked  to  cnli.st  in  a 
campaign  through  which  they  agree  to 
.secure  one  new  .sub.scril)er  each  week 
for  a  period  of  ten  week.s.  At  the  end 
of  the  ten-week  p<>riod,  all  agent.s  who 
have  added  one  copy  each  wc'k  1 1  their 
oi'der  are  to  1j<‘  entitled  to  select  prizes 
including  fountain  pens,  articles  of 
jew’clry,  etc 


jimtrita't  Largnt  ami  Bert  Srurfaper  Jndutiriai  Adveriitint  Agentt* 


Permanent  weekly  industrial  pages 
among  non-regalar  advertisers. 

Solicitors  of  Industrial  Advertising 
for  Rotogravure  Sections  and  Sun~ 
day  Magazine  Sections. 

High  Class  Special  Editions  handled 
for  leading  newspapers  in  the  larger 
cities  only  when  there  is  a  special 
reason  for  their  publication  and 
where  the  Publisher  is  willing  to 
make  the  Edition  thoroughly  repre¬ 
sentative  from  a  news  standpoint. 
— Entire  supervision  of  news  and 
mechanical  ends  given  when 
requested. 

All  Industrial  advertising  solicited 
on  an  indirect  result  general  pub¬ 
licity  basis  somewhat  along  the  same 
lines  that  Trade  Journal,  Bill  Board 
and  Street  Car  advertising  is  secured. 
So  campaigns  conducted  in  cities 
having  a  population  of  less  than 
200,000. 


JOHN  B.  GALLAGHER  COMPANY 

Home  Office:  Woodruff  Building,  Joliet,  Illinois 

Branch  OIBcet:  Hefatd  and  Travder  Building,  Botton;  Courier-Journal  Building,  L.ouis- 
ville:  Constitution  Building.  Atlanta:  Times  Dispatch  Building.  Richmond;  506'6  Equitable 
Building.  Baltimore;  319-20-21  Keith  fic  Perry  Buil^ng.  Kansas  City;  503  Loimb^ 
Exchange  Building.  Chicago.  Room  1622—50  Broad  St..  N  aw  York  C^y. 
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News  Medal. 
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TWKIJi'TH  AND  OLJVE  STREETS 


America’s  Greatest 
Newspaper  Plant 

A 

Monument 

to  the  Platform  of 

Joseph  Pulitzer 


This  imposinj?  structure  of  steel,  stone  and  concrete,  tlic  fifth  home  of  the  POST- 
DISPATC'II,  Avas  horn  of  necessity.  Tlie  paper’s  circulation  durino-  the  thirty-three 
years  of  its  existence  has  steadily  groAvn,  until  today  “St.  Louis’  One  Big  Newspaper” 
ranks  as  one  of  the  five  largest  Sunday  newspapers  in  America. 

To  further  hroaden  this  medium  of  publicity  was  the  purpose  in  erecting  a  magnificent 
plant,  which  is  a  fitting  tribute  to  the  thousands  of  readers  and  advertisers  who  have  con¬ 
tinuously  made  the  Post-Dispatch  their  choice  for  so  many  years. 

A  Great  Plant 

Built  to  Make  the 

ST.  LOUIS  POST- DISPATCH 

A  Greater  Newspaper 

AN  entirely  new  modernized  equipment,  from  the  lead  slugs  to  the 
presses,  has  been  installed,  and  now  the  POST- DISPATCH, 
with  itg  clear,  perfectly  jirinted  ))agcs,  tremendous  circulation,  more 
news  and  more  features,  is  one  of  the  best,  if  not  the  best,  advertising 
“Buy”  in  America. 

The  “Backbone”  of  Post-Dispatch  Supremacy  is 
Quality  and  Quantity  Circulation. 

^  OUR  GUARANTEE ; 

The  Post-Dispatch  will  accept  advertisements  with  the  guarantee 
that  its  paid  circulation  in  the  City  of  St.  Louis  is  greater  than 
that  of  all  the  morning  or  evening  newspapers  combined. 

92  %  Weekday  in  St.  Louis  and  Suburbs 

Member  Audit  Bureau  of  Circulation. 

_ 

THK  S.  V.  IJKt’KWITII  .Sl’Et’IAI.  AGKXCY.  Sole  .Acent-S  Foreljjn  .‘Vtlvertislng 
Tribune  Iluildinic.  New  York  Third  Natl.  Bank  Bids..  St.  I-ouln.  Mo.  Tribune  Blda..  Cbicalto 


18 


The  Editor  ^  Publisher  for  September  15,  1917 


NEVt  SPAPER  MEN  NEEDED 
BADLY  IN  WASHINGTON 


War  Hit^  Washington  Newspapers  Hard 
Press  Assoriations  Suffer  Also  Wash¬ 
ington  Herald  Adds  Girls  to  Staff  of 

Reporters  -  May  Prove  Solution  to  Per¬ 
plexing  Problem. 

Ity  L.  M.  Hell, 

Uanaging  Editor,  the  Washington  Herald. 

There  i.s  nothing  new  in  the  assertion 
tliat  the  war  has  hit  the  newspapers 
harder  than  any  other  husines.s,  but 
when  this  statement  is  made  we  usually 
picture  before  our  mind.s  co.sts  that 
have  risen  to  prohibitive  heights,  rather 
than  the  effect  on  the  personnel  of 
new.spai>er.s. 

Naturally  the  effect  on  the  editorial 
end  is  particularly  striking  to  me  be- 
eau.se  it  has  presented  problems  which, 
though  old  as  the  hills,  to  the  editorial 
game  are  surprisingly  new. 

ITevious  to  the  world  war  the  market 
was  flooded  with  newspaper  men,  and 
when  a  rej>orter  found  himself  out  of 
a  job,  it  meant  a  tiresome  round  of  the 
oflices  in  town,  his  only  hope  of  landing 
a  job  lying  in  striking  an  office  at  the 
lisycliological  moment  when  a  vacancy 
had  occurred.  In  many  cases  lack  of  a 
job  meant  that  he  had  to  leave  the  town 
and  try  .some  other  city. 

WAR  PROBLEMS  ARISE. 

When  war  was  declared  the  condition 
did  not  clear,  but  if  anything  became 
wor.se,  for  publishers  were  confronted 
with  the  added  exjxjn.se  of  the  exorbi¬ 
tant  telegraph  tolls  which  naturally  re¬ 
sulted  from  carrying  news  from  the 
other  side.  And  as  white  paper  began 
its  upward  climb  with  the  war  another 
problem  of  economics  had  to  be  met. 
News  had  to  bo  curtailed.  War  news 
was  neces.sary  and  enlarging  papers 
was  out  of  the  que.stion.  Therefore  local 
news  gathered  by  staff  reporters  felt  the 
axe.  And  as  the  amount  of  items  began 
to  decrea.so,  so  did  the  size  of  the  edi¬ 
torial  staff.  This  condition  was  more 
general  than  individual. 

In  Washington  the  national  capital.  It 
was  nece.s.sary  to  carry  a  large  staff  be- 
cau.se  the  war  brought  forward  "slews” 
of  national  and  international  news. 
Therefore  newspapers,  news  service.s, 
nn<l  correspondent  forces  in  this  city 
had  to  be  increa.sed. 

REPORTERS  FLOCK  TO  CITY. 

Hut  the  fact  that  Washington  could 
use  new.spar>er  men  became  noised 
alxmt,  and  reporters  began  to  flock  to 
the  city.  And  most  of  them  found  job.s. 

Then  America  entered  the  war.  If 
Washington  had  breathed  news  before 
it  fairly  seethed  with  it  now.  Every 
available  newspaper  man  was  hired,  but 
liecau.se  thi  y  had  drifted  into  the  city  in 
large  numliers  the  field  was  ea.sily  cov¬ 
ered. 

Then  the  inevitable  happened.  The 
newspaper  men  began  to  enli.st.  The 
army,  the  navy,  the  Marine  Corps,  the 
Aviation  Corp.s,  and  every  other  branch 
of  the  service  took  its  toll  from  the  pa¬ 
per  offices.  .A  numtier  who  did  not  enli.st 
for  active  .service  joined  other  branches 
of  the  Government  that  were  created  to 
carry  on  the  work  of  the  war. 

HCNPRED  MEN  LEAVE. 

Nearly  a  hundred  men  in  the  repor- 
torial  game  left  Wa.shington.  This  large 
numlier,  of  course,  were  not  all  taken 
from  the  four  newspapers  here,  but 
from  news  bureaus,  correspondent 
staff.s,  and  news  services. 

.V  still  hunt  was  instituted  for  men, 
but  this  failing  the  whole  town  is  now 
openly  scouting  for  men.  Salaries  are 


being  inflated,  and  quite  naturally  the 
reporter  is  going  where  he  can  find  the 
most  money.  Staff  changes  are  being 
made  overnight,  but  there  is  »io  solution 
to  the  problem.  Some  one  must  suffer. 
There  are  not  enough  men  to  go  round. 
I  know  of  one  cub  reporter  who  had 
been  glad  to  get  $15  per  week,  who  was 
grablied  off  by  a  New  York  paper  main¬ 
taining  an  office  here,  at  $35  per  week. 
His  case  is  typical. 

Other  trades  and  professions  are 
against  the  same  problem,  but  I  believe 
the  solution  in  their  case  is  much  easier. 
The  newspaper  game  is  peculiar.  There 
is  no  course  of  study  and  no  stipulated 
term  of  training  that  will  make  a  news¬ 
paper  man.  And  strange  to  say,  young 
men  do  not  rush  to  the  writer’s  job  as 
a  life  work  in  the  numbers  that  tackle 
the  medical,  legal,  or  business  world. 
There  is  not  the  surplus  left  to  draw 
from,  and  the  men  cannot  double  up  as 
can  doctors  and  lawyers.  There  are 
comparatively  few  iii  the  latter  profes¬ 
sions  who  can't  .stand  more  business, 
but  a  reporter's  day  is  a  crowded  one 
at  any  time.  He  can't  stand  additional 
work,  because  of  the  time  element  which 
enters  so  vitally  in  the  newspaper  game. 

PROBLEMS  STILL  SERIOUS. 

Henc<e  we  in  Washington  are  still 
with  the  problem.  There  is  a  scarcity 
of  men  that  must  be  relieved  somehow. 
Whether  they  will  come  in  from  other 
cities  is  problematical,  but  the  oppor¬ 
tunity  is  here. 

The  Washington  Herald,  I  believe,  is 
on  the  track  of  a  solution.  We  have 
lost  proportionately  with  the  other  pa¬ 
pers.  I>a.st  week  I  put  on  a  girl  re¬ 
porter,  which  is  not  a  new  departure  in 
the  .strictest  .sense  of  the  word,  but  here¬ 
tofore  new.spaper  women  were  special 
writers  more  than  reporters.  I  believe 
they  can  be  made  acceptable  substitutes 
for  men  despite  the  many  disadvantages 
which  they  will  labor  under. 

In  any  event,  we  arc  going  to  give 
them  a  trial,  not  because  we  desire  it 
particularly,  but  because  we  are  forced 
to  do  something,  and  women  on  the  re- 
portorial  staff  is  the  only  visible  solu¬ 
tion  at  this  time. 


LEAVES  ADVERTISING  BUREAU 


Miss  Florence  W.  Bernstein  to  Be  Sec¬ 
retary  to  -A.  J.  Kobler. 

MLss  Florence  W.  Bernstein,  who  has 
been  .secretary  to  W.  A.  Thomson,  direc¬ 
tor  of  the  Bureau  of  Advertising,  of  the 
.American  Newspaper  Publishers  Asso¬ 
ciation  siice  the  organization  of  the 
Bureau,  four  years  ago,  has  resigned  to 
accept  a  position  as  secretary  to  A.  J. 
Kobler,  former  advertising  taartger  of 
the  New  York  Globe,  who  l.aj  joined 
the  Hearst  organization. 

Previous  to  her  going  into  Mr.  Thom¬ 
son's  office,  Mi.ss  Bernstein  was  in  the 
book  review  department  of  the  New 
York  Times. 


Woman  Heads  University  Daily 
Taking  the  place  of  two  men  is  an 
accomplishment  accredited  to  Miss 
Louise  Hervey,  a  student  of  Indiana 
University,  who  will  be '  both  manag¬ 
ing  editor  and  bu.siness  manager  of  the 
Indiana  Daily  Student,  the  official  stu¬ 
dent  publication  of  the  Univeisity. 


Watson  Tries  Again 
Thomas  E.  Watson,  former  Congress¬ 
man  and  owner  of  the  Thomson  (Ga.) 
Jefferson'an,  which  recently  was  barred 
from  the  mails  under  the  Espionage 
act,  has  purcha.sed  the  Thomson  (Ga.) 
Guard.  .An  announcement  in  the  Guard 
says  that  it  will  take  the  place-  of  the 
Jeffersonian. 


NO  HEAD  CAN  TELL 
THIS  STORY  AS  IT 
OUGHT  TO  BE  TOLD 

.V  New  York  Evening  World  man  who 
wa.s  not  satisfied  with  the  explanation 
given  in  a  news  story  from  Concord, 
N.  C.,  two  weeks  ago,  concerning  the 
shooting  of  .Mrs.  .Maude  A.  King,  mil¬ 
lionaire  widow  of  New  York  and  Chi¬ 
cago,  started  the  inve.stigation  which 
has  led  to  a  story  of  running  interest 
throughout  the  country. 

It  was  a  ca.se  of  reading  hidden  in- 
tere.st  from  a  plausible-appearing  dis¬ 
patch. 

On  the  theory  that  the  circumstances 
of  the  woman's  death  were  so  peculiar 
as  to  warrant  an  investigation,  the 
Evening  World  simt  a  staff  man  to  Chi¬ 
cago  to  ascertain  the  facts  as  to  Mrs. 
King’s  life  and  relations,  and  another 
•staff  man  went  to  ConPord  for  the  facts 
regarding  the  shooting  and  the  coro¬ 
ner’s  inquest. 

.As  a  result  of  this  work,  the  Evening 
World  produced  exclusively  the  flrst 
story  of  the  .strange  case,  a  first-page 
display  which  ran  over  inside  and  cov¬ 
ered  about  four  columns  of  very  hot 
news. 

The  New  York  morning  newspapers 
followed  the  lead,  and  the  story  devel¬ 
oped  into  a  matter  of  national  interest. 

The  late  Foster  Coates  used  to  say 
that  the  be.st  a.s.signments  were  to  be 
found  buried  in  the  half-covered  reports 
of  news  events  in  the  press  a.ssociation 
copy,  or  even  in  your  own  newspaper. 

Charles  E.  Chapin,  city  editor  of  the 
Evening  World,  declined  to  admit  that 
he  had  read  big  stuff  between  the  lines 
of  the  original  Concord  dispatch,  but 
those  who  know  him  of  old  are  pretty 


sure  that  the  World  beat  originated  in 
his  sensitive  imagination.  It  is  prob¬ 
ably  more  than  a  coincidence  that  the 
King  .story  broke  in  the  Ev’ening  World 
immediately  after  Mr.  Chapin  had  re¬ 
turned  to  the  office  from  a  fishing  trip. 


SENIOR  GOLFERS  TO  PLAY 


Senior  Golf  Association  Begins  Tourna¬ 
ment  Tuesday  at  Rye,  N.  Y. 

The  annual  tournament  of  the  Senior 
Golf  Association  will  be  held  Tuesday, 
Wedne.sday,  Thursday,  and  Friday  on 
the  .Apawomis  links  at  Rye,  N.  Y.  Frank 
Presbrey,  of  the  Frank  Presbrey  Co., 
advertising  agents.  New  York,  is  chair¬ 
man  of  the  tournament  committee. 

The  contest  is  limited  to  golfers  of 
fifty-five  years  or  older  who  are  mem¬ 
bers  of  the  Senior  Golf  Association, 
which  has  a  membership  of  500.  More 
than  350  entries  of  men  from  every  part 
of  the  United  States  are  expected.  Con¬ 
testants  are  divided  into  four  classes  ac- 
coi-ding  to  age.  Men  from  fifty-five  to 
s  xty  are  in  one  class;  sixty  to  sixty- 
five  and  sixty-five  to  seventy  are  the 
age  limits  of  the  next  two  classes  and 
men  over  seventy,  of  which  there  are  a 
con.siderable  number,  are  classed  to¬ 
gether. 

Prizes  are  given  for  each  class  as  well 
as  for  the  best  score  of  the  tournament. 
The  u.sual  banquet  is  to  be  on  Wednes¬ 
day  night.  _ 

Fires  Damage  Papers 

The  following  papers  recently  have 
suffered  losses  from  fires:  The  '\Mllia ms- 
burg  (Kan.)  Star  lost  Its  building  and 
entire  plant;  the  Trenton  (Mo.)  Times 
was  damaged  to  the  extent  of  5110;  the 
plant  of  the  Plymouth  Publt.shmg  Co., 
publi.shers  of  Der  Le  Mars  (la.)  Herold, 
a  German  newspaper,  was  destroyed. 


the  People  May  Know'* 

The 

Kansas  City  Post 

twelve’  YEARS  OLD  AND 
*‘The  Fastest  Growing  Newspaper  in  America” 


Paid  Circulation  150,000 

98  per  cent  within  the  trading  radius  of  Kansas 
City — the  most  prosperous  district  of  the  L).  S.  A. 


Average  Daily  Circulation  August,  1917 
Average  Daily  Circulation  August,  1916 


-  153,992 
•  131,491 


Gain .  22,501 


Advertising  Rate  15  Cents  an  Agate  Line 


CONE,  LORENZEN  &  WOODMAN 

FOREIGN  REPRESENTATIVES 


BRUNSWICK  BLDG. 
NEW  YORK 

AMERICAN  BLDG. 
DETROIT 


ADVERTISING  BLDG. 
CHICAGO 

CHANDLER  BLDG. 
ATLANTA 
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WILL  CHECK  THE  NEWS 
PRINT  MANUFACTURERS 


Federal  Trade  Commission  to  Institute 
System  of  Monthly  and  Weekly  Re¬ 
ports  by  Manufacturers  W'ill  Place 
Publishers  in  Position  to  Demand 
Fair  Prii  ■es. 

Washington,  September  12. — To  keep 
a  check  on  the  news  print  paper  situa¬ 
tion  the  Federal  Trade  Commission  will 
institute  a  system  of  monthly  and 
weekly  reports  by  manufacturers.  The 
aim  is  to  keep  publishers  constantly  in¬ 
formed  as  to  the  rate  of  production  and 
consumption  and  as  to  the  amount  of 
t)aper  stocks  on  hand. 

The  Commi.ssion  hopes  the  system  will 
put  newspaper  publishers  in  a  position 
to  demand  fair  prices  and  make  it  im¬ 
possible  for  producers  to  raise  prices 
through  fear  of  a  paper  shortage.  The 
t'anadian  Government  will  be  asked  to 
cooperate  in  the  plan. 

The  following  letter  was  sent  to-day 
to  every  American  news  print  manufac¬ 
turer: 

"In  order  that  accurate  Information 
regarding  conditions  in  the  news  print 
paper  industry  may  be  available  for 
manufacturers,  dealers,  and  publishers, 
the  Commission  has  decided  to  collect, 
compile,  and  publish  .statistics  of  produc¬ 
tion.  consumption,  shipments,  and  stocks 
on  hand. 

“Manufacturers  of  print  paper  are  re¬ 
quired  to  furnish  a  partial  report  each 
week,  and  a  more  complete  report  each 
month.  The  weekly  reports  are  for  the 
operations  of  each  mill  and  the  monthly 
reports  for  the  operations  of  each  com¬ 
pany. 

“The  first  weekly  report  should  be 
mailed  on  or  before  Tuesday,  September 
2.'>.  for  the  week  preceding,  and  the  first 
monthly  reports  on  or  before  October  5 
for  the  month  of  September.” 


Preilicts  Jump  in  Paper  Prices 
Sheruhooke,  Que.,  September  10. — J. 
A.  Bothwell,  general  manager  of  the 
Hrompton  Pulp  and  Paper  Company, 
stated  here  to-day  that  he  believed  news¬ 
paper  publishers  are  about  to  experience 
another  great  advance  in  news  print 
which  will  make  the  earlier  increases 
look  small  indeed.  Commissioner  Prin¬ 
gle,  who  has  Ijeen  investigating  the  pa¬ 
per  situation  as  regards  cost  of  produc¬ 
tion,  has  not  made  his  report. 


.4  (Growing  Industry. 

Canada  now  has  a  total  of  ninety  pulp 
and  paper  mills,  many  of  which  are 
large  and  of  modern  design.  The  export 
figures  for  the  calendar  year  1916  .show 
that  pulpwood,  wood  pulp,  and  paper 
produced  have  increased  in  value  to 
nearly  $50,000,000,  or  about  half  of  the 
total  export  value  of  forest  products, 
with  the  exception  of  the  small  pro¬ 
portion  of  specially  manufacutred  ar¬ 
ticles. 


Big  Earnings  for  Paper  Company 
Net  earnings  of  the  North  American 
Pulp  &  Paper  t'ompany  are  predicted  to 
be  running  at  the  rate  of  $1,500,000  for 
the  year  1917.  This  compares  with 
$808,261  earned  la.st  year.  Production  of 
the  company  is  reported  to  lie  .880  tons 
of  ground  wood,  120  tons  of  sulphite 
pulp,  and  100  tons  of  news  print  a  day. 


Pliiladelpbia  Newspaper  Men  to  Picnic 
The  Philadelphia  Pen  and  Pencil  Clul> 
and  Sporting  Writers’  Association  will 
have  an  outing  Sunday  at  the  grounds 
of  the  Philadelphia  Motor  Speodvay  As¬ 
sociation. 


MRS.  ALICE  R.  McGILL 
JOINS  PHILADELPHIA 
NORTH  AMERICAN 


Mrs.  Alice  It.  McGill,  for  more  than 
six  years  society  editor  of  the  Phila¬ 
delphia  Press,  has  joined  the  .staff  of 
the  Philadelphia  North  American,  to 
continue  the  .same  line  of  work. 

Mrs.  McGill,  who  is  widely  known  in 
newspaper  circles,  has  been  engaged  in 
all  branAies  of  newspaper  and  magazine 


Photo  by  Marceaii. 

Mrs.  Aijce  R.  McGill. 


work  in  which  society  plays  a  part. 
He.sides  having  been  in  charge  of  the 
Press's  justly  famed  society  department, 
Mr.s.  McGill  was  a  contributor  to  the 
Sunday  magazine  of  the  .same  publica¬ 
tion  and  was  the  originator  of  the  inter- 
e.sting  series  of  illu.strated  articles  on 
the  country  e.statcs  in  the  vicinity  of 
Philadelphia  which  attracted  wide  in¬ 
terest.  Mr.s.  McGill  has  been  the  Phila¬ 
delphia  correspondent  of  The  Spur  for 
a  number  of  years  and  has  also  done 
considerable  publicity  work  of  a  social 
nature. 

Mrs.  McGill  is  the  widow  of  the  late 
William  Reed  McGill,  an  otticer  in  the 
United  States  army  who  served  through¬ 
out  the  Spani.sh  War  and  the  subse¬ 
quent  Philippine  insurrection.  She  is 
the  daughter  of  Col.  J.  E.  Hyneman,  of 
Philadelphia,  a  veteran  of  the  Civil  War. 

Under  Mrs.  McGill’s  direction  the 
North  American  will  inaugurate  a  daily 
as  well  as  a  Sunday  society  department. 


To  Teach  Journalism 
The  Northern  Normal  and  Industrial 
School  at  Aberdeen,  S.  D.,  this  year  will 
offer  a  cour.se  in  journalistic  composi¬ 
tion,  to  be  taught  by  Paul  W.  Kieser,  a 
South  Dakota  newspaperman.  Students 
in  the  course  will  have  charge  of  the 
student  paper,  the  Weekly  Exponent. 


Want  Roosevelt  to  Speak 
The  Tulsa  (Okla)  Advertis'ng  Club 
has  extended  an  invitation  to  Col.  Theo¬ 
dore  Roo.sevelt  to  go  to  Tulsa  to  de¬ 
liver  a  public  address  on  September  25, 
following  his  visit  to  Kansas  City  the 
day  before. 


Returns  to  University 
After  re.signing  his  place  on  the 
faculty  of  the  School  of  Journ.dism  of 
the  Univcr.«.ity  of  Oregon  to  rccept  a 
job  on  the  Seattle  Times,  George  Turn- 
bull  has  changed  his  plans,  quit  the 
newspaper  job,  and  will  refurt.  to  the 
ITniversity  whi  n  tlie  fall  semester  opens 
October  1. 


Leading  National  Advertisers 
Use  the  Baltimore  News 


As  a  suide  in  jilanning  your  fall  appropriation,  it  will  lie  of 
Interest  to  every  general  advertising  agency  and  national  advertiser 
— to  know  through  what  medium  other  national  advertisers  have 
prospered  in  Baltimore.  Below  is  a  list  of  i>rominent  national 
accounts  using  space — many  exclusive — in  THE  B.VUTIMORE 
NEWS — since  January  1st,  1917. 
results: 


American  Multigraph  Sales  Co. 
.American  Tobacco  Company 
.'Mbodon 

Allcock  Mfg.  Company 
American  Chicle  Company 
American  Sug^r  Refining  Company 
Autocar  Company 
Walter  Baker  &  Co. 

Batavia  Rubber 
Bayer  &  Company 
Bedford  Springs  Company 
Bell  &  Company  “ 

M.  J.  Breitenbacli 
Celestins  Vichy 
Chalmers  Motor  Company 
Chicago  &  Northwestern  Ry.  Co. 
Cluett-Peabody  &  Co. 

Cole  Motor  Car  Co. 

Colgate  &  Company 
Columbia  Phonograph 
Cosmopolitan  Magazine 
Curtis  Publishing  Co. 

Jos.  Dixon  Crucible  Co. 

Dodge  Bros. 

Dort  Motor  Car  Co. 

Douglas  Shoe  Company 
Edison  Dictating  Machine 
Educator  Shoe 
Eisner-Mendelson  Company 
Encyclopedia  Britannica 
Englander  Spring  Bed  Co. 

Federal  Rubber  Co. 

Firestone  Tire  &  Rubber  Co. 

Fisk  Rubber  Company 
Foster  Rubber  Company 
Fastep  Foot  Powder 
Garford  Motor  Truck 
General  Film 
Ralph  Goldsmith  Co. 

Goodyear  Tire  &  Rubber  Co. 
Great  Northern  Ry.  Co. 

B.  F.  Goodrich  Co. 

Hcrpicide 

llorlick’s  Malted  Milk 
Hyatt  Roller  Bearing  Co. 

(ieorge  P.  Ide  Company 
Robt.  H.  Ingersoll 
Kellogg  Toasted  Corn  F'lakes 
itissel-Kar 

Kondon  Mfg.  Company 
Kops  Bros. 

Lee  Tires 

Lever  Bros.  (LUX) 

Liberty  Motor  Car 
Liggett  &  Myers  Tobacco  Co. 
Literary  Digest 
Lyon’s  Tooth  Powder 
P.  Lorillard  Company 
McClure  Publications 
McKesson  &  Robbins 


Follow  these  leaders  for  best 


Maxwell  Motor  Car 
Mint  Products  Co. 

Mitchell  Motor  Co. 

Motor  Coolfng  System  Co. 

Nestle’s  Food 
New  England  Lines 
New  York  Central  Lines 
Nujol 

Odorono  Company 
Oil  Products  Company 
O’Sullivan  Rubber  Company 
Paige- Detroit 
Patlie  Exchange 
Peerless  Knitting  Mills 
Peerless  Motor  Car  Co. 

Pierce  Arrow  Car 
Postum  Cereal  Co. 

Potter  Drug  &  Chemical  Co. 
Prest-O-Lite 
Priestley’s  Cravanettes 
Public  Ledger  Co. 

Pullman  Co. 

Pyrene 

Quaker  City  Rubber 
Quaker  Oatr 
Reo  Motor  Car  Co. 

Republic  Ru’  bcr  Co. 

R.  J.  Reynolds  Tobacco  Co. 

Royal  Baking  Powder 
Rum  ford  Chemical  Ca 
Shredded  Wheat  Company 
Smith  b'orm-.A-Truck 
.‘'lo.’in’s  Liniment 
Southern  Pacific 

Standard  Oil  Co.  (Perfection 
Heaters) 

Shaw  Walker 

.4.  G.  Spalding  &  Bros. 

Sanitol 

Saxon  Motor  Co. 

Scripps-Booth 
Standard  Motor  Car  Co. 

Standard  Varnish  Co. 

Studebaker  Corp. 

I’nderwood  Typewriter  Co. 

Union  Southern  Pacific 
United  Shirt  and  Collar  Co. 

U.  S.  Rubber  Co. 

U.  S.  Light  &  Heat  Corp. 

U.  S.  Tire  Company 
V’ictor  Talking  .Machine  Co. 

John  Wanainaker 
Washington  Sunset  Route 
Western  Union  Telegraph 
Westcott  Motor  Car  Co. 

The  White  Co. 

S.  S.  White  Dental  Mfg.  Company 
Willys-Overland  Co. 

Winton  Co. 

AVm.  Wrigley,  Jr.  &  Co. 


THE  NEWS  restricts  its  advertising  pages  to  only  high-grade 

merch.andise  and  announcements  of  iegitirnate  enterprises.  You 
are  always  certiiin  of  good  company  when  you  advertise  your  prod¬ 
uct  in  the  columns  of  THE  BALTIMORE  NEWS,  as  this  paper 
maintains  a  higher  standard  in  the  acceptance  of  advertising  copy 
than  any  other  local  newspaper. 

In  Baltimore  it  is  THE  NEWS  first  for  the  most  and 

economical  results.  The  largest  circulation  in  the  homes  of  Balti¬ 
more  of  any  local  newspaper.  ^ 

For  Better  Business  in  Baliimore  Concentrate  In 

The  Baltimore  News 

Net  Daily  Circulation  Aug.,  1917,89,711 

GAIN  over  same  period  1916,  14,183 

l>\:S  A.  CAIIItOM.  •!.  K.  1,1  T/, 

FHHterii  ll€>prrHen(n(ivr  WeHterii  Keprrneiitntive 

Trlhniie  ItiilldlnK  First  Aiil'l  lliiiik  IIIHk., 

>>»■  A’ork  t'hleago 


The  Editor  4;  P^thlig}i\ 


The  Evening  Mail 
New  York 

The  record  of  public  service  of  The  Evening  Mail  in  the  last  two  years  is 
so  unusual  that  this  trade  paper  has  persuaded  The  Evening  Mail  to  re¬ 
print  a  brief  summary  of  its  accomplishments. 

Recently  there  appeared  in  The  Evening  Mail  a  box  with  the  heading  “War  Policies  of  The 
Evening  Mail”  which  show  an  amazing  record  of  advocacy  of  plans  which  have  been  vital  to 
the  welfare  of  the  nation.  The  Evening  Mail  can  be  proud  of  this  record. 


War  Policies  of  The  Evening  MaU 


1.  Universal  compulsory  military  service,  which  this  newspaper 
has  advocated  for  the  past  two  years,  as  the  basis  of  an  etficient  struc¬ 
ture  of  national  defense. 

2.  Naval  development  to  make  the  American  navy  second  or  equal 
to  the  strongest  navy  in  the  world. 

3.  A  broad  shipbuilding  programme,  especially  for  the  construc¬ 
tion  of  steel  ships  to  serve  as  a  merchant  marine  and  as  a  naval  re¬ 
serve.  Bonus  to  American  seamen. 

4.  Co-operation  between  government  and  business,  so  that  the 
enormous  industrial  powers  of  our  country  and  its  productive  capacity 
can  be  brought  fully  to  bear  as  a  factor  in  winning  the  war. 

6.  A  great  extension  of  our  agricultural  productivity.  The  Evening 
Mail  predicted  in  October,  1916,  the  impending  food  crisis  and  carried 
on  a  systematic  campaign  to  increase  production  so  that  American 
farms  can  supply  the  deficiency  of  foodstuffs  in  England,  France  and 
Italy. 

6.  Heavy  taxation  of  excess  war  profits  to  raise  money  for  the 
prosecution  of  the  war.  The  required  taxation  of  individuals  and  of 
masses  can  be  carried  out  without  friction  and  a  sense  of  Injustice  only 
after  war  profits  have  been  made  to  bear  their  full  share  of  the  burden. 

7.  The  abolition  of  whisky,  the  reduction  of  the  number  of  saloons 
by  high  taxation,  and  the  continuance  of  beer  and  wines  as  low-alcohol 
temperance  drinks. 

8.  A  coalition  cabinet,  so  as  to  eliminate  V>olitics  from  national  af¬ 
fairs  and  bring  the  highest  executive  and  technical  ability  into  the  ser¬ 
vice  of  the  government. 

9.  The  abolition  of  the  Sherman  law.  Co-operation  between  the 
government  and  the  corporations.  Common  sense  and  fairness  instead 
of  demagogy  and  distrust  of  business  men  on  the  one  hand  and  cor¬ 
porate  selfishness  on  the  other. 

10.  Abolition  of  prejudice  against  or  favor  for  foreign  nations  on 
account  of  old  racial  ties.  Nationalization  of  our  people  into  one 
homogeneous  democracy,  all  and  each  individually  ready  to  be  and 
give  “ALL  FOR  AMERICA.” 


The  Evening  Mail’s  policies  have  been  in  line  with  the  development  of  our  government.  Seven 
of  its  ten  policies  have  been  adopted.  It  was  the  first  paper  to  advocate  Universal  Compul¬ 
sory  Military  Service. 

The  Evening  Mail  movement  to  increase  the  food  productivity  of  this  country  was  conducted 
single-handed  until  the  government  accepted  the  idea. 

The  Evening  Mail  was  the  first  paper  to  advocate  a  tax  on  excess  war  profits. 


September  15 ^  1917 
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The  Evening  Mail 
New  York 

A  Statement  by  the 
Advertising  Manager  of 
The  Evening  Mail 

The  Evening  Mail  is  regarded  as  the  ablest  of  the  class,  evening  papers  in 
New  York. 

This  paper  has  had  a  remarkable  history  as  a  home  paper  and  its  increas¬ 
ing  circulation  in  the  last  few  years  (40,000  in  two  years)  indicates 
that  the  invigorated  editorial  policies  have  drawn  to  the  paper  many 
new  readers. 

The  Evening  Mail  is  of  unusual  value  to  the  advertiser  because  it  has  al¬ 
ways  carried  in  large  volume  and  with  great  satisfaction  to  the  advertiser- 
financial,  automobile  and  other  classifications  of  advertising  which  appeal 
to  families  with  comfortable  incomes. 

It  has  a  larger  percentage  of  exclusive  circulation  than  any  paper  of  the 
same  or  greater  circulation,  and  this  adds  greatly  to  the  efficiency  of  its 
advertising. 

For  many  years  The  Evening  Mail  readers  have  been  educated  to  regard 
the  advertising  in  its  columns  as  a  service  to  them.  This  insures  a  closer 
and  more  productive  reading  of  its  advertising  than  is  possible  in  most 
papers. 

Charles  A.  Myers 

Advertising  Manager 

The  Eveninj^  Mail 
New  York 
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EDITORIAL 


“lAI'FNSIVK  AM)  SI  I'KRFLUOLS!” 

''HK  XKW  YOUK  TIMKS,  on  Thursday,  car¬ 
ried  an  editorial  on  ‘‘Advertising  the  Bonds,” 
of  which  the  following  is  the  concluding  para- 
>!raph: 

"Mr.  Mr.Xtioo  has  not  decided  the  question; 
that  is  for  Congress  if  it  chooses  to  take  action. 

'J  he  tieeretari/  says  that  the  question  is  being 
carefully  considered,  hut  tec  assume  that,  unless 
otherwise  directed  hy  Congress,  he  will  not  em¬ 
bark  upon  the  costly  and  unnecessary  venture 
of  advertising  the  next  issue  of  bonds.  The  news- 
yayers  can  be  depended  upon  to  render  the  same 
loyal  and  patriotic  service  in  connection  with 
the  ne.rf  issue  that  they  rendered  in  helping  the 
sale  of  the  Liberty  bonds.  Mr.  McAdoo  is  right 
— paid  a/tvertising  of  the  bonds  would  be  both 
expt  n.sive  and  sttperfluous.’’ 

If  paid  advertising  of  the  bonds  is,  indeed,  su- 
jM-rtluous,  then  paid  advertising  of  all  kinds  is 
sui>erlluous.  The  policy  of  the  business  man,  ac¬ 
cording  to  this  reasoning,  should  be  to  get  over  his 
appeal  through  the  news  columns  of  newspapers. 
Free  publicity,  as  a  business  policy,  has  not  often 
found  such  a  distinguished  advocacy  as  is  here 
.<hown.  It  is  not  for  The  Eiutor  and  Publishbhi  to 
attempt  to  fathom  the  editorial  mind  which  thus 
commits  the  New  York  Times  to  a  condemnation  of 
the  policy  which  tlreat  Britain  has  followed  with 
such  .signal  success  in  the  sale  of  war  bonds.  It  is 
not  ea.sy  to  understand  why  the  Times  should  voice 
a  view  of  advertising  which  has  been  repudiated  by 
all  great  bu.sine.ss  men — the  view  that  it  is  ‘‘expen¬ 
sive  and  sniK-rfluou.s.” 

The  Times  prints  a  great  amount  of  financial  news 
— yet  bankers  and  l>ond  dealers  still  think  it  good 
isilicy  to  advertise  their  offerings  in  the  columns  of 
that  newspaper.  If  the  Times’s  contention  as  to 
paid  advertising  by  the  Government  is  sound,  then 
tinant'ial  adverti.sers  in  its  own  columns  are,  obvi¬ 
ously,  doing  an  exptnsive  and  superfluous  thing 
Of  coui>-e,  these  advertisers  know  why  they  are 
u.sing  paid  space  in  the  Time.s,  in  spite  of  the  fact 
that  in  the  news  columns  the  security  markets  are 
fully  covered.  They  have  definite  offers  to  make, 
and  the.sf;  are  properly  and  profitably  made  in  paid 
advertising  si)acc.  The  Government's  selling  task 
is  bigger  thah  that  of  any  private  concern — and  its 
need  of  paid  advertising  is  correspondingly  greater 


A.  II.  C.  ON  I)a.\(;f,rols  ground 

11. \T  publisher.s  realize  the  menace  to  their 
interests  involved  in  the  propos<'d  by-law 
aiiK  ndment  of  the  .Vudit  IPireau  of  Circulation.s, 
ui>on  which  a  referendum  vote  is  l>eing  taken,  is 
indicated  in  letters  reaching  The  Eiutou  and  Pub- 
lasHuc 

That  a  publisher  may  not  advcrti.se  the  figures 
showing  his  net  paid  circulation  as  audited  and  cer- 
tifud  to  by  the  Bureau,  without  at  the  .same  time 
publi.shing  the  complete  report,  with  its  array  of 
details — of  little  intere.st  to  a  majority  of  adver- 
tistrs,  and  not  even  understandable  to  many— is  a 
proposal  so  absurd  as  to  call  for  the  .strongest  con¬ 
demnation. 

The  average  advertiser  wants  to  know  the  net  paid 
circulation  of  a  new.spaper.  He  wants  the  figures 
to  l»e  of  unque.stionc-d  accuracy.  The  newspapcT 
which  can  cjuote  him  the.se  figure.s,  with  the  expla¬ 
nation  that  they  have  bi-en  cerfific'd  to  by  the 
.\.  B.  ('..  derives  an  obvious  profit  and  advantage 
through  its  memlK-rship  in  that  organization.  But 
if  that  new.spais-r  is  not  permitted  to  quote  these 
figure.s,  with  a  proper  referenexs  to  their  ascertained 
correct ne.s.s,  unless  the  full  audit  report  .shall  be 
printed,  then  membership  in  the  Bureau  lo.ses  its 
primal  value  to  that  publisher. 

If  it  is  pernii.s.'iible  for  a  publisher  to  quote  the 
.\.  B.  t,'.  figures  of  his  net  circulation  in  conversa¬ 
tion  with  adverti.sc-r.s — which  it  is  not  .sought  to 
prohibit — then  it  is  proper  that  he  should  Ice  al¬ 
lowed  to  do  the  .same  thing  in  his  advertising. 

The  Board  of  Ifirectors  of  the  A.  B.  G.  seem.s 
intent  ufion  one  thing — to  protect  the  status  and 
authority  of  the  Bureau  and  its  reports.  To  do 
this — which  is  proper — should  not  require  them  to 
de.stroy  the  primary'  usefulness  of  the  Burfau  tff  itrf  '• 
publisher-members.  The  Bureau  is  a  service  or- 


MAN  ought  to  read  just  as 
inclination  leads  him;  for 
what  he  reads  as  a  task  will  do 
him  little  good. — Johnson. 


ganization — not  a  board  of  control  to  regulate  news- 
paiK*r  policies. 

The  publisher  who  utilizes  in  his  advertising  the 
exact  figures  of  net  paid  circulation  shown  in  the 
audit  reports  is  not  thereby  doing  any  conceivable 
injury  to  the  prestige  of  the  A.  B.  (’.  There  could 
l»e  no  divi.sion  of  opinion  as  to  this.  .\nd  the  pub¬ 
lisher  who  .should  quote  these  figures  fal.sely  should 
l)e  .subject  to  immediate  penalties.  Every  interest 
of  the  Bureau  and  of  its  meintcers  will  be  .served  if 
publishers  quote  circulation  figures  accurately. 
That  is  the  end  sought — and  it  may  be  reached  with¬ 
out  impo.sing  upon  publi.shers  such  restrictions  as 
would  operate  to  conceal  rather  than  to  reveal  the 
truth  al>out  circulation!}. 

Bubli.sher-meml)er.s  .should  vote  NO  on  this 
amendment. 


THE  CUMMINS  BILU 

(Y).MMITTEE  of  the  Advertising  Club  of  Dos 
.Moines  takes  The  Editor  and  Publisher  to 
lasTc  for  its  criticisms  of  the  terms  employed 
m  the  Cummins  bill,,  which  was  designed  to  estab¬ 
lish  a  bureau  of  publicity  for  the  Government,  to 
ne  under  the  au.spices  of  the  Department  of  Com¬ 
merce. 

Oi)]ection  is  made  to  our  strictures  on  the  evi- 
nent  mient  of  the  bill  to  handle  paid  advertising  and 
rree  publicity  under  the  same  organization.  That 
inis  policy  is  contemplated  in  the  Cummins  mea¬ 
sure  is  shown  by  the  phra.seology  of  section  6  (c) : 
“Shall  prepare  and  direct  all  advertising  OR  PUB- 
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THE  EDITOR  AND  PUBLISHER  maintains  a  corps 
of  paid  correspondents  in  the  following  cities: 

Albany,  N.  Y. —  _ 

Atlanta,  Ga. — Miss  Nell  Freeman,  The  Constitution. 
Baltimore.  Md. — J.  Thomas  Lyons,  The  Ywn. 

Boston.  .Mass. — Roy  Atkinson,  The  Post. 

Bridgeport,  Conn. — 

Buffalo,  N.  Y. — A.  H.  Kirchhofer,  The  News. 
Brooklyn,  N.  Y.—Tom  W.  Jackson,  1473  E.  gth  St. 
Chicago,  Ill.—C.  B.  Cory,  Jr.,  Illustrated  World  Maga¬ 
zine,  Drexel  Avenue  and  Fifty-eighth  Street. 

People’s  Gas  Building. 

Cincinnati,  O. — Roger  Steffan,  The  Post. 

Columbus,  O, — R.  H.  Jones,  The  Citizen. 

Cleveland,  O. — W.  H.  Zelt,  764  Hippodrome  Annex. 
Dallas,  lex. — J.  E.  King,  202  South  Winnelka  Ave- 
Denver,  Colo. — .Meredith  Davis,  Rocky  Mountain  News. 
Des  Moines,  Iowa. — Roy  A.  Jarnigan,  The  Capital. 
Detroit,  Mich. — Fred  R.  Barkley,  146  Charlotte  Ave. 
Indianapolis,  Ind. — Ellis  Searles,  The  News. 
Jacksonville,  Fla. — 

Little  Rock,  .Irk. — T.  E.  H'ren,  Arkansas  Gazette. 
London,  Eng. — Yalentine  Wallace,  3-7  Southampton  St. 
Sti  and. 

Los  Angeles,  Cal.— Fred  Gilroy,  The  Times. 
Louisville,  Ky. — Aubrey  Cossar,  Starks  Building. 
Memphis,  Tenn. — Arthur  J.  Forbes,  Commercial-Appeal. 
Milwaukee,  B  is. — U.  G.  Cox,  423,  22»i<l  St. 

Montreal,  Que. — J.  C.  Ross,  Board  M  Trade  Building. 
Minneapolis,  .Minn. — T.  A.  Boright,  The  Tribune. 

New  Orleans,  La. — Henry  I.  Hazelton,  903  Hibernia 
Bank  Building. 

New  York. — Joe  A.  Jackson,  The  B-’orld. 

Oniaha,  Neb. — A,  E.  Long,  The  Bee, 

Philadelphia,  Pa. — Miss  Curtis  Wager  Smith,  3207 
Bating  St. 

0  Pittsburgh,  Pa. — C.  C.  Lotus,  The  Dispatch, 
Providence,  R.  1. — W’m.  M.  Strong,  The  Journal. 
Portland,  Ore. — F.  W.  McKechnie,  United  Press, 
Oregon  Journal  Building. 

San  Francisco,  Calif. — Geo.  R.  DeVore,  1913  Green  St. 
Seattle,  B'ash. — Roy  Alden,  The  Times. 

St.  Paul,  .Minn, — John  Talman,  .S99  Laurel  Ave. 

St  Louis,  Mo.—C.  M.  Baskett,  P,  O.  Box  856. 
Savannah,  Ga. — J.  P.  Watkins,  Dixie  News  Bureau. 
Spokane,  B'ash. — Ralph  E.  Dyar,  Spokesman-Review. 
Toronto,  Ont. —  W,  A.  Craik,  52  Foxbar  Road. 
^^•shin^Son^mD.^Ce—E.  A.  Halsey,  402  Wardman's 
Court,  East. 


i.-lClTY  desired  by  the  Department  of  Agriculture, 
etc.”:  (d)  “Shall  prepare  and  place  all  advertising 
or  publicity  desired  by  the  Secretary  of  the  Trea¬ 
sury  for  the  dispo.sal  of  United  States  bonds  or  other 
purposes.”  The  provision  following  (e)  applies  the 
•same  policy  to  other  departments  of  the  Govern¬ 
ment  not  specially  specified. 

The  bureau,  as  proposed  in  the  Cummins  bill, 
would  be  thus  authorized  to  offer  paid  advertising 
and  free  reading  notices  at  the  same  time  to  the 
same  Newspapers.  Publishers  of  newspapers  are 
well  aware  that  the  most  dangerous  seeker  of  free 
space  is  the  advertiser  who  pays  for  some  of  his 
advertising,  and  considers  himself  thereby  entitled 
to  a  great  deal  of  “publicity”  for  which  he  does  not 
pay.  Should  the  Government  be  placed  in  such  an 
attitude? 

Our  Des  Moines  friends  are  reminded  that  in  its 
is.sue  of  April  21  The  Editor  and  PuBusHEai  sug¬ 
gested  the  creation  of  "A  Department  of  Advertis¬ 
ing,”  to  be  a  part  of  the  Department  of  Commerce; 
and  it  was  then  urged  that  the  Government  should 
conduct  its  advertising  as  a  part  of  the  nation’s 
busme.ss,  paying  for  space  when  needed  for  any 
legitimate  purpose,  and  making  such  good  use  of 
that  space  as  to  make  advertising  PAY. 

The  Cummins  bill  would  be  vastly  improved  by 
clarifying  the  confusing  passages  in  it.  As  it  now 
reads  it  would  not  serve  to  create  a  legitimate 
bureau  of  adverti.sing— rwhich  was  the  intent  of  its 
framers,  upon  their  own  testimony;  but  it  would 
st'rve  to  place  a  club  of  control,  or  coercion,  in  the 
hands  of  the  bureau,  which  could,  conceivably,  be 
u.sed  to  keep  ea.sily-influenced  publishers  in  leash. 

The  Cummins  bill  should  not  be  merely  EN¬ 
TITLED  “A  Bill  to  Create  a  Bureau  of  Advertising 
in  the  Department  of  Commerce,”  but  it  should  BE 
such  a  bill! 

The  Editor  and  Publisher  has  already  placed 
•tself  on  record  as  supporting  the  Cummins  bill  wnen 
vne  modifications  needed  and  pointed  out  shall  have 
oeen  made.  The  bill  is  a  step  in  the  right  direction! 


A  NEEDED  LESSON  FROM  OVERSEAS 
AST  week’s  i.ssue  of  The  Editor  and  Pubijsheu 
printed  a  special  I.,ondon  cablegram  on  the 
war-lKind  problem.  Interviews  with  the  men 
who  have  had  charge  of  the  British  Government’s 
adverti.sing  campaigns— both  for  recruiting  and  the 
.sale  of  war  bonds — show  the  complete  success  of 
the  paid-adverti.sing  policy. 

Sir  Hedley  Ijs  Ba.s  .says  that  the  British  Govern¬ 
ment  “quite  naturally  has  never  expected  that  the 
adverti.sing  commodity  would  be  donated,  either  by 
private  individuals,  organizations,  or  publi.shers.” 
Charles  D.  Higham,  who  has  placed  most  of  the 
adverti.sing — declining  commi.s.sions — says:  “Our 
advertising  campaigns  have  been  conducted  on 
•straight  busine.ss  principle.s.  We  have  purchased 
the  lie.st  and  have  paid  prevailing  advertising  rates. 
.  .  .  The  cost  has  been  about  one-tenth  of  one 

per  cent,  of  the  amount  raised.” 

The  policy  which  wius  not  even  con.sidered  by 
the  British  Government  as  worthy  of  consideration 
was  the  policy  followed  by  our  own  Government  in 
the  fir.st  .sale  of  I/il>erty  Bonds.  A  few  years  ago 
nobody  would  have  charged  us  with  trailing  behind 
our  British  cousins  in  the  matter  of  advertising. 
We  were,  by  common  con.sent,  the  one  nation  which 
had  demonstrated  the  vast,  constructive,  creative 
power  of  paid  advertising.  Other  nations  envied  us 
our  record  of  commercial  development,  ba.sed  upon 
the  effective  u.se  we  were  able  to  make  of  the 
printed  word. 

The  ex.ample  of  .\merican  business  men  in  build¬ 
ing  up  great  enterpri.ses  through  advertising  was 
followed  without  question  by  the  .staid  and  con.sc-rva- 
tive  British  Government  in  carrying  to  success  its 
recruiting  and  Ixmd  .sales.  Other  nations  have  al¬ 
ways  been  ready  and  willing  to  adopt  .Vmerican  in¬ 
novations.  Our  own  Government,  however,  shows 
more  reluctance.  We  have  taught  the  world  how 
to  advertl.se — and  our  British  allies  now  demon¬ 
strate  to  us  that  our  teaching  was  sound.  Are  we 
•Still  to  find  that  our  own  Government  is  a  laggard 
impil  in  the  great  .school  of  American  Experience? 

I'ncle  Sam  .should  n?>t  lie  content  to  trail  in  the 
world-procH'ssion.  His  place  is  in  front! 
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LL  that  is  human  must  retrograde  if  it  does 
-not  advance. — Gibbon. 


PERSONALS 

N’  E\V  YORK. — Gabriel  Kinn,  of  the 
art  department  of  the  World  will 
go  to  Yaphank  .soon  to  help  drill  the 
men  of  the  new  National  Army. 

S.  S.  McClure,  who  has  been  in  Japan 
writing  a  series  of  articles  for  the  Eve¬ 
ning  Mail,  is  now  in  China,  and  will 
go  to  Uus.sia  soon  to  continue  his  work 
there. 

Miss  E.  E.  Williams,  secretary  to  Carr 
C.  Van  Anda,  managing  editor  of  the 
Times,  is  taking  a  three  weeks’  vacation. 

V’.  B.  Thorne,  day  assistant  manag¬ 
ing  editor  of  the  Times,  is  on  his  vaca¬ 
tion. 

George  F.  Kauffman,  formerly  with 
the  Tribune,  is  now  assistant  dramatic 
critic  of  the  Times,  succeeding  Brock 
Pemberton,  resigned. 

Fletcher  E.  Cooper,  for  many  years  a 
reporter  on  the  World,  has  been  placed 
in  charge  of  the  World's  Almanac'. 

Herbert  Bayard  Swope,  city  editor  of 
the  World,  has  returned  from  a  month’s 
vacation  at  Saratoga,  N.  Y. 

George  Boothby  is  covering  Camp 
Mills,  Long  Island,  for  the  World. 

Donald  H.  Clarke  is  covering  Camp 
I'pton  at  Yaphank,  Long  Island,  for  the 
World. 

C.  P.  Coleman,  formerly  in  the  In¬ 
dianapolis  office  of  the  United  Press,  is 
now  in  the  New  York  office. 

Joseph  Shaplen,  formerly  in  the  Wash¬ 
ington,  D.  C.,  office  of  the  United  Press, 
is  now  in  the  foreign  department  of  the 
New  York  office. 

L.  B.  Michel,  former  bureau  manager 
of  the  United  Press  offices  in  Kansas 
City,  Richmond,  Va.,  and  Indianapolis,  is 
now  in  the  New  York  office. 

.1.  J.  O'Brien,  of  the  New  York  office 
of  the  International  News  Service,  Is 
taking  his  vacation. 

William  P.  Sarver,  who  has  worked 
on  newspapers  in  many  part  of  the 
I'nited  States,  France,  and  England,  is 
now  make-up  editor  of  the  Evening 
Mail. 

Wesley  W.  Stout,  Globe  rewrite  man, 
left  this  week  to  train  with  the  draft 
army  at  Fort  Riley,  Kan. 

Mrs.  Rheta  Chllde  Dorr,  special  writ¬ 
er  in  Russia  for  the  Evening  Mail, 
suffered  a  broken  leg  in  a  recent  acci¬ 
dent  and  is  in  a  Petrograd  hospital. 

Stanley  Dell,  former  Tribune  report¬ 
er,  has  joined  the  city  staff  of  the  Eve¬ 
ning  Po.st. 

John  E.  Cullen,  managing  editor  of 
the  Evening  Mail,  is  back  at  his  desk 
after  recovering  from  a  slight  opera¬ 
tion. 

Ralph  J.  Block,  former  exchange  edi¬ 
tor  and  dramatic  critic  of  the  Kansas 
City  Star  and  who  has  been  exchange 
editor  of  the  Tribune,  is  now  dramatic 
critic  on  that  paper. 

George  A.  Brakeley,  who  has  been 
a.s.si.stant  city  editor  of  the  Sun,  has 
succeeded  Loren  Palmer  as  Sunday  edi¬ 
tor. 


OTHER  CITIES.— James  H.  Cowan. 

editor  of  the  Wilmington  (N.  C.) 
Dispatch,  has  resigned  to  become  man¬ 
ager  of  the  Industrial  bureau  of  the 
Wilmington  Chamber  of  Commerce  in 
Wa.shington. 

Clark  Howell,  editor  of  the  Atlanta 
Constitution,  has  been  elected  a  life 
member  of  the  newly  organized  Inter¬ 
national  I.iongfellow  Society,  of  Port¬ 
land,  Me. 

Carl  F.  White,  telegraph  editor  of  the 
Kan.sas  City  Journal,  has  left  for  the 
Officers’  Tndning  Camp  at  Fort  Sheri¬ 
dan,  III. 

P.  O.  Thorson,  of  Grand  Fork.s,  Minn., 
was  recently  elected  president  of  the 
Norwegian-D.anish  National  Press  As¬ 
sociation,  at  the  annual  convention  held 
recently  at  Fergus  Falls,  Minn. 


C.  K.  Strong  has  succeeded  Don  Bell 
as  editor  and  publisher  of  the  Isabel 
(Kan.)  Star. 

Tracy  McCracken,  news  editor  of  the 
Laramie  (Wyo.)  Boomerang,  has  been 
accepted  for  the  second  Officers’  Train¬ 
ing  Camp. 

John  A.  Coughland,  editorial  writer 
on  the  Sioux  City  (la.)  Journal  for  eigh¬ 
teen  years,  and  editor  for  three  years, 
has  retired  from  newspaper  work. 

C.  W.  Ryan,  editor  of  the  Wathena 
(Kan.)  Times,  has  gone  to  a  military 
training  camp.  He  will  be  succeeded  by 
Miss  M.  D.  Ryan. 

F.  G.  Condict,  former  Sunday  editor 
of  the  St.  Louis  Giobe-Democrat,  is  now 
an  ensign  in  charge  of  the  naval  re¬ 
cruiting  station  in  Omaha,  Neb. 

Miss  Mary  Dillon,  late  of  the  St.  Paul 
Dispatch-Pioneer  Press,  is  doing  club 
news  for  the  St.  Paul  Daily  News. 

M.  J.  Brown,  editor  of  the  Benton 
County  Courier,  of  Corvallis,  Ore.,  has 
returned  to  Oregon  after  spending  the 
summer  in  Alaska.  He  travelled  down 
the  Yukon  and  visited  scores  of  camps. 
He  wrote  a  weekly  travel  letter,  which 
was  printed  by  almost  100  papers. 

Miss  Jefferson  Bell  is  now  society  edi¬ 
tor  of  the  Miami  (Fla.)  Herald,  suc¬ 
ceeding  Mrs.  Marjory  Stoneman  Doug¬ 
lass. 

Edwin  H.  Bradley,  former  managing 
editor  of  the  Americus  (Ga.)  Times-Re- 
corder,  is  now  city  editor  of  the  Bruns¬ 
wick  (Ga.)  News. 

Col.  Plea.sant  A.  Stovall,  United  States 
.Mini.ster  to  Switzerland,  and  editor  and 
owner  of  the  Savannah  (Ga.)  Press, 
will  be  in  Savannah  this  month  on  a 
leave  of  absence. 

Miss  Frances  Wood,  formerly  a  Sun¬ 
day  writer  on  the  Boston  Post,  has 
joined  the  city  staff  of  the  Globe. 

C.  Tnmbardi,  president  of  the  A.  H. 
Belo  Company,  of  Dallas,  Tex.,  publish¬ 
ers  of  Dallas  and  Galveston  newspapers 
is  visiting  in  Berkeley,  Cal. 

L.  V.  B.  Rucker,  for  many  years 
with  the  United  Press,  International 
News  Service,  and  various  newspapers 
in  New  York  and  Washington,  has  been 
forced  by  blindness  to  quit  the  news 
game,  and  has  retired  to  Richmond,  Mo. 

Ray  R.  Howard,  of  the  Spokane 
(Wash.)  Chronicle,  was  a  member  of 
the  first  draft  contingent  ordered  from 
western  Washingrton  to  the  encampment 
at  American  Lake,  Wash. 

Jos.  S.  O'Brien,  who  has  been  secre¬ 
tary  to  Gov.  William.s,  of  Oklahoma,  for 
several  years,  has  resigned  to  become 
Washington  correspondent  of  the  Okla¬ 
homa  City  Daily  Oklahoman. 

Che.ster  Westfall,  in.structor  in  jour¬ 
nalism  at  the  University  of  Oklahoma, 
has  been  named  secretary  to  Gov.  Wil¬ 
liams,  of  Oklahoma. 

.Arthur  G.  Crowell,  for  twenty-six 
years  with  the  Norwich  (Conn.)  Courier 
and  lately  assl.stant  editor,  recently  re¬ 
signed  to  enter  the  shoe-finding  trade  in 
Norwich. 

Percy  Stone,  a  former  reporter  on  the 
Butte  (Mont.)  Miner,  and  a  son  of  A. 
L.  Stone,  dean  of  the  School  of  Journal¬ 
ism,  State  Univer.sity  of  Montana,  Mis¬ 
soula,  who  enlisted  in  the  Aviation 
Corps  several  months  ago,  has  received 
a  commis.sion  as  second  lieutenant.  He 
has  been  assigned  to  command  the 
Eighty-second  Aero  Squadron  at  Camp 
Kelly,  San  Antonio,  Tex. 

Charles  Cook,  formerly  of  the  Cin¬ 
cinnati  Commercial  Tribune,  is  now  a 
desk  man  on  the  San  Diego  (<131.) 
Union. 


Fred  F.  Runyon,  city  editor  of  the 
Pasadena  (Cal.)  Star-News,  is  in  San 
Francisco  as  director  of  publicity  of 
the  National  War  Work  Council  of  the 
Young  Men’s  Christian  Association. 

R.  W.  Jones,  former  city  editor  of 
the  Columbia  (Mo.)  Daily  Tribune,  is 
teaching  journalism  at  the  University 
of  South  Dakota,  Vermillion,  S.  D. 

Guy  B.  Sampson,  for  the  past  two 
years  with  the  I.rfinsing  (Mich.)  State 
Journal  as  State  and  telegraph  editor, 
has  resigned  to  take  charge  of  a  newly 
created  department  of  publicity  with 
the  Michigan  Employers’  Casualty  In¬ 
surance  Co.,  with  headquarters  in  Lan- 
•sing. 


BRCXJKLYN. — Warren  B.  Heilman,  a 
well-known  Brooklyn  newspaper 
man,  is  now  a  student  officer  at  the  sec¬ 
ond  Plattsburgh  training  camp. 

John  Steele,  formerly  of  Brooklyn,  and 
who  some  time  ago  was  on  the  city  staff 
of  the  New  York  Herald,  is  now  with 
the  Marshall  Syndicate  in  Brooklyn. 

(Carles  M.  Cosby,  for  many  years 
Brooklyn  man  for  the  Sun,  is  now  a 
commissioned  officer  in  the  army. 

Herbert  Berri,  owner  of  the  Standard- 
Union,  has  just  returned  from  a  long 
motor  trip  through  the  Berkshires. 

Arthur  Dore,  political  writer  of  the 
Cfftizen,  has  been  selected  to  manage 
Judge  Hylan’s  campaign  in  his  race  for 
Mayor. 

William  H.  Eaton,  a  well-known 
newspaper  man,  is  a  candidate  for  As¬ 
semblyman  in  the  Fifth  District  of 
Kings  County. 

John  Black,  former  literary  and  musi¬ 
cal  editor  of  the  Brooklyn  Times?,  is  now 
managing  editor  of  the  Queens  County 
News,  published  in  Jamaica  weekly. 

Robert  Pines  has  joined  the  city  .staff 
of  the  Standard-Union. 


Boston.— Robert  F.  Holl.rook,  for¬ 
mer  Journal  reporter,  is  working  on 
the  night  staff  of  the  American. 

Thomas  J.  O’Rourke,  formerly  head¬ 
quarters  man  for  the  Post,  is  now  act¬ 
ing  as  .secretary  to  Sunday  Editor  James 
W.  Reardon,  of  the  American. 

John  O'Flanagan  has  given  up  his 
position  on  the  Herald  and  is  now  with 
the  American. 


Detroit. — Miss  Carol  Bird,  former- 1 
ly  a  reporter  on  the  Washington 
Star,  has  joined  the  Free  Press  staff 
as  a  general  assignment  reporter. 

William  N.  Hardy  has  left  the  Free 
Press  copy  desk  to  cover  the  National 
Guard  troops  at  Camp  Grayling,  Mich. 

J.  1).  Ross,  who  joined  the  News  staff 
two  weeks  ago,  has  resigned  to  take  a 
place  on  the  Free  Press  copy  desk. 

Arthur  Hoskins,  formerly  county 
courts  reporter  on  the  News,  is  acting 
as  exchange  editor. 

Ensign  Daniel  J.  D.  Coleman,  for¬ 
merly  on  the  staff  of  the  Milwaukee 
Evening  Wisconsin,  has  been  placed  in 
charge  of  the  navy  recruiting  station 
here. 

John  A.  Myers,  assistant  city  editor 
of  the  Free  Press,  is  holding  down  the 
city  de.sk  in  the  absence  of  Duke  Wel¬ 
lington,  city  editor. 

Harry  Lear,  military  reporter  on  the 
Free  Press,  and  a  veteran  of  the  Span- 
i.sh-American  War,  will  leave  for  Wash¬ 
ington  .soon,  where  he  will  be  commis¬ 
sioned  a  first  lieutenant  in  the  Quarter¬ 
master’s  Department.  * 

Harold  V.  Wilcox,  sporting  editor  of 
the  Times,  who  is  now  covering  the 
National  Army  cantonment  at  Battle 
Creek,  was  relea.sed  from  army  service 
by  the  Draft  Appeal  Board,  on  the 
ground  of  lus  occupation,  after  he  had 
been  certified  for  service  by  a  local 
board. 

William  A,  Moffett,  court  reporter  for 
the  Free  Pres.s,  has  Ijeen  exempted  from 
army  service,  as  being  under  the  mini¬ 
mum  height.  John  A.  Wallace,  general 
assignment  reporter,  received  exemption 
on  the  ground  of  having  dependents. 

A.  L.  Weeks,  dramatic  critic  of  the 
New-s,  is  covering  new  productions  in 
New  York  for  his  paper. 


Visitors  to  New  York 
John  Stewart  Bryan,  Richmond  News 
Ivcader. 

J.  J.  Smith,  Birmingham  I..','dger. 

I.  B.  Sedgwick,  Martins  Fciry  (O.) 
Daily  Times. 

Geo.  E.  Fowler,  business  manager, 
Columbus  (O.)  Dispatch. 

Dr.  Albrecht  Montgeles,  Chicago  Ex¬ 
aminer. 


When  an  editor  feels  called  upon  to 
tell  the  people  of  another  city  or  State 
how  to  manage  their  local  affair.s,  he  be¬ 
gins  by  saying:  ”Df  course  it  is  none  of 
our  bu.sines.s,  but  - ” 
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mCAGO — X.  G.  Kegert,  loniierly  re¬ 
ligious  editor  of  the  Herald,  is  now 
with  the  Y.  M.  C.  A-  hYeld  IService  sta¬ 
tioned  at  Houston,  Tex. 

Itussell  Palmer,  former  rewrite  man 
for  the  American,  has  joined  the  staff 
of  the  Kxaminer. 

Frederick  and  Fannie  Hatton,  former¬ 
ly  dramatic  critics  for  the  Kxaminer  and 
later  for  the  Herald,  are  receiving  con¬ 
gratulations  on  their  latest  play,  "Up¬ 
stairs  and  Down,"  wluch  is  being  pro¬ 
duced  in  Chicago. 

Thomas  Martin,  former  copy  reader 
for  the  Kvening  I’ost,  and  now  a  pri- 
\ate  in  the  National  army,  was  work¬ 
ing  at  the  War  Department  press  head¬ 
quarters  at  Camp  Kockford  when  word 
<ame  of  his  certilication  for  service. 

Dr.  .Vlbrecht  Montgeles,  art  critic  for 
the  Kxaminer,  is  spending  his  vacation 
in  New  Y'ork. 

King  l.ardner,  special  writer  and  hu¬ 
morist  of  the  Tribune,  who  is  now  in 
France  doing  a  month's  news  gather¬ 
ing,  will  shortly  return  to  ^Vmerica  and 
l)egin  a  series  of  articles  for  Collier’s. 

Garth  U.  Hyatt,  formerly  of  the  De¬ 
troit  News,  recently  joined  the  repor- 
torial  staff  of  the  Tribune. 

Itichard  Hurrett,  reporter  for  the 
Tribune,  is  covering  training  activities 
at  (Mmp  Mills,  Garden  City,  L.  I.,  and 
other  Kastern  military  centres. 

Joe  Iherson,  editor  of  the  army  edi¬ 
tion  of  the  Tribune,  published  in  Paris, 
narrowly  escaped  death  during  a  recent 
air  raid  on  the  American  unit  hospitals. 

I’aul  Cressy,  financial  editor  of  the 
Journal,  is  now  training  with  the  Na¬ 
tional  army  at  Uockfbrd. 

Albert  Sloan,  formerly  of  the  repor- 
torial  staff  of  the  American,  now  a  ser¬ 
geant  in  the  signal  corps,  has  been  call¬ 
ed  into  service. 

K.  M.  Allen,  formerly  of  the  Minne¬ 
apolis  Journal,  has  joined  the  Tribune, 
as  a  reporter. 

Frank  Lieaman,  of  Pueblo,  Col.,  has 
joined  the  Chicago  bureau  of  the  Unit¬ 
ed  Press. 

U.  A.  Huston,  formerly  with  the  Se¬ 
attle  Times,  is  now  in  the  Chicago  office 
of  the  International  News  Service. 


W.\SHI.NGTON. — M.  IJncoln  Schus¬ 
ter,  a  graduate  of  the  Columbia 
University  ScImmiU  of  Journalism,  has 
joined  the  Washington  staff  of  the  Unit¬ 
ed  Pre.ss. 


PUGVIDKNCK — Charles  R.  Stark,  jr.. 
Journal  reporter,  is  on  his  vacation. 
Charles  S.  Coulter,  formerly  indu.strial 
(‘ditor  of  the  Journal,  now  ".somewhere 
in  Fratu-e,”  has  l)een  promoted  to  a 
captaincy. 

K.  .1.  Cooney,  formerly  of  the  Provi¬ 
dence  Visitor,  IS  getting*  out  a  weekly 
pai)er  called  the  Trollier,  for  the  Rhode 
l.sland  Company. 


BALTIMORK — Arthur  W.  Hawk.s,  jr., 
formerly  city  editor  of  the  News,  and 
now  publicity  manager  of  the  Gas  & 
Klectric  Co.,  had  a  leading  part  in  ar¬ 
ranging  the  big  parade  of  the  drafted 
men. 

Raleigh  C.  Smith,  of  the  News,  w’ho 
spent  .some  time  at  Clifton  Springs,  N. 
Y'.,  for  his  health,  has  returned  home. 

Au.stin  D.  Nooney,  who  left  the  News 
some  time  ago  for  a  position  on  the  edi¬ 
torial  staff  of  the  Sim,  has  returned  to 
his  fir.st  love. 


\  TI.,ANTA — Rogers  Winter,  formerly 
/a  of  the  Journal,  has  accepted  the  po¬ 
sition  of  assistant  .secretary  of  the  .\t- 
lanta  Chaml>er  of  Commerce. 

Reulien  .\.  l>'Wis,  formerly  of  the 


Rirmingharn  (.\la.)  News,  is  now  with 
the  Georgian  local  .staff. 

Kdith  Sj)arrow,  of  the  New  Orleans 
Daily  States  is  spending  her  vacation 
as  the  guest  of  Winnie  Freeman,  of 
the  Georgian. 

Rritt  Craig,  former  reporter  for  the 
Con.stitution,  who  enlisted  in  the  ambu¬ 
lance  .service  some  time  ago,  hits  been 
transferred  to  the  aviation  division  and 
will  .soon  enter  training  at  the  aviation 
.school  at  the  Georgia  School  of  Tech¬ 
nology. 

D'slie  liawlings,  formerly  on  thh  local 
.staff  of  the  Constitution,  who  recently 
entered  training  in  the  ambulance  ser¬ 
vice*  at  Foi-t  McPherson,  Ga.,  was  made 
a  provisional  sergeant  within  the  first 
three  days  of  his  .service. 

Thomas  R.  Sherman,  former  capitol 
reporter  for  the  Journal,  has  entered  the 
oHicers’  training  camp  at  Fort  Ogle- 
thorjH*,  Ga. 

Charles  F(*ll  and  Ed.  Danforth,  for¬ 
merly  of  the  Georgian,  have- enlisted  as 
yeomen  in  the  United  States  Navy  and 
are  now  stationed  at  Newport. 

Harry  I.<ewis,  former  sporting  editor 
of  the  Georgian,  has  entered  training 
at  Fort  McPher.son,  Ga.,  as  a  member 
of  the  ambulance  corps. 

Willard  Cope  and  Johnnie  Graves,  also 
of  the  Georgian,  have  enlisted  in  the 
ambulance  .service. 

Reverly  Randolph,  of  the  Constitution 
local  .staff,  is  convale.sclng  after  an  op¬ 
eration  for  appendlcitl.s. 

IJeut.  Brjidley  Fentriss,  former  city 
l>olitical  n*porter  of  the  (Y)nstitution, 
is  the  fir.st  man  who  was  assigned  to 
command  a  company  of  the  con.script 
army  at  Camp  Gordon,  near  Atlanta. 

A1  Harri.s,  police  reporter  for  the  Con¬ 
stitution,  has  entered  training  for  the 
ambulance  !K>rvice. 


"KJ EW  ORDE.VNS. — Thomas  O.  Har- 
i  s  ris,  one  of  Tx>ui.siana's  well-known 
newspaper  men,  recently  liecame  city 
c'<iitor  of  the  Item,  rettirning  after  four 
y<*ar.s’  absence.  He  left  the  Item  in  191.3 
to  become  editor  of  the  Shrevei>ort  (I.rfi.) 
Times. 

Herman  .1.  Sciferth,  agricultural  edi¬ 
tor  of  the  Times-Picayune,  has  been 
nam(*d  first  as.sistant  to  John  M.  Par¬ 
ker,  Federal  Food  .\dministrator  for 
Ix)ui.‘dana. 


LITTUK  RfK'K,  Ark. — Mi.ss  I,(“ahy 
Bradley,  formerly  of  the  Grand  Rap¬ 
ids  (Mich.)  Free  Press,  has  joined  the 
staff  of  the  .Vrkan.sas  Gazette  here. 

Earl  I^lowman  ha.s  resigned  as  tele¬ 
graph  editor  of  the  Arkan.sa.s  Gaz<‘tte. 


S.VN  ANTfJNIO. — John  V.  Brogan, 
tnanaging  editor  of  the  IJght,  has 
rt'ceived  a  captain's  commis.sion  from 
the  Offici-r.s’  Training  Camp  at  Camp 
Fun.ston.  Ray  M.  Hare,  former  finan¬ 
cial  editor  and  n*porter,  is  a  second  lieu¬ 
tenant  in  the  Twenty-fourth  Infantry 
at  Columbus,  N.  .M.  Rols'rt  G.  Coulter, 
reporter,  and  A.  H.  Cadwaller,  jr.,  artist, 
also  received  second  lieutenant.s’  com- 
jnission.s.  Sidney  J.  Brooks,  reporter, 
is  in  the  .Vviation  Training  School  at 
.Vu.stin,  and  Stephen  F.  Au.stin,  reporter, 
is  in  the  .s<*cond  Officers'  Training  Camp 
at  Leon  Si>ring.s,  Tex. 


Louisville.— T.  Mark  uddeii,  an 
Indianapolis  arti.st,  who.se  work  as  a 
magazine  illustrator,  newspaper  and 
commercial  illu.strator  is  well  known, 
heads  the  art  colony  at  Camp  Zachary 
Taylor,  at  Ixmi.svdlle.  He  is  a  lieuten¬ 
ant. 

Bruce  Haldeman,  president  of  the 
Courier-Journal  and  the  Times  Compa- 
nie.s,  is  one  of  the  eight  Louisville  men 
s«*lected  by  the  Ix)uisville  Ihiard  of  Trade 
wb«*  will  attend  the  war  <-unvention  of 


.\merican  business  men  to  be  held  at 
.Vtlantic  City,  Septeml>er  18  to  21. 


CLEVELAND. — W.  G.  Chandler,  of 
the  Scripps  McRea  League  of  Ohio 
Newspapers,  is  the  chairman  of  the 
committee  appointed  to  bring  out  the 
Expositor,  a  weekly  publication  devoted 
to  the  interests  of  the  Exchange  Club, 
branch  of  the  Ben  Franklin  Clubs  of 
.\merica. 

George  V.  Callaghan,  for  eighteen 
years  marine  editor  of  the  Plain  Dealer, 
and  for  the  la.st  seven  years  marine  ed¬ 
itor  of  the  Leader,  has  returned  to  the 
Plain  Dealer  and  continues  in  the  .same 
capacity.  ' 

Q.  M.  Gravatt,  who  has  been  handling 
marine  news  on  the  Plain  Dealer  for  the 
la-st  few  months,  has  returned  to  the 
general  .staff  of  that  i)aper. 

Xen  Scott,  trotting  and  racing  ed¬ 
itor  of  the  Ix>ader  for  several  years, 
will  go  with  the  Plain  Dealer  Decem¬ 
ber  1  as  hor.st*  expert  and  general  sport¬ 
ing  writer. 


MHAVAUKEE— Georgo  Rowell,  for¬ 
merly  night  editor  of  the  Sentinel, 
has  been  elected  secretary  and  executive 
agent  of  the  Cloverland  (Mich.)  Ijand 
Deveioi)ment  Association. 

Julius  IJebman,  news  editor  of  the 
Sentinel,. -was  last  week  elected  president 
of  the  Milwaukee  Press  Club,  to  suc¬ 
ceed  C.  C.  Manly,  of  the  Journal,  who 
was  commissioned  lieutenant  in  the  new 
national  army,  and  who  resigned  when 
his  regiment  was  ordered  to  Camp 
Dougla.s. 


Clyde  F.  Rex,  manager  of  the  Inter¬ 
national  New's  Service  in  Fond  du  I.ac, 
Wis.,  according  to  word  received  by 
Miiwaukee  friends,  has  been  accepted  by 
the  Army  Aviation  Corps,  and  is  await¬ 
ing  call  to  service. 


TOPEKA.  KAN.— aifton  J.  Stratton, 
of  the  editorial  department  of  the 
Capital,  is  a  fir.st  lieutenant  in  the  army 
and  Richard  S.  Blaisdell  is  a  second 
lieutenant.  Oth»*r  men  from  the  Capital 
editorial  department  in  the  service  are 
Wallace  Casey  and  Dwight  Thacher 
Harris,  at  Fort  Sheridan  training  camp; 
Charles  B.  Hoyt,  First  Kansas  Field 
Hospital,  at  Fort  Sill,  Okla.;  Joe  Nickel, 
ammunition  train  No.  117;  Arthur 
Conkiing  and  Arciiie  W.  Jarrell,  Battery 
A;  Marshall  Crawford,  brigade  head- 
quarter.s.  Fort  Sill;  Alfred  G.  Hill,  head¬ 
quarters  company,  Fir.st  Regiment;  Don 
Heath  and  Warren  Humphrey,  Wa.sh- 
burn  .\mbulance  Corps. 


Foreign  Advertiaing  Representatives 

Story,  Brooks  &  Finley 

Chicago  Philadelphia  New  York 


That  Rookie  from  the  13th  Squad 

By  Lieutenant  P.  L.  Crosby 

A  daily  three-column  Comic  that  is  new, 
timely  and  full  of  real,  true-to-life  humor. 

Lieutenant  Crosby  is  fresh  from  the  Plattsburgh 
Camp,  where  he  obtained  his  commission,  and 
he  is  now  training  recruits  at  Yaphank.  He  is 
in  a  position  to  observe  the.  actual  daily  life  and 
humor  of  the  camp. 

Lieuttjnant  Crosbv  has  been  successively  on  the 
staff  of  the  New  ^'ork  (jlobe.  New  York  Herald 
and  New  York  World.  His  work  appears  con¬ 
tinuously  in  Life,  Puck  and  Judge. 

Practically  everybody  in  the  country  has  some¬ 
body  in  some  branch  of  the  army.  The  interest 
in  the  doings  of  the  training  camp  is  therefore 
universal.  This  comic,  dealing  \yith  the  humor¬ 
ous  side  of  the  new  soldier’s  e.xperiences  will  be 
hailed  with  delight. 

Our  first  offer  on  this  feature  was  made  only  a 
few  days  ago  and  we  have  already  a  phenomenal 
list  of  papers. 

To  be  released  beginning  October  8 

If  ire  us  AT  ONCE  and  if  your  territory  is  open 
ice  ici/l  send  you  samples  and  quote  price. 

McClure  Newspaper  Syndicate 

120  West  32d  Street^  New  York 


The  Best  Known  Slogan 
in  St.  Louis 


Trade  Mark  Registered 
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PERSONALS 


POUTI^AXl).  Ore.  —  John  Cochran, 
known  as  “('npid"  Cochran  amonB 
no\vsi)aiM“r  men  from  St'attlo  to  San 
Kranci.sco  iM'can.sc  of  the  four  years  he 
spent  in  the  Multnomah  County  Court 
House  here  as  a  IVputy  Clerk,  will  prob¬ 
ably  return  to  the  OroBonian  before  the 
end  of  this  month.  Four  years  aso  he 
handled  politics  and  was  one  of  the  star 
men  on  tho  paper. 

Frank  Ilarton  and  Willard  Shaver, 
formerly  of  the  Oresonlan,  now  mem- 
Ihm'.s  of  a  reKiment  of  eiiBinej-rs,  have 
landed  safely  in  KuBland,  aceordins  to 
word  rt'achinB  Cortland. 

Dean  Collin.s,  of  the  OreBonian,  will 
become  scenario  writer  for  the  Lifeo- 
Bi'aph  Film  t'ompany,  of  .Cortlan<l. 

Kdna  Irvine,  dauBhter  of  H.  F.  Irvine, 
editor  of  the  Journal,  now  is  duiiiB  dra¬ 
matics  on  the  Journal.  She  has  done 
similar  work  for  ChicaBo  and  San  Fran- 
ci.seo  newspapers. 

Ward  Irvine,  former  mendter  of  the 
.lournal  staff  and  .son  of  15.  F.  Irv’ne, 
('ditor  of  th<>  Journal,  has  been  desiB- 
nated  an  ensiBti  ih  the  navy  and  as- 
S  Biied  to  censorship  duties  in  New  York. 

.Shad  Krent/,  for  s<“veral  years  linan- 
cial  and  railroad  repoi-tec  on  the  Ore- 
Bonian.  will  probably  accept  an  offer 
from  the  School  of  Commerce  of  the 
I'niversity  of  OreBon  to  become  lie'd 
investisator  for  thi“  school. 

Clyde*  I  teals,  formerly  (»f  the  .lournal, 
is  at  ('amp  Dewis.  American  Dake, 
Wash.,  a  memlK'r  of  a  medical  emit. 

Don  Thompson,  who  was  covc'rinB  <lay 
police  for  the  TeleBram.  left  Semday  for 
Camp  Dewis.  .\merican  I..ake,  Wash.,  as 
a  mcmiM-r  of  a  meilical  unit. 


LINOTYPE 


INDIAXAI’ODIS — S.  (1.  Damron  has 
left  the  tek'Braph  desk  of  the  Indiana 
Daily  Time.s,  and  has  Bone  to  the  St. 
Douis  Star. 

John  ('ar.son,  Beneral  as.siBnment  re¬ 
porter,  is  actinB  city  editor  of  tho  In¬ 
diana  Daily  Times,  since  the  resiBnation 
of  H.  X.  IterB- 

.lames  KillBallen.  formerly  of  the 
Kan.sas  (Jity  Star,  has  l)een  ap|>ointerl 
inanaBinB  editor  of  the  Indiana  Daily 
Times. 

Kverett  C.  Watkin.s,  who  was  Beneral 
a.ssiBnment  reporter  on  the  Star,  has 
lM*en  made  Wa.shiiiBton  corre.s|)ondcnt. 


THE  --AC-  IN-  THAT  LA  S 


D.VLLAS. — 1{.  P.  Ady,  jr.,  formerly  of 
tho  .staff  of  the  Fort  Worth  Itecord, 
is  now  court  reporter  |for  the  KveniiiB 
.Journal  and  MorniiiB  News. 

John  Sneed,  who  has  Ix'on  in  charBc 
of  the  Fort  Worth  Hureau  of  the  Morn- 
itiB  News,  is  now  coverinB  army  news 
at  Camp  Howie  and  the  ('anadian  avia¬ 
tion  trainiiiB  schools  in  and  near  Fort 
Worth,  for  the  News  and  the  KveninB 
Journal. 

.1.  C.  Hutts,  city  editor  of  the  Hills- 
boro  (T<*x.)  Daily  Mirror,  has  been 
ele<*ted  .‘••ocretary  of  the  Hillsboro  YoiniB 
Men’s  Hu.sine.ss  I.rf>aBue,  Hillsboro  Hetail 
Merchants’  A.ssociation,  and  the  Hill 
County  Fair  .\ssoci;ition. 


on  the 

are  reserves;  put  them 
on  the  “firing  line” 

A  well-k 


nown  New  York  publisher  (name 
on  request)  recently  found  his  Linotype 
machinist  had  made  nineteen  magazine 
chang^es  in  one  day  on  one  of  his  single¬ 
magazine  Linotypes. 

Since  then  he  has  changed  to  Multiple 
Magazine  Linotypes.  He  now  finds  his 
machinist  averages  three  changes  a  week 
to  every  four  machines. 


SAI/r  DAKK  CITY,  Ctah.-— (’h  .lies 
lyivclacc,  former  county  editor  of 
the  Dos  .AiiBcles  Times,  is  now'  covcriiiB 
politics  and  the  State  House  for  the 
Herald-Uepublican. 

Miles  Overholt,  formerly  in  chai'BO  of 
the  movins  picture  department  of  the 
Dos  .XnBcle.s  Examiners,  is  now  manaB- 
InB  editor  of  the  TeleBram. 


IDS  .\NC.  EDKS. — .lack  (’ampbell  is 
-^now  cit.v  editor  of  tho  Herald. 

Harry  C.  Carr,  formerly  war  corre¬ 
spondent  of  the  Times,  is  now  editor  of 
the  Sunday  maBazino. 

.\1  n.  Waddell,  automobile  editor  of 
the  Times,  Biadilated  recently  fi'om  the 
Ollicers’  ’I'rainiiiB  (’amp  at  the  Presidio, 
in  San  Franci.sco.  with  the  rank  of 
senior  llrst  lifutenant. 

.\.  H.  Cusca.len,  Sunday  .'ditor  of  the 
Examiner,  has  lieen  ai.pointed  to  the 
Second  Dflicer.s’  Camp  at  the  Presidio,  In 
San  Francisert. 

Harry  Wilbur,  formerly  of  Tk'iiver,  Is 
now  copy  reader  on  the  Times. 

Jack  TJoyd.  former  reporter  of  the 
Times,  has  bouc  to  the  Officers’  Train- 
iiiB  Camp  at  the  Presidio,  in  San  Fran¬ 
cisco. 


SE.VTTDE — To  educate  his  employees 
about  the  scenic  wonders  of  Wash- 
inBton  so  they  will  be  iirejiared  to  offer 
accurate  information  to  a*!!  interested. 
.\.  S.  Taylor,  jmbli.sher  of  the  Post-Tn- 
telliBenccr,  has  inauBurated  a  series  of 
motor  educational  tours  for  members  of 
his  .staff. 

Col.  C.  H.  Hlethen,  editor  of  the  Times, 
and  commander  of  the  Wa.shiUBton 
Coast  Artillery,  who  has  been  statione<l 
at  Ford  Warden,  has  Ix'en  transferred 
temporarily  to  take  charBo  of  the  de¬ 
fences  on  the  Columbia  River,  with 
headduarters  at  Fort  Stevens,  Ore. 

Herliert  Evison,  niBht  corre.spondent 
of  the  A.ssoc'ated  Press  in  the  Sc'attle 
office,  has  left  that  po.st  to  take  up  other 
work. 

X’orman  Storm,  who  failed  to  receive  a 
commission  at  the  Presidio,  San  Fmn- 
ci.sco,  has  returned  to  the  Times  staff, 
and  is  now  coverinB  (’amp  Dewis.  where 
the  draft  army  from  the  West  is  en¬ 
camped.  _ _ _ 


C.XN.VD.A — F.  C.  Wade,  iiresld.'nt, 
Van.'onver  Sun.  and  W.  T...  f’otton. 
business  manaBer.  f’harlotU'town  Ex¬ 
aminer,  have  been  appointed  members 
of  the  board  of  .selection,  which  will  ap- 
point  the  members  of  the  local  tribunals 
under  the  new  military  service  (con¬ 
scription)  act. 

.1.  H.  Wood.s,  f’alBary  Herald;  William 
Findlay.  Ottawa  Journal-Pi'ess,  and  W. 
McC’urd.v,  WinnipcB  Free  Pres.s.  have 
Im'.'II  enioyltiB  a  motor  trip  throiiBh  the 
.\dirondack.s. 

.lohn  T.  Hawk.*,  editor,  Moncton 
(N.  H.)  'I’ranscript.  attended  the  <'on- 
velition  of  th<*  Indep.-ndent  Order  of 
Fore.sters  in  Toronto  this  week. 

.lohn  .M.  Iriirie,  manaBer  of  (’anad’an 
Press  .Xssoi'iation.  left  this  w«*ek  for  a 
fortniBht’s  trip  to  XX'estern  (’anada  on 
the  iuisiness  of  the  .X.s.sociation. 

.Xlls*rt  E.  S.  Smythe,  editor  Toronto 
XX’orld,  and  Dr.  .1.  .X.  Macdonald,  .‘ditor, 
T.ironto  (il.ilK*,  have  been  afipoint.id 
m.*mlK'rs  of  the  committee  on  social 
menac.-  rec.'iitly  formed  in  Tor.mto. 


MODKI.f)  LINOTYPE  .MODEL  O  I.INOTYPE 

(K.nir  MaBazin{*s)  (Three  MaBuzines) 

Scores  of  other  publishers  have  taken 
advantage  of  this  time  and  labor-saving 
means  of  increasing  their  output  and  curb¬ 
ing  their  costs.  J.ct  us  submit  the  figures 
in  your  case  without  obligation  to  you. 


SAN  E'U.VNCISCO.  —  Kenneth  C. 

Adams,  president  of  the  Newspaper 
Men’s  Club,  of  San  Franclseo;  W.  XX'. 
Naushton.  Jr.,  of  the  Examiner,  and 
Kimball  K.  Kay,  al.so  of  the  Examiner, 
left  San  Franci.sco  recently  to  start 
traininB  with  the  new  National  Army. 
.Xll  are  at  .Xmerican  I^ake,  \\%ash. 

XX’^llliam  Randolph  Hearst  Is  reeuper- 
atlngr  at  his  San  Simeon  ranch  In  South¬ 
ern  California. 

Fred  Hunch,  formerly  head  of  the 
Examiner’s  copy  de.sk,  has  Joined  the 
California  (irizzlies,  a  volunteer  artil¬ 
lery  company. 

Robert  Jones,  formerly  nlBht  police 
reporter  on  the  Chronicle,  has  Joined 
the  Const  Artillery. 

MarBuerlte  .Jackson,  of  Fresno,  Cal., 
has  join.*.!  the  staff  .)f  the  ('hr.micle. 

.Arthur  M.-Clennan.  f.u-merly  with  the 
Examiner,  won  a  c.)mmiss'.)n  at  the  tir.st 
..flicers’  ca.np  at  tho  Presidio.  San  Fran¬ 
cisco. 


MERGENTHALER 
LINOTYPE  CO. 


rrihune  liuikling,  Nexv  York 

1100  Soutli  VVabash  .-X venue 
CISCO  -  -  -  OK’i  Sacramento  Street 

KAN'S  _  -  -  ,51..)  Har.)nne  Street 

:  Canadian  Lin. .type,  Limited,  (.8  remperanee  St, 


New  Sol. Hers’  Piil.li.-atinn 
,Am.*ricnn  Khakilan.l,  a  .semi-nmiithly 
])ublicati.)n  to  be  devote.l  t.)  the  interests 
of  the  army,  will  beBin  publication  at 
'I'acoma,  XV'ash.,  on  October  1. 
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GOVERNMENT  COULD  SAVE  MILLIONS  BY 
USING  ADVERTISING,  SAYS  W.  H.  RANKIN 

Hy  Wm.  H.  Rankin, 

Actina  Chairman,  Kational  Advertisinp  Advisory  Board. 

Yes,  the  Government  needs  advertisinR  for  the  next  Liberty  Loan. 

The  men  on  the  National  AdvertislnK  Advisory  Board  have  exerted 
themselves  to  the  utmost  to  prove  the  value  of  advertising  as  an  invest¬ 
ment  and  not  as  an  expense.  We,  as  advertising  men,  know  that  it  would  be 
possible  to  sell  the  next  is.sue  of  Liberty  Bonds,  with  the  same  support  from 
the  bankers  and  salesmen,  at  an  Interest  rate  of  31^  per  cent.,  instead  of  4 
per  cent.,  and  thereby  save  the  Government  millions  of  dollars,  provided  a 
fair  share  of  lust  the  flr.st  year’s  .savings  is  spent  in  paid  advertising. 

I  know  Secretary  of  the  Treasury  McAdoo  would  like  to  use  advertising 
during  the  campaign,  provided  Congress  will  allow  him  1-5  of  1  per  cent, 
instead  of  1-10  of  1  per  cent,  to  float  this  loan. 

Bankers,  bond  .sale.smen — all  want  the  support  of  advertising  and  recog¬ 
nize  the  value  of  advertising  as  second  only  to  the  work  to  be  done  by  the 
banks  and  sale.smen  themselves. 

The  experience  of  Detroit,  Cleveland,  Indianapolis,  Chicago,  St.  I.ouis, 
Des  Moines,  where  the  b-ankers  and  salesmen  were  backed  up  by  full-page 
newspaper  advertisements,  as  told  by  everyone  connected  with  these  cam¬ 
paigns,  was  that  the  advertising  doubled  the  efficiency  of  the  salesmen  and 
made  it  possible  for  a  salesman  to  sell  nearly  every  pro.spcct — and,  in  addition, 
the  prospect  bought  a  much  larger  number  of  bonds,  because  advertising — 
the  Silent  Sale.sman — preceded  their  work  and  the  pro.spect  was  more  than 
half  sold  before  the  salesman  called. 

Now  is  the  time  for  every  one  to  stand  behind  President  Wilson  and 
Secretary  McAdoo,  by  doing  everything  po.ssible  to  make  the  second  loan 
even  more  of  a  success  than  the  first,  thus  answering  the  summons  of  our 
great  President: 

"I  summon  you  to  a  great  duty,  a  great  privilege,  a  shining  dignity 
and  distinction.  I  shall  expect  every  man  who  is  not  a  shicker  to  be  at 
my  side  throughout  this  great  enterpri.se.  In  it  no  man  can  win  honor 
who  thinks  of  himself” 

- and  certainly,  with  support  such  as  has  already  been  rendered  by 

The  Editor  and  Pubusher,  adverti.sing  men  will  meet  every  emergency,  and, 
with  the  aid  of  an  advertising  campaign,  the  second  Liberty  Ijoan  will  far  ex¬ 
ceed  the  quota. 


ROOSEVELT  WILL  HELP 
WIN  THE  WAR  WITH  PEN 

(Continued  from  pope  9) 

Star  had  “won  many  enemies”  as  well 
as  friends:  that  Col.  Nelson  had  always 
led  local  fights  for  civic  interests,  and 
had  often  lost.  She  recalled  how 
often,  during  local  political  cam- 
paign.s.  she  had  heard  her  father’s 
friends  advise  him  that  the  opposition 
was  sure  of  winning.  Col.  Nelson  never 
accepted  defeat  in  advance,  however. 
He  would  reply  to  the.se  friends:  “Talk 
to  me  about  winning  or  losing  after 
the  votes  are  counted.” 

E.xplaining  what  she  had  in  mind  in 
.saj-ing  that  her  father  was  not  a  great 
bu.sine.ss  man,  Mrs.  Kirkwood  said: 

“He  was  a  man  of  vision.  He  ab.so- 
lutely  refus(>d  to  con.sider  yesterday — 
or  the  outlived  hours  of  to-day.  The 
next  hour,  the  next  step,  what  to-mor¬ 
row  holds — these  alone  concerned  him. 
If  a  cul»  came  to  Col.  Nelson  to  explain 
why  he  had  not  l>cen  able  to  get  a  .story 
or  to  accompli.sh  the  thing  he  had  been 
commi.s-sioned  to  do,  my  father  would 
very  kindly  cut  his  explanations  short. 
He  did  not  have  any  intere.st  in  alib's. 
nor  in  post-mortem.s.  He  cared  noth¬ 
ing  about  why  a  thing  could  not  be 
done — his  mind  was  on  the  next  thing 
to  do.  The  cast  of  his  mind  made  it 
impo.ssible  for  him  to  look  backward.” 

Mrs.  Kirkwood  recalled  that  one  of 
her  father’s  favorite  maxims  had  often 
puzzled  her.  He  was  in  the  habit  of 
.saying;  “We  must  make  the  Star  in¬ 
teresting  to  the  street-car  driver’s 
wife!”  .lust  why  he  had  in  mind  this 
particular  type  she  never  understood: 
but  as  she  grew  more  familiar  with 
his  ideals  in  newspaper  making  she 
re.alized  that  ho  was  always  aiming  to 
keep  the  Star  on  the  plane  of  human 
at>peal.  and  determined  that  it  should 
not  iHJConio  in  any  sense  a  class  news- 
r>aper. 

IS  ONLY  CHILD. 

Mrs.  Kirkwood  is  the  only  child  of 
Col.  and  Mrs.  Nid.son.  It  is  one  of  her 
gri’at  regrets  that  she  has  no  brother 
to  is‘n)etuate  the  Nelson  name  in  jour¬ 
nalism.  Her  father’s  ideals  for  the  fu¬ 
ture  of  the  Star  are  living  and  vital 
things  to  her.  Her  own  conception  of 
the  mis.sion  and  purpose  of  the  paper 
corresponds  to  his.  Her  estimate  of 
the  soundne.ss  of  Mr.  Seested's  business 
judgment,  and  her  confidence  in  his 
ability  to  carry  forward  her  father’s 
work,  attest  her  own  broad  vision  and 
her  sense  of  iK'rsonal  responsibility  to 
the  Star’s  public.  As  a  trustee  and 
tK-neliciary,  with  her  mother,  of  the 
great  Nelson  e.state  she  relies  as  com¬ 
pletely  as  did  Col.  Nel.son  himself  upon 
the  altilily  of  the  late  publisher’s  friend 
and  co-worker  to  solve  wisely  every 
Star  problem. 

.Mr.s.  Kirkwood  is  a  young  woman, 
slight  of  stature,  vivacious,  demiK-ratic. 
With  the  charm  and  gentleness  of  the 
typical  Southern  woman  she  combines 
a  mentality  trained  to  understand  and 
to  elucidate  the  larger  problems  of  life, 
whether  these  iKTtain  to  newspaper 
making  or  to  civic^affalrs.  To  the  rep- 
re.sentative  of  The  Editor  and  Pub- 
IJSHI3I  .she  expre.s.s<‘d  the  hope  that  New 
York  might  rei'lect  Mayor  Mitchel, 
whose  political  independence  .she  ad¬ 
mires. 


The  advertising  man  fundamentally 
is  a  teacher.  He  must  teach  people  to 
Is-.lieve  in  his  house,  and  his  product, 
iKlieve  in  them  to  such  an  extent  that 
they  will  go  into  stores  and  demand  the 
products  of  his  house. 


BURLINGAME  ELECTED 
CHICAGO  AD  CLUB  HEAD 


Advertising  Manager  of  Morton  Salt 
Company  Defeats  W.  Frank  McClure, 
Manager  of  the  Redpatli  Chautauquas, 
by  Margin  of  Four  Voles  -Blue  Ticket 
Triumphs. 

The  annual  election  of  officers  hy  the 
Advertising  Af-.sociation  of  Chicago,  held 
Monday,  brought  out  many  nationally 
known  ad  men,  representing  the  opiios- 


C.  H.  Bl'rungame. 


ing  factions,  and  resulted  in  a  split  be¬ 
tween  the  Red  and  Blue  tickcis,  with 
honors  almo.st  even.  C.  H.  Lurlingame, 
advertising  manager  of  the  Morton  Salt 
Company,  who  headed  the  Blues,  was 
elected  president  by  a  margin  of  four 
vote.s,  defeating  W.  Frank  McClure,  ad¬ 
vertising  manager  of  the  Redpath 
Chautauquaa 

The  Blues,  having  been  placed  in 
nomination  out  three  weeks  before  elec¬ 


tion,  staged  a  sen.satlonal  campaign, 
managed  by  Aubrey  A.  Alfr-jd,  adver¬ 
ti.sing  manager  of  the  Standard  Burner 
Company.  Their  platform,  v/h*ch  was 
liacked  hy  a  strong  contingent,  stood 
for  the  reduction  of  initiation  fees  and 
for  a  larger  membership  roll.  Be.sidos 
President  Burlingame,  four  of  their 
number  won  out  in  the  final  count,  a  re¬ 
count  having  been  necessary  to  deter¬ 
mine  the  winners,  so  close  was  the 
election. 

The  winning  candidates  are  as  fol¬ 
lows:  President,  C.  H.  Burlingame; 


W.  Frank  McClure. 


first  vice-president,  Wilbur  D.  Nesbit: 
vice-president  of  the  Williain  H.  Ran¬ 
kin  Advertising  Agency,  red;  second 
vice-president,  D.  L.  Vlrden,  sales  man¬ 
ager  of  S.  W.  Strauss  &  Co.,  red;  third 
vice-president,  James  A.  Young,  pub¬ 
lishers’  representative,  blue;  recording 
secretary,  Wallace  F.  Brown,  nanager 
of  the  Ankrum  Mailing  Company  blue; 
financial  secretary,  John  C.  McClure, 
partner,  Christy  Letter  Service,  red; 


ADVERTISING  MARCHES 
ahead  in  new  RUSSIA 


Newspaper  Publishing  Business  Surely 

But  Slowly  Undergoing  Complete 

Change  in  Russia-  Russian  Newspapers 

Little  Dependent  Upon  Advertising  for 

Revenue. 

“Russian  newspapers  are  In  the  be¬ 
ginning  of  an  evolution  from  Idealistic 
media  of  news  and  political  propaganda 
to  commercial  enterprises,”  said  A,  J. 
Sack,  staff  correspondent  of  the  Petro- 
grad  Telegraph  Agency,  to  a  represent¬ 
ative  of  The  Editor  and  Publisher 
this  week.  “As  yet  the  interest  in  ad¬ 
vertising  and  the  dependence  upon  it 
for  revenue  are  comparatively  slight, 
but  as  Russian  democracy  and  Russian 
industry  develop  under  the  new  gov¬ 
ernment,  the  newspapers  of  the  coun¬ 
try  will  become  commercialized,  as  they 
are  in  the  United  States.” 

Mr.  Sack  pointed  out  that  under  the 
old  autocracy  so  many  of  the  papers 
persi.sted  In  attacks  upon  the  govern¬ 
ment  that  their  editors  spent  almost 
as  much  time  in  jail  as  they  did  at 
their  desks  and  had  little  thought  for 
advertising.  Since  the  revolution,  the 
general  upheaval  of  almo.st  every  tradi¬ 
tion  has  affected  the  buying  psychology 
of  the  people.  Under  the  old  system 
buying  was  done  carefully  and  slowly 
and  W'as  on  an  extremely  personal  ba.sls, 
but  now,  according  to  Mr.  Sack,  the 
excitement  and  haste  which  character¬ 
ize  the  new  Rus.slan  life  have  led  to  a 
manner  of  trade  resembling  that  of 
Amerlc.a.  The  merchants  are  taking 
advantage  of  the  free  spending  to  in¬ 
crease  their  space  and  attract  this  new 
biLsiness. 

Before  the  revolution  there  were 
about  2,000  new.spapers  in  Rus.sia.  Now 
there  are  nearly  3,000.  The  new  papers 
have  little  advertising  support,  but  are 
the  organs  of  political  organ iz.ations 
and  are  financed  by  political  parties. 
The  cost  of  production  in  Russia  is 
much  lower  than  in  America.  The 
papers  seldom  have  more  than  six  or 
eight  pages,  the  circulation  is  limited 
and  no  very  large  staffs  are  maintained. 
The  price  of  a  little  more  than  three 
cents  a  copy  helps  to  defray  part  of  the 
operating  co.st  bo.sldes  paying  for  the 
paper. 

While  now  there  Is  little  organized 
effort  on  the  part  of  the  newspapers 
to  get  advertising  and  no  adverti.sing 
service  as  known  here,  it  is  Mr.  Sack’s 
belief  that  as  the  country  gains  political 
solidarity  and  the  need  for  the  purely 
idealistic  party  press  disappears,  pub¬ 
lishing  will  become  a  business  and  ad¬ 
verti.sing  a  natural  part  of  Rus.slan  in¬ 
dustrial  life. 


What  He  Meant 

Editor — "What  do  you  mean  by  writ¬ 
ing  .such  a  phrase  as  'The  house  burnt 
up?’  We  always  .say  houses  burn  down.” 

Reporter — “ye.s.  but  this  one  caught 
fire  In  the  cellar.” 


Monthly  Changed  to  Weekly 
.\rgosy  Magazine,  New  Yo;-k  will  bo 
mibli.shed  weekly  beginning  October  fi. 
It  was  formerly  published  monthly. 


treasurer,  Robert  .1.  Virtue,  publishers’ 
representative,  red;  directors,  Charles 
H.  Stoddart,  Western  advertising  di¬ 
rector  of  Munsey’s  Magazine,  blue;  John 
A.  Tenney,  jiresident  of  the  Adams  Pub- 
ll-shlng  Company,  red;  Samuel  J. 
Turnes,  advertising  manager  of  the 
George  P.  Bent  Piano  Company,  blue; 
T.  J.  Maxey,  advertising  m.inager  of 
the  Burlinghom  Railroad,  red. 
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ADVERTISE  PARAMOUNT 
PICTURES  IN  NEWSPAPERS 


Paramount  Pirtures  Corporation,  New 
York,  Enters  Field  of  National  News¬ 
paper  Advertising — Edward  A.  Mac- 
Manus  Named  Head  of  New  Adver¬ 
tising  Department. 

The  decision  of  Paramount  Pictures 
Corporation,  New  York,  to  produce  mo¬ 
tion  picture  serials,  and  the  organiza¬ 
tion  of  a  special  serial  advertising  de¬ 
partment,  marks  the  entrance  of  one 
of  the  greatest  of  all  motion  picture 
companies  into  the  field  of  national 
newspaper  advertising. 

Paramount  Is  going  into  the  newspa¬ 
pers  in  a  big  way  and  the  contracts 
now  being  made  for  advertl.sing  Para¬ 
mount’s  first  serial,  “Who  Is  Number 
One?”  begin  the  campaign. 

Kdward  A.  MacManus,  successful 
-serial  expert,  w’as  chosen  by  Adolph 
Zukor  and  Jesse  L.  Lasky  to  head  the 
department.  A.s.soclated  with  Mr.  Mac¬ 
Manus  are  Gardner  W.  Wood  and  Je¬ 
rome  Beatty,  botli  men  of  wide  news¬ 
paper,  magazine,  and  motion  picture 
experience. 

Mr.  MacManus  Invented  the  motion 
picture  .serial  cand  the  plan  of  noveliza- 
tion  when  he  was  .searching  for  a  definite 
plan  of  producing  a  motion  picture  that 
could  be  profitably  advertised  in  the 
newspapers. 

No  better  idea  for  connecting  news¬ 
paper  advertising  with  motion  pictures 
has  ever  been  devised,  and  that  the 
serial  plan  has  gained  strength  with 
each  year  is  proved  by  the  fact  that 
Paramount  has  decided  to  go  in  for 
newspaper  advertising  and  has  engaged 
Mr.  MacManus  to  direct  its  serial  ac¬ 
tivities. 


FAVOR  USE  OF  ADVERTISING 

Norlltern  California  Editors  Urge  Gov¬ 
ernment  Use  of  Advertsing. 

The  Northern  Galifornia  Editorial  .\.s- 
.sociation.  which  held  its  semi-annual 
convention  recently  at  Uos.-vile  ,  Cal., 
went  on  record  a.s  favoring  the  u.se  of 
I)uid  adverti.sing  by  the  flo v<  rnrnent  in 
promoting  the  next  IJlx'rty  I.ogn. 

The  following  offleers  were  deeted: 
President,  R  G.  Dunnicliff,  Dixoo  Trib¬ 
une;  vice-president,  George  C.  Mans¬ 
field,  Orville  Register;  secretary, .  State 
Gontrollcr  John  S.  Chambers;  Trea¬ 
surer,  Alden  Ander.son,  Sacramento;  his¬ 
torian,  L.  H.  Woodworth,  Siitt(  r  Far¬ 
mer;  orator,  Emmett  Phillip.s,  Sacra¬ 
mento  Sunday  News. 


Community  Sale  Roosts  Ads 
The  McKeesport  (Pa.)  Daily  News 
Monday  printed  a  special  sixteen-page 
edition  carrying  fourteen  and  one-half 
pages  of  half-page  .and  fnll-page  ad¬ 
vertisements.  The  occasion  far  this 
amount  of  advertising  was  a  tli:ee-day 
community  bargain  .s;ile  in  which  most 
of  the  McKeesj>ort  stores  pai  ticipated. 


Prohibited  Advertisements 
Adverti.sc'inents  of  treatment  for  ve¬ 
nereal  diH«‘a.se.s  are  now  prohibited  in 
New  York  State  by  virtue  of  an  amend¬ 
ment  to  the  pen.al  code,  passed  by  the 
Ijcgi-slature  la.st  May  and  approved  by 
G«)v.  Whitman. 


Ad  Re<’ord  Broken 

The  New  York  World  Sunday  print¬ 
ed  11,115  separate  advertisements, 
which  is  said  to  break  .all  records  for 
the  number  of  advertl.sements  printed 
in  a  single  i.ssue  of  a  new.spapcr. 


The  Editor  ^  Publisher  for  September  16,  1917 


HITS  AT  UNFAIR  PRACTICES 


Federal  Trade  Commission  Makes  De¬ 
rision  (mneerning  Advertising. 

During  the  life  of  the  National  Sun¬ 
day  Magazine,  which  died  la.st  year,  the 
attention  of  the  publishers  was  called 
to  the  unfair  methods  of  advertising  em¬ 
ployed  by  the  Muenzen  Specialty  Com¬ 
pany,  consi.sting,  in  particular,  in  offer¬ 
ing  a  well-known  carpet  sweeper  at  a 
tut  price,  and  then  recommending  its 
own  brands  of  sweepers  and  cleaners 
to  customers.  The  publishers  appar¬ 
ently  wanted  busine.ss  so  desperately 
that  they  felt  they  should  ri.sk  the  fu¬ 
ture  of  the  publication. 

The  Federal  Trade  Commi-ssion  has 
recently  ordered  the  Muenzen  Specialty 
Company  —  which  admitted  all  the 
charges  in  the  complaint  —  to  ceast; 
and  desist  from; 

".\dvertising  annual  or  special  .sales 
of  vacuum  and  suction  sweepers  and 
cleaners  in  such  a  manner  as  to  convey 
to  the  public  the  impression  of  an  un¬ 
usual  or  .specially  advantageous  offer 
for  a  limited  p<*riod,  when  in  fact  the 
prices  during  such  .sales  are  no  different 
than  the  prices  obtained  before  or  after 
such  sale.s.” 

FOR  (;OVERNMENT  ADVERTISING 


Oregon  Editors  at  Convention  Deelarc 
Advertising  Is  Commodity. 

The  Williamette  Valley  Editorial  As¬ 
sociation  which  met  at  Newport,  Ore., 
early  this  week,  declared  that  the  Gov¬ 
ernment  should  pay  for  Ijiberty  Ijoan 
advertising,  maintaining  that  advertis¬ 
ing  was  as  much  a  commodity  as  mu¬ 
nitions  of  war,  or  grain. 

The  speakers  at  the  convention  were 
Frank  Jenkin.s,  of  the  Eugene  Regis¬ 
ter;  C.  J.  McIntosh,  of  the  Oregon  Agri¬ 
cultural  College;  A.  K.  Mickey,  Junc¬ 
tion  City  Valley  Progress;  W.  H. 
Hornibrook,  of  the  Albany  Democrat; 
F.  S.  Minshall,  of  the  Philmath  Review; 
J.  I’.  Hurley,  of  the  Forest  Grove  News- 
Times;  J.  E.  Hhelton,  of  the  Eugene 
Guard;  J.  C.  Dimm,  of  the  Springfield 
News;  Cecil  VV’.  Rolx>y,  of  the  Oregon 
City  Courier;  Bert  Greer,  of  the  Ash¬ 
land  Tidings;  E.  E.  Brodie,  of  the  Ore¬ 
gon  City  Enterprise;  H.  V.  Meade,  of 
the  Orence  Walnut  Book;  bklythe 
Tozier  Weathern-d;  Orlom  D.  Center, 
of  the  extension  department  of  the  Ore¬ 
gon  Agriciiltural  College;  W.  C.  DePew, 
of  the  I.«ebanon  Criterion,  and  N.  R. 
Moore,  of  the  Corvallis  Gazette-Times. 


Military  Schools  Advertise 
Military  schools  and  colleges  are  ad¬ 
vertising  exten.sively  this  year  in  news¬ 
papers  .and  magazine.s,  pointing  out  that 
courses  of  in.struction  in  military  science 
and  tactics  would  be  of  decided  advan¬ 
tage  to  men  too  young  to  be  af¬ 
fected  by  the  draft.  As  a  result  most 
of  the  milibary  institutions  of  the  coun¬ 
try,  academie.s,  and  college.s,  are  con¬ 
fident  they  will  have  an  unusually 
heavy  enrolment  this  year. 


Organize  Junior  Ad  Club 
The  .Junior  Div'sion  of  the  San  Fran¬ 
cisco  .Vdverti.slng  Club  has  l)een  organ¬ 
ized,  and  a  course  of  lectures  on  adver¬ 
tising  will  be  given  to  the  members  of 
the  organization.  The  movement  for 
organizing  junior  clubs  was  .started  last 
year  by  the  A.  A.  C.  W. 


Summer  Sehool  (doses 
Summer  school  of  the  Cleveland  Ad¬ 
vertising  Club,  conilucted  for  the  bene¬ 
fit  of  young  men  learning  the  science 
of  advertising,  closed  this  week  with 
an  address  by  I*  W.  Ellis,  manager 
of  the  H.  K.  McCann  Company. 


,-WISCONSIN^ 


The  ‘^Beauty  Spof^ 

It  is  said  of  Wisconsin  that  every  square 
mile  is  a  mile  of  RICHES  or  a  mile  of, 
BEAUTY. 

They  are  both. 

PLAYGROUND  and  SPA,  Wisconsin  rivals 
Switzerland  in  lakes  and  scenery,  afid  in 
cheeses  and  dairy  products. 

It  is  one  of  the  leading  agricultural  states, 
and  besides,  employs  25%  of  its  workers  in 
manufacturing.  Naturally,  the  people  of 
this  modern  arcadia  set  a  hi^h  standard  for 
their  newspapers  which  circulate  freely  over 
the  state  from  the  chief  trade  and  publishing 
centers,  with  little  duplication. 

You  reach  the  opulent  rural  class  with  the 
daily  papers.  They  represent  three-fifths  of 
the  population,  and  they  read  the  same  papers 
as  town  and  city  people. 


The  following  newepapere  will  help  National  advertieere  cultivate 
a  crop  of  Satee  for  any  worthy  manufactured  product, 
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I'irciilutinn 

Beloit  News  (E) . . ♦  0,(KMI 

Eau  Clair  Leuder-Telegruni  (.MAEAS) . .  .*t  sijS2 

Fund  du  Lac  Cum mun wealth  (E!) . *t  5,100 

Green  Bay  Press  Gazette  (E) . *  9, *204 

.lanesvllle  Gazette  (E) . *f  7,272 

La  Crosse  Tribune-Leader  Press  (E  A  S)*t  14,(K)0 
.Vadisun,  IVIseonsin,  State  .lunrnni  (E)..*  12,2S5 
.Madison,  IViseunsin,  State  .luiirnal  (S)..*  10,100 

Milwaukee  Evening  Wisconsin  (E) . *  20, MOO 

Milwaukee  .loiirnal  (E) . *110,004 

Milwaukee  Journal  (S) . *  07<{40 

Milwaukee  Leader  (E) . *  20,842 

Milwaukee  Sentinel  (MAE) . *  49,005 

.Milwaukee  Sentinel  (S) . *  51,077 

Gshkosli  Northwestern  (E) . *tl2,421 

Racine  .Journal  News  (E)... . *t  7,210 

Racine  Tlnies-Cnll  (E) . *  0,0.'.0 

Sheboygan  Press  (E) . ‘t  .5,407 

Superior  Telegram  (E) . *  14,251 

*  A.  B.  C.  Statement  April,  1017. 


t  Commercial  survey  of  city  sent  on  request. 
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ETHICAL  CODE  OF  ALBERT  FRANK  &  COMPANY 
WILL  GUIDE  THAT  CONCERN’S  NEW  OFFICERS 

Promotion  of  Frank  James  Rascovar  to  the  Pre&ideney  and  Harrv' 
Rasrovar  to  Second  Place  Insures  Continuance  of  Policies  Which 
Have  Made  the  Agency  the  Leader  of  Its  Kind  in  the  World — 
Between  3.000  and  4,000  Accounts,  Representing  Millions 
of  Dcdlars  a  Year  Are  Handled  for  Giants  of  Industry. 


A.NNOt’XCKMENT  made  recently 
that  the  preat  advertising  agency 
of  .Mbert  Frank  &  Company  has 
now  oftlc'ors  means  that  two  young  and 
vigorous  men,  one  the  son  and  the  other 
the  brother  of  the  late  and  highly  es- 
t«a*med  James  Hascovar,  have  been  cho¬ 
sen  to  execute  the  business  of  this  well- 
deve!o|K-d  in.st'tution,  perpetuating  the 
time-tested  policy  of  cultivating,  gradu- 


Harky  Hascovar. 


ating  and  rewarding  employees  who, 
however  humble  their  start  may  have 
lioen,  are  in  line  for  the  highest  of¬ 
fices. 

The  sfiirit  and  the  methods  that  the 
distinguished  predece.s.sors  of  the  new¬ 
ly  elected  officers  formed  and  counted 
as  the  greatest  a.ssets  of  the  ,\lbert 
FriUik  &  f'ompany  agency  -ire  ixing 
continued.  This  comes  as  a  natural  se¬ 
quence,  for  Frank  James  Hascovar,  the 
new  president,  and  Harry  Hascovar,  the 
new  vice-president  and  treasurer,  have 
been  trained  in  every  department  and 
every  phase  of  the  peculiar  functions  of 
this  organization  and  the  code  of  ethics 
that  distinguishes  it  have,  one  might 
say,  lieen  bred  in  the  bone. 

They,  in  association  with  Mark  Ash, 
the  reelected  secretary  and  the  more 
than  .sixty  employees,  numbered  among 
whom  is  the  famous  “John"  Schwart- 
ing,  as  weil  known  in  Wall  Street  as 
many  a  financier,  have  a.ssu'''ied  a  larg¬ 
er  responsibility,  fThe  Albert  Frank 
&  Company  agency  is  doing  business 
to-day  in  all  parts  of  the  civili- 
ized  world,  handling  between  3,000  and 
4,000  accounts,  running  into  a  voiume 
of  several  millions  per  year,  and  repre¬ 
sentative  of  the  largest  and  most  re¬ 
sponsible  financial,  railroad,  steam.ship, 
commercial  and  legal  in.stitutions  in  this 
country. 

The  nature  of  the  business  calls  for 
the  best  integrity,  the  keenest  insight 
into  large  affairs,  the  most  scrupulous 
care  and  the  personal  supervision  of 
men  trained  to  the  ta.sk.  There  is  prob¬ 
ably  no  copy  going  to  newspapers  and 
periodictils  in  the  United  States  which 
calls  for  so  much  responsibility  in  prep¬ 
aration  and  placing  as  the  clsi-ss  which 
emanates  from  this  agency.  It  is  copy, 
in  many  in.stances,  which  must  respond 


to  legal  requirements  and  announce 
financial  events  of  the  greatest  impor¬ 
tance.  Often  it  is  of  such  a  nature  that 
any  premature  publication  or  indiscreet 
handling  would  precipitate  disasters 
and  hence  the  officers  of  this  agency  act 
in  very  confidential  relations  with  the 
country’s  1argc.<4t  financial  and  legal 
Institutions. 

REFl'SES  HALF  MILLION  YEARLY. 

Only  advertising  that  will  .stand  the 
test  of  truth  and  which  is  hacked  by  in¬ 
stitutions  of  undoubted  integrity  is  ac¬ 
cepted  by  this  agency  and  newspapers 
have  long  since  learned  that  the  stamp 
of  .\lt>ert  Frank  &  Company  on  an  ad¬ 
vertising  .schedule  was  an  imprint  of 
goo<i  faith.  The  company  not  only  re¬ 
fuses  in  excess  of  half  a  million  dollars' 
worth  of  advertising  every  year  be- 
cau.se  it  does  not  comply  with  the  estaV)- 
lished  standard,  but  it  once  declined  to 
give  a  certain  New  York  publication 
copy  from  a  reliable  banking  institution 
as  long  as  that  paper  published  the  ad¬ 
vertisements  of  "bucket  .shop.s.”  That 
was  some  years  ago  and  the  publi.sher 
learned  the  folly  of  his  way  and  to-day 
is  entitled  to  and  does  carry  the  best 
financial  advertisements  in  the  city. 
The  agency  siihscribe.s,  both  in  spirit 
and  in  fact,  to  the  A.  N.  P.  A.  rifle 
against  free  puhlicity,  declining  to  is¬ 
sue  for  any  client  the  usually  ridicu¬ 
lous  and  futile  "puffs”  that  tire  the  edi¬ 
torial  eye  and  soul,  hut  manv  Important 
news  items  from  steamship,  railroad 
and  banking  institutions  have  been  is¬ 
sued  from  the  offices  of  the  agency  on 
account  of  the  intimate  confidential  re¬ 
lations  exi.stlng  between  the  officers  and 
the  clients. 

FOUNDED  FORTY-FIVE  YEARS  AGO. 

The  house  of  Albert  Frank  &  Com¬ 
pany  was  founded  in  the  year  1872.  It 
was  originally  the  partnership  of  Frank 
&  Flamont.  Albert  Frank  had  been  a 
successful  banker  in  Wall  Street,  but 
his  house  fell  during  the  celebrated 
Black  Friday  financial  panic.  Instead 
of  attempting  to  reestablish  his  bank¬ 
ing  house  he  conceived  the  idea  of 
forming  an  advertising  agency  whose 
business  would  be  to  prepare  and  place 
copy  for  transportation  and  financial 
institutions.  At  that  time  the  dullest 
sort  of  announcements  composed  the 
advertisements  of  these  concerns,  and 
Albert  Frank  proposed  to  show  new 
methods  and  he  did. 

One  of  his  earliest  feats  was  to  ad¬ 
vertise,  both  here  and  abroad  through 
readers  in  a  variety  of  polyglot  news¬ 
papers,  to  attract  Immigrants  to  the 
new  Northern  Pacific  line,  and  his  suc¬ 
cess  was  remarkable. 

His  first  big  steamship  line  account 
was  the  Cunard  Line  and  to  this  day, 
over  a  period  of  forty-two  years,  the 
agency  still  handles  this  account 
Among  the  early  financial  accounts  se¬ 
cured  by  Albert  Frank  was  that  of 
Drexel,  Morgan  &  Company  and  the  ad¬ 
vertising  of  the  gigantic  house  of  J. 
Pierpont  Morgan  &  Company  is  still 
managed  by  this  agency. 

Following  the  death  of  Mr.  Flamont, 
Albert  Frank  became  associated  with 
the  then  former  State  Senator  John  J. 
Kiernan  in  the  partnership  of  Frank, 
Kiernan  &  Company.  This  partnership 


included  the  late  James  Rascovar,  then 
managing  editor  of  the  old  Kiernan 
news  agency,  the  first  financial  news 
agency  of  Wall  Street,  later  merged 
into  the  New  York  News  Bureau,  of 
which  Mr.  Rascovar  was  president  at 
the  time  of  his  death,  September  26, 
1916. 

Following  the  demise  of  Senator  Kier¬ 
nan,  the  firm  name  w’as  changed  to 
.\lbert  Frank  &  Company  and  then, 
after  the  death  of  Albert  Frank,  the 
company  was  Incorporated  under  the 
laws  of  New  York,  and  James  Rasco¬ 
var  became  its  president.  This  was  in 
1901. 

GROWN  TO  GREAT  PROPORTIONS. 

From  meagre  beginnings  and  through 
the  several  reorganizations  the  agency 
grew  rapidly  both  in  volume  of  busi¬ 
ness  and  prestige.  It  became  one  of  the 


Frank  Jambs  Rascovar. 


essential  features  of  the  correlated  pub- 
li.shing  bu.slnesses  of  the  “Rascovar 
hoys,”  so  well  known  in  the  financial 
di.strict  of  New  York  and  now  mainly 
centred  in  the  .sixteen-story  building 
at  26  Beaver  Street,  erected  for  the  pur¬ 
pose  and  owned  by  these  Interests. 
These  businesses  include  the  great  news 
service,  the  New  York  News  Bureau, 
which  operates  the  tickers  and  slips; 
the  Central  News  of  America  and  the 
Central  News  (Ltd.)  of  Bondon;  the 
Hamilton  Press,  which  is  the  largest 
printing  hou.se  in  the  financial  district; 
the  Daily  Financial  America;  and  lately 
there  has  been  added  the  Central  News 
news-photograph  service. 

Albert  Frank  &  Company  have 
branch  offices  ■with  local  managers  in 
Philadelphia.  Boston,  and  Chicago.  wMth 
representatives  in  Baltimore,  Washing¬ 
ton.  Pittsburgh,  Cincinnati,  while  in 
London  the  company  is  represented  by 
the  advertising  department  of  the  Cen¬ 
tral  News.  Limited,  ■which  does  an  ex¬ 
tensive  business  in  Great  Britain  and 
on  the  Continent. 

It  is  not  uncommon  for  this  agency 
to  transmit  by  cable  to-day,  for  publi¬ 
cation  to-morrow  in  London  newspa¬ 
pers.  advertisements  of  the  greate.st  im¬ 
portance  to  the  financial  world.  Re¬ 
cently.  an  announcement  concerning  an 
important  railroad  reorganization  plan, 
was  cabled  to  the  extent  of  over  10,000 
words,  through  the  special  cable  fa¬ 
cilities  of  the  agency,  and  appeared  the 
following  day  in  the  chief  newspapers 
of  London  and  the  Entente  capitals. 
Carefully  guarded  financial  announce¬ 
ments  are  frequently  telegraphed  by  the 
agency  to  ne'wspapers  in  this  country. 

REMARKABLE  LIST  OF  CLIENTS. 

The  list  of  financial,  steamship,  and 


railroad  accounts  on  the  firm's  books 
represents  the  major  portion  of  the  cor¬ 
porate  wealth  of  this  'country.  It  reads 
like  that  chapter  of  Bradstreets’  which 
needs  never  be  referred  to. 

“Once  in  a  while,”  said  Harry  Ras- 
^ovar,  in  discussing  the  methods  em¬ 
ployed  with  the  big  banking  houses, 
“we  get  a  call  to  attend  a  board  of  di¬ 
rectors’  meeting.  This  demands  per¬ 
sonal  supervision.  We  go  and  find  that 
an  announcement  must  be  made  in  pre¬ 
scribed  form  at  a  certain  hour.  It  may 
be  one  o’clock  in  the  afternoon,  and 
the  directors  will  remain  in  session  for 
another  hour  and  desire  to  see  proofs 
of  the  advertisements.  With  our  print¬ 
ing  facilities  we  are  able  to  produce  the 
desired  result  on  time.  We  rather  pride 
ourselves  that  we  keep  no  one  wait¬ 
ing.” 

TWO  REMARKABLY  STRONG  MEN. 

Frank  J.  Rascovar  feels  and  frankly 
expres-ses  the  influence  of  his  late  fath¬ 
er.  Both  he  and  Harry  Rascovar  were 
in  very  intimate  relatio.ns  with  the  for¬ 
mer  head  of  the  business.  These  young 
men  are  determined  to  make  the  agency 
a  greater  power,  but  it  is  reasonably  cer¬ 
tain  that  they  will  not  stray  far  from 
the  fundamental  policies  set  up  by  Al¬ 
bert  Frank  and  James  Hascovar.  Both 
are  prominently  connected  socially  and 
have  established  entree  in  a  wide  finan¬ 
cial  and  commercial  circle.  The  new 
president  of  the  agency  has  worked  his 
way  from  the  bottom  rung  of  the  lad¬ 
der.  His  fir.st  wages  were  $3  a  week 
In  the  filing  department.  His  last  pre¬ 
vious  office  was  vice-president.  He  is 
a  graduate  of  the  New  York  Military 
Academy  and  is  the  possessor  of  a  .sec¬ 
ond  lieutenant’s  commission  in  the  Unit, 
ed  States  army,  gained  for  honored  class 
.service.  He  has  travelled  extensively, 
and  is  a  member  of  various  social,  busi- 
nes.s,  and  other  affiliated  advertising  or¬ 
ganizations.  including  the  Associated 
Retail  Advertising  Association. 

“I  do  no.t  regard  advertising  as  a 
‘game,’  ”  said  President  Rascovar.  “I 
do  regard  it  as  a  bankers’  responsibil¬ 
ity.  We  accept  the  public’s  money  and 
invest  it  to  the  very  best  advantage. 
For  forty-five  years  this  agency  has 
recognized  the  justice  and  the  advan¬ 
tages  of  honesty  in  advertising.  I  be¬ 
lieve  it  is  true  that  there  is  no  news¬ 
paper  anywhere  that  will  not  accept 
copy  from  this  agency  ■with  confidence 
that  it  represents  honorable  purposes. 
We  try  here  to  be  human  and  live  in 
a  realm  of  reality  and  we  subscribe  to 
the  tenets  of  good  journalism  because 
we  have  grown»up  in  that  atmosphere 
and  feel  that  way. 

“We  hold  that  advertising  that  does 
not  bring  results  to  the  advertiser  is 
unworthy  of  handling.  We  feel  that 
the  advertising  man  who  stands  in  the 
relation  of  counsellor,  sometimes  as  the 
legal  profession  is  engaged,  will  produce 
the  best  results.  Advertising  may  be 
an  expensive  luxury  or  an  efficient,  de¬ 
pendable  instrument  for  commercial  ad¬ 
vancement,  according  to  how  used.  It 
is  our  business  to  make  it  pay,  definite¬ 
ly  and  tangibly.  We  are  doing  business 
in  all  parts  of  the  world,  and  we  an¬ 
ticipate  a  very  wonderful  g^rowth  in  our 
foreign  business  following  a  cessation 
of  hostilities  in  Europe.  We  are  con¬ 
fident  that  an  amazing  trade  will  de¬ 
velop  with  the  belligerent  countries 
when  they  proceed  to  build  up  in  peace 
all  that  has  been  torn  down  in  passion. 
Advertising  will  play  its  part  in  the  re¬ 
construction.” 

Perhaps  there  is  not  in  New  York 
Journalism  a  man  in  middle  life  who  is 
better  known  and  better  liked  among 
all  classes  of  workers  in  the  trade  and 
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among'  business  people  of  high  and  mod¬ 
est  estate  than  Hari*>’  Kascovar.  He 
entered  the  employ  of  Albert  Frank  & 
Comiiany  at  the  age  of  thirteen,  with 
a  weekly  stipend  of  $2.  He  has  been 
engaged  at  the  work  for  thirty-two 
years.  He  is  a  dynamo  of  energy  and 
u  vault  of  good-nature.  His  experienee 
has  ranged  through  every  department 
of  the  adverti.sing  bu.sim  s.s.  ami  he  is 
exix'iieneed  as  a  writer.  Xo  t.'.ne  has 
(U)ne  as  miieh  as  he  to  develop  steam¬ 
ship  advertising,  for  instance,  from  the 
old  weary  sailing  notieis  to  the  ornate, 
attention-compelling,  illu.strated  notices 
of  this  (lay. 

He  .graduated  from  the  College  (.'.f  the 
City  of  Xew  York  in  his  thirteenth  year, 
and.  going  to  work,  came  tinder  the  per¬ 
sonal  ttltelage  of  .\lbert  Frank.  l)is- 
satistied  with  his  education  the  boy 
worked  by  day  and  .studied  in  night 
schools.  'I’hus  he  (lualiiied  as  stenogra¬ 
pher  and  private  secretary  to  Mr.  Frank, 
ntimately  there  was  no  department  of 
the  bu.sine.ss  that  he  did  hot  comiuer. 
His  first  big  "petsonar’  accotints  were 
the  American  and  Kcd  Star  lanes.  To¬ 
day  he  is  in  intimate  relation  and  )>er- 
sonally  stiixrvi.ses  .some  of  the  largest 
advertising  accounts  in  Xew  York. 


WITH  THE  AD  AGEACIES 


William  X.  liecord,  general  manager 
of  the  Chiciigo  ofllce  of  Albert  Frank 
&  t'ompany,  advertising  agents,  has 
been  ap|)ointed  secretary  of  the  Federal 
Ue.serve  Hank  Publicity  Committee,  for 
the  forthcoming  Hiberty  I^oan,  by 
Charles  H.  Schweppe,  director  of  pub¬ 
licity  for  the  Federal  Iteserve  Hank, 
Seventh  Ihstrict. 

Frank  .James  Kascovar,  liresident  of 
Albert  Fnmk  &  Company,  h.is  Jaten  ap- 
jiointed  chairman  of  the  executive  com¬ 
mittee  to  represent  the  advertising 
agents  of  Xew  York  in  the  Day’s  Pay 
campaign  now  beitig  organized  by  the 
Xew  York  County  Chapter  of  the 
-Vmerican  Ued  Cross.  Mr.  Kascovar 
has  ajipointed  the  following  advertising 
men  to  serve  with  him  on  his  commit¬ 
tee:  Stanley  Kesor,  president  of  J.  Wal¬ 
ter  Thompson  Co.;  Robert  Tinsman, 
president  of  the  I'-ederal  Advertising 
.\gency;  H.  H.  Dougla.s,  president  of 
the  Morse  International  Agency:  Wen¬ 
dell  P.  Colton,  president  of  the  Wendell 
P.  Colton  Advertising  .\gency:  .Joseph 
.\.  Hanff.  president  of  the  Hanff-Metz- 
ger  .\gency.  The  committee  has  been 
formally  organized  and  is  among  the 
first  of  the  subsidiary  committees  of  the 
local  Red  Cross  to  get  into  shape  for 
bu.sine.ss. 

E.  R.  Evan.s,  former  vice-president 
and  general  manager  of  the  Scott  Pub¬ 
lishing  Co.,  St.  I..ouis,  who  has  had 
many  years  of  publishing  experience, 
Monday  joined  the  plan  and  copy  staff 
of  the  Collier  Advertising  Co.,  St.  I.iOtiia. 
Other  recent  additions  to  the  Collier 
staff  are  Low  Hurnham.  formerly  with 
the  Western  Adverti.sing  (’o.,  St.  I.rf)ui.s, 
now  in  charge  of  the  Collier  copy  de¬ 
partment.  and  (1.  M.  Oas.ser,  who  is  at 
the  head  of  the  rate  department. 

S.'  K.  Medland,  adverti.sing  agency 
man  of  .lohannesburg.  South  Africa,  has 
joined  the  staff  of  Smith,  Denne  & 
Moore.  Idd.,  advertising  agents,  Toronto, 
Canada. 

V'anderhoof,  Condict  &  Comric,  gen¬ 
eral  adverti.sing  agents  of  Chicago,  have 
changed  the  name  of  their  corporation 
to  Vanderhoof  &  Co.  The  change  is 
made  for  the  sake  of  brevity.  The  per¬ 
sonnel  of  the  organization  remains  un¬ 
changed. 


(luy  Patton,  well  known  in  the  news¬ 
paper  and  magazine  advertising  field, 
has  become  a.ssociated  with  the  Martin 
V.  Kelley  Company  of  Xew  York  and 
Toledo,  to  engage  in  special  work. 

Glenn  Florea,  formerly  with  Calkins  & 
Holden,  Inc.,  Xew  York,  is  now  with 
the  (leorge  Ratten  Co.,  Inc.,  in  the  Xew 
York  office. 

.John  l>.  Dunham,  formerly  with  the 
Erwin  &  Wasery  Agency,  Chicago,  is 
now  s(>cretary  of  the  Williams  &  Cun- 
nyngham  Agency. 

Edward  J.  W.  Proffitt,  of  the  Proffitt 
Advertising  Agency,  Providence,  K.  I.. 


will  attend  the  war  convention  of 
American  Business  Men  to  be  held  by 
the  Chamber  of  Commerce  of  the  Unit¬ 
ed  States  in  Atlantic  City,  as  the  dele¬ 
gate  from  the  Providence  Chamber  of 
Commerce. 

(leorge  D.  Lee,  of  the  Oeorge  D.  I>ee 
Adverti.sing  Agency,  Portland,  Ore., 
has  resigned  to  take  charge  of  the  ad¬ 
vertising  and  Sides  departments  of  the 
Lion  Clothing  Co.,  Portliind.  Miss  Flor¬ 
ence  M.  Prevost  and  Ralph  J.  Staehli 
will  manage  the  I-ee  Agency. 

L.  .1.  Callinan,  foiinerly  of  the  ad¬ 
verti.sing  .staff  of  the  Cleveland  Press. 


has  resigned  to  become  associated  with 
the  R.  &  S.  Advertising  Co.,  Cleveland. 
He  will  make  Akron,  O.,  his  head¬ 
quarter. s. 


In.'^talls  New  Press 

The  .Vmsterdam  (.X.  Y.)  Evening  Re¬ 
corder  recently  installed  a  new  Duplex 
tubidar  plate  pre.ss,  havin.g  a  capacity 
of  2.'). (MM)  twenty-page  jiapers  an  hour. 


You  can't  "lo.st'”  a  good  ad  in  a  good 
newspaper,  no  nuitter  where  the  make- 
u|)  man  i>uts  it. 


CO-OPERATION 

T  his  is  the  (iay  of  co-operative  effort.  All  lines  of  human  endeavor  are 
co-operatiny — everywhere,  in  everything. 

Monarchs  and  despots  are  co-operating  to  perpetuate  monarchial  rule. 
Liberal  minded  nations  are  co-operating  to  overthrow  despotic  rule,  and  sub¬ 
stitute  freedom  and  co-operation  in  its  place. 

693  American  railroads,  merging  their  competitive  activities  for  a  period 
of  the  war,  have  co-operated. 

20,000,000  miles  of  train  service  a  year  have  been  saved  through  co-opera¬ 
tion.  In  six  months’  time  the  car  shortage  has  been  reduced  from  148,627  to 
3;^, 776  through  co-operation.  Freight  congestion  at  terminals  and  junctions 
has  been  eliminated  through  co-operation.  1 1 3,420  empty  cars  have  been  moved 
from  where  they  were  not  needed,  to  where  they  were  needed.  i;2,0(X)  cars 
have  been  saved  through  pooling  lake  coal  and  ore.  All  done  through  co¬ 
operation.  ^ 

Manufacturers  are  co-operating  to  raise  standards  and  stop  cut-throat 
competition.  They  are  coming  to  realize  that  competition  based  on  price  alone, 
leads  to  the  cheapening  of  the  product  and  stultifying  industry. 

Newspapers  are  co-operating  more  and  more  to  raise  standards.  Not  only 
are  they  co-operating,  one  with  another,  but  they  are  co-operating  with  manu¬ 
facturers  and  distributors  raising  the  standards  of  service  to  everyone. 

The  Editor  and  Publisher  has  for  years  preached  co-operation  and  not 
only  preached,  but  practiced  co-operation  so  continuously  and  successfully  that 
now  The  Editor  and  Publisher  is  rgeognized  as  the  greatest^orce  in  its  field 
-and  the  only  trade  paper  devoted  entirly  to  the  newspaper  industry. 

Co-operate  with  your  fellow  publishers  in  preaching  the  doctrine  of  news¬ 
papers.  Co-operate  with  The  Editor  and  Publisher  in  reaching  the  great 
space  buyers  of  the  country — the  big  National  Advertisers  who  annually  spend 
millions  of  dollars  in  advertising  in  various  ways. 

They  are  receptive.  They  want  information  about  you  and  your  news¬ 
paper.  They  can  use  it  and  will  use  it. 

Tell,  them,  through  the  advertising  columns  of  The  Editor  and  Pub¬ 
lisher  that  vou  stand  ready  and  willing  to  co-operate  with  them  to  render  them 
a  distinct  service— a  service  that  they  need — and  that  they  can  get  in  no  other 
way. 

The  Editor  and  Publisher 

Suite  1117,  World  Building  63  Park  Row,  New  York  City 


so 
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HERE’S  A  CIRCULATION 
STORY  ABOUT  NEW  YORK 


News  Dealers  Without  Cons>ultinf!  City 
Circulators  Increase  Price  of  New 
York  Daily  Newspapers  Circulators 
Believe  Dealers  Entitled  to  Service 
f^harfte.  ___ 


Here’s  a  little  circulation  story,  which 
proves,  among  other  things,  that  in 
New  York  one  can  get  away  with  al¬ 
most  anj-thing. 

Newsdealers  in  New  York,  without 
consulting  city  circulators,  are  increas¬ 
ing  the  i)rice  of  the  New  York  daily 
newspatK-rs.  How  they  do  it  is  what 
this  little  story  is  all  about. 

To  Ijegin  with,  there  are  about  5,000 
new.sdealers  in  Greater  New  York,  who 
buy  their  papers  direct.  Then  there 
are  about  5,000  more  dealers,  who  buy 
their  papers  through  other  dealers.  So 
then,  there  are  about  10,000  dealers  in 
the  Greater  City. 

During  the  summer  the  dealers  in 
one  of  the  neighlwring  citie.s,  included 
in  Greater  New  York,  decided  that  be- 
cau^*“  of  the  well  known  high  cost  of 
living — which  includes  everything — 
theji  could  no  longer  afford  to  sell  Sun¬ 
day  new.spai>ers  for  five  cent.s.  So  they 
agreed  that  beginning  with  August  1 
they  would  charge  six  cent.s.  On  that 
day  the  increased  price  was  asked. 
I’atrons  asked  why  and  were  told  all 
alMiut  high  price.s.  Inspectors  from  cir¬ 
culation  departments  of  city  newspa- 
j*ers  learned  of  the  new  price,  reported 
it  t(i  their  managers,  who  in  turn  re¬ 
ported  it  to  executive  officers.  Thorough 
investigations  were  ordered  and  it  was 
a.sked  e.specially  that  it  l)e  learned 
whether  any  newspajiers  were  lieing 
discriminated  again.st.  Inspectors  re- 
jKirted  that  all  newspapers  were  lacing 
sold  for  the  same  price.  Several  Sun¬ 
days  pass*‘d.  The  dealers  continued  to 
charge  .six  cents.  The  newspapers  did 
not  receive  enough  complaints  to  notice 
it.  Kxecutive  officers  did  nothing.  The 
dealers  are  now  charging  .six  cents,  in 
some  nearby  localitie.s,  .seven  cents,  in 
ferry  house.s,  eight  cents,  in  .Jersey 
point.s,  and  as  high  as  ten  cent.s  in  other 
cities. 

That's  chapter  one. 


charges.  They  waited  for  complaints. 
What  few  they  received  were  more  In¬ 
quiries  than  they  were  complaints.  Re¬ 
ports  were  made  to  executive  officers. 
Investigations  were  ordered.  Reports 
were  made  again.  Nothing  wa.s  done 
al)OUt  it.  The  dealers  continued  to 
charge  their  increased  prices,  and,  what 
is  characteri.stic  of  New  York,  got  their 
money  without  much  difficulty. 

Outside  of  Greater  .New  York  prices 
for  New  York  newspapers  are  largely 
determined  by  the  news  dealers.  Just 
so  long  as  the  dealers  do  not  discrimi¬ 
nate,  no  protest  is  made.  In  different 
parts  of  Manhattan  the  delivery  charges 
arc  made  and  collected.  In  the  same 
.sections  papers  can  be  bought  on  the 
.street  .stands  for  the  usual  prices. 

SERVICK  CUAKGE  KAIR  CHARGE. 

TKk  Koitor  and  Pi  rusher  attempted 
to  learn  this  week  from  city  circulators 
just  what  they  thought  of  the  action  of 
the  news  dealers.  Practically  all  of  them 
declared  that  they  believed,  for  different 
reasons,  that  the  dealers  were  entitled 
to  a  .service  charge,  and  added  that  tho.se 
wlio  were  Vx'ing  made  to  pay  this  extra 
charge  were  l»est  able  to  pay  it. 

City  circulators  pointed  out  that  pe- 
ruliar  housing  problems,  the  complex 
transportation  system,  the  intricate  dis¬ 
tribution  methods,  in  New  York,  all 
combined  to  make  the  dealer’s  life  a 
trying  one.  The  percentage  of  losses  in 
New  York  is  said  to  be  the  highest  in 
New  York  that  it  is  in  any  other  city 
in  the  United  State.s.  This  is  principal¬ 
ly  due  to  the  fact  that  such  a  large  iku- 
rentage  of  families  live  in  apartment 
hou.ses  and  that  .so  few  have  what  can 
re.illy  be  called  permanent  residences. 
Families  will  move  without  notice  to 
dealers,  who  are  left  to  scramble  for 
money  due  them. 

City  circulators  have  received  .so  few 
complaints  about  delivery  charges  that 
they  regard  them  as  negligible.  They 
point  o\it  that  should  the  dealers  be 
caught  discriminating,  troutde  would  ^k;- 
gin. 


ADVERTISING  MAN  WINS  HONORS 

J'erry  K.  Grorkett  Commissioned  a  Cap¬ 
tain  in  .Artillery  Division, 


REACHE.S  MANHATTAN. 

Dealers  in  certain  .sections  of  Man¬ 
hattan  agreed  recently  that  they  are 
entitled  to  what  they  call  a  "delivery 
charge."  SubsciilK-rs  who  have  Sun¬ 
day  newspapers  delivered  to  their  apart¬ 
ments  each  week  are  charged  one  cent  .a 
copy  in  addition  to  the  regular  sub- 
scrir>tion  rate,  which  includes  delivery. 
Some  are  charged  two  cent.s.  some  even 
t'-f. cents  more.  The  news  dealers 
p“ot.ab’y  ad’u.s’cd  rates  according  to  the 
. e  ra-cc  »f  t'  e  foyap:  of  the  apart¬ 
ment  hoUM's.  Subscrilx'rs  who  receive 
Isdh  the  dai’y  and  Sunday  newspat)ers 
I  ay  in  addition  to  the  regular  sub.scrip- 
tii  n  rate  a  <  h-  rge  of  t2n  cents  a  month. 
Some  p:.y  thr>e  cents  a  week  extra.  The 
fli  livery  charges  vary  in  the  different 
parts  cf  the  (i'y.  The  change  in  i)rice 
was  me.de  with  notices  from  dealers  that 
ti-  <au.s<'  of  “the  high  cost,  etc.,’’  it  would 
Ih’  ne<-<>s.sary  to  make  a  delivery  charge 
of  so  much.  ,\nd  all  this  was  done  with¬ 
out  consulting  city  circulators. 

Uity  circulators,  through  their  inspec¬ 
tors.  soon  learnt  d  cf  the  incretised 


Percy  K.  Crockett,  for  eight  years 
with  the  New  York  Sun— in  the  days 
of  “the  beloved  boss,’’  Chester  S.  Ixtrd 
— and  for  six  years  with  the  Bo.ston 
Globe,  and  who  entered  the  Plattsburgh 
training  camp  early  in  the  year,  has 
iK'cn  commissioned  captain  in  Battery 
B  of  the  Field  .Artillery,  of  the  new 
National  .Army.  He  Is  now  stationed  at 
Camp  Dix,  Wrightstown.  N.  J. 

Before  entering  Plattsburgh  camp 
Mr.  Crocker  was  assistant  merchandis¬ 
ing  manager  of  I>ord  &  Taylor’s,  having 
charge  of  the  advertising  and  mer¬ 
chandising  of  the  men’s  and  boys’  de¬ 
partments.  Through  Intensive  work 
whi'e  at  Platt.sVmrgh  he  won  signal  hon¬ 
ors,  .standing  third  in  a  class  of  more, 
than  one  hundred.  He  was  commis.slon- 
ed  a  captain  on  .Augu.st  15.  His  hun¬ 
dreds  of  friends  in  New  York  and  Bo.s¬ 
ton  will  be  Intere.sted  In  learning  that 
he  has  entered  upon  his  new  vocation 
— the  military  serv'lce  of  his  country — 
with  the  .same  pluck  and  purpose  which 
he  has  shown  in  the  newspaper  and  ad- 
verti.slng  fields. 


HIGH  LIGHTS  ON  THE  FOREIGN  SITUATION  ' 

1  M*  ktiKl  «>f  that  app**!!*  to  all  atatMimen  anil  autbon  of  Europe. 

with  the  fitte  d  St&tea  now  to  the  We  handle  more  important  articles  of  this 
World  war.  deacriptloo  than  an/  other  acenej  to 

FVatnre  artlrlf*  from  leadina  eoldlera,  America. 

THE  INTERNATIONAL  NEWS  BUREAU,  INC.  , 

J.  J.  BOkDAN,  Bdlt*r  IS  Srboel  Street,  Boatea,  Maaa. 


OF  INTEREST  TO 
CIRCUIATORS 


AA’.  P.  Fehlman,  of  the  circulation  de¬ 
partment  of  the  Toixika  (Kan.)  Capital, 
is  in  the  navy.  Fifty-eight  carriers  of 
the  Capital  are  in  various  branches  of 
military  service. 

Kd  Campbell,  city  circulator  for  the 
San  Antonio  (Tex.)  IJght,  is  in  Battery 
B,  Texas  Field  Artillery. 

Kdward  J.  Jones,  of  the  circulation  de¬ 
partment  of  the  Asheville  (N.  C.)  Citizen 
enli.sted  recently  in  the  North  Carolina 
National  Guard  and  is  now  in  camp. 

J.  V.  Simms,  for  four  years  general 
manager  of  the  Charlotte  (N.  C.)  Ob¬ 
server,  has  been  appointed  circulation 
manager  of  the  Charlotte  (N.  C.)  New.s. 
For  four  years  he  was  publisher  and 
part  owner  of  the  Raleigh  (N.  C.) 
Times. 

The  Providence  (R.  I.)  Journal  News¬ 
boys  and  Carriers’  As.sociation  held  its 
first  outing  last  Sunday,  more  than  250 
members  of  the  organization  going  to 
Rocky  Point  by  special  cars.  Jo.seph 
P.  Barry,  circulation  manager  of  the 
Journal  and  manager  of  the  club,  had 
charge  of  the  event.  He  was  assl.sted 
by  Charles  M.  Staniels,  Chester  A. 
Deaett,  William  Mahoney,  and  Thomas 
F.  Farrelly. 

AY.  C.  Haral.son,  formerly  with  the 
circulation  department  of  the  Mont¬ 
gomery  (Ala.)  Advertiser,  Is  now  cir¬ 
culation  manager  of  the  Meridian 
(Miss.)  Di.spatch. 

Sherman  Hines  has  been  appointed 
circulation  manager  of  the  Portland 
(Ind)  Republican. 

Tile  Peru  (Ind.)  Republican  has  an¬ 
nounced  that  it  will  send  the  paper 
free  of  charge  to  the  .son.  hu.sband.  or 
brother  of  any  .subscriber  who  has  paid 
a  year  in  advance. 

Buffalo  is  to  have  a  newabova’  club 
after  the  war.  if  the  cost  of  materials 
and  constri'ction  decrwa.se.s,  a-'corfiing 
to  an  announeement  made  recently  by 
Mrs.  .Allan  B.  Hu.stcd,  gene.-al  chair¬ 
man  and  tru.stee  of  the  New.sboys’  Ben¬ 
evolent  A.ssociation.  Mrs.  Hu.sted  has 
more  than  $2,000  in  the  Association 
treasury  as  a  lieginning  for  the  building 
fund. 

The  circulation  ingnagers  of  the  Win¬ 
nipeg  daily  end  farm  papers  liave  made 
the  initial  move  in  the  organization  of 
ttie  Western  Canada  Circuialion  .Alan- 
agers’  .A.s.sociation.  The  fir.st  O'cetiiig 
wa.s  lield  recently  at  Winniix-g,  and 
plans  have  Ix-en  made  for  more  meet¬ 
ings.  W.  H.  Mender.son,  l  iri  idation 
manager  of  the  Winnipeg  Teleg'ain.  is 
chairman  of  the  committee  in  charge 
of  the  next  meeting. 


McKERNAN  CONGRATULATED 


Has  Been  Circulation  Manager  of  the 

New  York  World  for  Eleven  Years. 

The  many  friends  of  James  McKer- 
nan,  manager  circulation  department. 
New  York  World  have  been  congratu¬ 
lating  him  this  week  on  being  in  charge 
of  the  circulation  department  of  the 
New  York  World  for  eleven  consecutive 
years.  Mr.  McKernan  is  chairman  of 
the  New  York  City  Circulation  Mana¬ 
gers’  As.sociation,  director  of  I.  C.  M.  A., 
and  vice-pre.sldent  of  the  New  York 
State  Association  of  Circulation  Mana¬ 
gers.  He  is  proud  of  the  fact  that  dur¬ 
ing  the  period  he  ha,s  been  in  charge, 
the  circulation  of  the  various  editions 
of  the  World  has  shown  a  steady 
growth. 

The  fact  that  the  World  is  now  cir¬ 
culating  more  than  a. million  copies 
more  per  week  than  it  did  the  year 
previou.s  to  Mr.  McKernan  taking 
charge,  will  give  an  idea  of  the  va.st 
amount  of  detail  that  must  be  looked 
after  in  handling  a  circulation  of  this 
size. 


MAKES  SURVEY  OF  ALBANY 


Knickerbocker  Press  Does  Fine  Bit  of 
Work  in  Preparing  Report. 

The  merchandise  service  department 
of  the  Albany  (N.  Y.),  Knickerbocker 
Press  has  just  completed  a  comprehen- 
.sive  survey  of  "Albany  as  a  Trading 
Centre’’  which  is  intended  primarily  for 
national  advertisers  and  advertising 
agents. 

The  survey  contains  just  that  kind  of 
information  which  the  national  adver-^ 
tiscr  and  the  advertising  agent  will 
want  to  know  about  Albany.  The  report 
reflects  credit  upon  the  mcrchandi.se 
service  department  of  the  Knickerbock¬ 
er  Pres.s. 


Every  advertiser  is  an  optimi.st.  It 
is  the  optimist  who  has  built  up  the 
nation  and  It.s  wonderful  progress. 


World  Series 
Service 


It  is  not  too  late  to  get  our  advance 
material  on  the  WORLD  SERIE.S. 
Order  our  service  NOW.  for  one 
month,  and  get  ALL  of  this  service 
at  no  extra  cost. 

THE  NEWSPAPER 
ENTERPRISE  ASSOCIATION 
1279  West  Third  Street 
Cleveland,  Ohio 


INTERTYPE 

“The  BETTER  Machine” 

Model  A,  $2100  Model  B,  $2600  Model  C,  $3000 

Single  Megexine  Two  Magasine*  Three  Macezinee 

SIDE  MAGAZINE  UNIT.  APPLIED  BEFORE  SHIPMENT,  $150  EXTRA 

A  compo.sing  machine  which  requires 
much  time  for  adjustments  and  repairs 
is  a  pretty  expensive  proposition,  how¬ 
ever  ver.satlle  it  may  appear  to  be. 

All  Intertype.s — the  ver.satilc  multi¬ 
ple-magazine  models  as  well  as  single¬ 
magazine  machines — -'are  .so  simple  and 
durable  thi|t  loss  of  time  due  to  com¬ 
plicated  design  or  delfcate  con.structlon 
is  an  unknown  factor  among  Intertype 
u.s«>r.s. 

INTERnPE  CORPORATION 

Termiiuil  Building  Brooklyn,  N.  Y. 
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PHILADELPHIA  GERMAN 
DAILY  PAPER  RAIDED 


Espionage  Act  Invoked  Against  Editor 
of  Long  Established  Newspaper  Because 
of  Attacks  on  the  War  Policies  of 
the  National  Administration  at  Wash¬ 
ington. 

Armed  with  a  blanket  warrant  for  the 
arrest  of  six  men  attached  to  the  Phila¬ 
delphia  Tageblatt  Put>lishing:  A.ssocia- 
tion  on  charges  of  treason,  the  United 
States  Marshal  and  officers  of  the  Post 
Office  Department  seized  the  offices  Mon¬ 
day  afternoon.  They  confiscated  ali 
t>ooks,  files,  manu.script,  and  other 
properties,  which  reciuired  an  auto  truck 
to  carry  away. 

Herman  Demke,  business  manager  of 
the  Tageblatt,  the  daily  newspaper  i.s- 
sutd  from  the  office,  was  the  only  of¬ 
ficial  on  the  ground  when  the  raid  be¬ 
gan.  He  was  placed  undei  arrest  and 
taken  to  the  office  of  the  United  States 
Marshal,  while  Federal  officers  .search¬ 
ed  for  the  other  five  for  whom  the  war¬ 
rant  was  issued.  Dr.  Martin  Darkow, 
managing  editor  of  the  Tageblatt,  was 
arrested  later  when  he  appeared  at  his 
office  to  begin  his  day’s  work. 

The  officers  of  the  publishing  com¬ 
pany  which  issues  the  Tageblatt  and 
the  Sontaggsblatt  are:  Peter  Schaefer, 
president;  Paul  Vogel,  treasurer;  Her¬ 
man  Ijemke,  business  manager;  I..ouis 
Werner,  editor-in-chief;  Dr.  Martin 
Darkow,  managing  editor;  Waldemar 
A'fredo,  editorial  writer. 

The  Po.st  Office  has  issued  no  order 
again.s't  the  transmission  of  the  Tage¬ 
blatt  through  the  mails.  During  the 
week  the  staff  has  been  permitted  to 
get  out  the  editions  as  usual. 


NEW  YORKGERM  AN  DAILY 
COURTS  INVESTIGATION 


Staats-Zeitung  Requests  Attorney  General 
Gregory  to  Investigate  "Charge”  That 
"Syndicate  Department  Is  Head  of  a 
National  Propaganda.” 

Bernard  H.  Kidder,  president  and  pub. 
lisher  of  the  New  York  Staats-Zeitung, 
Thursday  made  public  a  telegram  which 
he  had  sent  on  Wednesday  to  Attorney- 
(leneral  (Jregory,  requesting  an  inves¬ 
tigation  of  the  “indirect  charge"  con¬ 
tained  in  an  A.s.sociatcd  Pro.ss  dispatch 
from  Philadelphia  following  the  ra’d  on 
the  Philadelphia  Tagel)latt,  "that  the 
.syndicate  department  of  the  New  York¬ 
er  Staats-Zeitung  is  the  head  of  a  na¬ 
tional  German  propaganda.” 

The  As.sociated  Press  dispatch  refer¬ 
red  to  by  Mr.  Kidder  was  published  by 
the  new.spai>ers  in  New  York  city  on 
last  Wednes<]ay.  It  tolil  of  the  seizure 
of  the  records  of  the  Philadelphia  news- 
I)aper,  and  called  attention  to  the  fact 
that  some  of  the  serial  articles  that 
had  VxH'n  printed  by  it,  as  part  of  the 
alleged  propaganda,  had  l)een  as.st>m- 
bled  and  sent  out  in  matrix  form  by 
the  New  York  Staats-Zeitung. 

.Mr.  Kidder’s  telegram  to  Attorney- 
General  Gregory  admitted  that  the 
Staats-Ztitung  sold  articles  in  matrix 
form  to  any  newspapers  that  cared  to 
buy  them.  Mr.  Kidder  a.sserted  em¬ 
phatically  that  they  had  never  con¬ 
tained  anything  seditious. 


Represent  New  York  Commercial 
Kyan  &  Inman,  Mcf'ormick  Building, 
('hlcago,  have  been  appointed  Western 
representatives  of  the  New  York  ('tun- 
mercial. 


I'he  Editor  4;  Publisher  for  September  13,  1917 

News  Print  Economy  or  Waste  of  the  New  York  Newspapers 

For  eiuht  monthii.  Juniutry  to  August  (iiiclusiiH-J ,  1917,  as  compared  with  eight  months-  record  January  to  August  (in- 

elusieej,  1916.  I\  PAdFtt. 

(.ompiled  by  Jason  Rogers,  publisher  of  the  New  York  Globe,  from  figures  furnished  by  .Statistical  Department  of 

New  York  Evening  Post. 


Morning  Papers 


Total  Pages  Printed 

Gain 

Total  Vol.  ofAde'lis'p 

.\deertising 

Total  Heading 

First  Fight  Months 

or 

First  Fight  Months 

(lain  or 

1917. 

1916. 

IjOSS. 

1917. 

1917. 

JjOSS. 

1917. 

1916. 

(lain  or  Loss. 

American 

.  6,850 

7,384 

534  loss 

2,479 1/^ 

2,596% 

1 1 6  %  lo.ss 

4,370% 

4.787% 

Herald  . . . 

7,768 

986  loss 

2,049^ 

2,042 

7%  gain 

4,732% 

5,726 

993%  I0.SS 

Sun  . 

.  4,<4(> 

5,206 

460  loss 

1,15514 

1,068% 

86%  gain 

3,590% 

4.137% 

Times  .... 

.  6,866 

7,246 

380  lo.ss 

3.301 14 

3,034 

267%  gain 

3,564% 

4,212 

Tribune  .. 

.  4,868 

5,204 

336  lo.ss 

1,295 

1,153% 

141  %  gain 

3,573 

4.050% 

World  .... 

.  7,002 

7,134 

132  loss 

3,765 

3,433% 

331  %  gain 

:i,237 

:i,7oo% 

Staats-ZeityriK* 

.  3,762 

4,004 

242  loss 

968  V4 

1,086% 

118  lo.ss 

2.793% 

2,917% 

124  lo.ss 

40,876 

43,946 

3,070  lo.s; 

15,014 

14,415 

599  gain 

25,862 

29,531 

♦Seven 

months  only 

Evening 

Papers 

Total  Pages  Printed 

(lain 

Total  Vol.  of.ide'ti.s’g 

.Xdrertising 

Total 

Heading 

First  Fifiht  Months 

or 

First  Fight  Months 

(lain  or 

1917. 

1916. 

IjOss. 

1917. 

1917. 

Foss. 

1917. 

1916. 

(lain  or  Lo.ss. 

Journal  .. 

.  .  4,062 

4,048 

14  gain 

1,870 

1,824 

46  gain 

2,192 

2.224 

.Mail  . 

.  .  3,050 

3,008 

42  gain 

1,296% 

1,273 

23%  gain 

1.753% 

1,735 

18%  gain 

Post  . 

..  4,188 

4,284 

96  loss 

1,076% 

1.007% 

68%  gain 

3.111% 

3,276% 

164%  loss 

Sun  . 

.  .  3,162 

3,388 

226  loss 

1.472% 

1.511% 

39  lo.ss 

1.689% 

1.876% 

187  lo.ss 

Telegram 

.  .  4,578 

4,468 

110  gain 

2,129 

1,892% 

236%  gain 

2,449 

2,575% 

World  . . . 

.  .  3,210 

3,214 

4  loss 

1,365% 

1,393% 

71  %  gain 

1.844% 

1.920% 

75%  loss 

Glol)c  .... 

.  .  2,942 

3,478 

536  loss 

1,461% 

1.609% 

148%  ioss 

1.480% 

1,868% 

387%  loss 

25,192 

25,888 

696  loss 

10,671 

10,411% 

259%  gain 

14,521 

15,476% 

955%  loss 

Rrooklyi 

Papers 

Total  Pag( 

.s  Printed 

(lain 

Total  Vol.  o/Adr'lis'g 

.■\dverti.dng 

Total  Heading 

Heading 

t  irst  Ihfjht  Months 

or 

J'Trst  Fight  .Months 

(lain  or 

1917. 

1916. 

IjOss. 

1917. 

1917. 

l.,oss. 

1917. 

1916. 

Gain  or  Imss. 

Kagle  .... 

..  7,164 

7,664 

500  loss 

2.537% 

2,581  % 

43%  lo.ss 

4,626% 

5,082% 

456%  loss 

Standard-l 

nion 

. .  2,820 

3,306 

486  lo.ss 

1,504 

1,532 

28  lo.ss 

1,316 

1,774 

458  loss 

9,984 

10,970 

986  loss 

4,041% 

4.113% 

71%  loss 

5,942% 

6,856% 

914%  loss 

Summary 

Total  Papes  Printed 

Total  Volume  Advertising 

Total  Pages  Heading 

1917. 

1916. 

1917. 

1916. 

1917. 

1916. 

Morning  . 

40,876 

43,946 

15,014  14,415 

2.5,862 

29,531 

Kven:ng  . 

25,192 

25,888 

10.67 

1  10,411% 

14,521 

15,476% 

Brooklyn 

9,984 

10,970 

4,041%  4.113% 

5.942% 

6,856  ^ 

76,052 

80,804 

29,72 

6%  28,940% 

46,325% 

51,863% 

WOMEN'S  PRESS  APPE.\RS 


Is  First  Official  Organ  for  Women  Ever 
Published  in  America. 

The  Woman’s  Press,  a  weekly  news¬ 
paper,  declared  to  be  the  first  official 
organ  for  women  ever  pultlished  in 
America,  has  made  its  apiiearance  in 
Uhicago.  Appro¬ 
priately  its  bu.si* 
ness  head  is  a  wo¬ 
man— Mr.s.  .Mary 

1).  Fisher,  an  able 
journalist,  who  was 
with  the  pulilish- 
ing  dei>artment  of 
the  Uhicago  Kx- 
siminer  'for  more 
than  fifteen  years. 

The  oditor  al  de. 
I>artinent  is  han¬ 
dled  by  her  hus¬ 
band,  Ferd  K. 
Fisher,  former 
cl*y  editor  of  the 
Uhicago  Kvening 
Post,  and  more  re- 
i  local  publicity  bu- 
.Mrs.  Fisher  are  co- 


MttS.  .MAItY  l>.  riSIIKIi, 


cently  head  of 
reau.  .Mr.  and 
tmbli.'^'hers  of  the  paper. 

.Mrs.  Fi.sher,  who  is  proliably  the  only 
active  woman  publisher  of  a  metro¬ 
politan  newsi>n|ier,  is  modest  and  un- 
a.ssuming,  but  is  a  student  of  the  pub¬ 
lishing  game  and  a  sincere  worker  of 
the  highe.st  order. 

“It  has  always  lieen  our  dream.”  .she 
told  a  representative  of  The  Kditor 
ANi>  Pi  iu.iSHMt.  “to  have  a  newsiiaper 
of  our  own.  and  we  felt  if  we  ever*  did 
It  would  be  one  devoted  to  women’s  in¬ 
terests. 

“The  war  has  brought  women  to  the 
front  in  every  line  of  work.  As  min¬ 
isters  to  the  nation,  their  interests  have 
Imome  international  in  <-haracter  and 
their  ideas  broader  in  scope.” 


A  Newspaper  Cost  System? 

WHY? 

*A  newspaper  publisher  slioiihl  know  the  detailed  costs  of  every 
department  of  Ills  plant.  (Every  other  intelligent  large  inanufaetiirer 
knows  his  costs.)  Otherwise  he  cannot  intelligently  |iroiniilgate  nor 
cliange  a  biisiness  or  inechanieal  policy. 

An  ADEQDA'rE  cost  system  is  the  only  basis  on  which  a  construc¬ 
tive  system  of 

SCIENTIFIC  MANAGEMENT 

can  be  formulated.  An  adequate  cost  system  will  teach  you  where 
and  how  waste  and  duplication  may  be  eliminated. 

.\X  AOEOFATE  POST  SYSTE.M  Is  the  only  method  whereby  you 
may  KNO>V  wlileli  department  is  making  money  and  the  one  losing 
the  protit  that  the  other  department  makes. 

An  adequate  cost  system  is  an  IN'VEST.tlEN’T  and  not  an  EXPENSE. 

An  adequate  cost  system  DOES  NOT  involve  more  bookkeeping,  but 
rather  less. 

Newspaper  publishers  who  have  invested  in  our  service  declare 
iiiiqualitiedly  that  it  is  the  best  IWES'r.MEN'T  and  it  has  paid  the 
largest  dividends  they  have  ever  realized  from  a  similar  amount 
of  money. 

WRITE  FOR  'rilE  N’A.MES  of  these  publishers  who  make  the 
above  statements  of  fact. 

Ours  is  the  ONLY  organization  of  its  character  sening  news- 
Itapers  exclusively. 

DICDDC  r*  CTADD  Starr  Service  S48  TRANSPORTATION  BLDG 
rlCiKKL  U.  OlAKK,  corp*.  Chicago,  lu. 
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SEC.  McADOO  DISCUSSES 
ADVERTISIING  OF  BONDS 

iCoutinued  from  jtin/r  f>) 

th<-ir  timo  Jind  of  tlio  wrvice.s  of  their 
emiiloyees,  hini  also  none  to  considor- 
iilile  expense  and  he  mentioned  that 
<'erks  who  were  kejit  late  at  the  l)anks 
ware  allowed  snpper  money  and  that 
many  hankers  paid  tmstafjre  in  eireular 
ma1t<-r  and  also  did  some  printinp. 

“1  must  say,”  the  Secretary  declared 
”1  do  not- think  it  fair  for  the  (lovern- 
ment  to  Jitt<  nijit  to  throw  upon  the  r>fo- 
ple  of  the  eounti'y  in  operations  that 
are  poinp  to  Ik-  of  stich  mapnitude  as 
the-.e  a  reeuriinp  hurden  of  that  char¬ 
acter."  and  in-  went  on  to  say  that 
soTiie  plan  must  he  devised  to  cover 
tile  acTiial  exiM'iises  of  the  hankers. 

'I'liis  diseiission  hroupht  up  the  u'les- 
tion  of  advertisinp.  Mr.  Mc.Vdoo  said' 

‘■AP\  KKTISINC  T<KI  KXI'KNSI Vli.” 

"Some  of  the  advei'tisinp  cluhs  of  the 
I'nited  States,  which  rendend  very  pa- 
tiiotie  and  effeelive  service  in  the  la.st 
eampaipn  for  l.iix  rty  Itonds,  have  heen 
urpinu  upon  my  attention  a  scheme  f^a 
Iiai<l  adveiti'insr.  1  have  made  no  com¬ 
mitment  ahoiit  it.  On  the  contrary,  my 
peneral  fe.  linp  has  Is-en  that  it  was  too 
exi><  nsive  an  oper-ttion  for  the  Oovern- 
ment  to  enpaae  in.  and  I  have  said  so 
to  them  fiankly.  fhl  the  other  hand. 
I  have  s.dd  1  should  l>e  plad  if  they 
W'oidd  pive  me  full  estinvites.  with 
siiecitieations  in  e.ach  in.stance.  as  to 
what  if  woidd  cost  to  make  the  mml- 
mnm  ailveitisinsr  c!imi>;iiirn  they  have 
in  their  minds,  .atid  what  it  would  cost 
for  a  mo<lerate--ired  camp.'dan.  and 
what  it  would  cost  for  a  mavinmm  cam- 
paiun.  Those  figures  I  have  not  yet  re¬ 
ceived.  If  we  should  enpape  in  adver¬ 
tisinp.  we  wduld  have  to  advertise  in 
♦  very  paper  in  the  I'nited  States.  Yon 
<•.'111  not  discriminate  apainst  the  news- 
pais-rs  It  wovild  luive  to  have  univer¬ 
sal  api.lieation.  The  Ooveinment  c.-.n- 
nof  say  that  it  thinks  one  newspaper 
is  a  pood  adv.rti-inp  rui'dimn  and  an¬ 
other  one  is  a  had  one.  or  that  another 
one  is  so  iioor  that  it  is  not  worth  nsinp. 
Tiu  n  fore.  if  we  <  np.ape  uT>tm  an  adver¬ 
tisinp  campaipti  at  all.  it  has  pot  to 
Ik-  a  vei'y  extensive  one.  and  it  would 
tie  a  v<  ry  expensive  one  at  the  same 
time." 

Chairman  Claude  Kitchin  then  asked: 
".\re  the  newspaivrs  polnp  to  reriiiire 
thc‘  ftovernment  to  pay  for  the  articles 
on  the  T.itxrty  nonds**" 

Mr  Ml  .\doo  replied:  “Xo;  it  onlv 
applies  to  the  advei'tisinp  space,  if 
w<‘  should  ado)it  that  as  a  policy. 
Xews  iti  ms  atxiut  T.ilierty  Pionds  and 
all  that  they  have  done  heretofore.  T 
.'im  sore  that  they  will  continue  to  do." 

Iletiresentatlve  .Tohn  X.  Oarner.  of 
Texas,  desidte  recent  revelations  that 
maparines  and  not  the  newspapers  of 
the  country  are  resi>onsihle  for  the 
hupe  po.stal  deficit  on  account  of  the 
second-class  privilepe.  at  this  .iuncture 
in  the  discussion,  said  to  Mr.  Mc.Vdoo; 

JOHN  N.  OXRNKR  SPK.AKS. 

"If  we  could  just  have  the  news- 
Iiaix'i's  ]>ay  one-fiftieth  of  1  per  cent, 
of  what  they  owe  us  for  carryinp  them 
throuph  the  mails,  you  could  then  pay 
them  for  advertisinp." 

Followinp  this  allepation.  Chainnan 
Kitchin  made  the  followinp  amaz.inp 
statement : 

“I  should  think  they  (the  newsiuipers), 
ootdd  afford  to  pive  you  the  space  you 
want,  Ix-cause  the  House  hill  provid- 
inp  for  increased  postape  still  repre- 
si-nts  a  loss  in  carryinp  the  newspapi'rs 

Cou<luf1r<J  ill  Fourth  Column) 


STORY  OF  THE  BIRTH  OF  CHELTENHAM  TYPE 

How  Iiiffolls  Kimball  Broke  Aiixij/  from  Con rcntioiis  of  Four  Hundred  Years 
and  Infcnted  a  Xetr  Face-Based  F/ion  the  Scientific  Principle  that 
Onlp  the  Vpper  Half  of  the  Fine  Is  Bead,  Caiisiiifi  Him 
to  Beposition  the  Face  on  the  Tppe  Body. 

F'A'iU  sometliinp  like  four  ccnturie.s  t>  pe-founders  followed  the  idan  of  the 
oripinal  casters,  .so  far  as  adc.ptinp  a  .scientilic  letter,  so  placed  on  the  body 
of  the  im-tal  that  one  could  read  more  ca.sily  and  fa.ster.  Xcw  faces  were  in¬ 
vented,  woudeiful  comliinaf ions  effected,  and  characteristic  fonts  were  manu- 
facturi'd.  only  to  pive  way  to  somethiiip  new — tmt  always  on  the  same,  old 
l>Ian  discovc:ed  in  Kuroiie  hai-k  in  the  “pood,  old  da>'s”  of  war,  poverty  and 
ipnorauce. 

Inpalls  Kimliall,  the  desipner  of  the  Cheltenham  .series,  was  indticed  re- 
centlj  to  tell  Iiow  he  made  the  di.scov*  ry  of  the  principle  that  has  lieen  adopted 
i.y  the  type-founders  of  the  world,  and  the  manner  in  which  he  worked  it 
out,  step  hy  step,  coverinp  a  period  of  seven  year.s. 

One  day  he  placc-d  a  ruler  over  the  upper  half  of  a  line  of  display  type,  and 
noticed  it  was  iiuaninple.ss  when  he  plamed  at  it.  .Vlways  of  an  inve.stipatinp 
till'll  of  mind,  and  con.stantly  .scekinp  a  reason  for  everythin.p,  he  moved  the 
riili  r  to  cover  the  lower  half  of  the  .same  line,  and  discovered  that  he  could 
read  the  wc  rds  without  effort,  almost  as  perfectly  as  if  all  of  the  letters  were 
visilde.  In  an  instant  he  realized  that  thi;  eye  I'.aupht  the  upper  half  of  a  print- 

’I'HK  l•'ol.l/JWl^'c;  Ci'Ts  Ji.i.rsTiuTi;  thk  I’kincii’pk.  A  Li.ne  Has  I’.ken  Divided 

Houizqntau.v. 

A  lVO|/Vl«LJ  k/MVUlU  M  VTUf  A  A  V/Op  VI  lAJ 

Ue.uiino  the  Lower  Portion,  it  is  Pi’.acticai.ly  I.mivissihi.e  to  Decipher  thi 

Words. 

/fe  Pmicnovittr  Ra  VVk*«-if*  Pi>nenoinfv 

Ueadini:  the  I'ppkr  Hark  ok  the  Line,  it  is  an  Kasv  Matter  to  CiET  Its  Meanini; 

AT  A  Ctl.ANCE.'' 

ed  word — not  the  lower.  He  stood,  .so  far  as  the  future  of  inakinp  type  let¬ 
ters  was  concerned,  at  the  .same  point  Watt  did  when  he  studied  the  effect  of 
.sti  am  in  rai.sinp  the  iid  of  tlie  kettle.  .Mr.  Kimliall  at  once  in.stitiited  a  serie.s 
of  I  xperiment.s.  He  entered  a  new  field  of  investipation,  poinp  over  the  whole 
history  of  type-foiindinp,  comparinp  letters,  and  .stiuUinp  the  suli.ject  ilosely 
fiom  every  anple.  with  tlie  result  that  h"  finally  produced  a  desipn  for  type  of 
tie-  di  sired  pn  portions  that  caupht  the  eye  of  the  printer.  The  r'factical  men 
of  the  trade  simiily  thoiipht  they  haii  fouiul  a  letter  that  was  different.  They 
adoiitcd  it  without  iindei  standinp  why  they  did  so.  Tlie  real  point  that  chal- 
leiipi  d  their  attention  they  overlooked,  i.rohalily  because  it  was  .so  obvious. 
Aside  fri  III  the  difference  in  the  face  of  the  new  letter,  it  was  iiUu'Cd  on  a  dif¬ 
fer!  nt  portion  of  the  type  liody  than  in  the  case  of  any  other,  and  for  that 
reason  was  easier  to  read. 

WORKINO  Ol'T  AN  1DE.\. 

.Mr.  Kimball  found  that  the  hiph,  ascendinp  portions  of  a  letter  are  the  one.s 
the  eye  (atches.  The  lower  part  censtitutes  the  foundations.  .V  reader  looks 
at  a  word,  much  as  he  does  at  a  biiildinp.  He  sees  the  super.structure  that 
towers  above  the  sidi'walk  line,  and  ipnores  the  ba.se  on  which  it  stands.  The 
e.\e.  in  the  lanpuape  of  the  day.  simply  "hits  the  hiph  spots."  Of  course,  the 
lower  paits  of  a  letter  cannot  lie  entirely  overlocked.  They  must  be  printed,  in 
oi'iii  r  that  the  luoper  proiipinp  effect  ma.v  be  presented,  for  man  reads,  not  by 
letters,  but  b.\  the  a.s.sociatioii  of  letters  into  proups,  whiih  enables  him  t« 
rapidly  distiiipuish  one  word  from  another. 

If  some  way  could  be  devi.sed  to  brinp  the  top  part  of  the  line  more  prom¬ 
inently  1m  fore  the  eye.  .Mr.  Kimball  rtalized  that  he  would  be  able  to  produce 
a  pi'incijile  that  would  relieve  eye  strain.  With  that  idi-a  tixed  in  his  mind,  he 
applii  <1  himself  to  a  task  that  eventually  revolutioniz.ed  the  conventions  o.f  four 
hundred  .vears. 

.Mr.  Kimball  i.s  an  artist.  He  can  "write"  letters  with  his  pencil  that  are 
perfect,  do  it  ((Uiekly  and  at'ciirately,  and  c(>u|ilinp  this  ability  with  his  dis- 
cov<'r.\,  he  commencid  ar.  e.xha'iptive  study  i>f  the  subiect.  I'nlike  most  in¬ 
ventors.  he  did  iK.'t  rush  into  print  with  an  iintini.shed  iilea.  He  completed  his 
work,  for  he  want’id  the  benefit  of  his  labor.  The  preate.st  compliment  paid  to 
him  i.s  the  fait  that  the  line  he  finally  adopted  has  liecome  the  standard  of  tha 
will  Id.  He  did  not  reach  his  poal,  however,  until  his  investipation  carried  him 
into  the  realm  of  optical  science. 

He  di.si'overed.  by  a  lonp  series  of  experiment. s.  that  the  eye  follows  the 
loiip  asi'cndinp  pnrticns  of  a  letter  more  readily  than  it  does  the  descending 
parts,  and  it  was  when  he  reai'hed  this  point  in  his  investipation  that  he  real¬ 
ized  that  he  was  on  the  borderland  of  the  .secret  he  soupht.  There  was  noth- 
inp  haphazard  alHUit  it.  He  was  propressinp  along  scientific  lines,  and  he  group¬ 
ed  the  results  of  his  studies  in  logical  order. 

I'nder  the  old  plan,  if  type  were  cast  on  an  eighteen-point  body,  the  small, 
or  lower-ca.si*  letters,  were  placed  in  the  exact  centre — to  be  precise,  on  points 
numiM-red  7,  8,  9,  lo.  U,  and  12.  The  longest  ascendinp  and  descending  letters 
were  of  the  .same  length.  Here  was  the  fault  and  the  weakness.  The  good  and 
the  bad  points  were  split,  uii-5(i.  It  was  his  task  to  overcome  it. 

I'HANUEII  fUL'Il  I'ENTl'RY  STYLE. 

Instead  of  placing  his  lower  case  letters  on  the  central  six  points,  he  low¬ 
ered  them.  They  no  longer  occuiiied  points  numlKM'cd  7,  8,  9,  10.  11,  and  12,  but 
points  numbered  8.  9.  10,  11,  12.  and  13,  or  9,  10,  11,  12,  13,  and  14,  one  or  two 
points  Icwcr  than  were  ever  contemplated  by  type-makers.  In  tliis  way  he 
changed  the  principles  followed  since  the  days  when  movable  letters  were  first 
cast  in  Kurorie.  In  order  to  do  this,  it  liecame  necessary  to  shorten  the  descend, 
ing  portions  of  the  letters,  which  he  compen.«ated  by  i'aisin.g,  or  lengthening  the 
a.scending  line.s,  leaving  the  lower  case  the  .same.  When  he  made  these  changes 
he  was  able  to  give  to  the  world  an  idea  that  would  lienefit  the  public  by  per¬ 
mitting  men  to  read  fa.ster  and  more  accurately,  with  less  eye  .strain  and  a 
greater  degree  of  satisfaction.  .j,  . 

{Concluded  on  page  38) 


(Continued  from  First  Column) 
and  magazines  of  over  $7,000,000  a 
year  to  the  Government,  and  I  am  will¬ 
ing,  if  they  insi.st  upon  it,  to  put  in  the 
bill  a  provision  that  none  of  this  money 
shall  lie  paid  out  to  newspapers  for  ad¬ 
vertising;  and  then  if  they  are  going  to 
charge  the  Government  for  advertising 
the  Government  bu.sine.ss  in  selling 
Liberty  Honds  to  carry  on  the  war, 
they  ought  to  pay  the  Government  for 
all  the  news  which  the  Government 
gives  them  for  their  papers,  because  but 
for  the  Government  they  would  have 
very  little  new.s." 

CALLS  HIMSELF  “jOCfLAR.’' 

“I  am  not  familiar  with  the  merits 
of  the  controversy  to  which  you  refer," 
.said  Mr.  Mc.Vdoo,  in  reply  to  this  in¬ 
teresting  proposal.  and  Chairman 
Kitchin.  later  in  the  proceeding,  re¬ 
marked  that  he  was  "jocular,”  although 
the  record  is  quoted  verbatim  lierewith. 

Itepresentative  Mooi'e  said:  “The  Xa- 
tional  .Advei'tl.sing  Hoard  which  has 
presented  a  plan  for  publicity  to  cost 
from  one  to  two  million  dollars,  pro- 
po.ses  to  have  the  adverti.sing  in  news¬ 
papers,  magazines,  farm  papers,  the 
business  press,  religious  pres.s,  foreign 
language  press,  bulletins,  hillhoard.s. 
street  cars  and  farmer.s’  bulletins.  I 
suppose  you  would  have  to  adverti.se  in 
many  more  ways  if  you  started  in  on 
this  comprehensive  plan.” 


Advertising  Agents 


COLLIN  ARMSTRONG.  INC., 
Advertising  and  Sa’es  Service, 
1457  Broadway,  New  York. 

JOSEPH  A  KLEIN 
Publishers’  Renresentative 
Specializing  in  Financial  Advertising 
Exclusively 

Forty-two  Broadway,  New  York 


FRANK.  ALBERT  &  CO., 
26-28  Beaver  St..  New  York. 
Tel.  Broad  3831. 


HOWLAND.  H.  S..  ADV. 
AGENCY.  INC., 

20  Broad  St.,  New  York. 
Tel.  Rector  2573 


LEVEY.  H.  H., 

Marbridge  Bldg.,  New  York. 
Tel.  Greeley  1677-78. 


Publishers’  Representatives 


CONE.  LORENZEN  &  WOOD¬ 
MAN. 

Brunswick  Bldg.,  N.  Y.;  Advtg. 
Bldg.,  Chic.;  Cumbel  Bldg.,  Kan¬ 
sas  City. 


GLASS,  JOHN, 

1156-1164  Peoples  Gas  Bldg.,  Chic. 


O’FLAHERTY’S  N.  Y.  SUB¬ 
URB  LIST. 

225  W,  39th  Street,  New  York. 
Tel.  Bryant  6875 


New  Orleans  States 

Member  Audit  Bureau  of  Circulationa. 
Sworn  Ket  Paid  Circulation  for  « 
Montha  Knding  April  1,  1917 

36,670  Daily 

We  guarantee  the  largeat  white  home 
delivered  evening  circulation  In  the  trade 
terrltiir.v  of  New  Orleana. 

To  reach  a  large  majority  of  the  trade 
priiapi'cla  in  the  kical  territory  the  Statea 
Ik  the  logical  and  economic  medium. 

Circulation  data  sent  on  requeat. 

The  S.  C.  DECKWITU  SPECIAL 
AGBhiCY 

•  Sole  Foreign  Keprcaentatlvea 

Kev/  York  Chicago  St.  LouU 
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AD  FIELD  PERSONALS 

D.  K.  Hobart,  of  Xew  York,  has  joined 
the  advertising  and  pul)licity  staff  of 
the  Hendee  Alanufaeturins  C'ompany, 
Springtleld,  Mass.,  makers  of  Indian 
motoreycles  and  l)icyeles. 

•John  H.  Raxso.m,  formerly  with  the 
Xew  York  .soliciting  staff  of  X.  \V.  Ayer 
&  Son  and  the  lliitteriek  l’iit)lishinK  Co., 
is  now  in  charKe  of  the  Xew  Ensland 
territory  of  the  American  Manazine. 

.Mari.ax  J{.  (Ji.knn,  former  dire'etor  of 
lui.“iness  information  for  the  American 
Rankers'  A.s.sociation,  is  now  with 
Forl)es  .Man'azine,  Xew  York. 

.John  K.  Xichoi„s,  formerly  with  ^lun- 
.sc'y  i>nI)lications,  now  represents  Popu¬ 
lar  Science  Monthly,  in  Xew  Ensland. 

S.  UoLANii  Hau.,  has  resigned  as  ad- 
vcitisins  manager  of  the  Victor  TalkiiiK 
•Machine  Co.,  to  resume  his  foinier  po¬ 
sition  as  advertising  manager  of  the 
.\iliha  Portland  ('ement  Co.,  Ea.ston,  I’a. 

U.  WiNSTo.x  Hauvkv,  former  sides  and 
advertising  maniiger  of  the  James  Chirk 
Lc'iither  Co.,  St.  Pouis,  is  now  occupying 
a  similar  position  '  with  V'ick  Chemical 
Co.,  (Ireenshoro,  .\.  (.'. 

1).  K.  Wiirrn-AKKK  hiis  been  appointed 
advertising  manager  of  the  Detroit 
Truck  ('o.,  Detroit,  Mich. 

Hkrnaki)  W.  .Mackk,  .store  advertising 
manager  for  Daniel  DoW  &  Co.,  Sidem, 
•Mass.,  is  now  assistiint  iidvertising  man¬ 
ager  of  It.  Walliice  &  Sons  Manufactur¬ 
ing  Co.,  Widlingford,  Conn. 

Piior.  K.  H.  Lank,  of  the  ITiivei-.sity  of 
Pittsburgh,  will  aildre.ss  the  Canton  (O.) 
.Vdcraft  Club  Thursday,  Septendier  27. 

(i.  H.  Harris,  until  recently  secretary 
of  the  Chandler  of  Commerce  of  Sul¬ 
phur,  Okla.,  has  re.signed  to  become  iid- 
verti.sing  manager  and  handle  the  pub-  * 
licity  work  of  the  Midhmd  Automobile 
Com|)any  of  Oklahoma  City. 

I’l  TNAM  &  Uankall,  341  Fifth  Ave¬ 
nue,  Xew  York,  have  been  made  Kast- 
ern  representatives  of  the  Heaumont 
(Tex.)  Journal  and  the  Hannibal  (Mo.) 
Journal. 

X.  ('.  Mayuir,  formerly  of  the  Olean 
(X.  Y.)  Times,  has  taken  charge  of  the 
Hannibal  (Mo.)  Journal. 

.\KTHi  u  Ja.mks  was  reidected  president 
of  the  Associated  Motion  Picture  Adver¬ 
tisers  at  a  recent  meeting  held  in  New 
York. 

Karl  K.  Wacnkk,  for  .several  years  ad¬ 
vertising  manager  of  the  East  Ohio  (las 
Company,  and  more  recently  of  the  H. 
K.  Mct'ann  Advertising  Company, 
Cleveland,  has  been  appointed  vice-pres¬ 
ident  and  general  manager  of  the  A.  D. 
Judkin  Advertising  ('ompany. 

.1.  \V.  Sanc.kr,  of  the  bureau  of  foreign 
and  domestic  commerce,  and  (leorge 
Hronson  Uea,  pulilisher  of  the  Far 
Eastern  Review,  addres.sed  the  San 
Francisco  Ad  (dub  recently. 

James  \V.  (Ieraro,  former  Ambassador 
to  (Jermany,  addressed  the  Spokane 
(Wash.)  Advertising  (’lub  Wednesday. 

ItAYMOND  ('ooK,  of  the  classified  ad¬ 
vertising  department  of  the  ('leveland 
I’lain  Dealer,  has  enli.sted  in  the  en- 
gineer.s’  corps.  Merwin  Walker  and 
Ren  Atkinson  have  enlisted  in  the  navy. 
Adolf  Salslierg  is  in  the  artillery. 
Charles  Peck  is  with  the  national  guard. 

Harrison  C.  MacDonald  and  Millar 
York,  of  the  disiilay  advertising  de¬ 
partment  of  the  Cleveland  Plain  Dealer, 
have  been  drafted. 

Charles  J.  Fahey,  of  the  advertising 
department  of  the  Cleveland  Press,  has 
been  made  a  first  lieutenant  in  the  of¬ 
ficers’  reserve  corps,  and  is  now  sta¬ 
tioned  at  Chillicothe,  O. 

I  .1 

Fred  Rergold,  Alvin  Rente,  Charles 


The  Editor  Publisher  for  September  15,  1017 


Row.man.  and  Earl  Rrisbe,  all  of  the 
adverti.sing  department  of  the  Cleveland 
Pre.ss,  are  in  the  army. 

Harry  C.  Simons,  formerly  advertis¬ 
ing  manager  of  a  Springfield,  O.,  con¬ 
cern.  is  now  a  member  of  the  display 
advertising  staff  of  the  Cleveland  Press. 

Liasi.iE  L.  Rood,  formerly  of  the  Cleve¬ 
land  I,eader-News  advertising  depart¬ 
ments,  is  now  doing  general  advertis¬ 
ing  for  the  (Meveland  Press. 

Rernard  Horner  and  Lawrence 
Fli'me.  advertising  men  on  the  San  An¬ 
tonio  (Tex.)  Light,  have  received  second 
lieutenants’  commissions  in  the  army. 
Kenneth  Perry,  of  the  Light  advertising 
department,  is  a  first  lieutenant  in  the 
Texas  Xational  Cuard. 

H.  T.  Snyder,  former  secretary  of  the 
Rntte,  .Mont.,  Advertising  Club,  is  now 
liublicity  agent  and  .sales  manager  for 
the  International  Petroleum  Co.,  of  Kan- 
.sas  City. 

W.  F.  Mackay,  (Jeo.  E.  Lees,  R.  R. 
Wrigley,  J.  W.  Mc(’lcre,  F.  D.  Con¬ 
ner.  (Iko.  C.  Rknham,  (■'has.  W.  Mears, 
.\.  H.  Madigan,  S.  S.  Wii.son,  Francis 
R.  Morison,  and  W.m.  W.  Morrison  have 
lieen  aifiiointed  members  of  the  Liberty 
Loan  Adverti.sing  Committee  of  Cleve¬ 
land. 

R.  K.  .Tai'Ks  has  resigned  as  advertis¬ 
ing  manager  of  the  Hutchin.son  (Kan.) 
Ciazette  to  take  a  similar  position  with 
the  Little  Rock  (.Vrk.)  (iazette. 

Frani^  .\.  Karp,  for  several  years  a 
member  of  the  advertising  staff  of 
Willys-Overland,  Inc.,  Toledo,  D.,  is  the 
new  advertising  manager  of  the  Mitchell 
•Motors  Company,  Inc.,  of  Racine,  Wis. 
As  a  memlier  of  the  Toledo  Adverti.sing 
Club  Mr.  Karip  played  an  imiiortant  role 
in  the  development  of  that  organization. 
He  was  also  vice-president  of  the  Cen¬ 
tral  division  of  A.s.sociated  .Advertising 
Club.s  of  the  World.  * 

Miss  Mahel  L.  Draper,  for  eight  years 
in  the  foreign  advertising  department  of 
the  .lackson  (.Mich.)  Patriot,  has  accept¬ 
ed  a  position  in  the  same  capacity  with 
the  Lansing  (Mich.)  State  Journal. 

Henry  Kch.ns,  former  head  of  the 
publicity  department  of  the  M.  &  C. 
Shirt  ('o.,  is  now  in  charge  of  the  ad¬ 
vertising  service  department  of  the 
Stetson  Press,  Boston. 

ItoBERT  T.  WAI.SH,  former  advertising 
manager  of  the  Rrisco  Motor  Corpora¬ 
tion,  Jackson,  Mich.,  is  now  with  the 
Robert  Smith  Printing  Co.,  Lansing, 
.Mich.  Mr.  Wal.sh  is  succeeded  in  the 
Rrisco  Company  by  (Juy  Core,  former 
adverti.sing  manager  of  the  Springfield 
Body  Co.,  Detroit. 

('hal.mers  L.  Paniyiast,  of  the  foreign 
advertising  department  of  the  Chicago 
Tribune,  is  now  in  charge  of  the  New 
England  territory,  with  headquarters  in 
New  York.  He  succeeds  Harry  (}.  Olatz, 
who  re.signed  to  join  the  Rutterick  Pub¬ 
lishing  Co. 

H.  H.  Soi'THGATE.  former  advertising 
manager  of  Burnham  &  Morrill,  Port¬ 
land,  .Me.,  has  been  appointed  a  repre- 
.sentative  of  the  People’s  Home  Journal 
in  New  England  territory,  with  head¬ 
quarters  in  Boston. 

Rroaddi's  .Mitchell,  of  the  Richmond 
(Va.)  News  Leader,  addressed  the  Rich¬ 
mond  .Adverti.scrs’  ('lub  yesterday  on  the 
topic,  "How  the  City  Helps  the  Adver- 
ti.ser.” 

E.  E.  Troxell,  secretary  of  the  Wash¬ 
ington  Newspaper  .A.s.sociation,  will  be  in 
per.sonal  charge  'of  the  ('hicago  office 
this  winter.  The  head  offices  of  the  As¬ 
sociation  are  in  Seattle. 


Spreading  the  gospel  of  real  values  i.s 
the  puriKise  of  real  advertising. 


The  Following  Newspapers  are  Members  of 

THE  AUDIT  BUREAU  OF 
CIRCULATIONS 

And  grant  the  right  to  the  organization  to  examine,  through  qualified  aud¬ 
itors  or  independent  auditing  concerns,  who  are  certified  public  accountants, 
any  and  all  bills,  news-agents’  and  dealers’  reports,  papers  and  other  records 
considered  by  the  Board  of  Control  necessary  to  show  the  quantity  of 
circulation,  the  sources  from  which  it  is  secured,  and  where  it  is  distributed. 


ALABAMA  MONTANA 


NEWS  . Blrmlniflvini 

Average  circulation  for  June,  1017.  Dally  41,047; 
Sunday,  I’rinteil  2. SOI.  112  lines  more 

advertising  than  Its  nearest  comi)etttor  In  1910. 


. Butte 

AveraRe  dally  13,781.  Sunday  22,343.  for  6 
months  endlnR  April  1,  1917. 


CALIFORNIA 


NEW  JERSEY 


EXAMINER  . Loa  Aneeles 

A.  B.  C.  Audit  report!  show  laritest  MorninR 
and  Sunday  clrcuUtlon.  Qreatest  Home  Dellr- 
ery. 

MERCURr-HERALD  . San  Jose 

Post  Office  Statement  . 11,434 

Member  of  A.  B.  0. 


JOURNAL 


PRESS  CHRONICLE 


COURIER-NEWS 


Eliza  betli 
.  Paterson 
PlalnOeld 


GEORGIA 


NEW  YORK 


BANNER  . Athena 

A  flit  edge  aubacrlptlon — not  a  mere  circula¬ 
tion  claim. 

JOURNAL  (Clr.  55.42'8)  . Atlanta 


COURIER  A  ENQUIRER 


•’“‘’‘’““SSO  ITALO-AMBUICANO— New 


ILLINOIS 


HERALD-NEWS  (Circulation  15.190) . Joliet 


Day  . 

The  National  Jewish  Daily  that 
adrertlser  should  overlook. 


.New  York 
no  general 


IOWA 


OHIO 


THE  REGISTER  AND  TRIBUNE — Dea  Moines 
Circulation,  85,000  Dally,  70,000  Sunday. 

SUCCESSFUL  FARMING  . Dei  Moines 

More  than  800,000  circulation  guaranteed  an<l 
proven  or  no  pay.  Member  Audit  Bureau  of 
Circulations. 


KENTUCKY 


MASONIC  HOME  JOURNAL - Louisville.  Ky. 

(Semt-Mootbly,  82  to  64  pages.)  Guaranteed 
largest  circulation  of  any  Maaunlc  publication  In 
the  world.  In  azeesa  of  90.000  coplea  monthly. 


LOUISIANA 


TIMES-PICAYUNE  . New  Orleans 


VINDICATOR  . Youngstown 


PENNSYLVANIA 


DAILY  DEMOCRAT  . Johnstown 

TI.MES-LEADER  . .• . Wilkes-Barre 

TENNESSEE 

. Nashville 


MICHIGAN 


PATRIOT  (No  Monday  Issue)  . Jackson 

Last  Got.  Statement — Dally,  11,403;  Sunday. 
12,568.  Member  A.  B.  C.  and  A.  N.  P.  A. 
Flat  Rates — One  timt  ads.  50  cents  inch;  yearly 
contracts,  35  cents  inch;  position  20%  extra. 


MINNESOTA 


TRIBUNE,  Morning  and  Evening. .  .Minneapolis 


MISSOURI 


POST  DISPATCH  . St.  I/Juls 

Dully  Evening  and  Sunday  Morning. 

Is  the  only  newspaper  In  its  territory  with  the 
beautiful  Rotogravure  Picture  Section. 

The  POST-DISPATCH  sells  more  papers  In 
St.  Ixiuis  and  suburbs  every  day  in  the  year, 
than  there  are  homes  In  the  city. 

Circulation  Qrst  six  months,  1917: 


Sunday  average  . 302,858 

Dally  and  Sunday  . 195,985 


TEXAS 


CHRONICLE  . Houston 

The  Chronicle  guarantees  a  circulation  of 
42.000  dally  and  51,000  Sunday, 


UTAH 


IIERALD-nEPUCLICAN  . Salt  Lake  CJty 


VIRGINIA 


DAILY  .'(EWS-RECOHD  . Harrisonhura 

In  the  famous  Valley  of  Va.  only  paper  In 
the  richest  Agricultural  County  In  United  Statea. 


WASHINGTON 


POST-INTELLIGENCER  . Seattle 


ROLL  OF  HONOR 


The  following  pobllsheri  guarantee  drcnlatlon 
and  willingly  grant  any  advertiser  the  privilege 
of  a  careful  and  exhaustive  Inveatlgatlen. 


NEBRASKA 

FREIB  PRESSE  (Clr.  128,384) 


ILLINOIS 


NEW  YORK 


Lincoln 


SKAXDINAVEN  .  Chicago  BOELLETTINO  DELLA  SERA . New  York 
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WILL  USE  NEWSPAPER 
SPACE  TO  ELECT  MAYOR 


Th<*  F)rirk>on  Inr^  ?81  Fourth  Aven¬ 
ue,  NeM  York,  to  Handle  the  Advertis¬ 
ing  Arrouiil  of  the  Fusion  Parly  Will 
I'se  Newspaper  Space  Extensively  — 
Foreign  Papers  Also. 

Newsi>aiK'r  copy  for  the  New  York 
Mayonrlty  campaign  will  be  placed  by 
the  Fusion  Party  the  latter  part  of  this 
month,  it  is  confidently  believed.  The 
Krickson  Co..  Inc.,  381  Fourth  Avenue, 
New  York,  is  handling  the  account. 

For  obvious  rea.sons  little  information 
is  available  al>out  the  advertising  cam¬ 
paign  which  will  be  conducted.  It  is 
known,  however,  that  contracts  will  he 
made  with  the  daily  newspapers  and 
with  a  selected  li.st  of  foreign  language 
newspapers  in  New  York. 

Hex  \V.  Wardman,  New  York,  handles 
the  advertising  of  the  Albany  I5oat  Cor¬ 
poration.  Watervliet,  N.  Y. 

('i-ARKsoN  A.  C0U-1.V.S,  JR.,  Inc.,  120 
Hroadway,  New  York,  is  now  handling 
the  advertising  account  of  the  Individual 
Drinking  Cup  Company,  Inc.,  New  York. 
Harge-size  spac<‘  in  newspapers  is  being 
run. 

Pi!o<*roR  &  Cou-iER,  I.Nc.,  Cincinnati, 
O.,  handles  the  adverti.sing  of  the  Ex- 
<-el.sior  Shoe  Co.,  Port.smouth,  O. 

FrairniAL  Apvertisino  Agency,  6  Ea.st 
39th  Street,  New  York,  handles  the  ad¬ 
vertising  of  Oarrett  Sz  Co.,  “Virginia 
Ikire  Wine,”  New  York. 

<1eo.  IS.tTTKN  Co.,  381  Fourth  Avenue, 
New  York,  handles  the  adverti.sing  of 
the  .lobliers  Overall  Co..  Lynchburg,  Va. 

Thbo.  F.  .Mc.Manl's,  Inc.,  Detroit, 
handles  the  advertising  of  the  I.,alley 
Kkstro-Lighting  Co.,  Detroit. 

Hex  W.  Waro.man,  501  Fifth  Ave¬ 
nue.  New  York,  handles  the  advertising 
of  the  Walter  M.  I>‘vett  t'o.,  manufac¬ 
turers  of  aluminum,  alloy  pistons.  New 
York. 

Fkpeiiai,  Advertising  .\gencv,  6  Ea.st 
39th  Street.  New  York,  handles  the  ad¬ 
vertising  of  the  Many-Use  Oil  Co.,  New 
York. 

N.  W.  Aver  &  Son,  200  Fifth  Avenue, 
New  York,  handles  the  adverti.sing  of 
the  Hainier  Motor  Corp.,  Flushing. 
-N.  Y. 

Cecii,  .\DViTmsiNG  Company,  Mutual 
Muilding,  Hichmond.  Va.,  handles  the 
advertising  of  the  Higgs  p-urniture  Co.. 
318  Franklin  Street.  Hichmond.  Va..  and 
41  We.st  46th  Stri-et,  New  York.  Placing 
orders  with  newspajM-rs  in  selected  .sec¬ 
tions. 

.VmKirr  Frank  &  ('o..  26  Ik-aver  Street, 
New  York,  handles  the  adverti.sing  of 
•los.  P.  Day,  aiu-tion  of  Southern  Heal 
K.state,  31  \a.s.sau  Street,  New  York. 
I’lacing  27-inch  1-time  orders  with  some 
Southern  nowspaiK'r.s. 

Franki.in  .Vdvertising  Service,  Bulle¬ 
tin  Huililing,  Philadelpiiia.  Pa.,  handles 
the  advertising  of  the  Hadium  I’hemical 
I'o.,  Philadelt>hia.  Pa.  < ’ontemr>lating ex¬ 
tending  their  new.spaixT  advertising. 


The 


Pittsburgh  Post 


ONLY 

Democratic 
Paper  In 
Pittsburgh- 


CONB.  LOKENZEN  h  WOODMAM. 
S^aeUl  EapTMaatttiTM 
M«w  Y«rk,  DatTMt,  Eiam  CHy.  CklMt 


I»Ri>  &  Tho.mas,  Mailers  Building, 
Chicago,  handles  the  advertising  of  Al¬ 
fred  iJecker  &  Cohn,  "Society  Brand 
Clothe.s,"  317  h-ranklin  Street,  Chicago. 
Again  making  contracts  with  newspa- 
I>ers  in  selected  .sections. 

Lyddon  &  Hanford  Co.,  t'utler  Build¬ 
ing,  Hoche.ster,  N.  Y.,  handles  the  adver¬ 
tising  of  C.  S.  Slark,  “Bon  Opto,”  etc., 
205  Pearl  Street,  New  York.  Again 
placing  orders  with  new.spaper.s. 

Martin  V'.  Kei.ley  Co.,  171  Madi.son 
.Vvenue,  New  York,  and  J.  Walter 
Thompson  ('o.,  244  Madi.son  Avenue, 
New  York,  handle  the  adverti.sing  of  the 
Pictorial  Heview  Co.,  222  We.st  39th 
Street.  New  York.  Now  placing  orders. 

Wm.  H.  Hankin  Co.,  104  South  Michi¬ 
gan  .Vvenue,  Chicago,  handles  the  ad¬ 
verti.sing  of  the  Cheney  Talking  Ma¬ 
chine  Co.,  Chicago,  Ill.  Making  Con¬ 
tracts  with  some  Western  newspapers. 

Frank  Seaman,  461  Eighth  Avenue, 
New  York,  handles  the  advertising  of 
the  Silver  Co.,  "Bethlehem  Spark  Plugs,” 
South  Bethlehem,  Pa.  Placing  orders 
with  newspapers  in  selected  sections. 

Taylor  -  Critciifield  -  Clague  Co- 
Brooks  Building,  Chicago,  handles  the 
adverti.sing  of  the  .Vmerican  Hadiator 
Co.,  “.American  Itadiators”  and  “Ideal 
Boilers.”  820  South  .Michigan  .Vvenue, 
Chicago.  Again  placing  orders  with 
newspapers  in  selected  .sections. 

Frank  Sea.man,  461  Eighth  Avenue, 
New  York,  handles  the  adverti.sing  of 
Hunkle  Brothers,  “Hunkle  Cocoa,”  451 
West  30th  Street,  New  York.  .Again 
making  contracts  with  newspapers  in 
.selected  sections. 

Tayixir  -  Critchfii-xi)  -  Clagi  e  Co- 
Brooks  Building.  Chicago,  handles  the 
advertising  of  the  .Acorn  Brass  Manu¬ 
facturing  Co.,  ('hicago.  Placing  orders 
in  .some  weekly  newspapers. 

W.  H.  Stew  art,  adverti.sing  manager 
of  the  W'orld’s  Dispen.sary  Medical  .Vs- 
.sociation,  “Dr.  H.  V'.  Pierce,”  663  Main 
Street.  Buffalo,  was  in  New  York  this 
week  making  renewal  contracts  with 
newspaper.:. 

The  Flctcher  Oo.mpaxy,  advertising 
service,  Widener  Building.  Philadelphia, 
Pa.,  Ls  handling  the  account  of  the  Hen- 
noc-Leslie  Motor  Company,  of  Phila¬ 
delphia.  manufacturers  of  the  Hennoc- 
Le.slie  three-ton  truck  and  eight-ton 
tr.'ictor. 

Hex  W.  Waiuiman,  501  Fifth  Avenue, 


Says  the 

NEWS-TRIBUNE 

of  Duluth 

“Our  service  from  you  has  been 
uniformly  good.  We  may  want  to 
increase  it  at  a  later  date  by  the 
addition  of  other  features.” 

Central  Press  Ass’n 

New  York  Cleveland 


(June  Circulation  81.035) 

“ASK  THE  LOCAL  ADVERTISER” 

The  St.  Paul  Daily  News 

leadi  lu  Held  in  adrertlilDf  and  In  circula¬ 
tion  with  more  readera  than  any  other  St. 
Paul  paper  ever  had.  In  aix  montha  of  1B17 
It  ahowed  a  gain  of  134,358  lines. 

"For  Uort  Busincti  Than  Dtual” 

C.  D.  BERTOLET 

Boyce  Building,  Chicago 

A.  K.  HAMMOND 
B.  E.  WOLCOTT 

see  Fifth  Ava.,  New  Tork 


New  York,  handles  the  advertising  of 
the  Biddle  Motor  f^r  Co.,  Philadelphia. 

('hcr('hill-Hall,  50  ITnion  Square, 
New  York,  handles  the  advertising  of 
Boyce  Wheeler  &  Boyce  "t'umfy-Cut” 
underwear.  New  York. 

Federal  Advertising  .Agency,  6  East 
39th  Street,  New  York,  handles  the  ad¬ 
verti.sing  of  the  Brown  Shoe  Co.,  Inc., 
“Buster  Brown  Shoes,”  St.  Louis,  Mo. 

Hex  W.  Ward.man,  501  Fifth  Avenue, 
New  York,  handles  the  advertising  of 
the  Duesenberg  Motors  Corp.,  New 
York. 

Moflse  Int’l  Agency,  449  Fourth  Ave¬ 
nue,  New'  York,  handles  the  advertising 
of  the  D.  &  C.  Co.,  “D.  &  C.  Flour,” 
Brooklyn,  N.  Y. 

Lori>  &  THO.VIAS,  Mailer  Building,  Chi¬ 
cago,  handles  the  advertising  of  the 
Mitchell  Motor  Car  Company,  Itacine, 
W'is. 

The  Dharlks  F.  W.  Nichoijs  Co.,  Chi¬ 
cago,  is  in  charge  of  the  advertising  of 
the  .VIaha.stine  Co.,  (Irand  Hapid.s,  Mich. 

Honig-Coopeii  Co.,  San  Francisco,  is 
jireparing  a  trade-paper  campaign  for 
the  ('alifornia  Prune  and  .Apricot  Grow¬ 
ers,  Inc. 

The  Co.MMERCE  Motor  Car  Co.,  De¬ 
troit,  is  iilacing  contracts  with  newspa¬ 
pers,  farm  .journals,  trade  papers,  and 
weekly  magazines?,  for  an  extensive  cam¬ 
paign  on  Commerce  one-ton  trucks. 

Carney  &  Kerr,  Inc.,  461  P^ighth  Av¬ 
enue,  New  York,  and  the  Standard  Ad¬ 
vertising  Agency,  150  Nas.sau  Street, 
New  York,  handle  the  advertising  of  the 
Hammond  Typewriter  Comi>any,  53  East 
69th  Street,  New  York.  The  first  named 
agency  will  handle  the  magazines  and 
the  recond  one  the  religious  publica¬ 
tions. 


George  Batten  Co.,  381  Fourth  Av¬ 
enue,  New  York,  handles  the  advertis¬ 
ing  of  the  George  E.  Keith  Company, 
Brockton,  Ma-ss.,  makers  of  the  “Walk¬ 
over”  shoe. 

Klau-Van  Pieterson-Dun'lap,  Inc., 
Milwaukee,  Wl.s.,  handles  the  advertis¬ 
ing  of  the  Northwe.stern  Chemical  Com- 
I>any,  Marietta,  O.,  makers  of  autjmo- 
blle  specialties.  Newspapers,  maga¬ 
zines?,  and  trade  papers  to  be  used. 

Fowler-Simpson  Co.,  Inc-  Cleveland, 
O.,  handles  the  advertising  of  the  Out¬ 
look  Co.,  Cleveland,  O.,  makers  of  "Out¬ 
look”  Windshield  Cleaners. 


The  originators  of  written  language 
were  cartoonists,  hack  in  the  days  of 
the  cave  men.  Picture-writing,  the  his¬ 
torians  called  it.  The  cartoonist  still 
uses  the  language  of  universal  appeal. 


When  advertising  falls  off,  and  the 
month’s  lineage  figures  do  not  look  well 
in  comparison  with  those  of  the  same 
month  a  year  ago,  the  live  publisher 
does  not  seek  an  alibi — he  seeks  a 
remedy. 


Leader  in  Display 
Advertising 

In  August  The  New  York  Times 
published  637,659  lines  of  displayed 
advertising,  a  gain  of  29,232  over  Au¬ 
gust  last  year,  a  greater  volume  by 
240,662  lines,  and  a  greater  gain  by 
5,000  lines,  than  any  other  New  York 
newspaper,  morning  or  evening. 
Average  net  paid  circulation,  daily 
and  Sunday,  345,0{X)  copies. 


Service  Flags 

I’l'IILISHKIlS^ — llBCe  your  onler  niiw  for 
SKIIVICK  KIAG8  ami  announce  to  the  worhl 
the  nimilier  of  eniployeea  you  liaTe  jrlven  to 
the  Government  service.  This  flag  shows  a 
star  for  every  mcmlier  of  a  family  or  firm  in 
the  service  of  Uncle  Sam.  p'lags  furnished 
with  any  numlier  of  stars  without  extra 
diarge.  Can  supply  cotton  bunting,  Samson 
hunting  or  Standard  Wool  bunting  at  very 
low  prices.  Write  to-day  for  samples  and 
pri<-<*8. 

S.  BLAKE  lyiLLSDEN 

20  E.  Madiaon  St.  Chicaso 

The  Evening  Mail 

New  York 

Last  year  GAINED 

178,965  lines 

of 

Dry  Goods  Advertising 

Only  one  other  N.  Y.  evening 
paper  exceeded  this  record,  and 
three  of  them  showed  losses. 

The  New  York  Evening  Mail 

The  Evening  Star 
with  one  edition  daily, 
has  a  greater  circu¬ 
lation  in  Washington, 
D.  C. ,  than  that  of 
all  the  other  Washing¬ 
ton  papers  combined. 

A  Gain  of  73% 

During  the  past  four  years  the  Detroit 
Free  Press  has  enjoyed  a  gain  of  73%  In 
circulation.  Character  and  solidity  ex|>IalD 
this  Increase.  Advertising  pay  la 

a  medium  which  calls  forth  such  a  tre- 
meiidnus  respouse  from  the  public. 

Detroit  :f  tee 

"jrtoMyss'a  Ortatmt  Kstespagsr.** 

VERREE  &  iForaifa  ) 

CONKLIN  1  EorttaslaliYci  '  DMnI* 

. 

PHILADELPHIA 

Americans  Greatest 
Industrial  City. 

The  PRESS 

Philadelphia^ s  Great 
Industrial  Paper. 

Foreign  Representatives 

GILMAN  &  NICOLL 

1103  World  Building  1030  Tribune  Building 
NEW  YORK  CHICAGO 

Food  Medium 
of 

New  Jersey 

Trenton  Times 

A.  B.  C. 

2  c - 12c  Per  Week 

KELLY-SMITH  COMPANY 

220  Fifth  Avenue  Lytton  Building 

NEW  YORK  CHICAGO 
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Remarkable  Agricultural  Wealth  of  the  South 


Its  Diversified  Farm  Products  for  1916  Were  Four  Times  as  Great  in  Value  as 
Cotton — Stimulative  Effect  of  the  War  on  Agricultural  Conditions 

Some  more  striking  facts  are  brought  out  by  comparing  the  value  of  farm  products  in  some  of  the  Southern  states  in 
1916  with  the  production  of  the  Eastern  and  Western  states  during  the  same  period. 

Georgia,  for  instance,  took  rank  as  the  fifth  highest  state  in  the  Union,  with  a  farm  output  of  $348,924,000,  which  ex¬ 
ceeded  the  farm  productions  of  such  states  as  New  York,  Pennsylvania,  Indiana  and  Ohio — even  exceeded  the  great 
farming  state  of  Kansas. 

North  Carolina,  with  a  crop  worth  $274,435,000,  outstripped  Wisconsin,  Minnesota  and  California. 

Kentucky,  with  $219,821,000;  Tennessee,  with  $220,888,000  and  South  Carolina  with  $192,468,000,  passed  South  Dakota. 
Mississippi,  with  $190,674,000,  put  North  Dakota  in  the  shade. 

Alabama,  with  $158,469,000,  ran  ahead  of  Montana,  Colorado,  Washington,  Oregon  and  New  Jersey. 

Florida,  with  $60,495,000,  outdistanced  Wyoming,  New  Mexico,  Arizona,  Utah,  Nevada,  Massachusetts,  Vermont,  New 
Hampshire,  Connecticut  and  Delaware. 

The  total  value  of  all  Southern  farm  products  in  1916  reached  $4,650,000,000  of  which  cotton  and  cotton  seed  repre¬ 
sented  only  $1,357,831,000.  The  South’s  production  of  corn  was  $919,593,000,  wheat  $212,346,000,  oats  $111,243,000,  rice 
and  other  grains  $40,187,000,  hay  $178,387,000,  tobacco  $127,426,000,  white  potatoes  $81,475,000,  sweet  potatoes  $53,206,- 
000,  fruits  and  vegetables,  $568,306,000.  Diversification  and  rotation  of  crops  is  the  order  of  the  day. 

And  the  South  is  producing  as  it  never  produced  before,  with  the  invasion  of  280,000  soldiers  who  will  occupy  the  seven 
cantonments  in  the  South  in  September  and  whose  pay  roll  alone  amounts  to  $14,000,000  a  month,  money  will  flow  in 
Dixieland  like  water. 

A  better  time  for  a  special  advertising  campaign  in  the  South  could  not  be  imagined.  With  his  pockets  bulging  with 
money,  the  Southern  farmer  is  turning  his  eyes  northward  for  the  farm  and  home  conveniences  and  comforts  that  the 
South  doesn’t  produce.  He  wants  new  automobiles,  new  silos,  tractors,  poultry  incubators  and  brooders,  cream  separa¬ 
tors;  his  wife  wants  a  new  sewing  machine,  a  new  talking  machine,  piano  or  pianola.  The  whole  family  wants  all  the 
luxuries  that  other  folks  enjoy. 

Tell  them  what  you  have  to  offer.  Use  their  favorite  periodicals — the  daily  newspapers.  If  you  wish  special  informa¬ 
tion  as  to  the  sales  distribution,  any  of  the  periodicals  listed  here  will  be  glad  to  give  you  full  details  or  to  co-operate 
in  any  way  to  help  you  arrange  your  publicity  campaign. 
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TIPS  FOR  DEALERS 


NVu  CoiK-enis  aiul  <)l<l  That  Are  or  Will 
Hr  in  the  Market  for  Supfiliex. 

San  .MAT^x>,  ('al. — The  San  Mateo 
News  and  Leader  t’o. ;  newspaper  pul)- 
lishers;  capitalir.atiun,  $15.(M(0;  incorpo¬ 
rators;  John  1).  I  {room  field,  AI.  (' 
Swcetscr.  I),  (tordon  Hr(M»mtield,  L.  K. 
I  !ri>omfield.  an<l  I^x-roy  C.  liernard. 

l:<K-iir>!Tia!.  X.  Y.  —  The  Charlotte 
News  I’liblishinK  Co.,  Inc.;  newspaix’r; 
caiiitalir.ation.  $4.<mhi;  incorporators.  It. 
L.  I intterfichi,  John  I >.  Meech,  Williatn 
'I'.  Wiiclchan. 

(;h  \n(;ks  in  intf.rest 

Kaa  trrTK\  ii.i.K.  Ark.  David  .\.  Ciat<‘.s. 
jr..  tor  fotir  years  cditoi-  of  the  Demo- 
<-rat  hi  re,  daily  and  weekly,  has  sold  his 
in'ere.st  in  the  |iat>er  to  Dr.  Charles 
Kiehardson.  who  will  operate  in  partner- 
sliip  with  .lay  Kulliri^ht,  who  retains 
h  s  intere.st. 

.\Tiioi„  Kan. —  William  H.  Jai'k.son, 
formeily  with  the  Xorton  (Kan.) 
Courier,  is  th>’  lu-w  owner  of  the  Itec- 
oni  heie. 

.Si  .\i  .\iki:kim.ii.  Kan.  - -Charles  K.  .lone.s. 
editor  and  publisher  of  the  Sun  here, 
has  lea.si  d  his  papi-r  to  (leorj^e  .Marshall, 
and  will  enlist  in  the  army. 

I’oTiKK,  Kan.  The  Itev.  K.  A.  Taylor 
and  S.tmuel  l’ark»-r  have  purchased  the 
Kansan  here  from  J.  K.  UemsburK.  The 
l£ev.  Tayior  will  lx-  editor. 

KxiaiUA,  la. Charles  11.  Shellenberner 
has  puielia.s»-d  the  Tim<-s  here  from  .Ar¬ 
den  MeCoy. 

Wicii;.  Kan. —  I’hil  .Mixire  has  pureha.si'd 
the  Journal  here  from  1...  H.  Waddle. 

KiloPbs,  la. —  Kivd  H.  Wolander  iia.s 
purchased  the  Tribune  here  from  J.  K. 
Shearer. 

VoKK.  Neb. — J.  (1.  Alden.  formerly 
with  the  Aurora  (Neb.)  ItepuViIiean,  has 
l)ur«has»-d  the  Kepubliean  here  from 
T.  K.  Sedgwick. 

Kokt  I’lKiiCK.  Fla. — It.  H.  (ilenn  and 
.\.  It.  Itrown  have  .sold  the  News  Ipre 
to  a  newly  formed  corporation.  A  new 
plant  will  U'  installed  and  a  new  huihl- 
ing  is  Ix-ing  built.  The  ottieers  of  the 
eom|iany  are;  K.  H.  Clenn.  president; 
.\.  It.  Itrown.  vice-president;  Klwyn 
Thomas,  si-eretary,  and  Kdgar  I.<ewi.s, 
treasurer. 

(>iti..ANiK».  Fl.i. — Joe  Hugh  Ree.se  ha.s 
sold  the  Rei>orter-Star  here  to  Dros¬ 
sier  Iti-others. 

ItxKKi:.  Ore. — The  Raker  Herald,  one 
of  the  lx“st  known  pat>era  in  eastern 
Oregon,  has  Ixx'n  sold  by  C.  C.  Powell 
and  F.  W.  Tenney,  tc  Rniee  Dennis, 
former  editor  of  the  I-;i  Orande  (Ore.) 
Otisi-rver;  J.  T.  Reamish.  formerly  con- 
neited  with  the  Detroit  News,  and  W. 
H.  Walton,  for  many  years  a  re.sident 
of  Hoixl  River.  Ore. 

Rriti.iNiTTON,  X.  J. — .Joseph  R.  and  C. 
Harry  Clu  e.sman  have  lx>c-om'  side  own¬ 
ers  of  the  Knterprise  here. 

Ki,  Douaixi,  .Ark. — Fletcher  Smith,  of 


Readers  Decide 

— The  H.ABIT  of  appreciation 
shows  in  circulation  gains. 

Get  the  features  that  have 
WON  the  biggest  auciience. 

Let  us  send  you  samples  of  our  col¬ 
ored  comics,  daily  and  Sunday 
pages  in  black  and  colors, 

XewspapiT  Feature  Service 

M.  KOENIGSBERG,  Manager 
37  WEST  jgTH  ST.,  New  Yoek 


('onway,  .Ark.,  has  purchased  the  Fnion 
('ounty  Tribune  here  from  J.  M.  Itains. 

Fairmoint.  W.  Va. — Owen  S.  Mc¬ 
Kinney,  one  of  the  founders  ana  editor 
of  the  Times  here,  has  .severed  all  rela¬ 
tions  with  that  jiaper.  Karl  H.  and  C. 
K.  Smith  are  now  in  complete  charge  of 
both  the  editorial  and  bu.sinc.sa  depart- 
ment.s. 

DNSTKAi),  Mich. — Jacob  I,.  Alderfer, 
for  eight  years  with  the  I’hiladelphia 
Press,  is  the  new  editor  and  publisher 
of  the  .N'ews  here. 


NKW  ENTERPRISES 
Thrkk  Rivkrs.  (Jue.,  Canada — The 
Trifluvien.  published  by  .1.  ,A.  Cambray. 
appears  as  a  liail.v  commencing  to-day 
Ckiiai:  Ri.i  kf,  .\hi. — The  Cherokean  is 
the  name  of  a  new  paper  here  to  Ije 
edited  by  .lames  K.  Tiu-ker. 

PiTi'HKit.  Okla. —  W.  C.  Oreening,  D. 
(5.  Humphrey,  and  W.  Scott  laice,  e<li- 
tor  of  the  .Miner  here,  have  purchased 
a  site,  and  will  build  a  concrete  block 
building,  in  which  they  will  .start  a  new 
daily  paper  to  Ix-gin  iiublication  aliout 
Octolx'r  1. 

St.  lioris.  .Mo. — The  Trades  Coum-il 
Fnion  Xew.s  is  the  name  of  a  union  la¬ 
bor  paper  to  lx*  started  on  October  1. 
I’aul  J.  Morrin.  union  lalxir  official,  will 
lx‘  th<‘  publislier.  and  the  offices  will  be 
at  2ti.'>l  Locust  Street. 

Rayarp,  Xeb.- — ('.  W.  Clifton  is  start¬ 
ing  a  new  paper  here. 

Lincoi.n.  Xeli. — The  Xebraska  Repuii- 
lican  is  a  new  weekly  paper  here,  pub¬ 
lished  iiy  Kline  and  Smith.  The  offices 
are  at  Kleventh  and  M  Streets. 

Toi'kka.  Kan. — The  Church  Outlook  is 
the  name  of  a  new  sixteen-page  publi¬ 
cation  here,  is.sued  monthly  by  the 
Topeka  Federation  of  Churches  and 
edited  l>y  the  Rev.  J.  P.  Hicks. 

SixiKANK.  Wa.sh. — The  Obs3iver  is  the 
name  of  a  new  weeklj  lu  be  launched 
here  about  Septemlier  28.  A.  \.  Preciado. 
editor  of  the  Spokane  I'res;-!.  iias  re¬ 
signed  to  Ix'come  editor  and  pul)li.<-her  of 
the  new  venture.  .Articles  of  lo-'al  in¬ 
tere.st.  and  d«  partments  of  mte.-e.st  to 

Slljr 

Pittsburg  Sispatrli 

steadily  advances,  ( not  sjias- 
modically)  as  the  leading  news- 
jiaper  in  its  field. 

WALLACE  G.  BROOKE 
Brunswick  Buildini,  New  York 
THE  FORD-PARSONS  CO.. 

Peoples  Ges  Buildint.  Chiesfo 
H.  C.  ROOK. 

Reel  Estate  Trust  Buildine.  Pbiladeipkis 


I  oloprka  I 

iatlg  Olapital 

Average  net  paid  cir¬ 
culation  for  the  six 
months  ending  .XiM*!! 

1,  1917,  a.s  sworn  to 
in  Government  report. 

3  4,567 

I  And  as  confirmed  by  I 
report  of  The  Audit  I 
Bureau  of  Circulations  I 


Publisher 

TOPEKA,  KANS. 


women  and  business  men  will  be  in¬ 
corporated  in  the  weekly. 


CONSOLIDATIONS 

VAN(.\n-vER,  R.  C.,  t'anada. — The  Sun 
has  absorlied  the  Xews-.Adverti.ser  and  is 
now  the  only  morning  new’spajier  in 
N'ancouver. 

Flvs.ses,  Xeb. — The  Dispatch  has  pur- 
cha.sed  the  Saturday  Xight  Review  here 
and  will  consolidate  the  two  puiilications. 

R.ATtJN,  X.  M. — The  Maxwell  .Mail  and 
the  French  Farmer  have  con.soliilated 
with  the  Reporter  here.  \V.  H.  Wood- 
hou.se,  of  Wichita,  Kan.,  has  joined  L.  K. 
Ru.st'nliark  in  the  pulilication  of  the  Re¬ 
porter.  - - 

SUSPENSIONS 

Rt-xiiNA,  Sask.,  ('anada. — The  Prairie 
Farmer,  the  weekly  edition  of  the  Re¬ 
gina  Lead(‘r,  has  suspended.  Its  fea¬ 
tures  will  lie  incorporated  in  the  Satur¬ 
day  edition  of  the  Ix-ader. 

F'oiti).  Kan. — Tlhe  Promoter  here,  own¬ 
ed  by  K.  E.  .Manney,  has  sustiended. 

Ryars,  Okla. — The  Enterprise  liere 
ha.s  suspended  and  the  circulation  and 
bu.siness  have  been  .sold  to  the  Pauls 
X’alley  Enterpri.se. 

X.AsnviLLE.  Kan. — The  Journal  hen' 
will  susiiend  for  the  period  of  the  war, 
and  the  editor,  ('lyde  Walters,  will  enter 
military  service. 

MiH^ONNEi.i^svii.LE.  O. — The  Daily  Her¬ 
ald.  pulilished  here  since  1905,  has  sus¬ 
pended. 

TIPS  FOR  THE  AI)  MANAGER 

CHAI'I>EI.0W  .Advkrtisinu  SERVU'K,  of  St. 
Louis,  handles  the  advertising  of  the 
Retlectolyte  Co.,  of  St.  Loui.s,  inaker.s 
of  lighting  sj’stems. 

Otto  J.  Koch  Apvertisinu  Ac.ency, 
Milwaukee,  Wi.s.,  handles  the  advertis¬ 
ing  of  the  I’uffer-Hubbard  Manufactur- 

The  True  News 

— FI^T— 

Always-Accurately 

International  News  Service 

World  Bldg.,  New  York 


USE 

UNITED 

PRESS 

FOR 

Afternoon  Papers 

Gmmni  Otem,  Werld  Bldg..  New  York 


We  can  increase  your  business — 
you  want  it  increased. 

You  have  thought  of  press  clip¬ 
pings  yourself.  But  let  us  tell  you 
how  press  clipping  can  be  made  a 
business-builder  for  you. 

BURRELLE 

60-62  Warren  St.,  New  York  City 
Established  a  Qmatter  af  a  Centwy 


ing  Co.,  Minneapolis,  Minn.,  makers  of 
silo.s. 

MacRkth -Evans  ('o.,  Pitt.slnirgh,  mak¬ 
ers  of  MacReth  I.iens  for  automohile.s, 
will  u.se  national  weeklies  and  trade 
papers  in  coming  advertising  campaign. 


To  Edit  Gliurrh  Paper 
Dr.  R.  .\lilxitt,  pastor  of  the  Fnion 
.Avenue  Fhristian  Church  of  St.  Louis 
and  president  of  the  St.  Louis  Church 
Ee(ierati()n.  ha.s  resigned  his  pastoral 
duties  to  become  editor  of  the  t'hristian 
Evangelist,  St.  Loui.s. 


Made  .Acting  Sales  Manager 
C.  .A.  Riley,  husine.ss  manager  of  the 
Newspaper  Enterprise  Assoi  iation, 
Cleveland,  has  assumed  the  dc.ties  of 
sales  manager,  temporarily,  imtii  a  sue- 
ces.sor  is  named  to  K.  J.  Murdocli,  who 
resigned  recently.  , 


,50,(100  Lines  in  Three  Weeks 
.V  new  department  store  in  Clarks- 
hurg.  West  Va.,  recently  used  more  than 
50,000  lines  of  adverti.sing  in  the  Clarks- 
luirg  Telegram  within  three  weeks.  On 
the  day  of  the  oix'ning  of  the  .store, 
twelve  .solid  i)age.s  were  used. 


Covering  Indiana 

The  Muncie  Star  has  approximately  three 
times  the  circulation  of  any  other  paper  in 
Muncie. 

The  Terre  Haute  Star  has  a  greater  cir¬ 
culation  than  any  other  paper  in  Terrv 
Haute. 

The  Indianapolis  Sunday  Star  has  a  greater 
circulation  in  Indiana  cities  and  towns 
than  any  other  Indianapolis  newspaper. 
(The  Daily  Star  has  a  circulation  of  ap¬ 
proximately  90,000.) 

These  three  papers,  comprising  The  Star 
League,  offer  the  most  effective  and  eco¬ 
nomical  method  of  covering  the  Indiana 
maiket. 

Combination  rate  of  15  cents  daily  and  17 
cents  Sunday  is  allowed,  provided  the  ad¬ 
vertiser  uses  equal  run  of  copy  within 
twelve  months. 

Special  Representatives 
Kelly-Smith  Co.  John  Glass 

220  Fifth  Avenue  Peoples  Gas  Building 
New  York  City  Chicago 

R.  J.  BidweU  Co. 

724  Market  Street,  San  Francisco 


QUAUn 

CIRCULATION 

BUILDER 


National  Editorial  Service,  Ine,, 
22.1  Fifth  Ave.,  New  York. 


DOMINATES 


Its  Held  In  purebaslDg  ability 
per  family  aotl  yet  at  lowest 
adrertislnc  cost  per  thousand. 

“TO-DAY’S  HOUSEWIFE” 

GEORGE  A.  McClellan 

Ueneral  Mmreayer 
New  York 
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LIVE  TOPICS  DISCUSSED 
BY  OUR  READERS 

{V»itr  thU  caption  «o«  tkali  print,  each 
*ceek,  lettert  from  onr  readert  on  (ui>ec(«  of 
intercat  connected  toitk  neioepaper  publiehing 
and  advertising.  Ang  publisher  who  desires 
help  <it  the  solution  of  his  problems,  or  who  has 
pronounced  views  on  ang  subject  connected 
with  the  business,  is  invited  to  contribute  to 
this  column.  We  are  confident  that  such  a  col¬ 
umn  can  be  made  of  great  value  through  the  co¬ 
operation  of  our  readers. — Ed.  ] 

Liberty  Loan  Advertising 

Thu  Editor  and  I’ubi.ishkk ; 

Tlie  Interest  wliirb  The  Editor  and  Pi'U- 
t-iRHEK  has  manlfesteil  In  the  advertisluit  of 
tlie  forthcoming  Liberty  loan  prompts  us  to 
semi  yon  the  enclosed  publicity  Item*  which 
reached  us  In  this  iiiorning's  niaii.  It  st>ems 
to  us  that  the  statements  contained  in  this 
publicity  story  are  decidedly  (Hmflictlng,  and 
tend  to  the  conclusion  that  while  the  Oovern- 
iiieut  recognizes  the  fact  tliat  the  Liberty  Loan 
sliouid  be  advertised  in  the  daily  newspapers 
«f  tlie  country,  those  having  the  canipaigu  in 
charge. are  liiciined  to  tind  as  many  objections 
to  tiie  plan  as  isissible.  This  story  states 
that  "the  advertising  should  be  thorough  and 
effective,  and  tlierefore  should  be  done  on  a 
broad  and  liberal  scale,”  etc.  Later  on  tliey 
state  that  tlm  Government  should  use  every 
uewspaimr  and  periodical  in  America  with¬ 
out  discrimination.  All  must  liare  ispial  treat 
nieut  and  should  have  eitiial  treiitincnt.  It 
seems  to  us  tiiat  the  only  way  to  liandle  this 
Liberty  Loan  advertlslug  campaign  Is  to 
handle  it  on  a  purely  business  basis. 

Just  why  the  Government  should  feel  callisl 
iilKin  to  ns*"  everg  newspaiier  and  ererg  peri¬ 
odical  in  America,  we  are  at  a  loss  to  iin- 
4lerstund.  There  are  liundreds  of  newspapers 
ami  iH'riodIcals  in  this  country,  which  on  ac- 
<siunt  of  their  liinitcsl  clrculatlODB  would  not 
hgure  in  a  national  advertising  campaign. 
Theu  wliy  slioiild  tiu'y  figure  lu  the  Liberty 
Ixiun  canipaigiiV 

Tlie  purpose  of  such  a  campaign  is  to  tell 
the  builds,  an  I  there  are  any  iiuuiber  of  agen¬ 
cies  wIki  could  handle  the  campaign  succaiss- 
fiilly,  using  only  the  ucwspiiiierB  and  iierlodi 
cals  iieia-ssary  to  make  the  campaign  a  suc¬ 
cess.  It  Is  very  well  for  tlie  Government  to 
say  they  would  have  to  use  every  newspaper 
and  perio<llcal  in  America,  but  We  do  not  be¬ 
lieve  any  agency  wonlil  recommend  this  for 
very  good  reasons. 

This  piihllcity  statenu-nt  further  states 
"while  acknowledging  the  tir-mendoiis  value  of 
advertising,  the  secretary  points  out  that  the 
relations  of  the  Government  to  the  press  and 
to  the  iiublic  generally  are  such  that  tlie  (lues- 
tlon  of  paid  advertising  presents  a  problem 

very  much  more  complex  than  it  would  be  to 
a  private  enterprise.”  We  fall  to  sec  this 
vlt>wiioint. 

Tlie  Government  could  nse  and  should  use 

the  same  dlscrlmlnatlou  as  would  the  big  manu¬ 
facturer.  .\8  stated,  the  sole  Idea  of  the 
campaign  Is  to  sell  the  bonds  and  that  is 
tlie  one  thiug  which  Treasurer  McAdoo  should 
not  lose  sight  of. 

BVEllY  BVB.VI.NG  ITIINTIXG  COMPANY, 
William  F.  Metten, 

-  Business  Manager. 

M’ilminoton,  Del.,  .September  7,  lillT. 

*The  enclosure  was  a  statement,  sent  broad¬ 
cast  to  editors,  by  the  Bureau  of  Publicity, 
Liberty  Loan  of  11117,  and  contained  Mr.  Mc- 
Adoo's  statements  heretofore  publisbeil  in  The 
Editor  a.nd  PiiBLisiiEig 


Add  New  Machine 

The  Detroit  Journal  has  just  added 
a  new  Model  C  Intertype  to  its  compos¬ 
ing-room,  and  is  now  equipping  the 
room  throughout  with  steel  furniture. 


LEGAL  NOTICE 


I>TKH\ ATIONAI,  PAPKIt  fO. 

SeplenilH"r  .'Itli,  1917. 

The  Board  of  Dlrootors  have  diTlarod  a  rojrii- 
lar  quarterly  dividend  of  one  and  oni^-half  por 
ront.  (1Vj%)  on  tin*  proforrod  capital  Kto<‘k  of 
tills  ComiMiny.  payable  OctotKT  irith,  ItUT,  to 
prcf<‘mHl  st(H‘klioMi*rs  of  record  at  the  close  of 
iMisIness,  Cictoix^r  bth,  1017. 

OWKN  SIIKI'IIKHI).  TYcasurcr. 


HELP  WANTED 


Advertisements  under  this  classification,  tu'entp 
cents  per  line,  each  insertion.  Count  stx 
V'ords  to  the  line. 


WgVNTKI) — Copy  and  makeup  <><litor  for  na- 
lion.’il  inuKaxlne  of  highest  character.  Not  only 
technically  ex|K‘rt  luit  soundly  iMhicated  and 
widely  infornx'd.  Preferably  not  under  .‘lb.  sev¬ 
eral  years  happily  married,  with  high  ideals  of 
citiz(>nship.  marriage  and  the  home.  Not  just  a 
Job.  A  ix'rmanent.  progressive  tswition  for  a 
man  of  sound  ImmI.v.  clean  mind,  good  habits, 
tact  and  judgment,  who  will  make  the  most  of 
an  unusual  opportunity  to  fit  himsedf  fi»r  re- 
H|>onsitdllties  in  a  big  organlxati(H).  Full  de¬ 
tails.  (dease.  Addrws  U.  eare  KdTtor  and 

Publisher. 


MISCELLANEOUS 


Advertisements  under  this  classification  twenty 
cents  per  line,  each  insertion.  Count  sis 
to  the  line. 


WANTKD  Tf>  BUY — Afte*rmH>n  paixT  In  mid¬ 
dle  weet.  Town  of  about  2r>.0t»0.  Address  U. 
ri307,  care  F^litur  and  Publisher. 


FOR  SALE 


itdt'srfisrments  under  this  classification,  twenig 
.  .cents  per  line,  each  insertion.  Count  sip  words 
to  the  line. 


Sherifl’s  Sale  by  Public  Auction 

On  Wednesday,  September  26,  at  3  P.  M. 

The  entire  cipiipmciit  of  the  plant  of  the 
IliitlicrfonI  IlcrRld  Printing  Coniiwiiy,  whicli 
piililiciition  Is  (liKCoiitiiiiicd. 

PKOPEUTY  CONSISTS  OK 

CA.MPBEIJ.  Ml.'LTI  ITtESS.  prints 
4.  0  or  S  iiagcs,  one  color.  7  cols. 
Capacity,  4.i»00  pgs.  ikt  hour.  GiukI 
for  newspaiier  ami  iiook  work. 
Folds  In  lialf  an<l  (piarler  pag*!s. 
Ol>erated  Iiy  71.4  h.  p.  motor. 

TYI’B— MOTOIIS  -SMAIX  TYPE 
PKESS  —  .TOB  TYI’E  —  STEKEO- 
TYPE  POT— CASTF.B  BOX— SIX 
TABI.P>  PXni  MAKHi-UP  —  TWO 
MAKP>CP  SLABS. 

Insiiection  of  the  plant,  l.T  Sylvan  Stre<"t, 
Uutiierford,  New  Jersey,  may  lie  liad  by  ap- 
p.iiiitiiient  with  John  .M.  Bell,  Attorney  for 
Mortgagee,  20  Park  Avenue,  KiiUierfiird,  New 
Jersey. 


FOB  SALE — 3-deek  press,  prints  4,  6,  8,  10. 
12,  10,  20,  24  pages.  Overhauled  and  rebuilt. 
The  Goss  Printing  Press  Co..  Chicago,  Ill. 


FOB  SALE — 1-derk  press,  prints  4.  0.  8.  10, 
12,  14.  10.  20,  24.  28,  32  pages.  Will  be  over¬ 
hauled  ami  rebuilt.  The  tJoss  Printing  Press  Co. 


Appleget  Publitihes  Paper 
"‘The  Evening  Bugle”  is  tho  name  of 
a  delightful  little  sheet  which  Fred 
Appleget  is  editing  and  publishing  for 
the  boys  of  Camp  Pike,  Ark.  It  is 
wholly  in  light  vein,  and  should  serve  to 
smooth  out  the  rough  edges  ot  t-amp 
life. 


To  Publish  Veterans’  Paper 
Tlie  Great  War  Veterans’  Review, 
publi.shcd  by  the  Great  War  Veterans’ 
•Association  of  Tofonto,  Canada,  will  ap¬ 
pear  some  time  this  month.  The  object 
of  the  paper  is  to  better  the  conditions 
of  the  returned  soldiers. 


FX)R  SALE.— A  Cami>bell  New  MtMlel  Presa 
and  Stereotype  outfit  complete.  Rebuilt  five 
years  ago  by  R.  Hoe  &  Co.  and  guaranteed  to  be 
in  perfect  comlitioo.  Prints  four  or  eight  pagSN. 
6.  7  or  S  columns  to  the  page  and  cno  be 
seen  running  dally  In  our  plant.  Reason  for 
selling  is  that  we  sre  about  to  install  a  larger 
press.  Small  rash  payment  and  tialance  in 
monthly  Installments.  First  reasonable  offer  gets 
It.  Address  r-R3B8,  care  The  Kditor  and  Pub¬ 
lisher. 

MNOTYPE— Model  No.  3,  Serial  No.  10109, 
magMXtne«  assortment  t>f  matrices.  Fort  Wayns 
I'rtDtlng  Co.,  Fort  Wayne,  Ind. 


LINOTYPE— Model  No.  1,  Serial  No.  8010, 
ami  .Mmtel  .No.  1,  Serial  .No.  HOII,  with  1  mags 
sine,  liners,  ejector  blades,  font  of  matrices 
(for  each  machine).  Tribune  Printing  Co., 
(Charleston.  W.  Va. 


IaINOTYPB — Three  Model  1  machines  with 
complete  equipment  of  midds,  magazines  and  mat¬ 
rices.  .New  Haven  Union  Co.,  New  Haven.  Conn. 


GOSS  HIGH  SPEED  FIVE  ROLL  STRAIGHTLINE 
FOUR  PAGE  WIDE  PRESS  with  Two  Folders 

For  Sale  by 

WALTER  SCOTT  &  COMPANY,  Plainfield,  New  Jersey 


SITUATIONS  WANTED 


Advertisements  under  this  classification,  ten 
cents  per  linCp  each  iiMerfiofi.  Count  $is 
words  to  the  tins.  For  those  unemployed, 
not  to  exceed  fiO  words,  two  Ansertions  FHKR. 


WA.SHINOTON  C(HUIF?S;IN)NIM’:NT  desires  to 
send  <lally  or  wet'kly  letter,  file  queries,  or  serve 
ndlable  |»ai>ers  on  a  int  w’uni  or  sulmcription 
basis.  Raymond  I.ccraw,  4035  N.  H.  Avo., 
Washington,  D.  C. 


A  YOUNG  Ia.\I)\,  fine  stenoKrojiber  an!  typ¬ 
ist  wltii  a  giKMl  deal  of  exp»*rience  in  the  ad- 
vertisiiifT  nml  publishing  fields,  thoroughly  fa- 
iiiiliur  with  all  kimls  of  detail  and  general  rou¬ 
tine. work  Reeks  {Hwition  with  luiblieatioii  or  ad¬ 
vertising  agency.  Willing  to  leave  city.  .\d- 
dn‘8s  U.  3401,  care  The  Kditor  anil  Publisher. 

EIHTORIAL  ASSI.'<TANT  or  similar  pisition. 
KxiM‘rienciMl  in  editing  copy:  reading  proof:  re- 
Ihorting:  writing  articles:  sten  >gTapher ;  colb^ge 
graduate;  training  in  illustrating:  now  with 
trade  w«*ekly.  Address  U.  340(1,  cure  'Hie  Kdi¬ 
tor  and  IMiblisher. 

RUSINRSS  MANAOKR.— Wide  awake  adver¬ 
tising  or  business  manager  on  daily,  desires 
ehange.  now  employ(Ml.  A1  Uefen’nr«*s.  For 
details  or  Interview,  atklrcss  U,  3405.  care  The 
Kditor  and  INiblisher. 

EniTOU,  2'0  years’  exisTience.  city  and  coun¬ 
try.  desires  city  or  managing  editorship  in 
county  s«*at.  20.000  iiopulaton:  referGn<*es.  Ad¬ 
dress  I’.  3104,  care  F>litor  an«l  Publisher. 


CIHPULATION  .MANAGKU  of  fifteen  years’ 
ex|»erlence  witli  strong  isTsonnllty  aiul  exicntlve 
ability.  3.5  years  of  age,  inarrbsl  and  strlrtl.v 
Rol)er,  desires  larger  fi«*id.  If  you  are  In  need 
of  a  man  eaimlde  of  inKtallliig  an  up-to-the-mln- 
iite  system.  (Tenting  ti<*w  business  and  inaiiit  iin- 
Ing  nil  effif’lent  sales  f<»re(»  you  cannot  afford  to 
overlook  giving  me  an  interview.  Do  not  e(un- 
iiintib’ate  with  me  iiti1(^  you  want  a  high  (davs 
paying  eireulatlon  which  will  stand  the  re  d  test 
of  the  A.  B.  C.  Address  I’.  34(K).  care  Kditor 
and  Publisher. 


DO  YOU  WANT  .\  (Treiilafbm  Manager  who 
has  made  gmsl?  Now  circulation  inenagiT  of  a 
dally  of  12.000  cimdation  w’hen*  he  has  raised 
Ruhseriptlon  rate  and  stn*et  sale  price  without 
any  loss  of  clrcidathm.  Have  had  many  ytairs 
exiMTlence  on  big  cjtv  daili(s<.  Want  larg(T 
fioVl  Address  T’.  3300,  care  E«litor  and  Pub¬ 
lisher. 

WHITER  D(»IN(;  KDITOUIAIS:  humor;  In 
tervlews;  verse:  Ri>eeift(‘allv  npidlisl  articles  on 
salesmanship:  original  wIiuUjw  dlsiday ;  can 
serve  another  client.  Work  by  mall  nr  nun 've 
to  Philadelphia.  .Address  O.  K,  Rush.  IMU  Ber¬ 
gen  Ave..  .Jersey  City,  N.  .T. 


W.\NTKD““P(>sltlon  as  general  mniiacer  on 
newspaper  of  15.000  or  mon'  circulation.  10 
ywrs*  experience.  35  years  old,  married.  Can 
give  best  of  reference  from  nn»sent  employer. 
.Address  U.  3301,  care  The  pylitor  and  Ibiblisher. 


ClUCrijATION  MANAGER. —Aggressive,  ea 
pnble,  experletiee*!.  Have  h.ad  fifteen  year**’  ex- 
perienee  In  building  eireulatlon.  and  ab 've  all. 
getting  the  money  for  It.  .Age  35.  B'^st  refer¬ 
ence.  Addn'ss  U.  3302,  enre  The  Editor  and 
Publisher. 


KDITDRIAL  WRITER. — Republican  (Mlltorial 
writer  wants  situation  on  dally  palter.  Kxper! 
encM  editor.  Address  U,  3:103,  care  Editor  and 
Publisher. 

YOUNG  roiJsF/GE  GHADT’ATK.  20.  who  h.ss 
had  excellent  training  ns  (slltor  of  college  publi 
ration,  wishes  to  establish  himself  with  news- 
pai>er  or  pubUsliIng  house.  Advertlsjiig  agency 
ex|>crienf*e ;  basic  knowb*dge  of  ('ngravlng,  4-tc. 
M'xlcrate  salary.  Address  IT.  3390.  care  The 
F^ltor  and  Publisher. 

YOl’NG  M.ANT^O.  nigh  School  Graduate,  six 
years*  exp«*rience  in  boys  magazlntoi.  two  years 
at  trade  |>aper  corresi>onding.  wi'»hes  to  cease 
free-lance  work  to  connect  with  puldlc.itlon  of¬ 
fering  good  opportunities.  Unusually  capable 
associate  to  any  executfve  in  editorial  clrailntion, 
or  advertising*  departments.  Address  T’.  3300. 
eare  The  Editor  and  Publisher. 


TdVE  WIRE  ADVRRTISI\G-Bt\Sl  NESS 
.MANAGER,  morning  or  evening  daily  of  ten 
to  twenty  thou.sand  circulation,  op<'n  for  po- 
altion  Sept.  15.  Salary  $50  a  w«*(‘k.  For  de¬ 
tails  or  personal  Interview,  addres^i  Rox  3*384. 
care  The  Editor  and  Publisher, 


PUBLISHERS’  NOTICE 


The  Editor  nnd  l•ubIll•he^  sells  reRiilarl} 

at  10c.  a  copy.  13.00  iicr  year  in  the  I'nlted 
States  an.l  Colonisl  rossesslons.  J3.50  In  Can 
srta  and  $4.00  torelan.  and  Is  on  sale  ench  week 
at  the  followtna  newa  stands : 

New  York — World  BiilldlnR.  Tribune  Riilldliig, 
Park  Bow  Biilidlnc,  140  Nssssn  Street.  Msa 
olna'a  (opTsislte  the  World  RiilldlnR).  33  I-ark 
Bow;  The  Woolwnrth  BulldinB.  Times  Biilldln*. 
Forty-second  Street  and  Br*"adway,  at  haaement 
entrance  to  Subway;  Brenfsno'a  Book  Store, 
Twenty-sixth  Street  and  Fifth  Areniie  and 
Maek'a,  Macy’a  corner,  at  Thirty-fourth  St.  on 
(rsni-e 

Baltimore — B.  K.  Fdwsrda.  American  BnlMtoc. 

Phlladelnhls  — L.  G.  Ran.  7th  and  Pheatnnt 
Streeta;  Wm.  Sobel.  Bulletin  BuHdlnf  Newa 
Sts  nd. 

Boston — Parker  House  News  Stand. 

Pittaburith — Darla  Book  Shop,  416  Wood 
Street 

Wssh'neton.  D.  P. — Beet  F  Trenl.,  R1 1  Wonr- 
teenth  Street.  N.  W.,  Rittsa  Bldif.,  Newa  Stand. 

flhlcairo — Powner’a  Book  Store.  37  N,  t'lart 
Street ;  Post  Office  News  On  .  Mowroe  Stre.* ; 
Pbss  Tevy  Hre  Tn..  27  N.  Fifth  Aeenue. 

rieeelsnd — Schroeder'a  New.  Store  Soneelor 
Street  oosvwlte  Post  Office:  Solomon  Newa  Oo.. 
till  Walnut  Street 

rw,.m4*  -  Snlnmoe  News  On  SO  Tsme<*  St  w 

San  Francisco — R.  J.  Bldwell  Co.,  742  Mar¬ 

ket.  I  J 


$20,000  cash  available  for  first 
payment  on  a  daily  newspaper  prop¬ 
erty.  Ohio,  Indiana  and  western 
Pennsylvania  locations  preferred. 
Proposition  P.  \. 

Charles  M.  Palmer 

Newspaper  Properties 

225  Fifth  Avenue,  New  York 


DAILY  NEWSPAPERS 

We  have  at  this  time  several  at¬ 
tractive  opportunities  to  buy  Daily 
Newspaper  Properties  in  New  York 
and  adjacent  states.  Cash  payments 
required  range  from  $10,000  to 
$200,000. 

The  owners  of  all  the  properties 
in  question  are  represented  ex¬ 
clusively  by  this  firm. 

HARWELL  &  CANNON 

Newspaper  and  Magazine  Propertiea 
Tiaes  BaiMiag,  New  York 


EASY  MONEY 

Only  paper  in  modern  Central  West  city 
of  nearly  20,000;  splendidly  equipped  and 
showing  annual  profit  to  owners  about 
$jo.ooo.  Three-fifths  interest  offered  for 
$75,000.  .\sk  for  Proposition  623  X  and 
give  financial  references. 

Who  wants  to  take  advantage  of  a  real 
newsfafer  opportunity  in  North  Carolina 
valued  at  $20,000?  Prop.  089  X. 

H.  F.  HENRICHS 

Newspaper  Ptvpertiea 
MTCIIFIEII.D.  ILL,. 


YOU  MAY  NEED  TO  KNOW 

How  you  can  get  in  touch  with  the 
right  man  for  a  position  vacant,  or 
How  you  can  find  a  suitable  opening 
for  yourself  or  some  friend  whom 
you  can  recommend. 

Keep  in  mind  the  scope  of  our  work. 
Ours  is  a  service  bureau  for  employ¬ 
ers  and  employes  in  all  departments 
of  the  Publishing,  Advertising  and  * 
Printing  field,  east,  south  and  west. 

No  charge  to  employers;  registration 
free;  moderate  commissions  from 
successful  clients. 

FERNALD’S  EXCHANGE,  Inc. 

Third  National  Bank  Bldg.,  Springfield.  Maaa. 


Canadian  Press  Clippings 

The  problem  of  coverlof  tb#  Canadian 
Field  ia  anawered  \>f  obtaining  tba  tervleo 
of 

The  Dominion  Press 
Clipping  Agency 

which  gives  the  ellpplDgi  on  sit  matters  of 
Interest  to  yon.  printed  in  over  #5  par  cent, 
of  the  newspapers  and  publications  of 
CANADA. 

We  cover  every  foot  of  Canada  and  Naw- 
foiindlsnd  at  our  bead  office. 

74  76  CHURCH  ST..  TORONTO.  CAN. 

Price  of  servlca,  regular  press  clipping 
rales — aiieflal  rales  anil  discounts  to  Trade 
and  Newapapera 


Hemstreet’s 


PRESS  CLIPPINGS 


Tenth  Avenue  At  45th  Street 
New  York 
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OBITUARY  NOTES 

John  Si'knct:,  !»f:ccl  sixty-<-ltr)*U  for 
iH-arly  thirty  years  editor  of  the  Cohoes 
( X.  Y.)  Kepiitilican,  <tied  recently  at  his 
some  in  ('oh<S'». 

K.  N.  A.  Phknix,  of  the  a<lveitisinK 
staff  of  the  Toronto  (Ont..)  (JIoIk.*,  died 
rec»-ntly  in  Toronto. 

Ai.i.kn  S.  Pack,  affed  twenty-nine,  ed¬ 
itor  and  owner  of  the  Su.ss<‘X  Kefrister, 
Oakland,  N.  J.,  died  recently  at  his  home 
in  Oakland.  Mr.  Pa^e  wa.s  a  ftraduate 
of  Yale,  and  i>urchas<‘d  the  Itefd.ster  in 
im.a,  after  sttidyinfj  at  the  t'oluinbia 
.'^cIkhiI  of  .lonrnalism.  New  Y’ork. 

.I.A.Mrs  Davis  Shaw,  aired  .iK‘;y-two. 
founder  and  fcjrmer  editor  c.'  the 
Moundsville  ( W.  Va.)  Kcho,  and  one 
of  the  iK-.st-known  newspaper  men  in 
northem  West  Virginia,  di'd  recently 
at  .Moiind.sville. 

t'AlT.  .htiiN  J.  WiiKKlJ-n:,  who  was  edi¬ 
tor  of  the  Crown  Point  (Ind.)  Star,  for 
mon-  than  forty  years,  died  rei-ently 
from  an  attack  of  paraly.sis. 

11.  Y.  |{K<'KHAM,  aged  tliirty-.seven, 
editor  of  the  I-amvns  County  Citizen. 
Diililin,  Ca..  died  recently  at  his  home 
III  Diihlin. 

WiiJ.iA.M  li.  o'lkiYij-:,  thirty-live  years 
old.  memiM-r  of  the  -Milwaukee  S<‘nti- 
iiel's  adverti.siiiK  .staff,  died  recently. 

.M|!.s.  ly.  H.  Townsbnk,  wife  of  the  well-  . 
known  New  Y'ork  advertising  man,  died 
on  Tue.sday.  Si-ptemlK-r  4,  at  their  home 
in  Ca|K‘  May,  N.  .J. 

-Mki.ton  15.  c.Kovi'X,  aRi'd  seventy-six, 
former  owner  and  editor  of  the  Melford 
(Ind.)  Mail,  died  recently  at  bis  home 
in  Melford. 

Kknnkiiy  C.  Cami'hki.i.,  aped  thirty- 
six.  newspaiH-r  advertising  man  of  Pitts- 
liiirgh.  died  recently  at  his  hom<“  in  that 
city. 

Hkniiv  K.  ISkyan,  aged  fifty-eight, 
imldisher  of  the  Hudson  (N.  Y.)  Itepuli- 
licaii.  dnsl  suddenly  Wednesday. 

Siiiia.KY  -M.  CiuwKom>,  formerly  a  well- 
known  IsiiiisY'illc  newspaper  man,  be¬ 
ing  financial  reporter  of  the  Courier- 
.tournal  for  a  time,  and  on  the  Evening 
Post  when  the  S|>anish-American  War 
broke  out.  is  dead  in  San  Francisco  of 
injuries  suffered  when  struck  by  an  au¬ 
tomobile. 

.1.  Pkbsiutt  McKin.nky,  ag-'d  thirty- 
one,  son  of  J.  P.  .McKinney,  new  spaper 
ri  pn-seiitative  and  former  p’o.-iident  of 
the  .Six  Point  licague.  died  lecontly  at 
Itochester,  N.  Y'.  He  was  a  trained 
new.spaiH-r  man.  and  at  different  times 
.vas  employed  in  the  editorial  depart¬ 
ments  of  the  San  Diego  ((”al.)  New.s.  tlie 
Phoiiix  (.Vriz.)  Cazette,  the  Im'ii.naiM)- 
lis  .Sun,  and  the  Tulan'  <<'al.)  .\dvance. 
He  was  an  invalid  for  .several  y‘  ars. 


WEDDING  BELLS 
.lohii  Hall  Wood.s,  a.s.si.stant  city  edi¬ 
tor  of  the  Evansville  (Ind.)  Courier, 
and  .Miss  |{os*‘  Er.skine  Heilman,  wo¬ 
man’s  club  editor  of  the  (’’ourier,  were 
married  rec»>ntly  in  Evansville. 

.Misa  Kina  Zimmerman.  telegrapJl 
editor  of  the  I’endleton  (Dre.)  Ea.st 
(ireaoidan.  ;,nd  HarobI  .1.  W  uner.  Pen¬ 
dleton  attorney,  now  commi.'.sioned  of¬ 
ficer  stationed  at  a  cantonnien*  cami>, 
were  maiiied  retsuitly  at  Dayton, 
Wash. 
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I^eut.  .lerrold  Owen,  who  wa-s  on 
the  .staff  of  the  Portland  (Ore.)  Ore¬ 
gonian  before  going  to  San  Francisco 
to  attend  the  Presidio  otticer.s'  training 
camp,  and  AIi.s.s  Anna  ('hristine  P. 
Hansen,  of  I'ortlartd,  were  married  re¬ 
cently. 

.Announcement  has  IsH'n  made  of  the 
engagement  of  lyieut.  John  Dor.sey 
Drown,  former  hu.siness  manager  of  the 
Washington  Herald,  now  with  the  New 
Y^ork  Time.s,  to  -Miss  Mary  (’.  Meek, 
daughter  of  Samuel  W.  Meek,  new.s- 
pa|)er  man  of  Little  Dock,  .\rk.  Lieut. 
Drown  recently  won  his  commi.s.sion  at 
the  Fort  Myer,  Va.,  training  cam]). 

Miss  Marie  D.  Lyons,  managing  edi¬ 
tor  of  Vogue.  New  York,  was  married 
recently  at  the  (’bateau  Front(  nac,  in 
(jiieliec,  to  Willard  Day,  manager  of  the 
Emerson  Phonograph  ('omiiany,  of  Dos- 
ton.  .Mr.  and  .Mrs.  Day  are  siamding 
their  honeyiiKMiii  in  the  Katachama- 
kouchi  Valley,  in  Nova  Scotia. 

Capt.  J.  M.  IH-  Deaufort,  war  corres¬ 
pondent,  and  .Mi.ss  Helen  F.  Deiman,  of 
Terre  Haute.  Ind.,  were  married  ni¬ 
ce  nt  I  y. 

Lieut.  William  H.  Wriglit,  formerly 
with  the  New  Y’ork  Tribune,  Harjier’s 
Dazar,  and  lately  on  Ihe  staff  of  Outing, 
was  married  Monday  to  Miss  Madeleine 
H(Mlskin.s,  cf  New  Y’ork. 

Howard  J.  Dost  on,  of  the  Providence 
(D.  I.)  Journal,  and  .Miss  .\gnes  D.  Con¬ 
ley,  of  Providence,  were  married  re¬ 
cently. 

Sergeant  Kent  .Mlcrton  Hunter,  for¬ 
merly  a  star  reiiorter  for  the  Chicago 
Examiner  and  later  for  the  Tribune,  and 
now  stationed  at  Houston,  Tex.,  will  be 
marri(“d  on  September  2a  to  Mis.s 
Deafrice  Waugh,  al.so  ot  Chicago,  and 
formerly  a  reporter  for  the  Herald  and 
Lyxaminer. 

The  first  military  w(>dding  took  place 
from  Camp  lyogan.  Houston,  Tex.,  last 
week,  when  Mi.ss  iHirothy  Williston,  for¬ 
merly  a  spei-ial  writer  for  the  ('hicago 
Herald,  was  married  to  lyieut.  (leorge  tS. 
Shor,  of  the  statistical  division  of  Gen. 
D<‘ll’s  .staff,  and  former  assistant  tele- 
graiih  (slitor  of  the  Chicago  Herald. 


STORY  TOLD  OF  BIRTH 
OF  CHELTENHAM  TYPE 

(CtintiniirS  from  paqr.  32) 

Thi.s  is  not  exactly  the  way  Mr.  Kim¬ 
ball  would  explain  it.  and  perhap.s  it  is 
not  the  language  a  type-founder  would 
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PITTSBURG  PRESS 
Ha»  the  LARGEST 

Daily  and  Sunday 

CIRCULATION 
IN  PITTSBURG 

1.  A.  KLEIN,  Metropolilaa  Towrtr,  N.  Y. 
John  Glau,  Pe*ple«  Gat  BUg..  Qiicaga 
Farticn  Advtrtidng  RtprtMnUtiTtt 


Buffalo  News 


EDWARD  H.  BUTLER 

Editor  tnd  Publithcr 


“Ttio  only  Buffalo  newtpaper  that  eaa- 
tort  itt  adverlitiag  eolumnt.  Many  •f 
our  adverlitert  ute  our  columat  ozclutivo- 
ly.  The  above  it  ont  of  iho  niaay  roa- 
toBt  tvhy.“ 

MEMBER  A.  1.  C. 


Fortign  AdvtrtitiH0  RipTtttm$ativ»i 

KELLY-SMITH  COMPANY 
tto  Fifth  Avenue  Lytton  RaildiBi 

NEW  YORK  CHICAGO 


Diiploy  to  Impart  the  informatioTl.  Thiii 
illustration  may  not  be  technically  cor¬ 
rect,  but  it  elucidates  the  idea. 

Then  Mr.  Kimball  evolved  a  new  face 
— something  different.  Printers  liked  it. 
If  it  had  been  cast  on  the  old  plan  it 
would  undoubtedly  have  been  poimlar — 
but  it  would  not  have  been  possible  for 
one  to  read  It  as  easy  as  is  the  case  of 
the  scientific  principle  he  worked  out. 

TUB  WAY'  TO  SfCCKSS. 

These  were  the  iioints  that  meant 
success,  hut  it  was  not  until  he  had 
spent  seven  years  of  labor  that  he  ob¬ 
tained  the  analysis  he  .sotight.  Jtist  as 
the  as.sayer  reduces  his  product,  con¬ 
taining  both  gold  and  silver,  to  a  but¬ 
ton,  in  metallurgical  combination,  so 
type-founders  for  years  had  l>een  mak¬ 
ing  u.s<‘  the  button — the  pixtdiict  of 
both  metals  or  ideas.  .Mr.  Kimball  went 
a  stej)  further.  Like  the  a.ssayer  he 
"parted"  the  button- — dissolved  the  sil¬ 
ver  out  of  the  gold — that  is.  he  took  out 
a  portion  of  the  length  of  the  long  low¬ 
er  linos  of  the  letters,  and  when  he  did 
that  he  knew  the  value  of  both  metals, 
or  ideas,  weighed  separately.  He  found 
that  he  had  more  gold  to  jilace.  above 
the  lower-ca.se  letters,  ju.st  as  a  builder 
utilizes  more  material  in  the  construc¬ 
tion  of  a  skyscraper  above  the  street 
level,  than  he  does  in  the  foundations 
below.  The  silver,  constituted  the  foun¬ 
dations,  on  which  the  superstructure  of 
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LOS  ANGELES 

EXAMINER 

to  eavar  tha  GREAT  SOUTHWEST 
Suaday  CirculatiaB  g  CA  AAA 
MORE  THAN . IWjUUU 


HieTimes-Dispatch 

Richmond,  Virginia 

A  five-inch  single  column  adver¬ 
tisement  appearing  every  day  in  the 
year  in  the  Times-Dispatch  will  cost 
$4.20  an  insertion  daily  and  $5.60  an 
insertion  Sunday — a  total  cost  of 
$1,601.60  for  the  year,  which  means 
that  it  costs  to  reach  75%  of  the 
families  in  Richmond  only  about  7 
cents  per  family  per  year. 

Story,  Brooks  &  Finley 

Special  Rcprricntativci 

200  Fifth  Ave.  New  York 

People’s  Gas  Building  Qiicago 
Mutual  Life  Building  Phila. 


The  New  Orleans  Item 

Largest  afternoon  Circulation  in  the 
entire  South 

(April  A.  B.  C.  Net  Paid  Statement) 

Sunday  68,875 
Daily  55,041 


gold  wa-s  erected.  He  transferred  the 
most  value  metal  wa-sted  Ijelow  the 
point  where  the  eye  could  catch  it  and 
added  it  to  the  long  lines  of  the  upper 
portion  of  the  letters  where  it  had  great¬ 
er  value. 

Mr.  Kiml»all  demonstrated  that  the 
average  reader  focusse.s  the  eyes  on  a 
line  of  tyi»e  and  visualizes  it  ju.st  as  hi 
Yi.sualizes  a  building  or  a  sky  line,  and 
carries  in  his  mental  picture  gallery  th« 
image  of  the  type  lujildings. 

This  epochal  discovery  and  the  conse¬ 
quent  improvement  in  type-making  hai 
made  it  easier  to  read. 


Publish  Patriotic  Editorials 
The  Ik'S  .Moines  ('apitnl*  lias  just 
pulilished  in  Ixioklet  form  “Fifteen  I*a- 
triotlc  Editorials"  written  by  loifayette 
Y’oung,  editor. 

Interviewers  dread  to  Ik*  interviewedv 
as  a  doctor  dreads  to  he  doctored. 


/  ADVERTISERS  ^ 

\  I  If  you  have  any  ppudiiot  op 
^  I  aorvlce  to  ofTep  to  the  shipping 
^  ^  tpade.  you  can  n«lvertlfie  It  moat 
advantagiHiiisIy  In 

I'  THE  NAUTICAL  GAZETTE 

^  the  reeoKnlzeil  weekly  Journal 

^  of  shI|>H,  sliippem  and  ship 

building.  The  gpeat  prespot 
NtImuliiH  to  the  alilpplog  Indua- 
to-y  meanA  Inorcased  busineaa 
for  advertiaera  In  this  high 
clasB  medium. 

SnbMrriptton  $3.00  a  y^ar 
20  Veaey  Street.  New  York 
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Every  department  of  Canadian  Industry  has  contributed  to  the 
result.  Note  the  percentage  of  increase  in  the  exports. 


Mines 

Fisheries 

Forests 

Animal  Produce  - 
Agricultural  Products 
Manufactures 


Increase  over  1914 

42.5  per  cent. 

19.6  per  cent. 

30.8  per  cent. 

129.8  per  cent. 

76.8  per  cent. 

709.9  per  cent. 


It  is  evident  that  Canadians  are  making  money  and  have  it  to  spend. 
That  they  are  spending  it  liberally  is  shown  by  the  reports  of  Retail 
Merchants  from  all  sections  of  the  Dominion. 

The  American  Manufacturer  will  find  it  profitable  to  develop  the 
Canadian  Market  at  the  present  time,  and  he  may  make  business  con¬ 
nections  that  will  be  invaluable  after  the  war.  A  trade  mark  well  estab¬ 
lished  in  public  favor  can  defy  com- 
petition. 

Canada  is  distinctively  a  country 
PROVINCE  OF  ONTARIO  daily  n  c  w  s  p  a  p  c  r  s  and  the  one 

Population  2, .^23, 274  ,  *^11  ‘fl  /'<  1* 

Circulation.  Lines.  best  metliod  to  intluence  Canadian 

Brantford  Courier  (E)  4,892  .oior>  .008.",  buyers  IS  to  advertise  in  tlie  reputa  "*le 

Chathani  News  (E)  2,2i>9  .01  .0071  l  *  1  • 

Hamilton  Spectator  (E)  28,200  .012.',  .04  *  ClailieS. 

Canada’s  pre-eminent  daily  news- 
London  Adrertiser  (M  N  &  E)  .si,7i?6  .045  .085  Daoers  are  listed  on  tliis  page  and 

London  Free  Press  (^1  N  A  E)  39,7.",0  .05  .04  *^1  •  *  f 

Ottawa citiren  (M & E)  29,0.39  .05  .05  the  great  majority  oi  prosperous 

Ottawa  Le  Droit  (E)  1.5,125  .0281  .0188  Canaduios  may  be  reached  through 

Peterborongh  Examiner  (E)  4,930  .0131  .01  C*ollimn*i 

St.  Thomas  Times  (E)  0,.330  .0125  .01  Ct/lUIll  US. 

SU  Catherines  Standard  (E)  7,800  .025  .0125  Applv  tO  tlie  AdvertlSlOg  MaOa- 

Toronto  Globe  (M)  84,070  .12  .09  ^  c  r  1  l  ‘  I 

Toronto  News  (E)  49,000  .06  .05  I  ger  OI  auy  ot  them  tor  information 

Toronto  World  (M)  40,920  .085  .00  l||  regarding  Canada  s  opportunities. 

Toronto  World  (S)  924)90  .10  .07  ul 

Windsor  Record  (E)  9,0.50  .025  .0225  i  ZJ"  ■ 

WOfSonL 

PROVINCE  OF  QUEBEC 

Population  2,002,731— English  397^392  ■*  VC-S^  ^ A  \\ 

French  1,005,339  S  a.  u  > - ^  -  c  C  ^ 


Net  Paid  2,.5<MI-10,<K10 

Brantford  Courier  (E) 

4,892  .0105 

.0085 

Chatham  News  (E) 

2,2.59  .01 

.0071 

Hamilton  Spectator  (E) 

28,200  .0125 

.04 

Hamilton  Herald  (E) 

10,000  .04 

.035 

Kinh'ston  British  IVliie  (E) 

5,041  .015 

.01 

London  Adrertlser  (M  N  &  E) 

.31,700  .045 

.0.35 

London  Free  Press  (W  N  A  E) 

.39,750  .05 

.04 

Ottawa  Citizen  (M  &  E) 

29,039  .05 

.05 

Ottawa  Journal-Press  (M  &  E) 

31,100  .05 

.05 

Ottawa  Le  Droit  (E) 

1.5,125  .0281 

.0188 

Peterhorongh  Examiner  (E) 

4,930  .0131 

.01 

St.  Thomas  Times  (E) 

0,330  .0125 

.01 

SU  Catherines  Standard  (E) 

74*00  .025 

.0125 

Toronto  Globe  (M) 

84,676  .12 

.09 

Toronto  News  (E) 

49,000  .110 

.05 

Toronto  Star  (E) 

97,045  .11 

.085 

Toronto  W’orld  (M) 

40,920  .085 

.00 

Toronto  World  (S) 

924)96  .10 

.07 

Windsor  Record  (E) 

9,050  .025 

.0225 

PROVINCE  OF  QUEBEC 

Population  2,002,731 — Enitlish  397,392 

French  1,005,339 

Montreal  Daily  Mail  (M) 

22,928  .05 

.05 

Montreal  (iazette  (M)  (2c-$0  yr.) 

24,388  .075 

.00 

Montreal  La  Patrle  (E) 

.35,827  .06 

.045 

Montreal  La  Presse  (E) 

140,000  .11 

.09 

Montreal  Le  Devoir  (E)  (2c-$5  yr.) 

20,420  .0.5J 

.04 

Montreal  Star  (E) 

100,000  .11 

.095 

Quebec  Le  Solell  (E) 

.3.5,000  .05 

.05 

Sherbrooke  Record  (E) 

10,084  .03 

.025 

993,008  1.4207 

1.1.594 

The  newepapera  tiat^d  on  thia  pade  offer  994,372  average  Circular 
tion  at  a  total  combined  coat  of  $1.14  per  tine  or  a  &action  leaa  thMn 
one  and  one^hatf  tentha  of  a  cent  per  tine  per  thouaand. 

Make  your  own  deduction  aa  to  whether  that  ia  not  Low  Coat  Ad* 
vertiainfi,  bearing  in  mind  that  the  fernVor v  ia  covered  moat  intenaivety, 
and  that  it  covera  fourteen  of  the  principal  Citiea  of  the  moat  poputoua 
portion  of  proaperoua  Canada  and  their  auburba,  and  covera  them  well 
with  Newapapera  of  High  Standing  and  Reputation. 

Suppoae  you  had  thia  tremendoua  Publicity  Force  working  /or  you; 
don't  you  think  vou  would  aoon  fael  the  benefit? 


OTT/i^iy  Mi 


More  than 

4,500,000 

of  Canada's 

8,075,000 

Total  Popu¬ 
lation  is  Cen  - 
tered  here 


i  'l 


Prepared  and  Written  by 

Geo.  F.  Hobart 
Hamilton  Advertising 
Agency 

Hamilton,  Canada 


New  York  Advertising  Situation 


Showing  distribution  of  volume  of  advertising  in  the 
daily  newspapers  during  August,  1917, 
by  these  firms: 


B.  Altman  &  Co. 

Gimbel  Brothers 

R.  H.  Macy  &  Co. 

Arnold,  Constable  &  Co. 

Greenhut  &  Co. 

Oppenheim  Collins 

Best  &  Co. 

Hearn  &  Co. 

Stewart  &  Co. 

Bloomingdale  Bros. 

Lord  &  Taylor 

Franklin  Simon  &  Co. 

Bonwit,  Teller  &  Co. 

1 

McCreery 

John  Wanamaker 

Stern  Bros. 

Evening  newspapers  (agate  lines): 


The  Globe  - 

143,554 

Journal  -  - 

85,663 

World  -  - 

136,525 

Telegram 

63,169 

Mail  ■  -  - 

119,180 

Post  -  -  - 

44,365 

Sun  -  -  -  115,444  | 

Morning  newspapers  (excluding  Sundays):  . 

The  Times  - 

35,110 

Tribune  -  - 

7,456 

Herald  -  - 

29,262 

Sun  -  -  - 

7,440 

World  -  . 

11,100 

American  - 

5,706 

Sunday  newspapers: 

World  -  . 

68,423 

Tribune  -  - 

21,209 

American  - 

36,506 

Herald  -  - 

12,237 

Times  -  - 

26,916 

Sun  -  -  - 

12,072 

The  New  York  Globe 

leads  all  newspapers  in  volume  of  this  business  dependent 
on  direct  response  from  women 

CHICAGO  O’MARA  &  ORMSBEE,  Inc.  new  york 

People’s  Gas  Bldg.  Special  Representatives  Brunswick  Bldg. 


The  Nation  Preu,  Inc.,  20  Veser  St.,  N.  X. 


